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Infuriated  Rabble  of  Looted  Florida  City 
Hang  Crepe  On  Wrong  Door 


True  Story  of  the  Adventures  of  a  Young  Daily  Newspaper  Editor  Who  Defied  the  Power  of  His 

City’s  Great  God  of  Business,  Politics  and  Society 


r[E  hundreds  of  thousands  of  persons 
who  in  recent  years  have  toured  the 
magical  state  of  Florida  will  re¬ 
member  the  pretty  little  city  of  Sanford, 
located  in  the  rich  central  interior  section 
00  the  highway  between  Daytona  and 
Orlando.  The  soil  there  is  black  and  in 
season  is  covered  by  lush  vegetation. 
This  countryside,  for  instance,  grows  20 
per  cent  of  the  celery  crop  of  the  United 
States.  Its  annual  yield  of  garden  truck 
is  worth  $5,000,0(X)  and  the  15,000  odd 
residents  live  in  good  homes  and  appear 
prosperous  and  contented. 

In  the  center  of  this  agricultural  sec¬ 
tion,  if  you  search  for  it,  will  be  found  a 
neat  Httle  newspaper  shop,  the  plant  of 


By  MARLEN  PEW 


The  foUou'infi  voracious  narrative  is  respectfully  dedicated 
to  11.  L.  Mencken,  Silas  Bent.  Osusild  Garrison  Villard,  Clarence 
Darroic.  Bntre  Bliven  and  others  u'ho,  tirelessly,  week  by  week, 
or  month  by  month,  tell  the  pubic  in  magazine  print  that  the 
American  press  has  evolved  into  a  rash  register  and  that  news- 
imper  editorship  no  longer  may  be  relied  on  to  protect  the  inter¬ 
ests  of  the  ps>ofde. 


It  1926.  an  incident  iKCurred  which  gave  the  fact  that  they  owed  him  money.  Of 


Sanford  to  attend  his  sick  wife  in  Phila¬ 
delphia.  Feeling  in  the  city  continued  to 
run  high  for  several  days.  Editor  Dean 
was.  of  course,  blamed  for  the  wreck  of 
the  hank.  Indeed,  there  was  a  circum¬ 
stantial  report  in  circulation  that  the  edi¬ 
tor  and  his  friends  deliberately  ruined  the 
institution  for  financial  gain. 

The  state  bank  examiner’s  report 
published  several  weeks  later,  showed  that 
the  city  of  Sanford  ha<l  on  deposit  in  the 
closed  hank  over  a  million  dollars.  It 
showed  that  Lake  had  made  loans  to  him¬ 
self  of  over  $550,000.  It  showed  total 
loans  amounting  to  more  than  the  total 
deposits.  It  showed  loans  in  huge 


Editor  Dean  reason  to  pause.  Mayor  course,  the  thoughtless  rabble,  could  be  amounts  to  lake's  friends,  without  secur- 


xite  Sanford  Daily  Herald.  It  is  presided  l,ake  had  just  returned  to  Sanford  from  depended  on  to  line  up  with  he  preten- 


over  by  Holland  L.  Dean,  one  of  the  N’ew  York  city  and  had  announced  that  tious  moneyed  interest.  Clear-headed. 


ity  or  ivissihility  of  collection.  It  showed 
bills  payable  of  nearly  a  million  dollars. 


quietest  and  most  modest  of  men,  charac-  he  had  succeeded  in  selling  a  large  block  honest  people  recognized  that  Holland  ami  ca.sh  of  scarcely  $12.0(10.  Finally,  it 
lerized  by  a  steady  eye,  studious  mien,  un-  of  municipal  lumds  at  par.  By  a  simple  Dean’s  facts  in  cold  print  were  more  im-  showed  that  $5(K),0()0  worth  of  city  certi- 


ostentatious  manner.  He  is  the  son  of  S.  twist  of  the  editorial  wrist  the  editor  had  pressive  than  Mayor  T.ake’s  emptv  licates  of  indebtedness  and  $700,000 
Bobo  Dean,  formerly  publisher  of  the  discovereel  that  the  bonds  had  actually  promises.  The  little  city  in  the  celery  worth  of  municipal  improvement  bonds 
Miami  (Fla.)  ’  Metropolis  (now  Miami  brought  only  95.10.  There  could  be  no  belt  seethed  for  months  with  the  excite-  had  been  placed  with  the  Chase  National 
•Vrtt’j),  long  famed  in  the  state  as  a  doubt  about  it.  Mayor  I^ke  had  imposed  ments  of  the  battle.  Rank  of  New  York  with  the  written 

lighting  editor.  The  son  graduated  from  a  crooketl  representation  on  the  people  of  The  result  of  the  election  was  a  sorry  promise  not  to  withdraw  until  the  Semi- 
Yale  in  1923  and  soon  thereafter  pur-  Sanford.  Out  of  a  sky  that  had  long  disappointment  to  Editor  Dean.  Some  nole  Bank’s  obligation  to  the  CTiase 
chased  a  half  interest  in  the  Sanford  lieen  clear  the  Daily  Herald  shot  a  little  idea  of  the  fear  the  banker  and  his  in-  National  bank  had  been  settled. 

Daily  Herald,  of  which  he  became  editor,  thunderbolt.  The  first  paragraph  of  the  fluential  friends  cast  over  the  community  Forrest  Lake  was  a  crook,  a  monstrous 


;lt  seethed  for  months  with  the  excite-  had  been  placed  with  the  Chase  National 
lents  of  the  battle.  Rank  of  New  York  with  the  written 

The  result  of  the  election  was  a  sorry  promise  not  to  withdraw  until  the  Semi- 


Forrest  Lake  was  a  crook,  a  monstrous 


The  passing  tourist,  in  flivver  or  eight-  story  read,  “.\n  optimist  is  a  man  who  is  indicated  by  the  fact  that  only  T,(XX)  impostor  upon  the  people  who  had  signal- 
_ .l: _ _ ^..ij _ _ _ I _ t.  _ I  -„ii-  c _ o:  irt  _ _ •>  _  _ i  t  _  u..  -n  _  <  •  jt  i  _ i _ ; _ »_ 


cylinder  shiner,  would  not  select  Sanford  sells  bonds  for  95.10  and  calls  it  par.”  persons  voted.  I^ke  w’on  by  22  votes,  ly  honored  him  in  public  and  private 


as  the  theatre  for  the  exciting  events  this  If  the  editor  had  indulged  any  doubts  The  news  of  his  triumph  ran  through  the  po.sts  of  trust.  He  was  arre.sted  and  in 


story  relates,  nor  Holland  L.  Dean,  at  as  to  the  accuracy  of  his  late  judgment  of  city  like  an  electric  wave  and  precipitated  dieted  on  four  counts.  His  politica’  and 


least  at  first  glance,  as  the  chief  actor  in  Mayor  Forrest  I^ke  they  were  dispelled  the  wildest  night  Sanford  ever  saw.  financial  structure  fell  a  shattered  wreck, 

a  tragic  adventure.  Indeed,  it  would  not  hy  events  which  immediately  follow^  the  Lake’s  friends  ran  riot.  The  opposition  newspaper  that  he  had 

be  possible  for  any  casual  passer-by  to  report  of  his  opening  gun.  The  Mayor  About  midnight  after  the  ballots  had  financed  suspended  publication, 
induce  the  young  editor  to  say  one  word  instantly  threw  his  support  and  some  been  counted,  a  drunken  mob  of  several  Early  this  month  in  Stanford,  Forrest 

about  the  role  he  and  his  newspaper  have  $40,000  of  his  cash  to  an  opposition  news-  hundred  men,  howling,  threatening,  curs-  T^ke  was  brought  to  trial.  jurv  found 
recently  played  in  thrilling  defense  of  paper  and  opened  a  vicious  campaign  cal-  ing.  paraded  to  the  home  of  Holland  him  guilty.  A  few  days  ago  4(10  Sanford 
public  causes,  a  newspaper  achievement  dilated  to  put  the  Herald  out  of  business.  Dean.  The  editor  learned  they  were  people  crowded  the  Seminole  County 
which  warrants  the  attention  of  the  judges  Strikes  were  instigated  in  the  Herald’s  coming  and  loaded  an  automatic  shot-gun.  Court  House  and  heard  Judge  Dewitt  T. 
of  the  Pulitzer  .Awards  for  1928.  Owing  mechanical  department  and,  as  might  be  When  the  mob  appeared  Mr.  Dean  took  Gray,  of  Jacksonville,  sentence  the  former 
to  Mr.  Dean’s  modesty  it  was  necessary  expected,  the  powerful  city  dictator  sue-  his  stand  at  his  doorway.  He  announced  great  man,  at  the  age  of  62,  to  14  years  at 
(or  Editor  &  Pi’blishkr  to  gather  the  cecded  in  organizing  advertising  boycotts  in  no  uncertain  tones  that  the  first  man  hard  labor  in  the  State  Penitentiary, 
licts  from  newspaper  men  of  other  among  local  business  concerns.  The  who  invaded  his  home  would  pay  for  the  Editor  Dean  and  the  Herald  have  not 


Unrida  cities. 


Editor  Dean  and  the  Herald  have  not 


Herald  was  hard  hit,  at  times,  but  sur-  act  with  his  life.  “You  scoundrels,  get  gloated  over  this  civic  achievement. 


Forty  years  ago  a  youth  of  22,  named  vived  these  cowardly  attacks  and  never  out  of  here  and  go  to  hell.”  he  shouted.  What  was  done  was  in  fulfillment  of  the 


Forrest  Lake,  became  mayor  of  Sanford. 
His  family  was  old  and  respected.  This 


missed  an  issue. 

The  editor,  meantime,  demanded 


There  were  many  threatening  gestures, 
hut  Editor  Dean  stood  his  ground. 


man  was  destined  to  be  reelected  to  the  financial  statement  of  the  city’s  condition.  Presently  the  mob.  braved  out  of  counte- 


mayoralty  at  various  times  during  the  It  was  repeatedly  promised,  but  never  nance,  broke  and  walked  away, 


following  four  decades,  serving  to  date  a  given.  Editor  Dean  called  in  some  of  his  The  hoodlums  marched  through  the  ize  what  Lake’s  treachery  had  been  for 
of  no  less  than  20  years  in  that  friends  and  suggested  a  mass  meeting  to  streets  to  the  office  of  the  Herald,  where  many  years  and  that  he  would  have  con- 

office.  Mr.  Lake  also  frequently  repre-  demand  the  Mayor  call  a  special  election  four  loyal  employes  of  the  paper  stood  tinned  to  rob  his  municipality  and  his 

soiled  his  county  in  the  Florida  legisla-  for  the  purpose  of  revising  the  charter  guard  with  loaded  pistols  over  the  tvne- 

tnre.  In  1913  he  organized  the  Seminole  anil  increasing  the  city  commission  from  setting  machines  and  pressroom.  '■'The 


serious  obligations  of  a  press  that  enjojrs 
constitutional  freedom  in  consideration  of 
its  devotion  to  the  public  welfare. 
Forrest  lake’s  former  friends  now  real- 


hank’s  depositors  if  the  Herald  had  taken 
the  “easy  wav,”  its  editor  blinking  the 


County  Bank  and  became  its  president,  three  to  five  members.  .\t  the  meeting  impish  leaders  of  the  ruffians  draped  long  ugly  facts  and  smugly  harmonizing  with 
He  was  the  leader  of  Sanford  social  life,  the  motion  was  unanimouslv  carried  and  black  streamers  of  crepe  on  the  door  and  the  commercial  and  social  powers. 

anrl  / _ _ i  _ J  _•  •  _ •  .  xc _  a _  P  i/X'X'T  _ _ ^  ^  e  isr  *  ^  e  •  *  •  -tt  s  * 


and  member  of  fraternal  and  civic  organi-  the  Mayor  set  Aug.  5,  1927,  as  the  date  of  at  the  curb,  in  front  of  the  office,  dug  a  Sanford  people  now  read  the  Herald, 
atjons,  many  of  which  he  controlled  in  the  election.  .\n  intensive  campaign  was  grave  and  buried  Editor  Dean  in  effigy,  jolly  well  knowing  that  its  editorial  policy 

one  way  or  another.  In  local  business,  waged.  The  Herald,  on  its  side,  fought  Copies  of  the  Herald  were  thrown  on  is  unpurchasable  and  that  its  control  is 

s^l  and  political  life  he  was  the  Great  the  battle  alone.  In  full  page  advertise-  huge  bonfires  and  the  windows  of  the  in  hands  of  a  brave  man  and  good  man. 

^  virtual  dictator.  ments  it  pointed  out  that  the  city’s  finan-  office  were  smashed.  Rut  the  cowards  Former  enemies  are  now  staunch  sup- 


tjod  Lake,  a  virtual  dictator 


Af^r  Holland  Dean  took  editorship  of  cial  records  were  kept  in  the  vaults  of  did  not  enter  the  building. 


porters  of  Holland  Dean.  The  circula- 


Herald  he  became  the  friend  lake’s  bank ;  in  news  stories,  it  reveal^  The  next  morning,  .August  6,  1927.  an  tion  is  on  the  upgrade  and  some 


^  ^i^uent  associate  of  Mayor  and  what  facts  could  be  ascertained;  ^itori-  announcement  was  found  on  the  door  of  advertisers  who  were  misled  into  boy- 


Binker  Lake.  The  Herald  supported  the  ally,  the  Herald  charged  I-ake  with  ex-  the  Seminole  County  Bank,  serving  notice  cotting  the  Dailv  Herald  for  its  honest 
wg  mw  when  he  ran  for  public  office,  travagance,  mismanagement,  tyrannical  that  the  institution  would  not  open  for  crusade  might,  in  this  writer’s  opinion. 
Hie  legislature  or  in  the  chair  of  rule  and  misappropriation  of  funds.  business.  Seeing  this,  a  philosophic  feel  iust  a  trifle  ashamed.  But  try  to 


Hie  legislature  or  in  the  chair  of  rule  and  misappropriation  of  funds.  business.  Seeing  this,  a  philosophic  feel  iust  a  trifle  ashamed.  But  try  to 

Editor  Dean  regarded  him  as  a  There  were  many  good  citizens  who  be-  cracker  was  heard  to  remark  that  the  moh  get  Holland  Dean  to  say  anything  con- 

*  I  j  integrity  was  lieved  these  things  and  really  opposed  had  hung  the  crepe  on  the  wrong  door,  coming  this  adventure — Editor  &  Pub- 

“nclouded  for  several  years.  In  the  fall  Lake,  but  were  intimidated  by  reason  of  Forrest  T^ke  resigned  as  Mayor  and  left  i.isher  could  not. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  May  12,  1928 
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ADVISES  CONTINUING  GOVERNING  BODY 
TO  ADMINISTER  I.  A.  A.  AFFAIRS 

Recommendation  on  New  Constitution  Would  Provide  for 
Control  by  Elxperienced  Executives  in 
Centralized  Group 


formation  of  a  continuing  govern-  of  the  Ivjard  of  governors  lie  a  woman, 
ing  body  for  the  International  Ad-  if  the  women’s  organization  should  make 
vertising  Association  is  the  outstanding  a  demand  for  specific  representation, 
feature  of  a  proposed  revised  constitu¬ 
tion  drawn  up  by  T.  W .  LeQuatte.  pub-  CHICAGO  PUBLISHEIRS  MOVE 
lisher  of  /-artn  Ei/c  and  chairman  of  the  Chicago  Local,  American  Newspaper 
associations  Committee  on  Constitution  publishers'  AsstM.’iation,  has  recently 
and  By-Laws  after  consultation  with  moved  from  the  Union  Trust  and  Sav- 
numerous  members  of  the  organization  Building  to  the  new  Post 

and  the  Executive  Committee.  The  new  at  211  W.  Wacker  Drive. 

constitution  will  be  submitted  at  the  _ 

forthcoming  meeting  in  Detroit  for  rati-  omnv  /-MTETn  a 
fication.  Dtlvlx  I  Or  r  lliK  1  Alvto 

The  provision  for  a  continuing  Board  ARFRriFFM  PAPFR 

of  Governors  is  made  in  article  six.  /\DE.r\.L/EX<iy  r Eilv 

.According  to  the  new  arrangement  the 

Ixiard  will  consist  of  15  members,  12  to  Stockholders  Vote  to  Sell  Although 


CHICAGO  PUBLISHERS  MOVE 

Chicago  Local,  .American  Newspaper 
I’ublishers'  .AsstK'iation,  has  recently 
moved  from  the  Union  Tru.st  and  Sav¬ 
ings  Bank  Building  to  the  new  Post 
Building  at  21 1  \V.  NVacker  1  )rive. 

BERRY  OFFER  TAKES 
ABERDEEN  PAPER 


be  elected  by  the  Executive  Council  and 
the  remaining  three  places  to  be  occupied 
by  the  president,  vice-president  and  sec¬ 
retary  of  the  association,  who  are  elected 
for  a  period  of  three  years  by  delegates 
at  the  annual  conventions  and  liecome 
ex-officio  members  of  the  board  upon 


Rothermere  Bid  Was  Higher 
— Price  £4  Per 
Share 

Although  their  offer  was  the  lower, 
the  -'•iblishing  group  of  Berry  Brothers 


election.  The  present  executive  council  triuniiied  over  Lord  Rotherinere, 

is  to  go  out  of  existence.  The  terms  of  proprietor  of  the  London  Daily  Mail,  in 
the  12  members  elected  bv  the  board  acquiring  a  paper  in  Aberdeen,  Scotland. 


will  vary.  .At  the  initial  election  three 
membi'rs  will  be  appointed  for  terms  of 
one  year,  three  for  two  years,  and  three 
for  three  years.  At  the  expiration  of 


The  group  headed  hy  Sir  William 
Berry,  Sir  James  Berry  and  Sir  Edward 
Berry  agreed  to  pay  four  pounds  a  share 
for  the  newspaper  stock  and  Lord  Roth- 


these  terms  new  members  will  be  elected  trmere  offered  four  pounds  six  shillings 
or  those  holding  office  re-elected.  This  according  to  a  dispatch  to  the  Sno  )  ork 

n’lll  nin#»  mpmK^'rc  r*rYnt5niiinor  iti  I  OSt  10. 


Will  leave  nine  members  continuing  in 
office  at  every  election  and  will  establish  ,  ” 

the  continuing  governing  Ixnly.  j’-  ^ 

In  a  statement  to  Editor  &  Ptbi.ishf.r  ^ 
this  week  Mr.  LeQuatte  said,  “President  .  ‘"V 

Woodbridge  and  the  Executive  Committee 


Editor  &  Publisher 
Calendar 

May  1.5 — New  England  Daily 
N’ew»paper  .Assn.,  annual  meeting, 
Boston,  Mass. 

Ma>  17 — .Associated  Press  Editors 
of  Ohio  .Assn.,  meeting,  Akron,  O. 

.May  21 — Pocket  Publishers' 
League,  meeting,  Jasper,  Ind. 

May  22-27 — Continental  .Advertis¬ 
ing  .Assn.,  convention.  Paris, 
France. 

May  22-23-  Inland  Daily  Press 
Assn.,  spring  meeting,  Morrison 
Hotel,  Chicago. 

May  23-27-  State  E'ield  Managers 
National  .Assn.,  annual  conven¬ 
tion,  .Memphis,  Tenn. 

May  24-2fr  —Texas  and  Arkansas 
Press  .Assns.,  joint  meeting,  Tex¬ 
arkana.  Tex. 

May  24-26- -Catholic  Press  .Assn., 
meeting,  K.  of  C.  Club  Hotel, 
New  York. 

May  28-30-  National  Editorial 
.Assn.,  annual  convention,  Mem- 
|ihis,  Tenn. 

.May  31-June  9  -N.  E.  .A.  annual 
outing. 


TRADE  PRACTICE  CONFERENCE 

Federal  Trade  Commission  Announces 
Endorsement  of  Plan 

Seeking  views  of  newspaper  publishers 
regarding  a  proposed  trade  practice  con¬ 
ference  on  fraudulent  advertising,  the 
Federal  Trade  Commission  announced 
the  endorsement  of  three  national  asso- 


When  the  lower  offer  was  accepted  ciations  and  two  magazine  publishers  in 
by  a  vote  of  98.(KH)  to  58.(KH>  one  stock-  a  W  ashington.  May  4. 


holder  said : 


The  three  associations  which,  the  com- 


"Eor  (.nee  .Aberdonians  have  been  'nission  says,  are  backing  it  in  its  plan 


appcjinted  a  Committee  on  Constitution 
and  By-Laws  some  months  ago  to  study 
the  existing  situation  and  submit  to  the 


.A  few  months  ago  Lord  Rothermere 
virtually  proclaimed  a  newspaper  war 
against  the  Berry  interests  when  he  an- 


are  the  .American  .Association  of  .Adver¬ 
tising  .Agencies;  Periodical  Publishers' 
.Association  of  .America,  and  National 
Publishers’  .Association  The  magazines 
are  those  published  by  the  Consolidated 


Executive  Committee,  before  the  Detroit  newspapers 

Convention  such  chanees  in  the  constitu-  purveying  ol  news  ^''‘ija/incs  Corporation  and  btreet  & 

tion  as  were  necessarU  The  purpose  of  and  opinion  was  almost  a  monopoly  in  -Smith  C<|rporation. 

this  action  was  to  meet  the  demand  for  of  representatives  of  leadmg 

newspapers  will  be  invited  to  attend  the 


a  strong,  representative.  res]xinsible  and 
continuing  governing  and  administrative 


present  cc.ntrol  more  than  a  score  of 


morning,  evening  and  Sunday  papers  in  conference. 


..vriii  iiiuiiii.;  KViAviiiiiiK  aiiAi  cxAiiiiii  1 1 1  m  1  >  V-  t'*  i  i  c-*  ,  i  t  «  n'  < 

i-odv  with  full  powers  in  the  direction  Ki^land,  -Scotland  and  W  ales 


of  the  affairs  of  the  International  .-Adver¬ 
tising  .Association. 

"Since  that  time  I  have  consulted  with 
many  men  active  in  the  organization, 
including  the  memliers  of  the  executive 
committee  and  the  committee  on  con¬ 
stitution  and  by-laws.  There  seems  to 
me  to  be  general  agreement  on  the 
proposed  revisions.” 

,Althou.gh  the  new  constitution  has  not 
been  officially  passed  upon  by  the  execu¬ 
tive  committee.  Mr.  LeQuatte  said  that 
C.  King  Woodbridge.  president  of  the 
as.sociation.  has  signified  his  willingness 
to  report  it  to  the  Detroit  convention, 
and  that  it  has  received  the  approval  of 
Walter  -Strong,  chairman  of  the  com¬ 
mittee  in  charge  of  research.  It  has  also 
received  the  approval  of  Francis  Sisson, 
treasurer  of  the  International  .Advertis¬ 
ing  Association,  and  Lou  Holland,  former 
president  of  the  association,  Mr.  LeQuatte 
said. 

The  proposed  new  constitution  also 
suggests  that  the  nominating  committee 
and  the  executive  council  amalgamate 
into  one  under  the  name  of  “advisory 
counsel.”  The  proposed  body  will  be 
made  up  of  the  presidents  of  the  various 
allied  advertising  organizations  and  the 
chairmen  of  districts.  The  present  nom¬ 
inating  committee  is  made  of  representa¬ 
tives.  not  necessarily  presidents,  of  the 
organizations,  together  with  a  representa¬ 
tive  of  the  Better  Business  Bureau,  a 
representative  of  the  sustaining  members 
and  a  representative  of  the  Women’s  .Ad¬ 
vertising  Clubs. 

If  is  further  suggested  in  the  new  pro- 
yosals  that  the  name  of  the  executive 
council  be  changed  to  “Board  of  Dele¬ 
gates.”  and  that  the  nominating  power  of 
the  nominating  committee  and  the  power 
of  electing  the  board  of  governors  be 
combined  in  it. 

It  was  also  suggested  that  one  member 


The  last  newspaper  they  ac(iuired  was 
the  London  Daily  Tdcg.rat'h.  for  which 


RECEIVER  APPOINTED 

The  7'tc'i’ii  Falls  (Idaho)  Nnes  is 


they  were  stated  to  have  paid  Lord  operatiitg  under  a  receiver,  appointed  for 


Burnham  £8.f)00,0(X), 


the  paper  recently. 
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MOUNE  DISPATCH  WINS 
POINT  IN  TAX  CASE 

Newspaper  Saves  $2,000  and 
cedent  Established  in  Petition  to 

Board  of  Tax  Appeals — Tele¬ 
phone  Charges  Allowed 

The  cost  of  automobiles  purchased  W 
the  use  of  officers  of  a  corporation  is 
considered  invested  capital  in  makmi! 
income  tax  returns,  according  to  a  df. 
cision  made  this  week  by  the  Board 
of  Tax  .Appeals  in  Washington  in  hear¬ 
ing  the  case  of  the  Moline  (Ill.)  /)j,. 
Latch  vs.  the  Commission  of  Internal 
Revenue.  The  hearing  was  brought 
about  hy  the  appeal  of  the  Moline  Ss- 
patch  publishers  from  the  findings  of  the 
Commissioner  of  Internal  Revenue  in 
connection  with  their  tax  liability  for 
the  calendar  years  1918  to  1921,  indn- 
sive.  It  is  estimated  that  the  allow. 
aiKes  will  save  the  paper  $2,000. 

The  petitioners  showed  that  the  an- 
tomobiles  in  question  were  devoted  to 
the  use  of  the  business  manager  and 
editor  of  the  Dispatch,  and  were  used 
to  convey  them  from  their  homes  totbr 
office  and  to  various  places  about 
city  on  business  and  were  therefore  nec¬ 
essary  equiinnent  in  the  conduct  of  the 
business.  "They  testified  that  expensK 
were  paid  by  the  publishing  company 
while  the  cars  were  in  Moline,  but  that 
when  taken  on  private  trips,  expenses 
were  paid  privately. 

The  decision  of  the  Tax  Board  also 
allows  the  expense  of  telephones  in¬ 
stalled  in  the  homes  of  the  editor  and 
publisher  of  the  Dispatch  and  used  in 
connection  with  the  operations  of  the 
paper  to  be  included  in  the  operating 
expenses  of  the  papier.  The  petitioners 
showed  that  the  telephones  of  the  com¬ 
pany  were  listed  in  the  directory  with 
a  notation  alongside  them  to  call  the 
numbers  of  the  phones  in  the  editor’s 
and  publisher’s  homes  after  8  p.  m. 

Bonuses  to  employes  were  considered 
as  legitimate  operating  expense  instead 
of  gifts,  according  to  the  decision. 

Clifford  '3’ewdall  represented  the  pub 
Ushers  of  the  Dispatch  in  the  compil¬ 
ing  of  the  tax.  William  R.  Conklin 
and  WMlliam  S.  Bentley  were  couiuei 
for  the  petitioner.  The  Dispatch  is  pub¬ 
lished  by  P.  S.  McGlynn. 

The  IDispatch  also  apficaled  on  the 
;  following  rulings  made  by  the  Commis¬ 
sioner  of  Internal  Revenue;  Disallow¬ 
ance  of  a  deduction  claimed  by  the  Dis¬ 
patch  as  depreciation  on  an  alleged  in¬ 
crease  in  value  of  certain  assets  from 
date  of  purchase  to  March  1.  1913: 
disallowance  for  deductions  claimed 
bad  debts;  disallowance  as  an  expense 
deduction  of  $3,556.74  claimed  as  ad¬ 
ditional  compensation  voted  to  officers: 
reduction  of  the  Dispatch’s  invested  lap- 
ital  by  its  income  and  profits  taxes. 
The  case  will  be  appiealed. 

A.  N.  A.  HELD  MAN  RESIGNS 

Haynei  Joins  Seaboard  National— No 
Successor  Named 

Justin  Haynes,  field  manager  of  the 
.-As.sociation  of  National  .Advertisers,  has 
resigned  to  join  the  new  business  depart¬ 
ment  of  the  Seaboard  National  Bank 
New  York.  No  sucrcessor  has  been  ap¬ 
pointed. 

Prior  to  joining  the  .A.  N.  A.. 
Haynes  was  for  three  years  merchan¬ 
dise  manager  of  Franklin  Simon  &  Co. 

HONOR  NORMAN  E.  MAtt 

Members  of  the  Buffalo  DemocraK 
League  of  VV^omen  will  give  a  lundi^ 
May  19  in  honor  of  Norman  E.  Mali 
publisher  of  the  Buffalo  Times,  whow 
at  that  time  comiMete  40  years  of  se^ 
as  member  of  the  De*nocratic  Natweni 
C'ommittee  from  New  York. 

RRE  DAMAGES  PLANT 

Plant  of  the  Huntington  (Pa.) 
Wcu's  was  partly  wrecked  recently  wI'P' 
fire  from  papier  dust  started  in  the  pt^' 
room.  Until  the  plant  is  repaired  W 
paper  will  be  printed  in  the  plant  of 
.  Tyrone  (Pa.)  Daily  Herald. 
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A.  N.A.  SEEKING  IMPARTIAL  MARKET  SURVEYS 

Directors  Vote  to  Elstablish  Research  Bureau  Whose  Work  Will  Be  Financed  by  Publications 
Cleveland  Convention  Hits  Special  Edition  Solicitation  by  Newspapers 
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(By  Triefraph  to  Editok  &  Publishss) 

CLEVELAND,  May  9. — Approval  of 
te  a  new  Research  Bureau,  which 'it  is 
hoped  will  become  the  most  important 
tact-tinding  organization  ever  created  for 
the  use  of  national  advertisers,  was  the 
principal  action  taken  by  the  Association 
of  National  Advertisers  at  its  semi¬ 
annual  meeting  in  Cleveland,  Monday, 
Tu^ay  and  Wednesday  of  this  week. 

The  resolution  proposing  the  establish¬ 
ment  of  such  a  bureau  was  passed  by  the 
hoard  of  directors  Sunday.  The  first 
step,  according  to  President  William  A. 
Hart  of  the  E.  I.  du  Pont  de  Nemours 
4  Co.,  Inc.,  will  be  to  draw  up  a  plan 
under  which  the  bureau  will  operate. 
This  plan  w  ill  be  presented  to  the  board 
tor  approval  at  an  executive  meeting  in 
N’ew  York  June  8.  The  most  interesting 
feature  of  the  Research  Bureau  plan  is 
that  market  investigations  will  be  con¬ 
ducted  by  the  A.  N.  A.  on  an  impartial 
basis,  but  it  will  be  the  aim  of  the  group 
to  have  such  investigations  financed  by 
piblications,  including  newspapers,  maga¬ 
zines.  farm  and  business  papers. 

Explaining  the  idea,  Arthur  H.  Ogle, 
N.  .A.  secretary,  said  that  if  proper 
cfwiperation  is  obtained,  the  special  mar¬ 
ket  surveys  now  made  by  individual  pub¬ 
lications  at  high  cost  will  no  longer  be 
necessary. 

These  special  surveys  have  been 
aluable,  but  the  advertiser  has  always 
aken  them  with  a  large  grain  of  salt,” 
he  declared.  “Under  the  A.  N.  A.  plan 
hnader  and  more  thorough  surveys  can 
made"  by  an  impartial  group  at  a 
lower  cost  to  the  co-operating  publica¬ 
tions. 

T’nder  the  terms  of  the  resolution  ap¬ 
proving  the  establishment  of  the  bureau, 
conferences  will  be  arranged  with  various 
ther  advertising  groups  looking  toward 
)-operative  endeavor.  Such  negotiations 
have  already  been  opened,  important 
among  them  being  the  Farm  Paper  Pub¬ 
lishers  whose  representatives  met  with 
the  Farm  Paper  Committee  of  the  A.  N. 

this  week.  The  result  was  a  tentative 
agreement  to  embark  on  a  comprehensive 
program  of  field  and  statistical  research. 

Other  negotiations  are  pending  with 
the  Window  Display  Advertising  Asso¬ 
ciation.  Industrial  .Advertising  Asscxtia- 
tkm.  various  newspaper  and  magazine 
pnhiishcrs.  and  various  other  groups.” 

Complete  text  of  the  resolutions  pro¬ 
posing  the  Research  Bureau  follows: 

“Bf  It  Resolved  that  the  board  of 
directors  of  the  Association  of  National 
Advertisers  apprcjve  the  principle  and 
'Prafically  authorize  the  executive  com- 
raittee  and  the  secretary-treasurer  to 
rginize  a  specilic  unit  at  A.  N.  A.  head- 
luarters  to  be  known  as  the  Research 
Bureau  of  the  .A.  N.  A.  under  competent 
direction  as  to  head  of  such  bureau  and 
tiff,  and 

“Be  It  Resolved  that  the  board  of 
directors  authorize  the  executive  commit¬ 
tee  to  invite  conferences  with  various 
such  as  the  Window  Display  .Ad¬ 
vertising  .AsscKiation.  the  National  In- 
wrial  .Advertisers’  .Association,  the 
Farm  Paper  group,  newspaper  group, 
fanzine  group,  etc.,  to  lay  out  programs 
01  research  problems  of  interest  and 
■line  to  members  of  the  .A.  N.  A.  and 
individual  groups,  and 
,  Be  It  Resolvfjf  that  the  executive  com- 
™tt«  is  hereby  authorized  to  work  out 
'Wific  plans  w  ith  any  of  such  groups 
Of  financing  particular  research  pro- 
under  the  supervision  of  the  A.  N. 
•y  Research  Bureau  and  the  Executive 
‘®wuttee;  published  reports  of  such  in- 
'^tigations  to  be  made  available  as  .A.  N. 
to  A.  N.  .A.  members  and 
Mntributing  gratis,  and  to  others 
“R*’ T  later  determined,  and 

thi  *  ^esoi-ved  that  it  is  the  policy  of 
’  association  to  co-operate  with  other 


By  WARREN  BASSETT 


control  and  direction  of  the  executive 
committee  of  the  A.  N.  A.” 

Mr.  Hart,  .A.  N.  A.  President,  said  he 
saw  no  conflict  between  the  .A.  N.  A. 
Research  Bureau  plan  and  the  Research 


Charles  W.  Mcars,  advertising  coun¬ 
sel,  Oeveland,  followed  Mr.  Conybearc 
with  a  discussion  of  “what  is  a  fair_  dif¬ 
ferential  between  local  and  national 
rates  ?”  He  had  sent  a  questionnaire  to 
publishers  on  the  subject,  but  the  replies 


have  dropped  combinatitms  in  favor  of 
the  second  paper.  We  get  less  circula- 
advertising  interests  to  avoid  duplication  farm  and  business  paper  data.  The  iJqjj  but  we  get  more  co-operation  and 
of  research  effort  and  to  sponsor  such  in-  resolution  called  the  form  a  distinct  ad-  our  advertising  costs  less  per  yard  of 
vestigations  which  may  be  conducted  by  vance  in  the  presentation  of  circulation  linoleum  per  sale, 
the  A.  N.  .A.  Research  Bureau  under  the  information. 

Significant  to  newspaper  publishers  is 
the  tremendous  interest  expressed  by  A. 

N.  .A.  members  in  the  subject  of  dealer 
tie-up  copy. 

- - ^ _ _ _  Representatives  of  companies  w’hich  . . . . —  —  , 

Bureau  plan  of  the  International  Adver-  offer  to  pay  for  newspaper  advertising  on  he  quoted  shed  little  light  on  the  subject, 
tising  .Association.  a  5(>-50  basis  with  the  dealer  declar^  He  reviewed  the  standard  arguments  in 

“It  is  my  understanding  that  the  I.  A.  they  were  meeting  with  little  success  in  behalf  of  the  differential,  at  the  pme  time 
-A.  plan  is  to  ediKate  the  public  to  the  their  effort  to  spend  advertising  money  on  picking  flaws  from  the  standpoint  of  the 
value  of  advertising,”  he  said.  “The  A.  this  basis.  .A  few  exceptional  cases  were  national  advertiser. 

with  definite  noted,  however,  where  heavy  co-operation  “The  fact  of  the  matter  is  that  news- 
is  being  obtainetl.  The  story  of  unex-  papers  have  not  tried  to  figure  out  the 
IKmled  co-operation  advertising  is  told  on  differential  on  a  scientific  basis,"  he  dc- 
otlier  iiages  of  this  issue.  dared.  He  urged  advertisers  to  submit 

Combination  newspapers,  the  differen-  every  newspaper  to  an  active  test  ^fore 
tial  between  local  and  national  rates,  space  is  purchased,  a  procedure  which  he 
special  edition  solicitations  and  merchan¬ 
dising  co-operation  were  fully  discussed 


N.  A.  will  be  concerned 
mediums  and  markets.” 

Newspapers  were  in  the  spotlight 
constantly  during  the  advertisers’  meeting, 
but  only  one  resolution  aimetl  at  news¬ 
paper  practices  found  its  way  into  the 
record.  _  It  attacked  special  edition 
solicitation  and  read  as  follows: 


WHAT  NATIONAL  ADVERTISERS  ACCOMPLISHED 

1.  .Approved  plan  for  a  Research  Bureau  which  will  survey  markets 
comprehensively  and  impartially  for  advertisers,  publications  to  bear  the 
expense. 

2.  .Approved  new  .Audit  Bureau  form  for  reporting  magazine,  farm 
and  business  paper  data. 

3.  Passed  resolution  scoring  special  edition  solicitations  by  news¬ 
calling  such  advertising  “unethical  and  wasteful.” 

Reiterated  in  newspaper  clinic  its  opposition  to  enforced  combina- 


papers 

4. 

tions. 

5.  Declared  radio  advertising  i 
never  supplant  any  primary  medium. 

6.  Picked  .Atlantic  City  fur  annual 
dates  Oct.  29-30-31. 


supplementary  medium  which  can 


convention  next  fall ;  tentative 


“Whereas,  it  is  the  continued  practice 
«f  certain  newspapers  to  solicit  advertis¬ 
ing  from  national  advertisers  for  anni¬ 
versary,  or  special  editions  gotten  out- 
ostensibly  to  commemorate  the  opening 
of  a  new  building  or  other  event,  but 
actually  for  the  purpose  of  swelling  the 
newspaper’s  linage  figures;  and, 

“Whereas,  it  is  often  the  practice  of 
such  newspapers  to  attempt  to  bring 
pressure  on  national  advertisers  through 
local,  wholesale,  or  retail  outlets,  to  take 
space  in  such  special  editions  in  order  to 
retain  the  good  will  of  local  outlets;  and, 

“Whereas,  it  is  the  firm  belief  and 
experience  of  national  advertisers  that 
single  insertion  of  complimentary  adver¬ 
tisements  constitute  a  sheer  waste  of  the 
advertiser’s  money  and  are  of  little  bene¬ 
fit  to  anybody  except  the  newspapers ; 

“Be  It  Resolved,  that  the  .A.  N.  A.  in 
convention  assembled  at  Cleveland,  May 
9,  1928,  again  place  itself  on  record  as 
condemning  this  practice  of  soliciting 
special  edition  advertising  from  manu¬ 
facturers  through  local  retail  outlets  as 
not  only  unethical  But  a  menace  to 
legitimate  advertising;  and 

“Be  It  Resolved,  that  this  association 
requests  publishers  to  discourage  such 
practices  on  the  part  of  local  advertising 
staffs  in  order  that  advertising  appropria¬ 
tions  may  be  conserved  for  legitimate  and 
resultful  campaigns,  which  will  prove  of 
greater  benefit  in  the  long  run  alike  to 
manufacturers,  local  outlets,  and  the 
newspapers.” 

.An  entire  afternoon  was  devoted  to  a 
members’  clinic  on  newspaper  problems, 
the  high  lights  of  which  were  an  attack 
on  combination  newspapers,  an  inquiry 
into  the  differential  between  local  and 
national  rates,  and  a  discussion  of  how 
to  obtain  dealer  co-operative  copy.  The 
proceedings  at  the  clinic  are  reported  at 
greater  length  below. 

The  A.  N.  A.  approved  by  resolution 
the  proposed  new  audit  bureau  of  cir¬ 
culations  form  for  reporting  magazine. 


at  the  clinic  on  newspaper  problems  held 
Tuesday  afternoon. 

S.  E.  Conybeare,  chairman  of  the  A.  N. 
A.  newspaper  committee,  presided  and  led 
off  with  a  statement  of  the  aims  of  the 
committee. 

“We  are  not  crusaders,  aixl  we  have  no 
axe  out  for  anyone,”  he  declared.  “We 
are  merely  trying  to  buy  space  more  in¬ 
telligently;  many  of  you  are  leaving  the 
buying  of  space  to  your  agency.  .Al¬ 
though  1  doubt  if  you  would  handle  the 
purchasing  of  materials  on  such  a  loose 
basis.  The  advertiser  must  do  more  than 
ask  the  agency  to  make  up  a  bulk  list  at 
the  lowest  milline  rate.  If  we  are  to  do 
a  better  job  we  must  not  think  of  white 
space,  circulations  and  milline  rates,  but 
of  definite  markets,  we  must  buy  sales 
instead  of  white  space.” 

There  are  five  steps  in  this  process, 
Mr.  Conybeare  explained,  they  are: 

1 —  Determine  present  sales  in  each 
market  area. 

2 —  Determine  potential  sales. 

3 —  Find  what  you  can  afford  to  spend 
in  each  area. 

4 —  'Determine  what  is  the  ideal  cam¬ 
paign-size  or  space,  copy  appeal  and  lay¬ 
out,  frequency  of  insertion,  etc. 

5 —  Determine  your  objective. 

The  advertising  of  the  Armstrong  Cork 
'Company,  Mr.  Conybeare’s  concern,  is 
aimerl  as  much  at  energizing  dealers  as 
creating  “Consumer  Demand,”  he  said. 

“Determine  your  objective  means  de¬ 
ciding  which  of  these  jobs  you  wish  to 
•do.”  he  continued.  “Then  pick  your 
papers;  then  determine  the  effective  cir¬ 
culation  of  each,  considering  the  product, 
by  this  method  advertising  space  can  be 
more  intelligently  purchased.” 

Mr.  Conybeare  then  took  up  combina¬ 
tion  newspapers  stating  that  they  take  too 
big  a  chunk  from  the  appropriation  avail¬ 
able  for  a  market  area. 

“Combination  papers  force  the  adver¬ 
tiser  to  buy  more  coverage  than  he 
■wants,”  he  said.  “In  15  or  18  cities  we 


predicted  would  “cause  some  papers  to 
remodel  their  ways.” 

To  advertisers  bothered  by  the  rate 
problem,  Mr.  Mears  suggested  that  they 
know  exactly  what  they  want  to  buy. 

“Linage  competition  today  is  terrific,” 
he  said.  “Do  you  want  your  copy  in  the 
first  paper  with  its  huge  advertising 
volume,  or  in  the  second  paper  where 
you  have  less  competition  for  attention. 
Do  you  want  class  or  mass?” 

He  then  considered  what  was  meant  by 
“class,”  citing  three  dailies  generally 
considered  leaders  in  this  field,  all  of 
them  with  circulations  well  under  100,000. 
“It  seems  that  ‘class’  is  exhausted  before 
the  first  hundred  thousand,”  he  com¬ 
mented.  He  then  urged  a  close  study  of 
circulations.  “Not  one  published  in  25 
has  built  his  paper  as  a  good  advertising 
medium,”  he  declared.  He  then  cited  a 
list  of  papers.  Comparing  city  with  sub¬ 
urban  and  country  circulation.  In  one 
city  mentioned,  of  $100  spent  for  adver¬ 
tising  $87  buys  circulation  outside  the 
city,  he  stated. 

Speaking  on  enforced  combination  Har¬ 
low  p.  Roberts,  the  Pepsodent  Company, 
declared  that  when  his  company  revises 
advertising  expenditures  in  market  areas, 
“the  forced  combination  gets  the  slash 
first.” 

“The  combination  papers  arc  offering 
more  drculation  than  I  want  in  given 
markets,”  he  said. 

A.  T.  Hugg  of  the  Detroit  Steel  Prod¬ 
ucts  Company,  then  told  how  his  firm 
handles  special  edition  solicitation.  Every 
time  a  new  high  school  or  garage  is  built 
using  the  company’s  steel  window  frames 
a  request  comes  in  from  the  local  paper 
asking  for  space  in  a  “New  High  School” 
edition,  he  said. 

“We  have  found  that  the  best  way  is 
tell  the  truth  and  say  we  are  absolutely 
opposed  to  such  editions,  believing  them 
of  scant  use  to  the  national  advertiser." 
he  declared.  The  A.  N.  A.  printed  slip 
■which  states  that  the  association  is  op¬ 
posed  to  special  editions  is  enclosed  in 
each  letter. 

The  next  clinic  speakers  were  Norman 
E.  Olds,  Perfection  Stove  Company,  Inc., 
and  Kenyon  Stevenson,  Armstrong  Cork 
Company,  who  related  their  experiences 
in  obtaining  local  newspaper  tieup  copy. 
Mr.  Olds  said  his  company  was  meeting 
with  success  in  getting  dealers  to  adver¬ 
tise.  They  must  pay  the  full  cost  of  the 
space  used.  The  company  has  no  re- 
sitrictions  governing  tieup  space  and  pre- 
:1ers  to  have  it  grouped  about  the  Per- 
:tection  ad. 

ALr  Olds  emphasized,  however,  that  his 
was  a  product  selling  in  small  town  mar¬ 
kets  where  dealer  tieups  are.  he  believes, 
easier  to  obtain. 

Mr.  Stevenson  gave  some  highly  in¬ 
teresting  figures  showing  the  average 
timiunt  of  dealer  tieup  space  obtained 
ffor  .Armstrong’s  linoleum  in  cities  in 
warifcus  population  classes.  They  re- 
•■wealed  that  although  the  greatest  amount 

obtained  in  cities  of  100,000  and  under, 
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cities  of  300,000  to  500,000  yield  almost  as 
much. 

The  table  follows: 

Average 
Tietip  Space 

Cities  in  Inches 

Under  50,000 .  41 

Under  100,000 .  45 

100,000  to  200,000 .  37 

200,000  to  500,000 .  40 

Over  500,000 .  11 


'  .  .  .  .7 


The  Stockton  (Cal,)  Record  was 
riamed  by  Mr.  Stevenson  as  selling  the 
greatest  amount  of  Armstrong  tieup 
space  last  fall,  with  a  total  of  851  inches. 

Ti'ee  publicity  was  sought  in  connection 
with  Armstrong  advertising,  the  copy  be¬ 
ing  Written  and  sent  out  by  the  com¬ 
pany’s  advertising  agency. 

'■’‘About  one-third  of  the  newspapers 
carrying  our  advertising  used  some  of  it 
on  their  women’s  pages,”  Mr.  Stevenson 
commented. 

The  proposed  new  Audit  Bureau  form 
fo.r  reporting  magazine,  farm  paper  and 
business  paper  data  was  explained  Tues¬ 
day  morning  by  F.  R.  Davis,  General 
Electric  Company,  and  chairman  of  both 
tht)  A.  B.  C.  forms  committee  and  the 
N.  A.  magazine  committee.  He  said 
a  year  has  been  spent  devising  the  form 
now  submitted. 

In  essence,  the  revised  form  calls  for 
more  complete  classification  of  data 
rather  than  the  addition  of  a  large  amount 
of  new  data.  The  new  form,  if  adopted 
by  the  A.  B.  C,  will  enable  the  advertiser 
to  see  circulation  analyzed  both  geo¬ 
graphically  and  according  to  methods 
used  to  obtain  it. 

After  Mr.  Davis  had  explained  the 
details  of  the  proposed  form,  O.  C.  Harn, 
managing  director  of  the  A.  B.  C.  and 
former  A.  \.  A.  president,  spokej  re¬ 
questing  that  A.  N.  .\.  members  write 
the  Audit  Bureau  telling  what  informa¬ 
tion  they  desire  which  is  not  now  avail¬ 
able.  At  the  same  time  he  urged  them 
to  make  reasotiable  requests  which  can 
l)e  complied  with  at  a  reasonable  ex¬ 
pense  by  publishers. 

•Jn  the  discussion  which  followed  S.  E. 
Conyl)eare  reminded  the  group  that  the 
great  task  is  not  so  much  to  get  more 
data  into  A.  B.  C.  forms  as  it  is  to  edu¬ 
cate  national  advertisers  to  use  intelligent¬ 
ly  the  data  now  available. 

F.  L.  Thompson,  A.  B.  C-  president, 
then  arose  to  testify  that  on  many  oc¬ 
casions  he  has  had  "to  blush  with  shame 
at  the  ignorance  of  advertising  managers 
concerning  the  A.  B.  C.  forms.  He  gave 
it  as  his  opinion  that  the  proposed  form 
represents  a  substantial  advance  over  the 
form  now  in  use.  The  A.  N.  A.  is  the 
first  group  to  which  the  new  form  has 
been  submitted  for  approval. 

Ojiposed  to  the  practical  details  of  ad¬ 
vertising  which  dominated  nearly  every 
session  of  the  convention  were  two  ab¬ 
stract  discussions  of  the  subject  by  Ken¬ 
neth  M.  Goode,  advertising  counselor, 
\eW  York,  and  Paul  Mazur,  a  partner 
in  Lehman  Brothers,  bankers.  New  York, 
and  author  of  “American  Prosperity — 
Its  Causes  and  Consequences.” 

.Advertising  was  sliced  to  small  bits  by 
Mr.  Goode,  after  he  had  traced  its  history 
and  attacked  the  “jabber  of  high  sound¬ 
ing  phrases”  which,  like  a  smoke  screen, 
conceals  the  paucity  of  scientific  knowl¬ 
edge  of  the  subject. 

-Mr.  Mazur,  giving  a  banker’s  view  of 
advertising,  questioned  whether  advertis¬ 
ing  in  itself  sells  many  products,  saying 
that  by  and  large,  it  merely  creates  a 
background  against  which  a  sales  organi¬ 
zation  can  sell  a  product  to  a  consumer. 
He  declared  the  dealer  does  not  exist  for 
the  national  advertiser  and  that  in  most 
casei  the  former’s  interests  are  at  direct 
variance  with  the  latter’s.  He  foresaw  a 
time  when  the  retailers,  chiefly  the  chain 
stories  thight  rebel  at  pushing  nationally 
advertised  products  and  use  national 
media  to  push  their  own  special  brands. 

Mr.  Goode  began  his  analysis  of  adver¬ 
tising  by  saying  that  in  the  beginning  ad¬ 
vertising  was  psychological  and  literary. 

“Here  was  .'■.n  artistic  invention  asking 
serious  commercial  consideration.”  Mr. 
(ioode  said.  “Here  were  psychological 
apd  literary  principles  offered  to  business 
men?  Had  business  men  been  as  splen¬ 
didly  organized  ten  or  twenty  years  ago 
as  advertisers  are  now,  advertising  might 
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tJ.ARD  work — that  is  the  keynote  of 
A.  N.  .A.  conventions. 


Meetings  convene  promptly  with  a  full 
attendance,  speakers  have  been  assigned 
“brass  tacks”  subjects,  and  at  lunch  time 
directors  and  committees  meet  to  con¬ 
sider  special  problems. 

Evans  E.  A.  Stone,  advertising  man¬ 
ager  of  Stanco,  Inc.,  makers  of  Nujol 
and  Flit,  says  the  A.  N.  .A.  is  the  hard¬ 
est  working  organization  to  which  he  be¬ 
longs. 

"I  attend  from  10  to  15  conventions 
a  year,  but  the  .A.  N.  A.  surpasses  them 
all  for  hard  work,”  he  declared  in  Cleve¬ 
land  Monday.  “In  1926  Mrs.  Stone  ac¬ 
companied  me  to  the  .Atlantic  City  con¬ 
vention.  I  was  a  director  at  that  time 
and  the  board  held  sessions  until  after 
midnight  nearly  every  night.  Mrs.  Stone 
now  can  scarcely  be  persuaded  to  at¬ 
tend  A.  N.  A.  meetings.” 

Mr.  Stone  was  one  of  the  several  .A. 
N.  A.  members  who  arrived  in  Qeve- 
land  Saturday  and  held  a  meeting  of 
local  sales  representatives  before  the 
convention  opened. 


the  Ralston  Purina  Company,  St.  Louis, 
who  attended  his  first  A.  N.  A.  conven¬ 
tion  this  week. 

"The  practice  of  hand-to-mouth  buy¬ 
ing  now  so  much  in  vogue  among  dealers, 
has  forced  recognition  of  the  value  of 
newspapers  as  direct  selling  mediums,” 
he  declared. 

Mr.  Richards  is  a  graduate  of  the  Uni¬ 
versity  of  Missouri  school  of  journalism 
and  worked  on  the  Denver  Rost  and  the 
Amarillo  (Tex.)  News  before  joining  the 
Ralston  Purina  Company  ten  years  ago. 


IVORM.AN  E.  OLDS,  advertising  di- 
rector  of  the  Perfection  Stove  Com- 


XJIGH  praise  for  newspaper  advertis- 

^  ing  was  heard  by  Editor  &  Pub¬ 
lisher  in  the  corridors  of  the  Statler 
during  the  convention. 

John  J.  Louis,  a  partner  in  S.  C.  John¬ 
son  &  Son,  makers  of  Johnson's  floor 
wax  and  an  electric  floor  polishing  ma¬ 
chine,  said  his  company  had  sold  100.000 
of  the  polishing  machines  in  the  past 
two  years. 

'  “And  newspapers  played  a  very  large 
part  in  making  this  gratifying  sales  rec¬ 
ord.”  he  declared. 

S.  C.  Johnson  &  Son  has  an  appro¬ 
priation  of  $1,000,000  a  year  for  adver¬ 
tising,  a  large  share  of  which  goes  to 
new’spaiiers. 

“Our  company  tried  radio  advertising 
for  three  months  recently,  broadcasting 
in  the  mornings  from  a  Chicago  station, 
but  has  discontinued  this  effort  because 
of  lack  of  results,”  Mr.  Louis  said. 


Iiany,  expressed  satisfaction  with  the 
newspaper  campaign  his  company  is  now 
running.  A  large  amount  of  dealer  tie- 
up  copy  is  being  obtained,  with  the  deal¬ 
ers  paying  the  entire  cost  of  their  adver¬ 
tising.  Newspapers  are  being  requested 
to  withhold  solicitation  until  the  com¬ 
pany’s  salesman  arrives  to  explain  the 
drive  and  urge  co-operation.  No  position 
restrictions  are  enforced  in  regard  to 
dealer  copy,  the  stove  company  prefer¬ 
ring  that  local  tie-up  ads  be  grouped 
about  its  own  advertising. 


U  E.  MIHELL,  manager  of  Canadian 
-Advertisers,  Inc.,  said  he  came  from 
Toronto  to  the  convention  in  order  to 
buy  Camel  cigarettes  for  15  cents  a  pack¬ 
age.  Camels  cost  45  cents  a  package  in 
Canada  no  matter  how  many  miles  you 
walk. 


PRESIDENT  William  A.  Hart  of  the 
E.  1.  du  Pont  de  Nemours  &  Co., 
Inc.,  started  the  convention  off  in  gocxl 
humor  by  asking  each  jK-rson  in  the  room 
to  rise,  announce  his  name  and  his  com¬ 
pany  connection.  Many  varied  the  pro¬ 
cedure  by  quotin"  advertising  slogans 
of  their  products,  the  more  grandiose 
slogans  creating  stirs  of  laughter. 


T'AURING  the  above  self-announcing 
^  period.  R.  E.  Mercer,  advertising 


A  DIFFERENT  view  on  radio  was  ex¬ 
pressed  by  Miller  Munson,  advertis¬ 
ing  manager  of  the  Hoover  Company, 
makers  of  the  Hoover  electric  vacuum 
cleaner. 

“We  are  using  radio  advertising  this 
year  for  the  first  time,  broadcasting 
through  the  Red  network,  but  we  rec¬ 
ognize  that  radio  is  onlv  a  supplementary 
medium,”  he  said.  “We  have  not  re¬ 
duced  our  appropriation  for  any  other 
medium  in_  order  to  include  radio,  and 
do  not  believe  this  should  be  done.” 

Mr.  Munson  views  1928  as  a  good 
business  year,  and  said  his  company’s 
volume  to  date  is  ahead  of  last  year. 


manap'er  of  the  Lowe  Brothers  Company, 
provoked  the  biggest  laugh.  Instead  of 
announcing  his  name  and  saying,  “of 
Lowe  Brothers  Company,  makers  of 
paints  and  lacquer.”  as  others  did,  he 
'aid :  “We  make  and  sell  paints  and 
lacquer !” 


p  L.  THOMSON,  president  of  the 
_  -Audit  Bureau  of  Circulation  and 
publicity  manager.  Western  Electric  Com¬ 
pany.  was  among  the  first  to  register. 
He  has  been  attending  A.  N.  .A,  meet¬ 
ings  for  16  years,  and  has  always  found 
them  stimulating  and  profitable. 

-As  A.  B.  C.  president  he  was  highly 
interested  in  the  discussion  Tuesday 
morning  of  the  new  Audit  Bureau  form 
for  reporting  magazine,  farm  paper  and 
business  paper  data.  Mr.  Thomson  is  a 
past  president  of  the  A.  N.  A.,  as  is  O. 
C.  Harn.  managing  director  of  the  A.  B. 
C.,  who  was  present  Tuesday  to  describe 
the  new  form  to  A.  N.  A.  members. 


PEOPLE  have  to  wash  their  faces, 
whether  it  is  a  presidential  year  or 

not. 

Harvev  Manss,  advertising  director  of 
the  .Andrew  Jergens  Company,  makers 
(and  sellers)  of  Woodbury’s  Facial  soap, 
said  that  to  date  1928  has  proved  the 
best  vear  the  company  has  ever  had. 
Woodbury’s  newspaper  advertising  is 
concentrated  chiefly  in  New  York  and 
Chicago,  Mr.  Manss  said. 


piVE  members  of  the  .A.  N.  A.  New 
^  A’ork  headquarters  staff  arrived  in 
Cleveland  Saturday  to  handle  convention 
details.  They  were :  Walter  Mann,  re¬ 
search  director;  William  Menkel.  Jus- 
t'li  Havnes.  Ruth  .A.  Cooley,  and  Mil¬ 
dred  E.  Crump. 


AMONG  the  more  than  125  delegates 
attending  the  convention  were  four 


^^pOR  day  to  day  selling,  no  medium 
beats  the  newspaper.” 

This  is  the  opinion  of  Owen  M.  Rich¬ 
ards  of  the  advertising  department  of 


women.  Thev  were :  Helen  Joyce  Bal- 
dauf.  advertising  manager,  Johnston’s 
chocolates,  Robert  A.  Johnston  Company: 
Miss  M.  A.  Creamer,  assistant  adver¬ 
tising  manager.  S.  F.  Whitman  &  Son, 
Inc. ;  Mrs.  Katherine  F.  Lukens.  as¬ 
sistant  sales  and  advertising  manager. 
La  France  Manufacturing  Company; 
and  Miss  Martha  M.  Knippenberg,  as¬ 
sistant  advertising  manager,  Simonds 
Saw  &•  Steel  Company. 


have  been  made  to  stand  and  prove  every 
principle. 

“The  pseudo-scientific  attitude  that  has 
surrounded  advertising,  created  to  keep  it 
impressivelv  complicated,  apparentlv  has 
brought  about  two  distinct  reactions. 


First,  when  advertisers  don’t  take  it  seri¬ 
ously  it  creates  distrust  and  makes  for 
feeble  advertising.  Secondly,  where  ad¬ 
vertisers  do  take  it  seriously,  it  fosters 
strange  misconceptions  and  makes  for 
foolish  advertising. 


“Twenty  years  ago,  under  the  .scholarly 
handling  of  Walter  Dill  Scott,  John  L« 
Mahin  and  Ernest  Elmo  Calkins,  adver- 
tising  promised  to  become  a  true  art 
But  it  was  too  exciting  to  be  allowed  to 
crystallize  quietly  as  an  art  or  develop  « 
a  science.  It  is  too  easy  to  sell,  too  at¬ 
tractive  to  buy,  and  too  fascinating  to 
play  with. 

“.All  advertising,  like  all  Gaul,  b 
divided  into  three  parts — good,  bad  and 
indifferent. 

"But  advertising  expenditures,  we  art 
told,  have  in  the  last  twelve  years  in- 
creased  twice  as  fast  as  population  and 
nearly  four  times  as  fast  as  retail  trade 
What  this  means  in  the  future  need  not 
bother  us  here.  We  have  endured  mort 
than  our  share  of  indorsement  inspired 
by  ignorance  and  inflamed  by  vanity.  Ad- 
\  ertising  can  resist  its  enemies  if  only  it 
can  overcome  its  friends.” 

Speaking  of  the  discontinuance  o( 
Lucky  Strike  advertising  in  the  newt- 
papers  Mr.  Goode  said; 

“The  40  cents  jK-r  thousand  slash  h 
wholesale  prices  of  Lucky  Strikes  abo* 
equalled  the  money  spent  on  advertisigj 
-And  so  the  company  cancelled  its  advw- 
tising.  Twenty  million  dollars  of  tobaao 
advertising  is  out.  and  reports  from  Wi- 
stcn-Salem  show,  for  the  first  time  in  15 
years,  taxes  falling  behind  the  corre¬ 
sponding  month  of  the  previous  vear. 

“Cigarettes  h.ave  at  last  overrun  c» 
sumption.  The  motor  industry  may  so* 
day  do  the  same.  And  the  advertisiK 
industry.” 

One  of  the  big  flaws  in  the  advertisiw 
business  is  that  it  does  practically  not¬ 
ing  in  a  cooperative  way  to  develop  a 
public  consciousness  for  advertising  as 
such,  or  for  the  effectiveness  of  adver¬ 
tising,  Mr.  Mazur  said. 

“I  don't  know  of  any  instaiKe  where 
any  effort  has  been  made  to  persuade  the 
.American  consumer  about  the  effective¬ 
ness  of  advertising. 

“.And  you  have  a  second  great  fanlt 
You  talk  about  consumers.  A’ou  talk 
about  yourselves  on  occasion.  A’ou  talk 
about  the  advertising  media,  but  very  fen 
of  you  talk  about  the  retailers.  Bat 
there  is  a  retailer  in  existence.  His  in¬ 
terest  may  be  identical  with  your  own. 
and  it  may  not.  .As  he  grows  throogh 
consolidated  eff<irt  into  a  group  nrganiia- 
tion  controlling  large  volume  he  begin! 
to  lose  his  affection  for  your  natioiallv 
advertised  brands.  If  you  were  success¬ 
ful  in  your  price  maintenance  you  wodd 
force  the  retailer  back  to  a  questiot  of 
service.  If  every  dealer  handled  onlv 
nationally  advertised  goods  then  obvi¬ 
ously  every  retail  organization  would!* 
the  same.  The  dealer  doesn’t  happen  to 
he  interested  in  being  put  in  that  posi¬ 
tion. 

“To  oppose  this  tendency  the  retailer 
may  do  his  own  manufacturing,  and  he 
mav  go  so  far  as  to  go  into  the  field  of 
national  advertising  in  behalf  of  a  brand 
of  his  own. 

“This  conflict  and  this  mutuality  of 
interest  between  the  manufacturer  and 
the  dealer  is  a  problem  we  are  not  solv¬ 
ing  right  now.  As  I  see  it  there  are  two 
important  problems :  The  necessity  of 
joint  effort  on  liehalf  of  all  advertising, 
and  the  absolute  necessity  of  understand¬ 
ing  the  problem  of  the  outlets,  which,  in 
the  final  analysis,  sell  your  goods  for 
you.” 

Budgeting  sales  and  advertising  expense 
according  to  market  areas  is  one  of  d* 
subjects  uppermost  in  the  minds  of  na¬ 
tional  advertisers,  the  convention  revealed. 

T wo  speakers  covered  this  subject  Panl 
T.  Cherington,  director  of  research  for 
the  J.  A\' alter  Thompson  Company,  and 
Evans  E.  A.  Stone,  advertising  manager 
of  Stanco,  Inc..  New  A'ork  (Standard 

Oil). 

Mr.  Cherington  showed  how  ^ 
marketing  areas  are  determined  and  why 
they  are  of  value.  The  J. 
Thompson  Company  used  three  methr® 
in  establishing  workable  areas,  he  said 
The  first  was  a  grouping  of  the 
about  grocery  jobbing  centers.  Tne 
second,  about  drug  jobbing^  centers, 
while  the  third  has  to  do  entirely  *ritn 
retail  shopping  areas.  The  latter  wt^ 
based  on  department  stores  and  it  estab- 
(Continued  on  page  57) 
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“WITH  THE  GENERAL  ADVERTISERS”  IN  CLEVELAND 


I  '9  S* 


-  Left  to  rifcht;  Allyn  B.  Mclntire, 

Standing,  left  to  right:  Commander  W.  F.  Doyle,  Lloyd  Manufacturing  Company;  Raymond  S.  Reed.  Heywood-Wake-  Pepperell  Manufacturing  Company; 

field  Company;  T.  H.  Young,  U.  S.  Rubber  Company;  P.  C.  Dawson,  Burson  Knitting  Company;  A.  E.  Smith,  Electric  C.  F.  Farnham.  American  Stove  Corn- 

Vacuum  Cleaner  Company,  Inc.  Seated,  left  to  right:  Ray  A.  Freyer,  advertising  manager.  Electric  Vacuum  Cleaner  pany;  Irving  Brown,  Amory,  Brown 

Company;  Raymond  Wetzel.  Dayton  Rubber  Manufacturing  Company  of  Delaware;  Edwin  B.  Self,  Dayton  Rubber.  &  Company,  Boston;  Norman  E. 

Olds.  Perfection  Stove  Company, 
Cleveland. 


Left  to  right:  J.  H.  Platt,  Kraft-Phoenix  Cheese  Company;  L.  H.  Harding,  ad-  Left  to  right:  Edward  S.  Morse,  Pacific  Mills;  Charles  H.  Brower,  same; 

vertising  manager.  United  Drug  Company;  T.  A.  Carroll,  E.  C.  Atkins  &  Com-  Stuart  Peabody,  Borden  Company, 

pany,  saws. 


New  England  Confectionery  Com¬ 
pany;  Miss  Ann  Cullen,  national  ad- 


n,  epartment  Cleveland  Plam  right:  W.  H.  Mathee,  toothbrush  division  of  Johnson  &  Johnson;  B.  B.  Caddie,  advertising  manager  Copper 

otaler;  L.  H.  Harvey,  F.  B.  Steames  it  Brass  Research  Association;  H.  L.  Delander,  at  the  piano,  the  Crane  Company,  plumbing  and  heating  products;  R.  D. 

Company.  Baldwin.  Simonds  Saw  &  Steel  Company;  J.  S.  Johnson,  Johnson  &  Johnson. 
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RETAILERS’  NEGLECT  OF  50-50  AD  OFFER 
DEPLORED  BY  MANUFACTURERS 


Thousands  of  Dollars  Available  for  Newspaper  Copy  Un¬ 
touched  Through  Dealers’  Non-Co-operation — 
Successes  of  Plan  Described  to  A.  N.  A. 


(Bv  Telcerat>h  to  Editok  &  Publisher) 
^l.E\'ELAXD,  May  9. — Hundreds  of 
thousands  of  dollars  available  for 
newspaper  advertising  are  jingling  idly 
and  unwillingly  in  the  pockets  of 
national  advertisers,  it  was  revealed 
this  week  at  the  semi-annual  convention 
of  the  Association  of  National  Adver¬ 
tisers  here.  The  money  represents  ad¬ 
vertising  credit  earned  by  local  dealers 
and  never  used  by  them  in  the  purchase 
of  local  newspaper  space  on  a  fifty-fifty 
basis  with  the  national  advertiser. 

This  was  brought  out  at  a  group  meet¬ 
ing  on  dealer  co-operative  advertising 
held  Monday  afternoon  at  which  adver¬ 
tiser  after  advertiser  testified  that  one  of 
their  hardest  jolis  is  to  get  the  local 
dealer  to  take  advantage  of  co-operative 
advertising  offers. 

The  most  striking  case  was  that  of  the 
Hoover  company,  makers  of  the  Hoover 
electric  vacuum  cleaner.  Miller  Mun¬ 
son.  Advertising  Manager,  declared  that 
since  the  first  of  this  year  $110,000  of 
unused  advertising  credit  has  accumu 
lated  on  the  bcniks  of  his  company. 

The  Hoover  companv  credits  each 
dealer  with  a  definite  sum  on  each  ma¬ 
chine  sold,  the  money  to  be  spent  on 
advertising,  with  the  dealer  spending  a 
sum  equal  to  that  which  the  company 
has  credited  to  him.  To  receive  his 
check  the  dealer  must  place  the  copy  and 
submit  a  proof  of  the  ad. 

The  Hoover  company  supplies  mats 
and  electros,  and  yet  is  unable  to  get 
many  dealers  to  use  the  advertising  sum 
credited  to  them.  At  the  end  of  each 
year.  Mr.  Munson  said,  all  unused  ad¬ 
vertising  credits  are  written  off  the 
books. 

John  T.  Louis,  a  partner  in  S.  C.  John¬ 
son  &  Son.  makers  of  Johnson's  floor 
wax  and  an  electric  floor  polishing  ma¬ 
chine,  was  another  advertiser  who  testi¬ 
fied  to  the  diflicultv  of  getting  dealers 
to  take  advantage  of  his  firm's  co-opera¬ 
tive  advertising  offer. 

The  company  is  interested  in  getting 
distribution  through  grocery  stores  at 
the  present  time  and  ofiters  liberal  adver¬ 
tising  aid  to  dealers.  The  company  has 
exerted  pressure  upon  dealers  both 
through  salesmen  and  by  mail  but  with¬ 
out  desired  results. 

However,  in  the  case  of  a  few  large 
chain  stores  which  did  use  the  advertis¬ 
ing.  “the  results  were  wonderful.”  Mr. 
Louis  said. 

“For  a  few  thousand  dollars  expended 
through  these  stores  we  achieved  sur¬ 
prising  sales,”  Mr.  Louis  declared. 

His  company  gets  the  local  rate  on 
copy  placed  by  dealers.  Mr.  Louis  ex¬ 
pressed  the  earnest  wish  that  more  deal¬ 
ers  would  take  advantage  of  the  com¬ 
pany’s  offer  to  spend  money  for  them  in 
local  newspapers. 

A  surprising  success  story  on  dealers’ 
co-operative  advertising  was  to'd  by  L. 
F.  Chadcayne  of  the  Radio  Corporation 
of  -America. 

The  R.  C.  A.  had  but  $30,000  to  spend 
on  newspaper  advertising. 

“We  realized  that  would  not  go  far 
and  so  we  tried  to  work  out  a  plan 
whereby  we  could  get  the  jobbers  to 
match  this  sum,”  Mr.  Chadeayne  said. 
"Then  we  thought  it  would  be  better  yet 
if  we  could  go  a  step  further  and  get 
the  dealers  to  add  another  $30,000. 

“We  evolved  a  plan  whereby  with 
jobbers  and  dealers  we  would  buy  an 
eight-page  .section  from  newspapers  on 
the  basis  of  60  per  cent  advertising  and 
40  per  cent  publicity. 

“The  Radio  Corporation  took  a  page 
and  the  jobbers  and  dealers  took  the 
rest.” 

The  special  section,  he  went  on  to  say, 
w'’s  run  at  the  time  of  local  Radio 
shows.  The  first  section  was  put  on  in 
Bosten  and  carried  $18,000  worth  of  ad¬ 


vertising,  the  Radio  Corporations’  share 
was  $1,100. 

This  section  was  put  on  in  39  cities. 
Mr.  Chadeayne  said  that  through  dealer 
aiui  jobber  co-operaticHi  nis  company 
obtained  $175,0(10  worth  of  straight  ad¬ 
vertising  for  its  products  at  an  expendi¬ 
ture  of  $30,000,  and  $210,000  worth  of 
advertising  and  publicity. 

"You  can  double  your  money  with  co¬ 
operative  advertising,”  was  the  state¬ 
ment  of  I’.  J.  Kelly,  in  charge  of  the 
co-operative  work  being  done  by  the 
(ioodrich  Rubber  Compajiy. 

"If  you  are  not  getting  it  you  are 
missing  a  good  bet.” 

The  ideal  way  is  for  the  salesman  to 
sell  a  definite  advertising  plan  to  the 
dealer  with  the  product,  he  said.  Good¬ 
rich  salesmen  urge  dealers  to  .set  an  ad¬ 
vertising  budget  equalling  3  per  cent  of 
sales.  The  company  co-operates  on  a 
fifty-fifty  basis  and  maps  out  a  definite 
campaign  for  the  dealec.  The  company 
feels  satisfied  if  the  dealer  carries 
through  only  part  of  the  program,  which 
covers  all  forms  of  advertising,  including 
newspapers. 

Richard  T.  Whitney,  Advertising  Man¬ 
ager  of  the  Hood  Rubber  Products  Com¬ 
pany.  Inc.,  stressed  the  part  salesmen  can 
play  in  getting  dealer  co-operation. 

"It  is  the  duty  of  the  manufacturer  to 
furnish  salesmen  with  merchandising 
ideas  which  they  can  pass  on  to  dealers,” 
he  declared.  "The  salesman  can  thus  be 
a  big  aid  in  obtaining  co-operative  ad¬ 
vertising,” 

The  consensus  of  the  meeting  was 
that  dealer  co-operative  copy  is  a  good 
advertising  investment  for'  the  manu¬ 
facturer,  although  difficult  to  obtain  in 
many  cases. 

-Another  company  which  had  “too  much 
newspaper  money  left  at  the  end  of  the 
year”  was  the  iJowe  Brothers  Company, 
makers  of  paints  and  lacquers.  R.  E. 
Mercer  is  advertising  manager. 

This  company  pays  50  per  cent  of  the 
cost  of  dealer  advertising,  placed  by  the 
dealer  at  local  rates.  Most  of  the  retail 
outlets  are  in  the  smaller  cities.  Mr. 
Mercer  said ;  one  dealer  in  each  news- 


A  Banker  Diogenes 

TS  there  any  truthful  .Advertising? 

“I  don't  think  any  adver¬ 
tising  I  have  ever  seen  is  truthful 
on  the  judicial  basis  of  truth,” 
Paul  M.  Mazur,  a  partner  in 
Lehman  Brothers,  New  York 
bankers,  told  the  .A.  N.  .A.  con¬ 
vention  during  his  speech  on  “.A 
Hanker  Looks  at  Advertising.” 

To  prove  this  contention  to  an 
advertising  agent,  Mazur  said  he 
checked  over  a  pile  of  advertis¬ 
ing  proofs,  marking  every  state¬ 
ment  which  could  be  questioned 
on  the  basis  of  strict  truth. 

“There  wasn't  a  single  ad  that 
was  truthful  in  a  judicial  sense 
and  the  agent  agreed,”  Mazur  de¬ 
clared. 

“-Advertising,”  he  went  on,  “must 
be  exaggerated.  You  have  got  to 
have  selling  enthusiasm.  Super¬ 
advertising  has  only  one  limit — the 
limit  the  public  imposes  by  its 
loss  or  maintenance  of  conhilence 
in  advertising.” 


paper  territory.  The  newspaper  budget 
is  based  on  a  per  cent  of  the  sales  of  the 
previous  year.  Each  salesman  knows 
how  much  he  has  for  use  in  his  district. 

“We  have  tried  obtaining  dealer  tie- 
ups  both  by  mail  and  through  our  sales¬ 
men  and  we  find  the  latter  method  the 
best,”  Mr.  Mercer  said. 

"But  in  spite  of  the  effort  we  make  it 
is  hard  to  overcome  dealer  inertia  and 
we  usually  have  newspaper  money  left 
at  the  end  of  the  vear." 


of  the  farm  press,  including  Marco  Mor¬ 
row  of  the  Capper  publications. 

The  plan  is  similar  to  that  of  the 
-Audit  Bureau  of  Circulations,  but  would 
obtain  data  concerning  reaclmg  habits, 
duplication,  quality  and  classification  of 
farm  homes. 

Mr.  Hall  declared  cross  section  studies 
by  counties  would  be  made  wherever  ad¬ 
vertisers  are  most  interested  in  the  far 
field.  The  expense  of  the  work  would  be 
borne  by  the  publishers,  and  its  direction 
would  be  under  the  research  council  of 
the  -Association  of  National  -Advertisers, 
with  the  advice  and  counsel  of  the  -A. 

A.  -A.  and  the  farm  papers. 

Such  studies  would  be  made  from  time 
to  time  so  that  up-to-date  informati® 
would  be  continually  placed  on  the  desks 
of  those  interested  in  advertising  tn 
farmers. 

“Several  farm  papers  have  signified 
willingness  to  aid  such  a  plan  finan. 
dally,”  Mr.  Hall  declared.  “Why 
shouldn’t  newspapers  spending  hundreds 
of  thousands  a  year  for  studies  of  their 
own  markets  tie  up  with  the  big  buyen 
of  advertising  space  in  developing  these 
studies  on  a  more  impartial  basis?" 

Mr.  Hall  declared  that  no  matter  how 
impartially  a  newspajier  or  magarii* 
survey  is  made  advertisers  take  it  with 
a  large  grain  of  salt. 

A.  N.  A.  HEARS  RAPER, 
POMERENE,  NANSEN 

Plain  Dealer  Issues  Pictorial  Extra  for 

Advertisers’  Banquet — World  Peace 
and  U.  S.  Marine  Dis¬ 
cussed 


PLAN  FARM  RESEARCH 


A. 


N.  A.  Aims  to  Have  Publishers 
Stand  Cost  of  Market  Survey 


(By  Telegraph  to  Editor  &  Publisher) 

Ci.K\T.L.\ND,  May  8. — -A  comprehensive 
research  plan  for  the  farm  paper  field, 
which  according  to  its  sponsor,  E.  T. 
Hall,  vice-president  of  the  Ralston 
Purina  Company,  St.  Ixiuis,  is  just  as 
applicable  to  the  newspaper  field,  was 
presented  by  Mr.  Hall  during  the  con¬ 
vention  of  the  -Association  of  National 
-Advertisers. 

Memliers  of  the  -A.  N.  A.  using  farm 
papers  met  at  luncheon  Monday  to  hear 
the  plan,  as  did  several  representatives 


ORIGIN  OF  “FOURTH  ESTATE” 


Dr.  \  izetelly  Finds  Macaulay  Made  First  -411usioii  to  Pres.s 
1828 — Phrase  .Also  Used  to  Distinguish  Arinv  and  Workers 


In  a  letter  to  EDITOR  &  PUBLISHER  Dr.  Frank  H.  Vizetelly,  editor 
of  Funk  &  Wapnalh'  New  Standard  Dictionary,  reveals  that  it  was  Macaulay 
and  not  Burke,  as  has  long  been  held,  who  first  referred  to  the  press  gal¬ 
lery  as  the  “fourth  estate."  His  interesting  communication  follows; 

“In  h  is  address  before  the  -Annual  Meeting  of  the  .Associated  Press 
recently.  Dr.  Parkes  Cadman,  following  the  lead  of  Carlyle,  referred  to  the 
fourth  estate  as  having  originated  with  Burke. 

“A  careful  study  of  Burke's  writings  has  failed  to  uncover  such  an 
allusion  from  his  pen.  Carlyle  credited  Burke  with  the  statement  in  a 
work  that  was  published  in  1840,  but  in  1828,  Macaulay,  in  his  ‘Essay  on 
Hallam's  Constitutional  History,’  which  appeared  in  the  Edinburgh  Re- 
view,  the  eighth  paragraph  from  the  end.  wrote:  ‘The  gallery  in  which 
the  reporters  sit  has  become  the  fourth  estate  of  the  realm.'  This  is  the 
first  direct  allusion  to  reporters  as  representatives  of  the  press. 

“But  the  phrase  is  much  ohler  than  this,  and  originated  with  Lord  Falk¬ 
land  in  the  days  when  Richard  Cromwell  was  Lord  Protector  of  England. 
Richard  consented  to  the  appointment  of  a  general  council  of  officers  to 
aid  in  the  government  of  the  country.  Parliament  and  the  .Army  were 
opposed  to  each  other.  Five  hundred  officers  assembled  at  Wallingford 
House  and  passed  resolutions  that  aimed  to  remove  the  command  of  the 
army  from  under  the  direction  of  the  civil  power.  In  Parliament,  Lord 
Falkland,  who  foresaw  the  threatening  danger,  said:  ‘You  have  been  a  long 
time  talking  of  the  three  estates;  there  is  a  fourth  which,  if  not  well  looked 
to  will  turn  us  all  out  of  doors.’  The  application  here  is  not  to  the  press 
nor  to  the  public,  but  to  the  army. 

“The  phrase  has  been  used  to  distinguish  (1)  the  army;  (2)  the  labor¬ 
ing  classes,  and  (3)  the  press  as  distinguished  from  the  Church,  the  Lords, 
and  the  Commons. 

“Very  trulv  vours, 

“FRANK  H.  VIZETELLY, 
“Editor.” 


Clkvel.and,  May  9. — Shop  talk  was  en¬ 
tirely  eliminated  during  the  annnal 
banquet  of  the  A.  N.  A.  delegates  at  the 
Hotel  Statler,  Tuesday  evening.  William 
A.  Hart,  president,  presided,  and  the 
three  speakers  were  Dr.  Fridtjof  Nansen, 
formerly  Norway’s  Ambassador  to  Great 
Britain,  famous  for  his  Arctic  explora¬ 
tions  and  winner  of  one  of  the  $50,000 
Nobel  peace  prizes;  .Atlee  Pomerene,  for 
several  years  U.  S.  Senator  from  Ohio, 
leading  counsel  for  the  Federal  Govern¬ 
ment  in  the  teajwt  dome  and  other  oil 
scandal  prosecutions,  and  Jack  Raper, 
humorist  and  columnist  for  the  Clevelai 
Press.  Dr.  Nansen  received  a  big  ova¬ 
tion.  He  confined  his  story  to  a  briei 
reference  to  the  world-wide  movement 
for  permanent  peace  among  the  nations 
and  told  about  the  hazardous  expedition 
he  conducted  into  the  Far  North  30  years 
ago.  Dr.  Nansen  was  in  Cleveland  to  at¬ 
tend  the  lOOth  anniversary  of  the  found¬ 
ing  of  tile  -American  Society  for  Peace. 

Toastmaster  Hart  in  presenting  Mr. 
Pomerene  recounted  an  anecdote  he  said 
he  got  from  the  former  senator,  who 
said  that  during  a  visit  to  the  White 
House  for  dinner  he  was  much  pleased 
with  the  affair.  .After  dinner  cigan 
were  passed  around.  Pomerene  slippd 
the  band  off  his  cigar  and  put  it  in  his 
vest  pocket.  W  hen  he  got  outside  he 
examined  the  label  w  ith  curiosity,  as  he 
wanted  to  know  what  brand  of  cigars 
President  Coolidge  smoked.  The  label 
bore  the  words,  “Boston  Chamber  of 
Commerce,  1913.” 

Pomerene’s  talk  for  half  an  hour  or 
more  was  devoted  mainlv  to  discussing 
the  merchant  marine  of  tins  country 
the  sad  state  into  which  it  has  fallen  since 
the  World  War. 

Raper  made  a  humorous  talk  and  got  a 
good  hand. 

.A  surprise  feature  of  the  dinner  was 
a  four-page  full  newspaper  size  “extra 
issued  by  the  Clcz'cland  Plain  Dealer  on 
high  grade  book  paper.  The  extra  car¬ 
ried  the  menu  for  the  dinner  and  other 
information  and  also  about  35  group  pk' 
tures  of  prominent  officers  and  delegat^ 

Jrhn  \V’.  Love,  industrial  wTiter  am 
columnist,  and  Harry  W.  Smith,  editorial 
promotion  man  of  the  Plain  Dealer,  p^ 
di;ced  the  banquet  extra.  About  1^ 
guests  were  present.  Arthur  H. 

A.  N.  A.  secretary-treasurer,  assisteil 
Toastmaster  Hart,  as  did  S.  E.  Cooj- 
beare,  advertising  manager  of  the  Ann¬ 
s' romr  Cork  (Company,  and  fon*^ 
president  of  the  association. 


PULITZER  MEDAL  WON  BY  INDIANAPOLIS  TIMES 


Grover  Clevelzmd  Hall  of  Montgomery  Advertiser  Wins  Award  for  Editorial  Articles — None  of 
Eighteen  Examples  of  Reportorial  Work  Judged  Worthy  of  Prize — Harding  Wins  Cartoon  Award 

Leary,  labor  editor  of  the  World,  was 

_ _ — ,  reporter  honored  in  1920  for  his  coal 

''  strike  Lx>uis  Seibold,  formerlv 

of  the  New  York  Evening  Post,  for  his 

■  interview  with  Woodrow  Wilson  in  1920, 

■  Vj  the  1921.  Other  winners 

a  have  been  Kirk  L.  Simpson,  the  Asso- 

K Vif  ciated  Press,  for  his  of  the  burial 

K  the  unknown  soldier,  1921;  Alva 

Johnson,  New  York  Times,  report 

the  the  American 

Association  for  Advancement 

-aJ^I  Science;  Magneo  White,  San  Diego  Sun, 

for  of  the  1923  eclipse;  James 

h  W.  Mulroy  and  Alvin  H.  Goldstein,  Chi- 

ctigo  Daily  Nezvs,  for  Leopold  and  Loeb 
Boyd  Gi*i.ey  Gkovei  c.  Hall  C'haeles  E.  Rl-ssell  story  of  1924;  William  Burt  Miller, 

Louisville  Courier- Journal,  for  his  story 
lurnalism,  “who  shall  dent  Nicholas  Murray  Butler  of  Colum-  of  the  cave  imprisonment  of  Floyd 
examinations  with  the  bia,  asked  by  Editor  &  Publisher  for  Collins  in  1925;  and  John  T.  Rogers,  for 
1  are  otherwise  most  a  copy  of  the  report,  declined  to  make  it  his  articles  leading  up  to  the  impeach- 
3le  each  of  them  to  public.  The  three  judges  were  William  rnent  of  Judge  George  W.  Elnglish,  in 
Europe  to  study  the  P.  Beazell,  assistant  managing  editor  of  1926. 

d  moral  conditions  of  the  New  York  World,  .Albert  W.  Cum-  Boyd  Gurley,  editor  of  the  Indion- 
e  character  and  prin-  mins,  IVihnington  (Del.)  Morning  News,  af'olis  Times,  was  previously  rewarded 
pean  press,”  went  to:  and  Prof.  Charles  Cooper  of  the  Pulitzer  by  the  Scripps-Howard  Newspapers,  for 
Brooklyn,  Alfred  Dud-  School  of  Journalism.  his  campaign  against  political  graft  in 

id  Mary  D.  Ronan,  of  This  year  marks  the  second  time  when  Indiana.  .As  a  result  of  exposures  made 

mates:  Haig  Gordon  no  reportorial  prize  was  awarded.  It  in  the  Times,  a  former  State  Treasurer 
New  A'ork,  N.  J.;  was  omitted  in  1919,  when  the  number  of  is  now  under  indictment  for  taking  com- 
d,  Bradford,  Pa. ;  and  candidates  was  also  small.  In  1927  for  missions  from  banks  on  state  deposits. 


F)R  its  work  in  “exposing  political 
corruption  in  Indiana,  prosecuting 
the  guilty  and  bringing  about  a  more 
wholesome  state  of  affairs  in  civil  gov¬ 
ernment.”  the  D^imiapolis  Times  was 
"  zer  gold  medal, 
nor,  trustees  of 
announced  this 


Columbia 

On  recommendation  of  the  advisory 
board  no  award  was  made  this  year  for 
the  best  example  of  reporters’  work,  . 
which  carries  with  it  a  $1,000  honor-  I 
arium.  Judges.  Editor  &  Publisher  [I 
was  informed,  examined  the  work  of  18 
reporter.s  submitted  and  considered  none 
of  them  up  to  Pulitzer  standards.  As  in 
other  tears,  there  was  no  competition 
for  the  Sl.fMX)  prize  for  the  best  history  "i 
of  services  rendered  to  the  public  by  the  •]' 
American  press  during  the  preceding 

.  !! 
Awards  made  to  newspaper  men  were  ; 

To  Grover  Cleveland  Hall,  for  his  ” 
editorials  in  the  Montgomery  (Ala.) 
Advertiser  against  gangism,  floggings, 
and  racial  and  religious  intolerance,  the  " 
$500  prize  for  “the  best  editorial  article  ^ 
written  during  the  year,  the  test  of  ^ 
excellence  being  clearness  of  style,  moral  “ 
purposes,  sound  reasoning  and  power  to  ^ 
influence  public  opinion  in  the  right  di¬ 
rection.  due  account  being  taken  of  the  ^ 
whole  volume  of  the  writer’s  editorial 
work  during  the  year.” 

To  Nelson  Harding,  Brooklyn  Daily  ■ 
Eagle,  for  the  cartoon  entitled  “May  His 
Shadow  Never  Grow  Less,”  published  - 
Des.  15,  1927,  the  $500  award  for  “the  ' 
best  cartoon  published  in  any  .American  ^ 
newspaper  during  the  year,  the  determin-  ' 
ing  qualities  being  that  the  cartoon  shall 
embody  an  idea  made  clearly  apparent,  * 
shall  show  good  drawing  and  striking  ‘ 
pictorial  effect,  and  shall  be  helpful  to  ! 
some  commendable  cause  of  public  im¬ 
portance,  due  account  being  taken  of  the  ' 
whole  volume  of  the  artist’s  newspaper 
work  during  the  year.” 

Prizes  in  letters  were  as  follows: 

1.  For  the  .American  novel  published 
during  the  year  which  shall  best  present 
the  whole  atmosphere  of  American  life, 
and  the  highest  standard  of  .American 
manners  and  manhood,  $1,000. 

.Awarded  to  The  Bridge  of  San  Luis 
Rev.  by  Thornton  Wilder,  published  by 
Albert  &  Charles  Boni,  New  York,  1927. 

2.  For  the  original  American  play  per¬ 
formed  in  New  York,  which  shall  best 
represent  the  educational  value  and 
power  of  the  stage  in  raising  the  stand¬ 
ard  of  good  morals,  good  taste,  and  good 
manners.  $1,0(X). 

.Awarded  to  Strange  Interlude,  by 
Eugene  O’Neill,  produced  at  the  John 
Golden  Theatre  in  New  York  during  the 
season  1927-1928,  published  by  Boni  & 
Liveright,  1928. 

3.  For  the  best  book  of  the  year  upon 
the  history  of  the  United  States,  $2,000. 

.Awarded  to  Main  Currents  in  Ameri¬ 
can  Thought,  2  vols. :  The  Colonial 
Mind,  1620-1800.  The  Romantic  Revolu¬ 
tion  in  America,  1800-1860.  By  Vernon 
Louis  Farrington,  published  by  Harcourt, 
Brace  &  Co.,  New  York,  1927. 

4.  For  the  best  American  biography 
teaching  patriotic  and  unselfish  services 
to  the  fieople,  illustrated  by  an  eminent 
example,  excluding,  as  too  obvious,  the 
names  of  George  Washington  and  Abra¬ 
ham  Lincoln,  $1,000. 

Awarded  to  The  American  Orchestra 
ond  Theodore  Thomas,  by  Charles  Ed¬ 
ward  Russell,  published  by  Doubleday, 
Page  &  Co..  Garden  City,  N.  Y.,  1927. 

best  volume  of  verse  pub¬ 
lished  during  the  vear  by  an  American 
author,  $1,000. 

Award  to  Tristram,  by  Edwin 
Arlmjrton  Robinson,  published  by  the 
™5^iflan  Company,  New  York,  1927. 
./^veling  scholarships,  valued  at 
$1,800  each,  provided  for  graduates  of 


MAY  HIS  SHADOW  NEVER  GROW  LESS 
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Dftrm^  It.  \fV 

Nelson  Harding’s  prize  winning  cartoon  in  the  Brooklyn  Eagle  of  Dec.  15 
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evidence  by  which  Mayor  John  Duvall  of  whom  were  Klansmen,  became  so  bold  cold.  Then  if  they  ask  the  faithful  together  ought  to  make  an  ideal  car- 
of  Indianapolis  was  indicted  and  con-  as  to  require  immediate  newspaper  atten-  keepers  of  the  constitutional  home-fires  toonist.” 


men.  A  majority  of  the  county  officers  Mr.  Harding  of  the  Brooklyn  Eagle  is  the  $1,000  novel  prize,  is  toe  son  of  a 
of  the  State  were  controlled  by  the  Klan.  the  only  man  who  has  won  the  Pulitzer  newspaper  editor,  Amos  Parker  Wilder 
The  two  United  States  Senators  were  prize  for  two  successive  years.  Last  year  one  of  the  editors  of  the  iVeto  Haven 
Klansmen.  The  Klan  had  friends  in  the  his  cartoon,  “Toppling  the  Idol”  was  Journal-Coinrier.  He  is  30.  .\fter  he 
pulpit  and  in  the  press.  The  Advertiser  honored  bv  ’the  Pulitzer  judges.  Rollin  "as  graduated  from  Yale,  he  spent  two 
not  only  attacked  the  floggers,  but  at-  Kirbv,  the'AVry  York  World’s  cartoonist,  -Vears  in  Italy,  a  year  at  Princeton  grad- 
tacked  every  great  and  small  (yublicist  has  won  the  award  twice,  but  with  a  oate  school  and  is  now  master  of  a  house 
who  neglected  on  proper  occasions  to  de-  two-year  period  intervening.  at  Lawrenceville. 

nounce  the  (loggers  and  the  Klan.  Mr.  Harding  viewed  his  second  victory  Charles  Edward  Russell  was  born  at 

It  was  estimated  that  up  until  the  time  in  the  light  of  lucky  inspiration.  I^s^nport.  la.,  on  Sept.  25,  1860,  the  son 

of  this  crusade  there  had  been  more  than  “I  had  just  about  sworn  off  any  more  Edward  and  Lydia  (Rutledge)  Rus. 
200  floggings  in  Alabama  within  a  period  Lindbergh  cartoons,”  he  said.  “I  had 
of  three  or  four  years.  They  recurred  drawn  the  flying  Colonel.  I  thought,  in  I  ^ 
with  greater  frequency  after  the  inaugu-  about  every  possible  situation  and  from  I 

ration  in  January,  1927,  of  the  Graves  every  possible  angle.  |  f  X 

administration  than  ever  before.  Gen-  “Then  came  the  Mexican  flight  for  ^  I  I 

erally  nothing  was  said  about  them.  But  him,  and  for  me  a  temporary — but  only  X 

when  the  flogging  of  Jeff  Calloway  at  a  temporary,  you  understand— dearth  of 
country  church  in  Blount  county  in  June,  ideas.  I  began  to  ponder  about  the  flight.  |L 

1927,  was  reported  in  the  papers,  the  I  drew  a  small  likeness  of  the  plane  high 
Advertiser  commented  vigorously  on  this  up  there  over  the  semi-tropical  Mexico, 
outrage  by  the  Klan  and  called  for  state  aud  naturally  I  blocked  in  the  shadow  on 

action.  State  action  followed  and  there  the  ground,  which  took  on  the  rough 

were  several  convictions  in  the  Calloway  form  of  a  cross.  From  that  came  the 
and  other  cases.  During  the  crusade  that  idea  of  ‘Peace  on  earth,  good  will  to  H 

followed  the  whole  story  of  the  flogging  men,’  and  then  the  caption.” 

business  came  out.  Frightened  victims  Harding  grinned  and  allowed  that  he  haic  Gakbedias  Edwin  K.  Robikso* 

talked  to  reporters  and  officers,  and  the  was  going  to  get  two  prizes,  first  the 

papers  could  get  at  the  hidden  truth.  Pulitzer  award  and  then  a  day  off,  be-  sell.  He  was  graduated  from  St.  Johns- 

.\n  effort  to  pass  a  law  against  mask-  cause  his  paper  would  reprint  the  cartoon  bury  (Vt.)  Academy  in  1881.  He  entered 

wearing  was  made  in  the  legislature  dur-  and  he  wouldn’t  have  to  draw  one.  upon  a  newspaper  career  and  from  18^7 

ing  its  summer  session.  This  failed  by  a  He  was  born  in  Brooklyn,  attended  was  city  editor  of  the  .Vcu'  York  IVorl^ 
letter  of  denial.  Next  day  he  was  in-  narrow  margin,  but  some  months  later  public  schools,  the  Chase  School,  the  and  from  1897  to  1859  managing  editor 

dieted  bv  a  Grand  Jury,  the  indictment  the  Klan  voluntarily  unmasked  as  a  con-  Greenwich  Academy  and  the  .\rt  Stu-  of  the  Nozv  York  American.  From  1^ 

alleging  that  the  inforination  had  been  cession  to  public  opinion.  dents’  League.  He  has  been  with  the  to  1902  he  published  the  C/iiVago 

withheld  from  prosecutor  and  public  until  .  And  there  have  been  no  more  floggings  Brooklyn  Eagle  for  twenty  years.  For  can.  _ 

published  by  the  Times.  m  .Mabama.  many  years  he  has  written  and  i’.lus- 

At  the  ensuing  trial  the  charge  was  Mr.  Hall  is  married  and  has  one  son,  trated  a  short  feature  of  humorous  para-  REUTERS  ENLARGES  ITS 
supported  by  McCray,  who  had  also  been  Grover,  Jr.  He  has  been  a  contributor  graphs  called  Here  and  Now  and  a  Mir\A/Q  QPDX/irT 

indicted  and  convicted,  and  by  McCray’s  to  the  Baltimore  Eivning  Sun  and  the  printed  on  the  first  page  of  his  news-  illLWO  olLI\VlV,>L 

son-in-law.  Jackson’s  counsel  finally  Scribner’s.  paper.  He  is  much  sought  after  as  a  - 

obtained  dismissal  of  the  indictment  on  One  of  the  editorials  in  the  campaign  public  speaker  because  of  his  knack  at  Speed*  Up  System  by  Secret  Method  to 
the  ground  that  there  had  been  no  proof  PP'^y.^’j^^^tigust  14  'vas  headed  “WE  stirring  good  humored  laughter.  Serve  Paper,  in  Constantinople, 

that  the  Governor  had  actively  concealed  PREDICT  A  FREEZE,  and  read:  “\ou  may  say  I  owe  my  success.”  he  -  .  -j.  ..  . 

the  matter.  cross  is  not  a  permanent  said  with  a  sly  grin  as  he  struck  the  ’ 

The  Times  ruthlessly  exposed  misrule  ‘'ource  of  heat.  It  will  burn  out,  leaving  pose  of  a  Success,  “to  lots  of  spinach  Faraway  Places 

in  Indiana.  Clyde  Walb  was  Chairman  charred  remains  fit  only  for  use  in  or  never  going  out  without  rubbers  or  - 

of  the  Republican  State  Committee  when  gallon  kegs.  Those  politicians  who  anything  else  that  occurs  to  you.  And  .  hat  goes  on  in  Wall  street  and  other 
Stephenson  came  into  control  of  the  thought  it  was  to  be  as  long-lived  as  the  you  may  quote  me  as  approving  both  financial  centers  of  the  United  States 

State.  Walb  is  now  in  Leavenworth  ^tin  ami  accordingly  resolved  to  keep  Gov.  Smith  and  Secretary  Hoover.  Mr.  is  known  a  few  seconds  after  it  happens 

Prison  for  conspiring  to  loot  the  bank  of  themselves  warm  by  it  alone,  will  pres-  Hoover  probably  draws  better,  while  the  in  distant  corners  of  the  globe  as  a  re- 

his  home  city  through  forged  notes  the  ently  find  themselves  shivering  in  the  Governor  has  more  imagination.  Both  suit  of  a  new  secret  system  for  distribut- 

’  ing  market  news  devised  by  Reuters, 

Ltd.,  the  British  news  agency. 

Recent  4,(XX),()00  share  days  on  the 
stock  exchange  have  created  world  wide 
interest  in  financial  news,  according  to 
Douglas  Williams,  the  Reuters  manager 
in  this  country,  and  in  consequence, 
Reuters  has  put  in  its  own  enlarged 
financial  news  service.  Formerly  Reu¬ 
ters  depended  on  the  -Associated  Press 
for  financial  coverage. 

Mr.  Williams  did  not  care  to  disclose 
the  new  method  Reuters  has  adopted  for 
speeding  up  the  broadcast  of  .American 
markets.  To  show  its  speed,  however,  he 
cited  several  instances. 

The  grain  market  opens  daily  at  10.31 
when  opening  prices  are  posted,  .^t 
10.34,  three  minutes  later,  the  prices  are 
available  in  the  Reuters  London  ofikt 
A  few  seconds  later,  relayed  from  Lon¬ 
don,  the  same  prices  are  known  in  Con¬ 
stantinople,  Cairo,  Berlin  and  Paris. 

Reuters  sends  the  closing  prices  of  all 
the  leading  markets  in  -America  to  Japan 
shortly  after  3  every  afternoon.  Th^ 
are  sent  in  code  at  ^  a  word  to  Tokio. 
Due  to  difference  in  time,  however,  the 
Japanese  business 


Eugene  O’Neill 


Thornton  Wildes 


PUUTZER  AWARD  SCHOLARSHIP  WINNERS 


man  doesn't  know 
New  York’s  closing  prices  until  the 
morning  of  the  next  day. 

Tw’o  new  man  have  been  added  to 
Reuters  New  York  staff  to  handle  the 
financial  news.  A.  A.  T.  Tinsley  was  ^ 
to  this  country  from  London  to  join 
the  market  staff,  while  Carl  Schutz.  an 
Englishman  who  has  been  naturalized 
was  engaged  in  this  country. 


Capt.  William  T.  Sheehan,  on  July  1. 
1926,  Mr.  Hall  was  appointed  editor  of 
the  Advertiser. 

The  Advertiser  has  long  been  recog¬ 
nized  as  one  of  the  liberal  newspapers 
of  the  South.  It  became  noted  for  vigor 
and  enlightenment  under  the  ownership 
and  editorship  of  the  late  William  Wal¬ 
lace  Screws  and  Frank  P.  Glass.  The 
latter  recently  returned  to  Montgomery 
after  an  absence  of  12  years,  and  bought 
a  controlling  interest  in  the  paper  and 
became  its  publisherj  retaining  Mr.  Hall 
as  editor. 

Mr.  Hall  was  trained  in  the  Adver¬ 
tiser  tradition  of  tolerance  and  outspoken¬ 
ness.  When  in  July,  1927,  the  criminal 
activities  of  masked  night-riders,  most 


LIBEL  SUIT  CLOSED 

A  Norristown,  Pa.  jury  deckled 
against  Vincenza  Vacirca,  editor  of 
II  Nuovo  Mundo,  New  York  libw 
Italian  newspaper,  in  his  suit  for  $20,000 
libel  damages  against  James  Di  Stefaffl 
based  on  a  letter  pniblished  in  the  Now 
town  Register.  The  letter  criticized  the 
New  York  editor  for  his  part  in  * 
Sacco- Vanzetti  meeting. 


Seated,  left  to  right:  Philip  Serkler,  Mary  D.  Ronan  and  Alfred  D.  Britton, 
Jr.,  winners  of  the  $1,800  Pulitzer  travelling  scholarships  for  journalism  gradu¬ 
ates.  Alternates:  Elliott  A.  Crooks  and  Margaret  C.  Lloyd  are  shown  standing, 

left  to  right. 
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BROUN  HOPES  TO  STAY  IN  NEWSPAPER  WORK 

Two  Opportunities  Being  Considered  by  Colunmist  Discharged  by  New  York  World  for  Critical 
Article  in  Nation — Loyalty  to  Paper  Demanded  Criticism,  His  Answer  to  Disloyalty  Charge 


Two  ivpiwrtunties  to  continue  news-  World  down,  and  making  some  remarks  Mr.  Broun  resented  this  charge  and  owned  a  paper.  I  remember  when  I  was 

paper  work  in  \ew  York  were  be-  about  the  ball  games  of  the  afternoon.  gave  his  side  in  an  interview  with  Edi-  sports  editor  of  the  old  Tribune,  a  mem- 

inif  considered  this  week  by  Heywood  Then  Miss  Hale  told  him  of  the  note  tor  &  Publisher  this  week.  her  of  my  staff  told  another  man  and  it 

Broun,  the  columnist,  following  his  sud-  which  had  been  published  in  place  of  the  “As  for  loyalty,”  Mr.  Broun  said.  “I  got  back  to  me,  that  I  was  a  lousy 

den  dismissal  from  the  A’e«’  Vork  World  copy  Mr.  Broun  had  sent  in  to  fill  “It  think  it  is  impossible  to  expect  a  news-  sports  editor.  In  this  particular  case,  I 


Mr.  Broun  resented  this  charge  and  owned  a  paper.  I  remenrber  when  I  was 
gave  his  side  in  an  interview  with  Edi-  sports  editor  of  the  old  Tribune,  a  mem- 


iR  &  Publisher  this  week.  her  of  my  staff  told  another  man  and  it 

“As  for  loyalty,”  Mr.  Broun  said.  “I  got  back  to  me,  that  I  was  a  lousy 


last  Saturday.  Negotiations  between  Seems  to  Me.”  It  was  not  until  after  paper  man  to  say  his  paper  is  the  best  agreed  with  him.  Many  times  I  have 

Mr  Broun  and  two  papers,  one  morning  this  that  Mr.  Broun  received  and  opened  possible  paper  and  that  nothing  is  wrong  written  criticizing  myself  in  my  own  col- 

a  special  delivery  letter  written  by  Mr.  with  it.  It  is  natural  for  him  to  have  umn.  ‘It  Seems  to  NIe.’  When  I  spoke 

Pulitzer  and  postmarked  8:30  P.M.  Fri-  some  reservations.  Just  what  rights  are  about  my  faults  it  may  have  sounded  like 

day.  accorded  him  to  speak  his  mind  I  don’t  attempts  to  be  humorous,  but  I  meant  it 

The  letter  from  Mr.  Pulitzer  gave  the  know.  I  thought  I  had  been  granted  the  all  seriously, 
columnist  an  opportunity  to  resign.  On  right  in  the  agreement  made  with  Mr.  “i  think  if  a  thing  is  true  it  is  up  to 
May  7,  he  received  another  letter  from  Pulitzer  which  permitted  me  to  say  what  those  who  can  to  sav  it.  A  suppress^ 

Mr.  Pulitzer,  which  stated  formally,  that  I  pleased  in  the  Nation.  A  more  familiar  truth  sticks  in  my  throat  and  I  must  spit 

since  he  hadn’t  heard  from  Mr.  Broun  device  arranged  to  allow  a  newspaper  jt  out  for  the  good  of  my  soul.  Silence 

the  columnist  should  consider  himself  man  to  find  fault  with  his  paper  is  for  the  is  lying  ” 

discharged.  .  *  If  Mr'.  Broun  can  come  to  terms  with  a 

Mr  Broun  had  a  contract  with  the  thing  you  don  t  hke  just  come  and  tell  york  newspaper  he  is  anxious  to 

W  orld  which  had  until  1931  o  run.  The  me  about  it.  Try  it  and  see  how  it  is  ^^^^t  work  right  away.  Otherwise,  he 

columnist  consulted  his  attorney  a^  received  Nine  times  out  of ^n  the  m^- 

was  advised  there  were  two  possible  suits  aging  e<litor  would  simply  be  sore.  He  ..difficult  job  of  building  myself  up  as  an 
he  cou  d  prosecute  one  {or  br^ch  of  doesn  t  want  any  criticism  And  yet  the  independent  writer  of  bboks.”  His  agrce- 

contract  and  the  other  for  libel  He  was  only  way  to  iraintain  loyalty  on  a  news-  n^eniwith  Oswald  Garrison  Villard  to 

o  d  that  the  action  taken  by  his  editor  paper  is  to  allmv  in  soiw  way  or  another  ^  the  Nation  will 

left  him  free  to  engage  in  newspaper  free  criticism  by  the  staff.  continue  at  least  until  next  September. 

a""  MO  *  V  He  likes  the  daily  contact  with  the  public 

Under  the  contract  Mr.  Broun  was  to  Nation  established  no  precedent.  James  ^  alnnp  ran  «rivp  Hp 

rS'V’' «00  a  w«k  from  tho  World  on-  Cio,  an  editorial  writer  on  the  World.  Sd,  a  r.pnuS Vr  hM 
il  1931.  Until  February  of  this  year  he  once  wrote  an  article  in  sharp  disagree-  and  would  like  to  get  back  in  that 

had  been  recemng  M50  a  week.  His  ment  i^th  World  poliaes,  which  was  jf  ^e  couldn’t  conduct  a  column, 

salary  from  the  Nation  for  weeklv  pub  ished  in  the  New  Republic  contingency  he  is  insisting  upon  in 

articles,  permitted  under  the  World  con-  I  don  t  think  my  article  m  the  Nation  negotiations  now  pending  is  that  should 
ract.  was  only  a  fraction  of  the  amount  could  hurt  the  World  in  any  business  be  engaged  as  fcolumnist  he  will  not 
the  newspaper  was  paying  him.  way.  Nor  do  I  think  it  was  blistering  replace  soiwone  already  assigned  to  that 

At  the  World  office  it  was  said  this  criticism.  I  said  it  was  the  most  liberal 


write  a  weekly  article  for  the  Nation  will 
continue  at  least  until  next  September. 
He  likes  the  daily  contact  with  the  public 


field,  if  he  couldn’t  conduct  a  column. 


“x  a  1  -  XT  One  contingency  he  is  insisting  upon  in 

the  Nation  negotiations  now  pending  is  that  should 


the  new’spaper  was  paying  him. 

■At  the  World  ofiKe  it  was  said  this 


inc  vvoriu  omce  ii  was  saia  this  criiicism.  i  saia  ii  was  tne  mosi  iioerai 
week  that  no  one  would  be  appointed  to  morning  paper  in  the  United  States  with  ,  ’  ..  .-i  ^  u  i 

Heywood  Broun  fill  Mr.  Broun’s  column  space  regularly,  the  possible  exception  of  the  Baltimore  .  .  would  like  to  get  back  to  sports 

Notice  has  been  posted  on  the  city  room  .9u«.  Had  I  been  considering  evening  writing,  he  said.  _  It  has,  one  good 
and  one  evening,  had  not  progressed,  how-  bulletin  board  that  contributions  1,150  papers,  I  also  would  have  mentioned  the  easy  to  get 


week  that  no  one  would  be  appointed  to  morning  paper  in  the  United  States  with 
fill  Mr.  Broun’s  column  space  regularly,  the  possible  exception  of  the  Baltimore 


ever,  to  a  point  where  publicity  was  ad-  words  long  from  the  staff  would  be  wel-  Scripps-Howard  Newspapers.  I  think 
visable.  The  former  conductor  of  “It  corned  and,  if  published,  the  authors  the  Telegram  is  the  most  liberal  evening 
Seems  to  Me”  said  that  if  he  decides  would  receive  special  pay.  paper  in  New  York, 

against  remaining  in  newspaper  work  he  “Special  consideration  will  be  given  “I  did  say  that  the  World  is  by  no 


paper  in  New  York. 

“I  did  say  that  the  World  is  by  no 


writing,”  he  said.  “It  has,  one  good 
point  and  that  is  it  is  not  easy  to  get 
into  a  row  with  your  paper  when  you 
are  writing  baseball.  Few  papers  have 
a  set  philosophy  about  sports. 

“I  hope  editors  don’t  all  think  I  am  a 


will  complete  a  novel  which  has  been  on  articles  having  to  do  with  the  activities  means  a  perfect  paper.  It  is  so  easy  to  wild-eyed  red  or  a  communist 


his  mind  for  some  time.  and  interests  of  women,”  the  notice  read. 

Mr.  Broun  was  dismissed  from  the  On  the  World’s  bulletin  board  a  copy 
World  May  5  in  an  unsigned  notice  pub-  of  the  Nation’s  article  was  also  posted, 
lished  at  the  toji  of  the  column  where“It  and  pasted  on  the  bottom  was  the  paper’s 
Seems  to  Me"  had  been  appearing  since  charge  of  disloyalty  against  Mr.  Broun. 

the  writer  returned  to  the  World  the  _ 

first  of  this  year  after  a  “strike”  due  to 

a  difference  of  opinion  between  the  edi-  RROI  APTIPI  1 

tor  and  Broun  over  the  Sacco- Vanzetti 

case.  The  note  read :  - 

“The  World  has  decided  to  dispense  miJcDc-  _ xt..  .. 

with  the  services  of  Hevwood  Broum 


and  interests  of  women,”  the  notice  read,  go  into  fantasy,  and  I  hesitate  to  say  it,  ^  once  a  member  of  the  Social- 

On  the  World’s  bulletin  board  a  copy  but  I  have  a  feeling  that  if  I  owned  a  ‘st  party,  but  I  am  not  particularly  active 
of  the  Nation’s  article  was  also  posted,  paper  I  would  welcome  all  criticism,  in  politically.  My  opinions  are  not  so  des¬ 
and  pasted  on  the  bottom  was  the  paper’s  public  or  in  private.  Perhaps  I  wouldn’t 

charge  of  disloyalty  against  Mr.  Broun,  like  it  at  all.  I  cannot  say.  I  have  never  .  ‘J’^or  do  I  think  I  am  wholly  intract- 


BROUN’S  ARTICLE  IN  THE  NATION 


‘Nor  do  I  think  I  am  wholly  intract¬ 
able.  There  has  never  been  a  case 
where  I  have  not  been  amenable  to  rea¬ 
son.  I  have  been  in  newspaper  work 
long  enough  to  know  that  editing  is 
necessary.  I  will  continue  to  contend, 
however,  that  it  is  inevitable  when  any- 


with  the  services  of  Hevwood  Broun.  ^riL  fi ^  ^  column,  that  story 

“His  dislovaltv  to  this  paper  makes  a  liberal  newspaper,  fined  to  the  New  York  field.  Perhaps  in  or  column  is  given  an  individuality  apart 

further  association  impossible.”  has  ventured  into  the  vast  tern-  some  other  city  such  a  pa^r  does  exist,  from  the  paper.  The  signer  of  the  story 

Subsequcntlv.  Ralph  Pulitzer  explained  lies  between  he  radical  press  J  do  not  know  its  name,  though  possibly  jg  speaking  rather  than  the  entire  organi- 

that  it  was  an  article  written  by  Mr.  and  the  New  York  IForW.  The  radicals  the  Baltimore  Nim  lives  up  to  the  require- 

Broun  ior  the  Xation.  criticizing  the  thejnselvcs  are  meagerly  served  in  Eng-  ments.  The  World  does  not  because  it  Besides  the  desire  to  return  immediately 
World  s  editorial  policies,  which  led  him  hsh-language  jwpers  There  will  be  no  switches  front  so  frequently  Nob^y  to  newspaper  work  or  to  write  a  novel, 
to  discharge  the  cdumnist  who  with  the  argument,  I  think,  that  the  World  comes  has  a  right  to  demand  that  an  editor  shall  Mr.  Broun  has  nothing  in  mind.  Deems 
exception  of  the  Sacco- Vanzetti  interlude  Hosest  to  being  an  American  3/oncA«fcr  never  change  his  mind.  New  facts  on  -paylor  is  using  Mr.  Broun’s  last  novel 


had  been  associated  with  the  World  con-  it  is  at  best  on  the  outer  any  given  siffiation  may  require  a  com- 

tinuouslv  for  seven  years.  The  Nation  the  target.  Possibly  the  conten-  plete  right-about  face.  But  the  World 

article  U  published  in  full  elsewhere.  has  been  able  to 


Mr.  Broun  said  he  thought  that  an  un- 


tion  may  be  raised  that  there  are  not  on  numerous  occasions  has  been  able  to 
enough  liberals  in  New  York  to  support  take  two,  three,  or  even  four  different 


“Gandle  Follows  His  Nose”  as  a  basis 
for  a  libretto  for  a  new  opera. 

“That  may  bring  me  in  a  little,”  Mr. 
Broun  said.  “I  thought  somewhat  yester- 


dc^st-jKling  he  had  with  Mr.  Pulitzer  ?  daily  paper.  It  seems  to  me  the  tpr  stands  with  precisely  the  same  material  jay  of  selling  my  dog.  Captain  Flagg, 

when  he  returned  to  the  World  this  year  T  worth  making.  Liberals  need  not  be  m  hand  So  constant  were  the  shifts  He  might  bring  me  in  $35.  Then 

i,;„,  _ _ horn.  They  can  be  trained  by  care  and  during  the  Sacco- Vanzetti  case  that  the  ‘WnnHiV  ’  mv  hnv  U  cTrn«.-;n<r  nn 


permitting  him  to  continue  writing  for  ,  .  “  '  -  -  -  ■  .  .-t  v~t  ^ 

the  Nation  was  designed  to  provide  him  kindness.  Jfe^r  seemed  like  ^  old  car  going  up  jq  now.  He  will  soon  be  able  to  go  to 

an  opportunitv  to  “blow  off  steam”  and  The  word  “liberal”  itself  has  fallen  a  hill.  In  regard  to  Nicaragua  the  World  work  and  support  me.” 

denied  that  the  offending  article  had  been  into  disrepute.  To  a  radical  it  is  a  label  'las  thundered  on  Thursdays  and  whis-  \v.  p.  Beazell,  assistant  managing 
written  with  intent  to  force  a  break  with  ^or  a  man  who  professes  friendship  and  on  Monday  mornings.  .Again  and  editor  of  the  World,  said  in  five  days  the 


y  can  be  trained  by  care  and  during  the  Sac^ Vanzetti  case  that  the  ‘Woodie,’  my  tey  is  growing  up.  He’s 

old  car  going  up  jq  now.  He  will  soon  be  able  to  go  to 

rd  “liberal”  itself  has  fallen  a  hill  In  regard  to  Nicaragua  the  W  orld  work  and  support  me.” 


the  paper 


then  rushes  away  for  his  thirty  pieces  ®gain  the  Paper  has  managed  to  get  a  World  had  received  36  letters  concerned 


His  dismissal,  lie  said,  was  wholly  un-  of  silver  as  soon  as  the  crisis  comes.  In  perfect  full-nelson  on  some  public  prob-  with  the  Broun  dismissal.  They  were 

expected.  He  liad,  he  said,  been  eating  the  eyes  of  the  conservatives  a  liberal  is  opponent  slip  away  divided  about  equally  for  and  against  the 

dinner  and  visiting  near  the  apartment  of  a  dirty  Red  who  probably  bought  his  because  its  fingers  were  too  feeble.  W’orld,  he  said.  In  addition  there  were 

Herbert  Bayard  Swope,  executive  editor  dinner  coat  with  Russian  gold.  Neither  does  not  seem  to  me  that  the  pa^r  eight  or  10  letters  of  application  for  the 

of  the  World,  the  night  before  the  Satur-  interpretation  is  accurate  and  it  should  l^ssesses  either  courage  or  tenacity.  Of  job.  Mr.  Beazell  said  the  World’s  edi- 

day  paper  appearexf  containing  notice  of  not  be  impossible  to  expose  the  fallacy  of  the  honest  intentions  of  all  its  execuUyes  torial  office  where  the  Broun  letters  were 

his  discharge.  He  thought  somewhat  of  such  reasoning.  First  of  all,  there  must  *  “^7®  slightest  doubt.  I  think  received  average  1,800  letters  a  week  or 

dropping  in  to  see  Mr.  Swope.  He  ex-  he  a  tradition  and  that  takes  time.  There  h®s  in  a  certain  squeamishness.  300  a  day. 

pected  the  executive  editor  would  say,  "'^s  the  possibility  of  an  enduring  asso-  That  there  should  be  some  reartion  fr^  Mr.  Broun  himself  received  more  than 
“I’d  rather  you  hadn’t  written  that  piece  ciation  of  political  liberals  when  Theo-  flagrant  pornography  of  the  tabloids  100  communications  in  the  same  period, 
in  the  Nation,”  and  let  it  go  at  that.  In-  Aotc  Roosevelt  started  the  Progressive  *5  no  more  than  reasonable,  but  this  de-  of  them  took  his  side  of  the  dispute, 
stead  of  stopping,  however,  he  continued  Party.  The  leadership  was  not  ideal  and  velopment  in  journMistn  cannot  be  inet  he  said. 

home,  buying  a  copv  of  the  World  from  a  niany  of  the  followers  who  clustered  prudishness.  To  be  specific  I  cite  xhe  columnist  is  taking  the  affair  with 


home,  buying  a  copy  of  the  World  from  a  niany  of  the  followers  who  clustered  prudishness.  To  be  specific  I  cite  xhe  columnist  is  taking  the  affair  with 

stand.  He  read  the  sports  pages  first,  around  the  Gilonel  were  about  as  liberal  a  World  editorial  on  the  recent  squMble  good-natured  flippancy.  Discussing  his 
then  turned  back  to  page  one.  Finally,  as  Frank  A.  Munsey.  Still  it  was  effec-  about  the  proposed  birth-control  exhibit  dismissal  with  friends  last  Saturday 
he  read  the  editorial  page,  and  by  this  tive  leadership  and  we  have  none  now.  ^  the  Parents  Exposihon  in  Grand  night,  someone  suggested  they  ought  to 
time  was  home.  Lacking  a  political  haven,  the  liberals  Central  Palace.  In  the  beginning  Mrs.  throw  a  party  to  celebrate. 


Ruth  Hale,  his  wife,  met  him. 


of  America  might  still  be  rallied  into  the  Sanger’s  organization  was  promis^  a 


throw  a  party  to  celebrate. 

“Of  course  we  will,”  said  Dorothy 


“Have  vou  read  the  paper  she  asked  support  of  some  powerful  daily  paper  place  and  this  promise  was  later  rescinded  Parker,  who  was  one  of  the  crowd. 

. _ I  •  _  »  _  _ » _ 4.  _  _ _ — : _  »  ...... 


“Sure.”  he  said,  tossing  his  copy  of  the  content  to  run  the  risk  of  expressing 


{Continued  on  page  12) 


“Heywood  only  gets  fired  twice  a  year.” 
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OVERBURDENED  TICKERS  HOLDING  BACK  "biS,ytV. 

WALL  STREET  CLOSING  EDITIONS 

.  .  ‘Late  News’  edition,  established  in  March, 

Some  N.  Y.  Evening  Papers  Going  to  Press  Without  Last  Sales  which  ccmtains  1 :15  P.  M.  prices.  Our 

to  Make  Train  Connections — Inactive  Stocks  offset 

our  loss  in  the  Wall  Street  edition. 

Left  Out  Mr.  Moore  then  explained  how  the 

-  Eagle  makes  up  its  regular  complete 

By  DUDLEY  B.  MARTIN  paper  at  three  o’clock  except  for  the 

closing  prices.  If  the  ticker  does  not 

'T’HE  long  series  of  four  million  share  W  hen  reminded  that  other  evening  record  the  final  prices  for  the  day  by 

•  days  recorded  in  W’all  Street  during  papers,  in  order  to  catch  trains,  had  l^en  about  3:10,  the  stock  page  used  in  the 

the  past  month  have  caused  editors  and  issuing  an  edition  with  prices  a  little  1;15  prices  edition  is  again  put  on  the 

circulation  managers  to  use  their  wits  to  before  the  closing  of  the  market,  Mr.  press  and  a  limited  number  of  these 

get  their  Wall  Street  editions  to  press  Newman  answered :  pers  are  printed  in  order  to  catch  trains 

on  time.  “.\s  far  as  printing  an  edition  with  for  far  points  on  Long  Island. 

Over  a  period  of  18  consecutive  Stock  ~  prices,  we  have  found  that  those  “After  a  check-up  on  the  Island,’’  said 


Over  a  period  of  18  consecutive  Stock  ~  prices,  we  have  found  that  those  “After  a  check-up  on  the  Island,’’  said 
Exchange  days  from  March  30  to  April  interested  in  the  stock  market  want  the  Mr.  Moore,  “we  have  found  that  80  per 
23,  the  ticker  averag^  exactly  30  min-  closing  prices.  Notwithstanding  the  fact  cent  of  our  subscribers  preferred  to  get 
utes  late  in  recording  last  quotations,  *hat  on  some  days  we  did  not  arrive  in  the  late  news  with  earlier  prices  and 
causing  newspapers  which  waited  for  many  towns  until  the  next  day,  we  have  have  their  papers  on  time.” 
complete  prices  before  going  to  press  to  found  that  the  newsdealers  there  prefer  It  was  explained  that  the  Eagle  also 
miss  trains  and  appear  late  on  news-  to  have  the  editions  with  the  closing  sends  its  regular  W’all  Street  edition  to 
stands.  On  Saturday,  March  31,  the  prices.”  Mr.  Newman  said  that  because  press  on  heavy  market  days  with  only  the 
ticker  was  57  minutes  behind  the  market :  of  the  late  market  last  week  and  the  “active”  stocks  listed,  and  then  replates 
on  Saturday,  April  14,  53  minutes;  holding  out  for  the  complete  report,  the  with  the  “shorts”  included. 

Monday,  April  16.  40  minutes,  and  on  Post  was  not  able  to  catch  the  after-  The  Brooklyti  (N.  Y.)  Daily  Times 
Saturday,  .\pril  28,  51  minutes,  to  cite  noon  train  to  Washington  cwi  any  day  last  holds  its  financial  page  for  both  the  “ac- 
a  few  high  spots  week.  tive”  and  “inactive”  stocks. 

This  inability  of  the  ticker  to  handle  Stettenbenz  assistant  city  On  Saturday,  April  when  the  ticker 


assistant  city 


tive”  and  “inactive”  stocks. 

On  Saturday,  April  28,  when  the  ticker 


eveninir  naners  which  in  New  York  can  form  until  3:15  P.  M.  and  with  the  W’all  Street  edition  after  wait- 

ulSfy®  ITT  ••pJei  sSrt"  oS  .S  «'»"  “so  i"”  »ha«ver  pries  tod  ing  until  12:15  P.  .M  In  plae  of  the 
“Wall  Street  Dosing  Prices”  editions  on  the  ta^  up  to  that  word  close  over  the  column  usually 

at  3:20  on  a  normal  trade  day.  edition,  he  said,  was  labelled  containing  the  closing  prices  for  the  day 

Consequently,  trains  which  leave  the  ‘he  “W  al  Street  Final.”  As  soon  as  the  W  orld  substituted  the  word  last 


many  New  York  terminals  within  a  ‘he  complete  rejxjrt  of  the  active  and  and  the  Telegram  put  12:15  ticker, 

half  hour  or  so  of  the  normal  3:20  P.  M.  >nactive  stocks  had  been  recorded,  they  A  new  ticker  made  by  the  Morkrum- 

edition  time  are  missed  and  circulation  wo«W  replate  and  use  the  regular  la^l  Kleinschimdt  Corporation  which  c^ 
suffers,  .\ccording  to  N.  R.  Hoover.  ‘hat  edition :  “Wall  Street  Final-  handle  =00  characters  a  mmute  and  is 
circulation  manager  of  the  New  York  «th  Closing  Prices.”  capable  of  hand  mg  6,500  ^  shares  a 

IVorld,  there  are  25  trains  which  pull  J-  .J-  Winters,  circulation  manager,  day  was  demonstrated  to  the  Governors 

out  of  New  York  or  its  environs  be-  speaking  for  the  Telegram,  said  that  his  of  the  Stock  Exchange  last  week. 

tween  3:35  and  4:05  o’clock  in  the  after-  Paper  waits  for  the  closing  prices  of  all  - 

noon  on  11  railroads.  A  delay  of  a  few  ‘he  active  stcxks,  but  omits  the  “mac-  BUYS  30  TRUCKS 

minutes  on  the  stocks  page  make-up  will  ‘‘X®!’  stocks  in  the  main  Wall  Street  x,-  ,  v’/wt 

mean  the  missine  of  some  or  all  of  these  edition  when  the  market  runs  heavy  and  ^  he  A<tt  Fotk  Ezentng  Telegram 
trains  which  leave  on  the  border-line  the  ticker  is  late.  These  “shorts,”,  he 

of  the  Wall  Street  closing  prices  editions,  said,  they  pick  up  in  the  next  edition 


noon  on  11  railroads.  A  delay  of  a  few  the  active  stcxks,  but  omits  the  “inac- 
minutes  on  the  stocks  page  make-up  will  stocks  m  the  main  Wall  Street 


Several  thousand  papers,  marked  for  ^  half  hour  later. 

points  along  these  lines,  are  held  up  for  As  for  the  Sun,  J.  E.  Hasenack,  cir- 
sometimes  an  hour  or  more  until  the  culation  manager,  said  he  would  prefer 


IIIC  llLKCl  IS  Idle.  1  IICSC  MlUl  IlC  *  "  ,  , - •_ - j  •  - ‘t 

said,  they  pick  up  in  the  next  edition  triKks  last  week  to  be  used  in  distribut- 


half  hour  later  ‘he  paper  to  newsstands  throughout 

As  for  the  Sun,  J.  E.  Hasenack.  cir-  are  equipped  with 

c.i.1  ts'lhoards  that  s  ope  at  the  end,  making 


dti  iiuui  iiiL/ie  uiiiii  me  euiaiiuii  iiidiiai^ci,  Sdiu  iic  wuuiu  yicici  .«  «  ji*  e  *  e 

next  trains.  Many  difficulties  follow,  not  to  say  what  the  Sun  did  on  these  late  handling  of  large  bundles  of 

An  example  of  close  train  connections  for  days.  It  was  learned,  however,  that  the  Papers.  _ 

this,  the  main  edition  of  all  but  one  of  Sun  also  is  going  to  press  as  soon  as 

the  New  York  evening  papers,  is  shown  all  the  “active”  stocks  had  been  re-  A.  A.  A.  A.  DIRECTORS  TO  MEET 
by  the  one  which  carries  the  papers  to  corded  at  closing.  In  the  next  edition  The  date  for  the  next  meeting  of  the 
Washington,  D.  C.,  leavnng  Peimsyl-  the  prices  of  these  shorts  are  printed  hoard  of  dirertnrs  of  th»>  Ampn'ran 
vania  Terminal,.  New  York,  at  3:40  along  with  the  Sun’s  regular  bid  and  AssodaSn  of  Advertising  AgencTes^ 

r.  M.  The  tram  will  be  missed  by  a  asked  prices  special.  been  set  for  July  16-17 

few  minutes’  delay.  ...  The  Wall  Street  Journal  holds  its  _ ^ _ 


been  set  for  July  16-17. 


ADVERTISING  MEN  HOSTS  TO  FUERS 


few  minutes’  delay.  .  .  ,  The  Wall  Street  Journal  holds  its  _ ^ _ 

Many  questions  have  arisen  in  the  forms  for  the  complete  report  of  both  p,  rn^vT\  Tr\  a  d 

minds  of  business  and  circulation  man-  the  “active”  and  “inactive”  stock  prices.  lU  A.  r. 

agers  during  this  time  of  four-million-  j  Moore,  circulation  manager  of  Alamosa  (Col.)  Courier,  a  new  daily, 

share  days.  Should,  they  wait  for  the  ^he  Brooklyn  (N.  Y.)  Daily  Eagle,  said:  has  been  elected  to  the  A.  P. 
actual  3  o  clock  closing  prices  or  go  to 

press  at  the  regular  time?  Is  the  reader  -  -  .■  i— ■  .  .  .  ..  . 

particular  about  this?  Shall  they  go  to 

press  without  the  odd  lots .  ”  thereby  ADVERTISING  MEN  HOSTS  TO  FLIER 

saving  several  minutes?  Shall  they  re- 
plate  on  the  Wall  Street  edition  with 

these  “odd  lots”  or  hold  them  until  the - 

first  sports  edition  following?  Are  in¬ 
active  stocks,  so-called  “shorts”  impor¬ 
tant  to  most  readers? 

In  an  attempt  to  get  an  answer  to 
these  questions,  a  representative  of 
Editor  &  Publisher  interviewed  most 
of  the  circulation  managers  of  evening 
papers  in  New  York. 

Speaking  for  the  Evening  Post, 

Abram  Newman,  circulation  manager, 
this  week  said  that  his  paper  was  the 
only  one  among  the  group  of  general 
newspapers  to  hold  its  Wall  Street  clos¬ 
ing  prices  edition  for  the  complete  re¬ 
port  of  last  prices  for  the  inactive  as 
well  as  the  active  stoejes.  “The  Post,” 
said  Mr.  Newman,  “got  a  press  start 
later  than  the  Telegram  and  the  Sun  due 
to  the  fact  that  we  have  been  holding 
our  stocks  page  for  the  ‘shorts.’  Our 
press  time  was  as  much  behind  that  of 
the  others  as  it  took  for  the  ticker  to 
print  the  closing  prices  of  the  inactive 
stocks — a  matter  of  between  five  and  ten 
minutes. 

Mr.°Ne!l^an^sSd,  “thaT w^e^h^vey fne’d  day  in  Ne 

by  doing  this,  because  the  public  has  May  4  by  attendmg  a  luncheon  in  the.r  honor  given  by  the  New  Yorl 
learned  after  a  week  or  so  that  the  Post  ‘'“"B  The  taken  in  the  dubhouse,  shows  Gilbert  Hodgi 

has  carried  the  full  market  report.  Our  ^ent  of  the  club,  rt^iving  Capt.  Kwhl,  Miss  Junkers,  Major  Fitanau 
city  circulation  has  increased  by  it.”  Huenefeld  as  members  look  on. 


The  Bremen  fliers  started  a  round  of  visits  on  their  sixth  day  in  New  York, 
May  4,  by  attending  a  luncheon  in  their  honor  given  by  the  New  York  Adver* 
Using  Club.  The  photo,  taken  in  the  dubhouse,  shows  Gilbert  Hodges,  presi¬ 
dent  of  the  club,  receiving  Capt.  Koehl,  Miss  Junkers,  Major  Fitzmaurice  and 
Baron  Huenefeld  as  members  look  on. 


REPRINTS  CODE 

The  Tulsa  World,  with  permission  of 
the  Associated  Press,  has  reprinted  in 
pamphlet  form  “The  Code  of  Handling 
News,”  promulgated  by  that  organin- 
tion  and  printed  recently  in  Editor  4 
Publisher. 


HEYWOOD  BROUN’S  ARTICLE 
IN  NA’nON 

(Continued  from  page  11) 

- - - - 

at  the  demand  of  the  Board  of  Educa¬ 
tion.  The  advice  of  the  World  to  the 
birth  controllers  was  that  they  should  go 
quietly  and  make  no  commotion.  “Now, 
it  is  quite  obvious,”  said  the  W’orld,  “that 
a  building  swarming  with  children  is  no 
place  for  a  birth-control  exhibit.” 

It  may  be  obvious  to  the  World,  but 
I  must  insist  that  the  reasons  for  exclu¬ 
sion  are  not  so  evident  to  me.  I  should 
think  that  a  building  swarming  with 
children  ought  to  be  a  very  logical  place 
for  a  birth-control  exhibit.  The  fact  of 
the  matter  is  that  in  the  mind  of  the 
World  there  is  something  dirty  about 
birth-control.  In  a  quiet  way  the  paper 
may  even  approve  of  the  movement,  but 
it  is  not  the  sort  of  thing  one  likes  to 
talk  about  in  print.  Some  of  the  readers 
would  be  shocked,  and  the  World  lives 
in  deadly  terror  of  shocking  any  reader. 
As  a  matter  of  fact,  Mrs.  Sanger  and 
her  associates  intended  nothing  more 
dreadful  than  an  exhibit  of  charts  show¬ 
ing  population  curves  and  such  statistical 
material.  It  is  the  term  “birth-control” 
which  frightened  the  newspaper.  Not  so 
long  ago  a  Sunday  editor  insisted  on 
editing  a  contribution  to  one  of  the  news¬ 
paper  columns.  Somebody  had  written 
in  to  say  that  before  the  triumphs  of 
Lindbergh  most  Americans  had  regarded 
all  Scandinavians  as  dull-witted.  “Hey- 
wood,”  said  the  responsible  editor,  “don’t 
you  realize  that  our  Swedish  readers 
would  be  offended?” 

EHiring  the  war  the  World  was  active 
in  attacking  hyphenated  loyalty,  but  to 
the  paper’s  credit  it  should  be  remarked 
that  it  indulged  in  far  less  red  baiting 
than  any  of  its  rivals.  Now  that  hostil¬ 
ities  have  ended,  the  World  cannot  get 
over  a  certain  group  consciousness.  It 
has,  in  addition  to  “Swedish  readers,” 
“Methodist  readers,”  “Baptist  readers," 
“Italian  readers,”  and,  perhaps  above  all, 
“Catholic  readers.”  When  somebody  gets 
angry  and  sends  me  a  scurrilous  postal 
card  he  almost  always  attacks  the  World 
on  the  ground  that  it  is  under  Jewish 
influence  and  therefore  Bolshevist.  This, 
of  course,  is  ridiculously  wide  of  the 
mark.  The  World  of  today  has  few  roots 
in  the  Jewish  community.  Very  probably 
it  does  command  a  considerable  circula¬ 
tion  among  the  young  intellectual  group 
of  the  East  Side,  but  the  Times  is  very 
obviously  the  Bible  of  the  arrived  and 
successful  Jewish  citizen  of  New  York 
As  a  matter  of  fact,  it  is  my  experience 
that  there  is  very  little  clannishness 
among  the  Jews  of  New  York.  There 
is  less  standardization  than  in  any  other 
group.  Save  for  downright  abuse  there 
is  no  resentment. 

The  Irish  are  quite  a  different  proposi¬ 
tion.  Admitting  the  danger  of  general¬ 
ities  I  would  contend  that  the  Irish  are 
the  cry-babies  of  the  Western  world. 
Even  the  mildest  quip  will  set  them  off 
into  resolutions  and  protests.  .\nd  still 
more  precarious  is  the  position  of  the 
New  York  newspaperman  who  ventures 
any  criticism  of  the  Catholic  church. 
There  is  not  a  single  New  York  editor 
who  does  not  live  in  mortal  terror  of  the 
power  of  this  group.  It  is  not  a  case 
of  numbers  but  of  organization.  Of 
course  if  anybody  dared,  nothing  in  the 
world  would  happen.  If  the  church  can 
bluff  its  way  into  a  preferred  position 
the  fault  lies  not  with  the  Catholics  but 
with  the  editors.  But  New  York  will 
never  know  a  truly  liberal  paper  until 
one  is  founded  which  has  no  alliance  with 
and  no  timidity  about  any  group,  racial, 
religious,  or  national.  Perhaps  the  first 
thing  needed  for  a  liberal  paper  is  capital, 
but  even  more  important  is  courage. 

Heywood  Broun. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  May  12,  1928 

W.  T.  DEWART  TALKS  ON  ELIMINATING  WASTE 

president  of  New  York  Sun  Says  Campaign  for  Economy  Must  Be  Never  Binding — Frequent  Inventories 
a  Good  Check — Strives  for  Compact  News  Stories  to  Avoid  Space  Wasting 


tiJT  is  smart  to  be  thrifty"  is  a  saying 
t  which  of  late  has  been  popularized 
in  newspaper  advertisements  by  Macy’s 
New  York  department  store.  Epitomiz¬ 
ing  as  it  does  a  Y’ankee  philosophy  older 
bv  several  hundred  years  than  the  oldest 
Ford  joke,  it  is  at  the  same  time  as 
modern  as  the  new  model  and  decidedly 
characteristic  of  this  year’s  biggest  Big 
Business  thought  in  America. 

It  is  a  saying,  for  instance,  that  appeals 
to  William  T.  Dewart,  who,  as  president 
of  the  -Vcti’  York  Sun,  heads  a  daily 
newspaper  40  times  the  size  of  the 
original  penny  paper  started  by  Ramsey 
and  Day  in  1832.  ^Ir.  Dewart,  with  the 
stock-owning  executives  on  the  Sun,  is 
leading  a  constant  light  against  waste  in 
publishing,  perhaps  the  smartest  sort  of 
thrift.  The  other  day  at  luncheon  at  a 
down-town  New  Y’ork  club,  he  thought 
out  loud  on  this  lively  topic,  and  with 
his  permission  I  took  notes. 

"The  biggest  men  in  the  country  in 
ever>  industry  are  paying  more  attention 
to  eliminating  waste  today  tlran  ever  be¬ 
fore,”  Mr.  Dewart  said.  “Very  few  busi¬ 
nesses  in  the  United  States  have  grown 
as  rapidly  as  the  newspaper  business.  It 
wasn’t  so  very  long  ago  that  we  on  the 
Sun  considered  a  24-page  paper  some¬ 
thing  to  boast  about.  I  remember  the 
late  Victor  Lawson,  publisher  of  the 
Chicago  Xnvs,  vowed  he  would 

never  let  his  paper  get  over  24  pages. 
Then  he  held  out  a  long  time  for  a 
maximum  of  32.  The  Sun  frequently 
publishes  S2-page  issues  with  160  columns 
of  reading  matter. 

“As  we  grow  bigger  production  costs 
are  apt  to  creep  up  on  the  revenue  and 
that  must  continually  be  watched  and 
guarded  against. 

“Newspaper  management  requires 
above  many  other  necessities  a  strong 
follow-up  system.  Newspaper  men.  like 
other  humans  in  business,  are  better 
starters  than  finishers.  We  have  what 
we  think  are  brilliant  ideas,  or  some  one 
tells  us  an  idea  we  think  is  brilliant,  and 
we  start  putting  it  into  operation.  Then 
we  forget  about  it.  Soon  the  shop  is  all 
cluttered  up  with  brilliant  ideas  begun, 
but  left  to  run  aimlessly,  never  followed 
through. 

“Every  publisher  probably  recognizes 
this  need  of  organizing  a  follow-up  sys¬ 
tem  to  make  certain  he  is  getting  what 
he  is  paying  for.  Every  so  often  he 
should  have  a  thorough  idea  inventory 
and  cut  out  the  dead  red  tape.  He  should 
be  always  sure  he  hasn’t  started  some¬ 
thing  new  that  runs  on  after  its  useful¬ 
ness  has  ended. 

“Just  as  the  wise  modern  goes  once 
a  year  at  least  to  his  doctor  and  dentist, 
the  wise  publisher  goes  thoroughly  over 
his  business  system,  at  stated  intervals. 
Experience  will  tell  how  often  such  an 
inventory  is  necessary.  All  the  news¬ 
paper  manager  need  remember  is  that  the 
need  is  endless.” 

Mr.  Dewart  recalled  an  inventory  the 
Sun  had  made  the  other  day  of  all  form 
letters  various  executives  and  staff  mem¬ 
bers  were  handling.  For  economy’s  sake, 
many  of  these  form  letters  were  reduced 
to  postcards.  Other  letters  were  re¬ 
written  and  brought  up  to  date. 

He  also  told  how  the  Sun’s  inventory 
has  been  made  a  continuous  affair  by  a 
system  of  unsigned  criticisms.  Any  per¬ 
son  on  the  staff  wishing  to  find  fault  with 
any  other  member  of  the  organization 
or  with  any  method  of  operation  or 
^ner  of  management  is  urged  to  do  so 
m  writing,  anonymously,  if  he  chooses. 
Boxes  are  provided  for  criticism  slips. 

‘^Is  the  system  actually  used?”  I  asked. 

It  certainly  is.” 

_  “But  doesn’t  the  anonymous  criticism 
idra  rankle  some  of  the  staff?” 

“Not  at  all,”  Mr.  Dewart  said.  “In¬ 
dividuals  are  expected  to  offer  construc- 
hve  criticism  in  the  interest  of  the  or¬ 
ganization  and  if  they  are  stockholders 
in  the  Sun.  and  they  ought  to  be,  they 


By  PHILIP 

will  be  critical  in  the  interest  of  their 
jKicketbooks.’’ 

.An  instance  was  cited  to  illustrate  how 
the  anonymous  critic  system  works.  For 
obvious  reasons,  the  suggestion  for  pub- 


William  T.  Dewart 


lication  had  to  be  of  the  innocuous 
variety.  Some  criticisms  are  very  per- 
si.nal. 

The  quotable  critic  wrote  in  effect  that 
he  (or  she)  considered  it  was  a  shame 
how  little  thought  was  given  by  the  Sun 
to  the  window  washers,  who  hang  peril¬ 
ously  from  narrow'  ledges  high  up  over 
the  streets.  He  had  noted,  the  critic 
said,  that  at  least  one  of  the  hooks  on 
which  the  washers  clip  their  safety  belts 


was  loose.  He  suggested  thorough  in- 
sjiection. 

Here  was  a  suggestion  the  Sun’s  man¬ 
agement  was  glad  to  receive.  The  hooks 
were  subjected  to  thorough  tests  and  in 
the  end  were  all  replaced  at  a  cost  of 
8700.  This  expenditure  represented  a 
potential  saving  of  many  thousands  of 
dollars.  Had  a  window  washer  been 
killed  or  seriously  injured  and  subsequent 
investigation  disclosed  the  weakness  of 
the  hooks,  a  collectable  damage  suit  would 
have  resulted. 

By  way  of  beginning  the  luncheon  in¬ 
terview.  i  had  mentioned  the  Sun’s  “Idea 
Mill,”  about  which  Edwin  S.  Friendly, 
the  business  manager,  had  given  me  some 
copy  in  the  past.  The  “Idea  Mill”  is  the 
nickname  that  has  been  given  to  the 
weekly  business  conferences  held  under 
Mr.  Friendly’s  direction  which  have  be¬ 
come  clearing  houses  of  ideas  for  improv¬ 
ing  the  Sun. 

"These  business  conferences  are  splen¬ 
did.  but  only  so  long  as  they  are  ruled 
with  an  iron  hand.”  Mr.  Dewart  said. 
“The  main  thing  is  to  keep  them  as  short 
as  possible  and  strictly  to  the  point. 
Let  the  ideas  be  stated  tersely  and  then 
let  members  of  the  conference  be  dele¬ 
gated  to  invstigate  them  before  the  ne.xt 
meeting.  So  often  in  this  kind  of  a  con¬ 
ference  some  hot  air  artist  gets  talking 
hearsay,  and  everybody’s  time  is  wasted. 
Unless  handled  with  great  care  these  con¬ 
ferences  are  apt  to  degenerate  into  profit¬ 
less  conversations. 

Conferences  and  the  anonymous  critic 
system  do  not  come  anywhere  near  ex¬ 
hausting  sources  of  ideas  for  a  manager 
anxious  to  stop  waste  or  improve  his 
newspaper  property.  Mr.  Dewart  said  he 
had  found  one  of  the  best  sources  letters 
of  complaint  received  by  mail. 

“One  of  the  first  things  I  did  when  I 
entered  the  business  30  years  ago  was  to 
make  certain  that  I  personally  received 
all  the  complaints,”  Mr.  Dewart  said. 
“One  complaint  leads  to  10  others,  you 


know,  and  every  complaint  should  be  run 
down  as  though  it  were  the  most  im¬ 
portant  thing  of  the  day.  The  business 
man  who  is  too  busy  to  follow  up  com¬ 
plaints  is  headed  for  the  dump  heap. 

"No  paper  is  complaint  proof.  There 
are  bound  to  be  inaccuracies  in  print  at 
times.  Maybe  telephone  service  is  bad. 
Perhaps  a  reader  can’t  find  his  paper  on 
the  newsstand.  A  newsdealer  may  be 
trying  to  charge  more  than  the  proper 
price  a  copy.  A  subscriber  may  claim 
to  have  sent  in  money  and  the  paper  may 
have  never  come.  All  such  complaints 
must  be  strictly  investigated. 

"Whenever  there  are  inaccuracies  in 
the  paper,  I  believe  in  playing  up  the 
corrections  conspicuously.  It  is  good  dis¬ 
cipline  for  the  offender  to  do  this.  When 
a  person  realizes  his  mistake  is  going  to 
lie  magnified  when  it  is  corrected,  he  will 
be  more  careful  in  the  first  place.” 

Mr.  Dewart  is  a  stickler  for  having 
his  employes  on  time. 

"It  is  imiKirtant  that  newspaper  work¬ 
ers  be  kept  punctual,”  he  said.  “When 
you  employ  4,000  people  think  what  it 
would  mean  if  any  number  were  allowed 
to  be  15  minutes  late  a  day. 

■"Keeping  the  staff  on  time  is  a  detail 
for  department  heads.  .A  department 
head  must  fill  a  tardy  employe’s  chair 
with  someone  who  will  make  good  use 
of  working  hours. 

“Picking  your  help  is  a  big  thing  in 
our  business.  Get  the  right  kind  of  ma¬ 
terial  in  the  very  beginning.  When  you 
hire  your  office  boy  look  him  over  and 
try  to  make  up  your  mind  what  sort  of  a 
president  of  the  company  he  will  make. 
And  incidentally,  when  you  get  your  start 
together  to  talk  economies,  don’t  forget 
to  invite  the  office  boys  in.  The  busy 
executives  are  often  too  busy  to  know 
about  things  with  which  the  office  boy 
has  intimate  acquaintance. 

“As  far  as  waste  is  concerned,  the 
greatest  waste  in  all  of  newspapering  is 
in  the  extravagant  use  of  words  in  writ¬ 
ing  news  stories.  On  the  Sun  we  arc 
constantly  aiming  to  be  concise. 


EXTRA  SUNDAY  GAVE  APRIL  UNAGE  GAIN 


IVEW  YORK  CITY  newspapers  carried  month  this  year  against  four  last  year  and 
15,728,878  agate  lines  during  April,  with  one  exception,  the  Evening  World, 
1928,  a  gain  of  20,306  lines  over  April,  all  the  papers  showing  gains  have  Sunday 
1927.  There  were  five  Sundays  in  the  issues.  The  detailed  figures  follow; 


Percentage 


'l928 

1927' 

Total  Space 

1928 

1927 

Gain 

Loss 

1,390 

1,404 

American  . 

.  7.5 

1,186,638 

1,105,644 

80,994 

1,846 

1,678 

Herald  Tribune  .... 

.  11.4 

1,798,790 

1,708,922 

89,868 

2,490 

2,130 

Times  . 

.  18.2 

2.865,656 

2,602,334 

263,322 

1,280 

1,318 

World  . 

.  8.1 

1,280,080 

1,367,512 

87,432 

636 

992 

•Mirror  (Tab.)  . 

.  1.1 

168,588 

274,588 

106,000 

1,784 

1,648 

News  (Tab.)  . 

.  5.8 

918.376 

789,062 

129,314 

820 

1,036 

•Evening  Graphic  . . . 

.  1.4 

221,288 

325,016 

103,728 

1,196 

1,272 

•EveninR  Journal  ... 

.  7.8 

1,234,228 

1,366,850 

132,622 

790 

914 

•Evening  Post  . 

.  3.0 

464,070 

525,254 

61,184 

842 

846 

•Evening  World  _ _ 

.  5.9 

932,344 

906,120 

26,224 

1,132 

1,146 

•Sun  . 

.  9.3 

1,455,250 

1,521,622 

66,372 

640 

714 

•Telegram  . 

3.2 

495,030 

562.408 

67,378 

1,414 

1.294 

Brooklyn  Eagle  . . . . 

.  11.2 

1.761.928 

1,618,614 

143,314 

738 

740 

Brooklyn  Times  . . . . 

3.3 

515.998 

585.414 

69,416 

578 

448 

Standard  Union  .  . . . 

2.8 

430.614 

449,212 

18,598 

17 

15,728,878 

15,708,572 

20.306 

»No 

Sunday  edition. 

Net  Gain 

1928  1927 

1926 

1925 

1924 

1923 

1922 

.^merican  . 

...  1,186,638  1,105,644  1,090,906 

1.172.800 

1,329.024 

1,180.716 

1,078,400 

Herald  . 

Herald  Tribune... 

Time'!  . 

World  . 

mirror  (Tab.) .... 

News  (Tab.)  . 

Kvening  Crarhic.. 
Evening  Journal . . 

Evening  Mail . 

Evening  Post  .... 
Evening  World. . . . 

Globe  . 

Sun  . 

Telegram  . 

Brooklyn  Eagle.... 
Brooklyn  Times... 
Standard  Union  . . 


1.798.790 

2.86.S.6S6 

1.280.080 

168,588 

918.376 

221.288 

1,234,228 


1,708.922 

2.602,334 

1,367,512 

274,588 

789.062 

325.016 

1,366,850 


1,669,612 
2,557,372 
1.513.710 
307,744 
657.596 
348  368 
1,400,896 


1,35.8.718 

2,347.4.34 

1,402,098 

366.428 

567.804 

149.744 

1.477.432 


1.230.772 

2,363.724 

1,473,920 


1,108,986 

932,930 

2,373,312 

1,678,706 


1,110,250 

860,570 

2,311.328 

1,522,700 


507,208  354.300 


292,548 


464.070 

932.344 


525,254 

906,120 


432,274 

965,876 


420.174 

820,742 


1,455.250 

495,0.30 

1,761.928 

515,998 

430,614 


1,521,622 

562,408 

1,618,614 

585.414 

449,212 


1,500,242 

532,572 

1,717,220 

678.128 

531.984 


1.252,172 

617.226 

1,478.646 

450,252 

602,542 


1.436,386 

t . 

381,664 

745,068 

tt . 

1,293.520 

846,110 

1,566.624 

395,644 

673,680 


1,181,504 

568.064 

364,844 

774.756 

821.162 

915,318 

603,450 

1,542,888 

311,206 

679,974 


1,008,140 

518.558 

346,624 

763,970 

603,772 

806.366 

614,652 

1.396,412 

283,106 

669,546 


Totals  . 15,728,878  15,708,572  15.904.500  14,484.214  14,243,344  15,392,116  14,186.942 


ttSun  and  Globe  combined  June  4,  1923;  uame  changed  to  Sun  March  10,  1924. 
tTelegram  and  Mail  combined  January  28,  1924. 


TO  PRESENT  TABLET 

John  Stewart  Bryan,  former  president 
of  the  American  Newspaper  Publishers’ 
Association  and  publisher  of  the  Rich¬ 
mond  (Va.)  News-Leader,  will  represent 
the  Association  for  the  Preservation  of 
Virginia  .Antiquities  at  the  unveiling  of 
a  tablet  at  Black  Wall,  England,  whidi 
will  be  erected  by  the  association  to 
mark  the  spot  from  where  the  three 
ships,  the  “Sarah  Constant,”  the  “Good- 
speed”  and  the  “Discovery,”  sailed  to 
found  the  first  permanent  English  settle¬ 
ment  in  America,  at  Jamestown.  Mr. 
Bryan  will  present  the  tablet. 


ILLINOIS  WEEKLIES  MERGE 

The  Fountain  Green  News  and  the 
Carthage  (Ill.)  Gazette,  pioneer  Hancock 
county  weeklies,  will  be  consolidated 
May  15  as  the  Gazette-News,  a  seven- 
column  eight-page  paper  printed  in  the 
Gazette  office  with  W.  O.  Sharp,  editor 
and  owner  of  the  Gazette,  wluch  was 
established  by  the  Sharp  family,  as  edi¬ 
tor.  The  Fountain  Green  News  was 
launched  four  years  ago  by  a  two-year 
high  school  with  40  students  as  the 
staff,  first  as  a  monthly  journalistic  ex¬ 
periment,  later  as  a  weekly. 


MISSOURIANS  PLAN  MEETING 

Northeast  Missouri  Press  Association 
officers  will  meet  May  11,  in  Columbia, 
Mo.,  to  plan  a  program  for  the  summer 
convention  in  Troy,  Mo.,  next  July  at 
a  date  to  be  determined  later,  but  which 
will  approximate  the  fiftieth  anniversary 
of  the  association  of  H.  F.  (Thilders  with 
the  Troy  Free  Press.  It  will  be  the 
first  time  the  association  has  met  in  that 
city.  W.  C  Hewitt,  publisher  of  the 
Shelby  County  Herald,  is  president 


Romances  of  American  Journalism 


By  ELMER  T.  PETERSON 


for  a  trick  of  Fate,  there  goes 
the  President  of  the  United 
States.” 

Doubtless  this  remark  is  often  made  on 
the  streets  of  Wichita,  Kan.,  when  a 
stocky,  plea.sant-faced  man  of  a  little 
tnore  than  50  passes  by.  If  it  isn't,  it 
could  be,  with  truth,  for  things  happened 
quickly  in  the  haze  of  stale  cigar  smoke 
in  the  tag  end  of  the  1920  Republican 
convention  in  Chicago,  and  the  can¬ 
tankerous  little  god  of  chance  was  ex¬ 
perimenting  in  the  midst  of  the  huddle  of 
tired  delegates  who  thought  mostly  of 
the  next  train  home. 

After  the  nomination  of  Warren  G. 

Harding  for  president,  two  governors 
were  chiefly  considered  for  vice-president. 

One  was  Coolidge  of  Massachusetts  and 
the  other  was  Allen  of  Kansas.  Both 
were  very  much  in  the  public  eye — one 
because  he  had  defied  the  police  strikers 
in  Boston  and  the  other  because  he  had 
defied  the  coal  mine  strikers  in  Kansas 

and  had  just  returned  from  New  York  ^  . _ _ _ 

where  he  had  engaged  with  the  late  and  started  his  ca’reer"^^"?^ 

Samuel  Gompers  in  an  exciting  debate.  a  '  lisher.  He  acquired  interests  in  othtr 

It  just  happened  that  the  man  who  S  '/'I  '■=!,  ’ 'v  papers,  and  while  still  a  voung  man  ht 

nominated  Allen  didn’t  put  much  steam  p  bought  the  Ottawa  Herald.  While  he 

back  of  his  motion,  and  there  was  some  ^  was  editor  a  young  man  obtained  empb- 

confusion  in  the  hall  while  the  nomina-  •.  ment  from  him  as  carrier,  attending  (jf. 

tion  was  being  made.  Of  course  there  Is  ‘  4  University  at  the  same  time.  Tha 

was  some  work  back  of  the  scenes,  be-  |  ^  -  i.,  young  man  is  George  Mathew  .^dams  of 

sides,  but  the  delegates  didn’t  care  par-  'flL;  New  York,  who  is  known  to  every  nCT^ 

ticularly  which  man  was  shoved  into  ^  paperman  as  the  head  of  a  great  svadi- 

oblivion  by  the  vice-presidential  route.  S  "  ”  i .  ^ 

S^'^c\\e^of'TL£e  ‘  ‘  ‘  "'"iF  U  1’  B  ^^^In^l907^he  bought^ the  then  morib^ 

won.'  C^p  is  no/’presidpt,  and  ^  .f/  Ml  !o  Xs^^tht  Vichiln^E 

wTddtJ'Be^on  Publishing  his  '^XT^h  ''f  *  *“ 

This  circumstance  is  prolwbly  tpical  Shetir^'E^in  “l^rm 

of  the  career  of  Henry  J.  Allen,  for  it  ^  devout  church  people  were  skeptical  jnd 

cptains  a  lot  of  color,  and  the  element  .  ^  dissuade  him  from  what  the 

of  happy-p-lucky  chance  is  strangely  .  thought  was  a  hopeless  fight.  But  Ik 

mingled  wth  a  factor  of  shrewd,  ha  ^  persisted,  and  then  the  moral  forces  of 

prptical  business  exprience  and  wisdom.  -  11  citv  were  overwhelmingly  back  of 

His  career  ranges  from  that  of  a  poor  ■%  ^  bim.  This  was  the  foundation  of  to 

chore-boy  on  a  Kansas  farm  through  the  .  f.  succe.ss,  for  it  popularized  the  Beacoo 

gamut  which  includes  the  exprienp  of  \  as  a  fearless  fighting  newspaper.  Every- 

a  reporter  who  hid  in  a  loft  and  re-  "■  j..,.**  '  ti  HTNIIiIM||\  body  wanted  to  know  what  Henry  .Mien 

ported  rte  secret  meetings  of  the  jq  gjjQyj 

Farmers  AlliancC’  a  barber,  the  owner  ^  yLlL'lWfc>  The  circulation  leaped  upward  by  thoa- 

of  a  half  dozen  country  papers,  a  can-  m^cos  sands 

didate  for  Congress,  state  printer,  a  .  ,  J/  •  ,  • 

crusader  against  the  Wichita  saloons,  a  ilHk  coal  strike  m 

candidate  for  Governor  on  the  Progres-  \  mWM  Klan  issue,  the  St.  I^wrence 

sive  ticket,  a  Red  Cross  executive  and  .  ^l^^ways,  freight  rates,  the  Progres- 

Y  M.  C.  A.  secretary  in  the  World  ^  m- tenantry,  tax  reform 

War,  a  diphtheria  invalid  in  the  Vosges  Public  utilitv  extortion  and  a  lot  of 

trench  disirict  while  his  newspaper  was  '  questions.  He  may  not  always  be  right 

being  run  by  associates,  6,000  miles  Hv  but  at  any  rate  he  follows  his  conne- 

away.  an  absentee  nominee  for  governor  V|  “ons,  even  if  they  go  out  of  the  window, 

of  Kansas  during  the  same  period,  gov-  ^■|  He  belongs  to  the  school  of  editors  that 

ernor-elect  as  Republican  in  the  closing  W  make  Kansas  a  richly-traditioned  jour- 

hours  of  the  war,  and  elected  to  a  second  S  nalistic  state— the  editors  who  beliw  in 

term  by  an  unprecedented  majority,  mili-  tspecially  Drazt'n  for  Editor  &  Publisher  by  Seymour  Marcus)  putting  plenty  of  editorial  conviction  in 

tant  opponent  of  radical  coal  mine  news  stories.  It  is  a  familiar  techmqne 

strikers,  father  of  the  Industrial  Court  HENRY  J.  ALLEN  m  Kansas,  and  the  reading  public  h 

idea,  Chautauqua  lecturer,  outspoken  foe  accustomed  to  it.  There  is  no  danger  ot 

of  the  Ku  Klux  Klan,  special  representa-  nas  become  a  stockholder  in  other  busi-  under  his  adversaries  is  nothing  short  of  misleading  public  opinion  in  this  way 
tive  of  the  Near  East  Relief  in  Asia  ness  ventures,  and  is  always  in  the  fore-  devastating.  for  it  is  all  very  well  understood,  and 

Minor,  outstanding  champion  of  the  St.  front  when  a  college  is  to  be  endowed  or  Naturallv  such  a  temperament  in  the  when  the  coloring  of  a  news  story  is 
Lawrence  Waterways  project,  professor  a  new  factory  is  to  be  secured.  newspaper  business  is  certain  to  bring  an  done  in  a  good  cause,  and  without  doing 

of  journalism  on  the  first  globe-circling  l  was  associated  with  Henry  J.  Allen  editor  into  plenty  of  exciting  situations,  violence  to  the  truth— well,  why  not' 

University  Afloat— and  what  have  you  ?  for  10  years,  but  am  no  longer  a  mem-  There  is  a  story  that  a  long  time  ago  That  is  the  way  the  readers  feel  about  it 

His  career  is  almost  as  picturesque  as  ber  of  his  organization,  so  am  able  to  when  Kansas  was  fighting  the  saloons,  a  as  a  rule.  That  section  of  the  coiffltn 

that  of  Theodore  Roosevelt.  -  Like  pface  a  dispassionate  estimate  upon  his  delegation  of  business  men  appeared  in  seems  to  demand,  or  at  least  expect  it 
Roosevelt,  who  was  one  of  his  warm  ch^acteristics  and  achievements,  I  think.  Allen’s  office  with  the  suggestion  that  they  And  so  Henry  T.  .Allen  is  an  integnl 
friends,  he  is  possessed  of  a  consuming  He  is  a  very  human  and  very  remark-  would  teve  to  refrain  from  advertising  part  of  Kansas.  He  is  saturated  with  die 
curiosity  about  things,  folks,  affairs,  the  ^61^  ^  human  beings,  he  is  if  he  didn’t  let  up  in  his  relentless  war  Kansas  newspaper  tradition,  and  las 

world.  And  yet,  almost  paradoxically,  j  ^  b's  courage  and  initiative  on  the  liquor  interests.  built  up  one  of  the  most  successful  new*" 

he  has  found  time  to  engage  in  prosaic  broad  sympathy  cause  him  to  stand  “How  interesting,”  he  said,  reaching  paper  properties  in  the  country  becan* 

affairs  requiring  an  immense  fund  of  out  as  one  of  the  great  men  of  the  ^coun-  for  a  pad  and  pencil.  “That’s  the  best  he  knows  his  wheat,  corn  and  oats, 

practical  common  sense  and  the  ability  to  try,  in  a  day  when  the  “easy  way”  and  news  story  I  have  heard  for  months, 

concentrate  on  every-day  details  of  busi-  demagogic  catering  to  the  fickle  winds  Let  me  see,  now,  what  business  men  do 

ness  administration.  of  fbe  day  are  entirely  too  common.  you  represent?”  NEW  CHICAGO  CORRESPONDDffS 

This  is  evidenced  by  the  fact  that  he  f  nave  seen  him  stand  before  a  hos-  It  is  hardly  necessary  to  say  that  the  . 

built  Wichita’s  first  “skyscraper,”  the  tile  audience  and  preach  a  doctrine  which  delegation  evaporated,  after  assuring  the  Two  changes  were  recently  made  o 
ten-story  Beacon  Building,  away  back  He  knew  was  unpopular  with  them,  be-  fighting  editor  that  they  didn’t  mean  tbe  colony  of  Chicago  representaUv^ 

when  such  things  were  looked  upon  with  cause  he  thought  it  was  right.  In  fact,  what  they  said.  outside  papers,  located  in  the 

skepticism  by  the  old-timers.  It  has  he  is  never  quite  at  his  best  except  when  One  day  he  told  me,  “I’ve  just  about  Tower.  James  Kieran  succeeds  Haw 
turned  out  to  be  one  of  the  outstanding  there  are  a  few  hecklers  around.  His  come  to  the  conclusion  that  there  isn’t  Littlefield  as  staff  correspondent  ot  w 

profitable  ventures  of  the  city.  He  has  eloquence,  quick  wit  and  resourcefulness  much  use  in  fighting  the  public’s  battles.  New  York  Times  and  Dewey  L.  Fle^ 

built  up  a  newspaper  property  estimated  stand  him  in  good  stead  at  such  times.  The  public  doesn’t  seem  to  care  a  whoop  succeeds  Art  McCullough  as  represtfO" 

to  ^  worth  as  high  as  $2,000,000.  He  and  his  way  of  cutting  the  ground  from  if  they  are  robbed  by  the  corporations  or  tive  of  the  Baltimore  Sun. 
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measure 


In  Jacksonville  the  Florida  Times-Union  directly  reaches  27,000  families.  It  dominates  its  local 
field.  Nearly  half  of  the  families  served  by  the  Times-Union  home-delivery  service  are  ex¬ 
clusive  Times-Union  readers. 

But  this  isn’t  the  whole  story.  For  besides  established  local  leadership  in  all-year-pay¬ 
roll  Jacksonville,  the  commercial  and  industrial  city  of  the  state,  the  Times-Union  has  a 
loyal  legion  of  readers  in  other  sections  of  Florida. 

Summed  up,  the  Times-Union  story  is  this:  Reader  preference  at  home,  plus 
k  “plenty  for  good  measure”  in  other  population  centers  of  Florida. 

Honored  and  preferred  at  home,  it  is  also  preferred  by  readers  who  know  the  A 

Times-Union  as  a  Florida  institution  as  well  as  the  state’s  largest  and  most  Ml 

complete  newspaper.  BUT — advertisers  know  the  Times-Union  gives  M M 

^^^k  complete  concentrated  coverage  in  Jacksonville.  Its  primary  field  does  a  K 

^^^k  not  suffer  because  of  reader  preference  in  other  sections  of  the  state.  a  K 
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Dominating  local  preference  and 
state-wide  reader  influence  are 
gained  by  advertisers  through 
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Editor  &  Publisher  and  The  Fourth  Estate  for  May  12,  1928 


DECLINE  OF  PARTISAN  PRESS  CAUSE  OF 
VOTERS’  APATHY,  SAYS  BOWERS 

Militant  Political  Editing  Stimulated  Public,  Declares  N.  Y. 
Evening  World  Editorial  Writer  Who  Will  Deliver 
Democratic  Keynote  Speech 


^HE  daily  newspaper  editorial  is  not 
as  effective  in  forming  public  opinion 
today  as  it  was  in  the  old  days  of  the 
decidedly  partisan  press,  according  to 
Claude  Bowers,  editorial  writer  for  the 
New  York  Ez'ening  World,  who  has  re- 


Claude  Bowers 


cently  been  chosen  to  deliver  the  keynote 
speech  at  the  forthcoming  Democratic 
national  convention  in  Houston. 

Mr.  Bowers  was  selected  as  Demo¬ 
cratic  keynote  as  a  result  of  his  brilliant 
speech  on  the  aims  and  ideals  of  the 
party  at  the  Jefferson  Day  dinner  held 
in  VVashington  in  February,  which  was 
attended  by  prominent  Democratic 
leaders  from  all  parts  of  the  country. 

Mr.  Bowers  thinks  that  the  partisan 
press  was  a  great  factor  in  the  stimula¬ 
tion  of  public  interest  in  politics  and  that 
its  passing  has  caused  a  great  let-down 
in  political  discussion  between  elections. 

“Whether  the  best  (interest  of  the 
country  has  been  served  by  the  passing 
of  the  old-time  partisan,  and  frankly  par¬ 
tisan,  press  is  doubtful,”  Mr.  Bowers  told 
Editor  &  Publisher.  “1  am  persuaded 
that  if  we  had  now  the  frankly  partisan 
press,  active  throughout  the  year  in  the 
advocacy  of  partisan  principles  and 
policies,  there  would  be  a  more  general 
interest  in  politics  and  fewer  stay-at- 
homes  in  elections.” 

The  practice  of  playing  down  news 
which  is  unfavorable  to  a  newspaper’s 
favorite  political  party  does  very  little  to 
change  public  opinion  on  the  matter. 
“Most  people  read  more  than  one  paper 
now,”  Mr.  Bowers  said,  “and  they  are 
pretty  sure  to  get  all  the  news  in  one  of 
the  papers. 

“I  understand  that  in  the  far  West 
where  most  of  the  papers  are  Republican, 
the  news  of  the  oil  scandal  trial  in  Wash¬ 
ington  was  pretty  hard  to  find  in  most 
of  the  papers.  I  think  that  this  acts 
toward  the  deterioration  of  the  press. 
Another  incident  of  which  I  have  heard 
was  that  on  the  occasion  of  the  tour  of 
former  Governor  Cox  of  Ohio  in  behalf 
of  his  candidacy  for  president,  he  entered 
some  towns  in  the  far  West  where  his 
arrival  was  entirely  unexpected,  due  to 
the  fact  that  the  Republican  daily  news¬ 
papers  in  these  towns  had  not  carried  any¬ 
thing  about  his  tour.  If  this  practice  of 
discrimination  continues,  it  seems  to  me 
that  it  will  result  in  some  sort  of  govern¬ 
ment  action.” 

Mr.  Bowers  thinks  that  the  old  meth¬ 
ods  of  the  partisan  papers  in  attacking 
the  opposing  party  vigorously  and  de¬ 
fending  their  own  party  with  equal  vigor, 
were  much  more  effective  in  making  the 
political  situation  clear  to  the  reader  than 
the  easy-going  style  of  today. 

“Of  course  these  old-fashioned  jour¬ 
nalists  mixed  a  great  deal  of  fallacy  and 
some  falsehoods  with  their  facts,”  was 
his  opinion,  “but  the  opposition  paper 
was  quick  to  expose  these  fallacies  and 
falsehoods.  The  man  in  doubt  could 


reach  his  own  conclusion  by  reading  both 
sides.  It  may  be  that  it  is  just  as  well 
to  have  all  the  facts  set  forth  in  the 
strongest  possible  light,  together  with 
some  falsehoods,  than  to  have  too  few 
facts  treated  more  fairly.” 

Unfavorable  facts  should  be  presented 
just  as  they  occur,  Mr.  Bowers  thinks, 
although  if  it  is  possible  to  change  the 
slant  on  the  news  while  keeping  rigidly 
to  the  truth,  one  should  take  advantage  of 
such  opportunity. 

“I  once  heard  President  Wilson  say,” 
Mr.  Bowers  recalled,  “that  a  man  is 
either  dishonest  or  a  fool,  if  he  fails  to 
change  public  opinion  in  his  favor  when 
it  is  possible  to  do  so.” 

Mr.  Bowers  has  been  engaged  in  news¬ 
paper  work  since  he  was  19  years  old. 
He  started  at  that  age  as  an  editorial 
writer  on  the  indiemapotis  Sentinel.  Al¬ 
though  he  was  born  in  Westfield.  Ind.,  he 
spent  most  of  his  boyhood  in  Indianap¬ 
olis,  where  he  was  studying  law  at  the 
time  he  obtained  the  position  on  the  Sen¬ 
tinel.  An  article  in  a  magazine,  brought 
to  the  attention  of  the  Sentinel’s  editor, 
was  responsible  for  young  Bowers  being 
called  to  duty  on  the  paper. 

His  next  post  was  on  the  Terre  Haute 
(Ind.)  Star,  from  where  he  went  to 
Washington  until  1917,  when  he  returned 
to  Indiana  as  editor  of  the  Fort  Wayne 
Journal-Gasette. 

He  held  this  position  until  1923  when 
he  came  to  New  York  as  editorial  writer 
for  the  Evening  World.  All  his  news¬ 
paper  work  has  been  exclusively  editorial 
writing.  He  has  never  held  any  other 
job  in  the  editorial  department. 

Mr.  Bowers’  career  in  political  work 
has  been  just  as  extensive  as  his  news¬ 
paper  experience.  .\t  the  age  of  20  he 
stumped  Indiana  for  the  Democratic 
party,  and  was  nominated  for  Congress 
^fore  he  was  old  enough  to  be  eligible. 

In  1918  he  was  chairman  of  the  Demo¬ 
cratic  state  convention  in  Indiana  and 
wrote  the  state  organization’s  platform. 
He  delivered  the  keynote  speech  at  the 
Indiana  State  Democratic  Convention  in 
1920. 

Four  books  on  political  subjects  have 
come  from  the  pen  of  Mr.  Bowers.  The 
best  known  of  these  books  are  “The 
Party  Battles  of  The  Jackson  Period”  and 
“Jefferson  and  Hamilton.”  The  last 
named  book  was  a  best  seller  in  the  fall 
of  1925. 


BOOKLET  ON  INK  MAKING 

“The  Story  of  News  Ink,”  a  32-page 
rotogravure  booklet  telling  the  story  _  of 
the  manufacture  of  news  ink  starting 
with  the  production  of  natural  gas,  from 
which  carbon  black  is  made,  to  the  de¬ 
livery  of  the  finished  ink  to  the  press 
room,  was  issued  last  week  by  J.  M. 
Huber,  Inc. 


ASK  THE 
PUBLISHERS 

who  have  used  the  service  pro¬ 
vided  by  the  John  B.  Gallagher 
Company. 

They  will  tell  you  that  this 
company  produces  Special  Edi¬ 
tions  that  are  creditable  in 
every  way  to  Advertisers  and 
Publishers. 

Special  Editions  or  a  series 
of  Industrial  Pages  are  assured 
of  success — financially  and  in 
new  or  strengthened  friendships 
— when  handled  by  this  na¬ 
tionally  known  concern. 


John  B.  Gallagher  Company 

45  Weat  45th  Street 
New  York  City 


NEW  OREGON  SECRETARY 


Ellsworth  Appointed  to  Do  Field  Work 
for  State  Editorial  Group 

Harris  Ellsworth,  well  known  to  Ore¬ 
gon  newspaper  men,  has  been  appointed 
field  secretary  of  the  Oregon  State  Edi¬ 
torial  Associa¬ 
tion.  This  office 
has  just  been  cre¬ 
ated  and  is  re¬ 
garded  as  a  step 
forward  by  Ore¬ 
gon  newspapers, 
affecting  all  of 
the  papers  out¬ 
side  Portland. 

Mr.  Ellsworth’s 
appointment  is 
announced  by 
Robert  \V.  Saw¬ 
yer,  publisher  of 
the  Bend  Bulletin 
and  president  of 
the  state  association.  Ellsworth  is  now 
advertising  manager  of  the  Four  L  News, 
a  lumber  publication  issued  in  Portland. 
He  is  a  graduate  of  the  University  of 
Oregon,  class  of  1922,  and  worked  in 
the  advertising  office  of  the  Eugene 

Register. 

For  several  years  Oregon  newspapers 
have  been  considering  the  plan  to  em¬ 
ploy  a  field  agent,  but  it  is  only  within 
the  past  two  months  that  sufficient  finan¬ 
cial  support  was  secured.  Ellsworth  will 
devote  his  entire  time  to  his  duties  which 
will  follow  in  general  the  field  agent 

plan  as  it  has  b^n  worked  out  in  other 
states.  Ellsworth  will  also  serve  as 
secretary  of  the  association,  succeeding 
in  that  capacity  Hal  Hoss,  who  recently 
resigned  to  become  a  candidate  for  secre¬ 
tary  of  state  in  Oregon. 


MORA  RESIGNS  IN  HAVANA 

Antonio  G.  Mora,  for  the  past  six  years 
general  manager  of  Havana  El  Mundo, 
has  resigned  on  account  of  ill  health. 
Ricardo  Lancis,  former  government  of 
ficial,  has  succeeded  him. 


N.  Y.  TIMES  ATTACKS 
“PACK”  SYSTEM 


Habit  of  Reporters  to  Hunt  NewtWsI 

Like  in  Packs  Hit  by  Birchal]  Wks 
Deprecates  Errors  from 
News  Exebances 

Frederick  T.  Birchall,  acting  manage 
editor  of  the  New  York  Times,  has  J. 
dared  war  on  the  present  “pack  systtn* 
followed  by  New  York  reporters  cor#, 
ing  news  stories,  under  which  men  gi 
rival  papers  co-operate  and  exchaim 
notes  when  on  assignments  together. 

Times  men  are  not  paid  either  to  tsh 
news  from  a  reporter  on  another  pa^ 
or  to  give  news  away,  Mr.  Birchall  ha 
notified  his  staff.  He  has  called  atto. 
tion  to  the  fact  that  investigations  havt 
shown  that  errors  in  Times’  stories  wtn 
often  traceable  to  the  pack  system  of  r. 
porting.  Hereafter,  members  of  Hr 
Birchall’s  staff  must  be  lone  eagles  leu 
ing  the  wolf-like  packs  to  their  on 
devices. 

Mr.  Birchall’s  official  pronuncianato 
on  the  subject  as  posted  on  the  city  ro® 
bulletin  board  follows; 

“W'e  receive  from  time  to  time  dt- 
mands  for  correction  of  news  repots 
turned  in  by  our  department  reporters  a 
their  own  work,  investigation  of 
discloses  that  our  men  have  accepted  sach 
matter  from  other  reporters  under  some 
system  of  exchange  of  news,  without 
themselves  making  any  attempt  to  verih 
statements  thus  obtained. 

“The  folly  of  such  a  system  b 
obvious.  Times  reporters  are  not  salaritd 
to  collect  news  from  other  reporters  or 
to  contribute  their  news  to  other  news¬ 
papers. 

“Hereafter,  every  man  turning  in  news, 
from  whatever  source  he  obtains  it,  wil 
f>e  held  personally  responsible  for' such 
matter  and  the  excuse  that  he  obtained 
such  defective  material  from  the  reporter 
of  another  newspaper  will  be  no  exense 
whatever.” 


A  TEST  MEDIUM 

for 

National  Advertisers 


The  response  to  well  directed  cam¬ 
paigns  in  the  NEWARK  EVENING 
NEWS  has  proved  so  satisfactory  that  the 
use  of  space  by  Nationally  known  manu¬ 
facturers,  again  in  1927,  placed  it 

FIRST 

IN  NATIONAL  ADVERTISING 

among  all  six-day  newspapers  with  a  total 
of 

5,119,179 

Agate  Lines 


Eugene  W.  Farrell 

'Business  and  Advertising  Manager 

215-221  Market  Street  Newark,  New  Jersey 


O’MARA  &  ORMSBEE,  Inc. 

General  Adzertising  Representatives 


New  York  Chicaso  Detroit  San  Francisco 
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Greatest  Advertising  Gains 
In  Four  Months 


—555,954  Lines 


The  New  York  Times  in  four  months  this 
year  published  10,341,078  agate  lines  of  ad¬ 
vertising,  a  gain  of  555,954  lines  over  the 
corresponding  months  of  1927 — a  greater  gain 
than  any  other  New  York  newspaper,  morning 
or  evening. 


The  Times  gain  equaled  the  combined  gain 
of  three  other  standard-size  New  York  news¬ 
papers  and  was  nearly  three  times  the  gain  of 
any  other  one  New  York  standard-size  newspaper. 


t/' 


Thousands  of  lines  of  advertising  are  excluded 
from  The  Times  monthly  because  the  announcements 
do  not  meet  the  requirements  of  The  Times  censor- 


K 


ship  standards. 


Nrui  ^nrk  (Eimra 

NET  PAID  SALE 

Weekdays  405,707  Sundays  700,925 


NATIONAL  COMMITTEE  RENEWS  DRIVE 
AGAINST  OUTDOOR  ADVERTISING 


UNITED  PRESS  ADDS  TO 
N.  Y.  omcE 


BAN  RADIO  PUBLICITY 


Space  Increaied  at  Press  Asociatii 
Takes  Over  Entire  Third  Floor  of 
World  BuildinK — Fire  Wall 
Moved  for  More  Space 


More  Than  150  Advertisers  Have  Endorsed  Policy  of  Restrict' 
ing  Billboards  to  Commercial  Districts — Mrs.  Iselin 
i  Makes  General  Appeal  to  Civic  Organizations 


AS  highways  open  to  springtime  travel,  Senate  at  the  recent  session  of  the 
the  National  Committee  for  the  Re-  Legislature, 
striction  of  Outdoor  Advertising  has  Massachusetts  has  been  the  pioneer  in 
renewed  its  campai^  to  restrict  the  bill-  the  crusade  against  the  rural  billboard, 
board  to  commercial  districts  where  it  Ten  years  ago  public  indication  in  that 
will  not  injure  scenic  or  civic  beauty.  State  against  the  unrestricted  intrusion 
The  committee  this  week  announced  of  advertising  upon  country  roadsides 
that  more  than  150  advertisers  have  al-  resulted  in  a  large  popular  vote  amend- 
ready  endorsed  its  program,  claiming  ing  the  Massachusetts  Constitution.  The 
many  of  the  country’s  lar^st  manutac-  amendment  j^rmitted  legal  control  of 
turers  have  agre^  that  business  can  sue-  such  advertising  on  private  land  within 
cecd  without  spoiling  the  landscape  with  public  view.  Later,  the  present  law  was 
advertisements.  enacted,  limiting  billboards  as  to  size 

Through  its  Secretary,  Mrs.  C.  Oliver  and  distance  from  highways  and  enforc- 
Iselin,  the  National  Committee  for  Re-  ing  the  removal  of  illegal  boards  and 
striction  of  Outdoor  Advertising  has  signs. 

made  a  general  appeal  to  Chambers  of  Private  commercial  enterprise,  how- 
Commerce  and  civic  organizations  in  ever,  continues  to  put  up  road  signs, 
various  States  urging  that  an  effort  be  Among  the  organizations  co-operating 
made  to  arouse  public  interest  in  this  with  the  National  Committee  are  the 
matter.  The  National  Committee  urges  Garden  Club  of  America,  Federated 
the  American  people  to  give  individual  (iarden  Qubs  of  New  York  State,  the 
attention  to  the  preservation  of  quiet  General  Federation  of  Women’s  CTobs, 
rural  beauty,  fast  being  obscured  by  the  American  Society  of  Landscape 
garish  posters.  The  committee  warns  .Architects,  the  American  Scenic  and 
that  presently  a  new  invention  will  fur-  Historical  Preservation  Society,  the 
ther  obliterate  natural  beauties,  when  New  York  State  Automobile  Associa- 
“beams  of  light  throw  advertising  on  the  tion,  the  Committee  on  Regional  Plan 
clouds  and  commercialize  the  sky.”  of  New  York,  the  Lake  Placid  Educa- 
In  the  first  t-;.o  .months  of  this  year  tional  Council,  the  African  Nature 
State  and  national  organizations  asso-  Association  and  the  National  Conference 
ciated  with  the  committee  sent  letters  to  of  State  Parks. 

more  than  1,000  advertisers  asking  their  _ _ 

co-operation  in  ridding  the  country  of  •  i  1% » n  v 

what  is  deemed  “a  growing  nuisance.”  JOINS  HONOLULU  DAILY 

Replies  received  from  many  of  these  ad-  Beverly  Kidd,  recently  with  the 

vertisers  indicated  an  antipathy  to  the  Angeles  Evening  Herald,  has  beea 

roadside  poster.  Others  stated  tlut  their  associate  editor  of  the  ManUa 

business  no  longer  depended  on  this  type  .p  j  ^  Bulletin.  He  succeeds  Walter 
of  advertising.  .  ,  •  .  r  Wiigus,  who  has  been  in  the  Far  Eiast 

One  firm  strwsed  the  importance  of  „  with  the  Bulletin 

segregating  billboards,  saying:  We  be-  correspondent  for  the  Chicago 

lieve  in  outdoor  advertising  when  it  is 
confined  to  its  proper  place,  but  there  is 
no  question  that  it  has  been  overdone  and 
is  being  overdone  at  present.  The  re¬ 
striction  of  such  advertising  to  commer¬ 
cial  districts  is  greatly  to  be  desir^.” 

The  growth  of  garden  clubs,  civic  bet¬ 
terment  committees  and  “clean-up-your- 
city”  campaigns  has  produced  a  vast  army 
of  people  who  are  engaged  in  seeking 
out  and  embellishing  neglected  spots. 

The  rural  billboard,  according  to  the 
National  Committee,  demands  legislative 
action,  because  those  now  responsible  for  Somehow 

this  form  of  advertising  show  no  signs  „  q 

of  giving  up  the  landscape,  and  apart  | 
from  that  there  is  a  good  deal_  of  oA-  Their  Religious 
vertising  over  which  the  organized  in-  And  Become 

X”  'Si  a..  .i  O",  C 

billboards,  says  the  National  Committee,  Discussions  or  L 


rr  DOESNT  “PETER  OUT’ 


Bough.  Them  Becau..  Editor.  Want  O  W  S  p  CV  p  C  TSt  nUlU 

Real  Religion.  Feature.  y  ^  Family  IntOreSt 

Probably  Because  It  Is  Anchored 

To  The  Bible,  Booth  Newspapers  are  edited  with  a  view  to  careful  reading  m 

By  The  Necessity  For  Interpreting  ^he  leisure  of  the  evening  at  the  home  fireside. 

Each  Week’s  Uniform  Sunday  School  They  are  never  sensational  but  stand  for  clean,  honest  news,  careful 
LejgQP  editing  and  high  standards  of  journalistic  ethics — a  responsive 

(Which  Is  Studied  By  More  Than  market  in  which  to  advertise. 

Twenty  Millions  of  Persons),  evening  newspapers — the  only  daily  in  seven  cities— the 

THE  ELLIS  LEISSON  '  dominant  and  only  evening  medium  in  the  eighth. 

A  Combined  Daily  Average  Net  Paid  Circulation 


Whenever  you  see 
a  dispatch  signed  by 


Grand  Rapids  Press  Flint  Daily  Jonrnal 
Saginaw  Duly  News  Jackson  Citizen  Patriot  Muskegon  Chronicle 
Kalamazoo  Gazette  Bay  City  Daily  Times  Ann  Arbor  Daily  Ne 

I.  A.  KLEIN,  £a*e«rn  R*prafntativ«  J.  E.  LUTZ,  WtMttm  Rtprasuntmtht 

50  East  42n<l  St.,  New  York  0  North  Michifaa  Ato.,  Chicac# 

THE  BOOTH  PUBU8HING  CO. 


yon  know  the  paper  that  prints 
it  kaa  the  exclunve  city-of-pub- 
Beation  rights  of  the  financial 


THE  ELUS  SERVICE 

’  •  *  (Swarthntore,7\z. 


CONSOUDATED  PRESS 
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PROGRAM  READY  FOR  MEMPHIS  MEETING 
OF  NATIONAL  EDITORIAL  ASSOCIATION 

1,000  Editors  Expected  to  Attend  Forty-third  Annual  Con¬ 
vention  May  28-30 — To  Make  Ten-Day  Tour 
of  Tennessee 


lyfORE  than  1,000  editors  from  all  parts 
of  the  nation  are  expected  in  Mem- 
p>his  May  28  for  the  three-day  conven¬ 
tion  of  the  National  Editorial  Associa¬ 
tion  which  will  be  followed  by  a  10-day 
tour  of  the  state. 

The  session  at  Memphis  will  be  the 
43rd  annual  meeting  and  will  be  fea¬ 
tured  by  an  elaborate  entertainment  pro¬ 
gram.  During  the  stay  in  the  city  the 
editorial  party  will  be  guests  of  the 
Qiamber  of  Commerce,  official  host. 
The  Hotel  Peabody  will  be  convention 
headquarters. 

Prominent  among  the  speakers  who 
will  address  the  editors  are  Governor 
H.  H.  Horton  of  Tennessee;  Former 
Governor  Friend  Richardson  of  Cali¬ 
fornia;  Former  Governor  Charles  H. 
Brough  of  Arkansas;  Dean  Walter  Wil¬ 
liams,  school  of  journalism.  University 
of  Missouri;  Merle  Crowell  of  New 
York,  editor,  American  Magazine; 
James  O’Shaughnessy,  executive  secre¬ 
tary,  American  Association  of  Advertis¬ 
ing  Agencies ;  Father  John  Danihy, 
Dean,  school  of  journalism,  Marquette 
University,  Milwaukee;  Wright  Patter¬ 
son,  Chicago,  editor-in-chief.  Western 
Newspaper  Union. 

The  editors  will  be  welcomed  to  Mem¬ 
phis  by  Mayor  W'atkins  Overton.  The 
opening  feature  of  the  entertainment 
program  on  Monday  afternoon.  May  28, 
will  be  a  musicale  and  tea  for  visiting 
ladies  by  the  Nineteenth  Century  Club, 
whose  home  on  Union  .A.venue  is  one  of 
the  show  places  of  Memphis.  Monday 
night  a  reception  and  dance  will  be  given 
editors  and  convention  visitors  in  the 
Hotel  Peabody  ballroom.  Following  the 
business  session  Tuesday  afternoon  there 
will  be  an  automobile  ride  to  all  points 
of  interest  in  the  industrial  and  residen¬ 
tial  sections  of  the  city,  winding  up  at 
the  Tri-State  fair  grounds  where  the 
editors  will  be  treated  to  an  old-fashioned 
Southern  barbecue.  Music  will  be  fur¬ 
nished  by  the  Pullman  Porters’  Band. 

There  will  be  other  entertainment  fea¬ 
tures  with  dancing  in  an  open-air 
pavilion. 

Wednesday  night  the  editorial  party 
will  be  guests  of  the  Memphis  News¬ 
paper  Men’s  Club  at  a  cabaret  and  buffet 
supper  on  the  roof  of  the  Peabody  Hotel. 

Thursday,  May  31,  editors  will  start  on 
their  tour  which  will  include  a  closeup  of 
agricultural  development,  industrial  prog¬ 
ress,  and  scenic  beauty  of  Tennessee  with 
side  trips  into  the  neighboring  states  of 
Arkansas,  Mississippi  and  Alabama. 

The  tour  is  sponsored  by  the  Tennessee 
Public  Utilities  Commission. 

Program  of  the  Convention  will  begin 
at  9  A.  M.  Monday,  May  28,  in  con¬ 
vention  hall.  Hotel  Peabody.  Gov. 
Henry  H.  Horton  will  give  the  address 
of  welcome  on  behalf  of  Tennessee  and 


Mayor  Overton  will  welcome  the  editors 
for  Memphis. 

The  program  in  full  follows : 

Mond.w  Morning  Session,  9:30 
.\.  M.  Invocation,  Rev.  C.  .Austin  Tyn- 
dell.  Rector  St.  Luke’s  Episcopal  Church. 
Community  singing  led  by  Walter  Jen¬ 
kins,  International  Rotary  song  leader. 

Addresses  of  welcome  for  Tennessee, 
Gov.  H.  H.  Horton;  for  Memphis. 
Mayor  Watkins  Overton;  Chamber  of 
Commerce,  Lloyd  B  inford,  vice-presi¬ 
dent;  Tennessee  Press  .Association. 
Virgil  .Adams,  Lenoir  City  News,  presi¬ 
dent. 

Response,  Chas.  M.  Meredith,  Quaker- 
tmm  (Pa.)  Free  Press,  president.  Na¬ 
tional  Editorial  .Association.  President’s 
annual  address,  Chas.  M.  Meredith. 

•Appointment  of  Committees  on  Creden¬ 
tials,  Audit,  Officer’s  Reports;  Necrol¬ 
ogy  ;  Resolutions ;  Nominations. 

Report  of  Executive  Secretary  H.  C. 
Hotaling,  St.  Paul,  Minn. 

Report  of  Treasurer  W.  W.  .Aikens, 
Franklin,  Ind. 

Report  of  Regional  Secretaries:  Wes¬ 
tern  division,  Ben  Read,  Beverly  Hills, 
Cal. ;  Eastern  division,  Chas.  Spatz, 
Boyertown,  Pa. 

.Afternoon  Session,  2  P.  M.  .Audit¬ 
ing  circulations.  Past  President  Herman 
Roe,  NorthHeld  (Minn.)  New's;  Discus¬ 
sion,  Ole  Buck,  field  manager,  Nebraska 
Press  .Association;  J.  W.  Shaw,  secre¬ 
tary,  New  York  Press  .Association. 

“One  .Advertising  Rate  to  .All,’’  L.  W. 
Feighner,  state  field  manager,  Michigan 
Press  .Association,  Nashville,  Mich.  In¬ 
spirational — “The  Keeper  of  the  Gates,” 
Dean  Walter  Williams. 

“Self -conducted  contests.”  George  Kil¬ 
patrick,  Lawreneeznlle  (Va.)  Times- 
Gazette. 

Tuesday,  May  29,  Morning  Session, 
9 :30  .A.  M. :  Invocation,  Dr.  .A.  B.  Curry, 
pastor.  Second  Presbyterian  Church. 
Vocal  solo,  Mrs.  C.  M.  Meredith,  Qua- 
kertown.  Pa. 

Rei»rt  of  Legislative  Committee,  John 
C.  Brimblecom.  chairman,  Newton,  Mass. 
“How  California  Publishers  Control  Free 
Publicity,”  John  Long,  executive  secre¬ 
tary,  California  Newspapers  Publishers 
.Association. 

“Around  the  World  In  Journalism,” 
Friend  W.  Richardson,  former  governor 
of  California,  Berkeley. 

“What  Country  Folks  Like  to  Read,” 
Merle  Crowell,  American  Magazine,  New 
York. 

"The  Pleasures  of  the  Newspaper 
Game,”  Mrs.  Lee  J.  Rountree,  Bryan, 
Tex. 

.Aftfjinoon  Session,  2  P.  M.  Musical 
number,  Memphis  (Thamber  of  Commerce. 

Report  of  Advertising  Committee,  W. 
H.  Bridgman,  chairman,  Stanley,  Wis. 


Brooklyn  Standard  Union 

Brooklyn,  N.  Y. 

“  Brooklyn's  Home  Paper  since  1863" 

Is  pleased  to  announce  the  appointment  of 
THE  S.  C.  BECKWITH  SPECIAL  AGENCY 


New  York 
Kansas  City 


Philadelphia 

Atlanta 


Chicago 

Detroit 


St.  Louis 
San  Francisco 


as  exclusive  national  representative,  effective  May  1,  1928. 
In  future  all  matters  pertaining  to  national  advertising 
should  be  addressed  to  this  agency, 

BROOKLYN  STANDARD  UNION 


“How  a  Big  .Advertising  .Agency 
Handles  Its  Business,”  George  C.  Leon¬ 
ard,  Campbell-Ewald  Company,  Detroit, 
Mich. 

“Reminiscences  and  Observations,” 
Wright  Patterson,  Editor-in-chief,  Wes¬ 
tern  Newspaper  Union.  Chicago. 

Inspirational,  “The  Boy  and  His  Fu¬ 
ture,”  E.  P.  ^Iickel,  Southern  School  of 
Printing,  Nashville,  Tenn. 

“How  to  Improve  Publishers’  Profits,” 
James  O’Shaughnessey,  executive  secre¬ 
tary,  .American  .Association  of  .Advertis¬ 
ing  .Agencies,  New  A'ork. 

Wednesday,  May  30,  Morning  Ses¬ 
sion.  9:30  -A.  M. :  Invocation,  Dr.  H.  P. 
Hurt,  pastor.  Union  .Avenue  Baptist 
Church. 

"United  We  Can  Kill  Free  Publicity 
Octopus,”  T.  O.  Huckle,  Cadillae 
(Mich.)  Daily  News. 

“How  the  Better  Business  Bureau  Pro¬ 
tects  Business.”  Edward  L.  Greene, 
managing  director.  National  Better  Busi¬ 
ness  Bureau,  St.  Louis,  Mo. 

.Awarding  trophies.  National  Editorial 
■Associations  better  newspaper  contests. 
Best  Editorial  Page — cup  offered  by  In¬ 
land  Printer,  Chicago;  Judges  Norman  J. 
Radder,  Indiana  University,  Blooming¬ 
ton;  George  Dolliver,  A/oo«  Journal, 
Battle  Creek.  Mich. ;  H.  D.  Leggett, 
president,  Nebraska  Press  .Association, 
Ord,  Neb. 

Greatest  Community  Service — Cup  of¬ 
fered  by  Editor  &  Publisher,  New 
York.  Judges  .A.  W.  Fell,  field  manager, 
Pennsylvania  Press  .Association,  Wil¬ 
liam-port,  Pa. ;  Charles  B.  Spatz,  Eastern 
divisional  secretary  N.  E.  .A.,  Boyertown, 
Pa.;  H.  E.  C.  Rowe,  field  manager,  Ohio 
Press  .Association,  Columbus. 

Best  Weekly  Newspaper — President’s 
cup  offered  by  Charles  M.  Meredith; 
Judges,  John  H.  Casey,  school  of  jour¬ 
nalism,  Norman.  Okla. ;  Gerry  D.  Scott, 
Wyoming  (Ill.)  Post  Herald;  W.  H. 
Bridgman,  Repitblican,  Stanley,  Wis. 

Newspaper  Production  Contest — Silver 
trophy  offered  by  Naticmal  Printer-Jour¬ 
nalist,  Milwaukee;  Judges,  J.  S.  Hubbard, 
field  manager,  Missouri  Press  Associa¬ 
tion,  Columbia;  Oio  Harper,  secretary. 


.Arkansas  Press  Association,  Little  Rodt 
L.  H.  Bowen,  Times,  Brookhaven,  Mjy  ’ 
Advertising  Contest — Trophy  by  Bon. 
net-Brown  Corporation,  (Tiicago;  Juda*, 
Ben  Read,  Beverly  Hills,  Cal.;  BereS« 
Downing,  Santa  Clara,  Cal. ;  Edwin 
mis,  field  secretary,  Colorado  Press  As¬ 
sociation,  Littleton. 

Best  Front  Page— Cup  by  Publishers 
.Auxiliary,  Chicago;  Judges  John  Allen, 
Litujtype  News,  New  York;  Jay  Shaw 
secretary.  New  York  Press  Association, 
Elmira;  J.  Comstock,  Nezvs,  Cranston 
R.  1.  ^  ^ 

Inspirational.  “The  Nasty  Press,”  Fa- 
ther  John  Denihy,  Dean,  school  of  jour¬ 
nalism,  Marquette  University,  Milwaukee 
-Afternoon  Session,  2  P.  M.  Coiif 
munity  singing,  Memphis  Chamber  of 
Commerce.  Inspirational,  Former  Gover¬ 
nor  Chas.  H.  Brough,  Little  Rock,  .\rk, 
“Building  Up  Circulation,”  Marcy  B. 
Darnell,  Florence  (-Ala.)  Herald. 

“California  in  1932,”  Madelyn  O’Ketie, 
Universal  Pictures,  Universal  City,  Cal. 

“The  Chain  Weekly,”  Edward  E. 
Woodyard,  Spencer,  W.  Va. 

Reports  of  committees.  Election  of 
officers.  Selection  of  1929  convention 
city. 

WORK  ON  PRESS  CLUB 

Work  has  been  started  .)n  the  new 
quarters  of  the  Newspaper  Men’s  Clnh 
of  Memphis,  Tenn.,  which  will  be  erected 
on  the  roof  of  the  Medical  .Arts  Building, 
an  eight-story  structure.  It  is  expected 
that  the  new  club  rooms  will  be  ready 
for  occupancy  within  three  weeks. 
George  M.  McCormick  is  executiv^ 
secretary  of  the  club. 

NEW  TRADE  PAPER 

“Salvage,”  a  monthly  publication  de¬ 
voted  to  the  utilization  and  marketing  of 
waste  products,  scrap  and  surplus  ma¬ 
terials,  published  its  first  issue  last  week. 
It  is  issued  by  the  Atlas  Publishing  Com¬ 
pany,  Inc.,  150  Lafayette  street.  New 
York,  publishers  of  trade  papers.  C.  H. 
Lintisett  is  president  of  the  company. 


Fortifying 

A  Publisher's  Investment 

Cl  Thoiuanda  of  dollars  arc  Invested  In  maehlnery 
and  equipment  by  publishers  to  produec  their 
papers  on  time,  and  to  print  them  well.  Additional 
thousands  of  dollars  have  recently  been  invested 
In  the  new  type  faces  which  make  the  papers  more 
cMlly  read. 

Cl  But  no  matter  how  well  the  forms  arc  made  up; 
no  matter  to  what  expense  the  publisher  has  gone 
In  the  Investment  In  equipment,  there  always  re¬ 
mains  the  necessity  of  converting  the  flat  forms 
Into  curved  printing  plates,  and  of  multiplying 
the  number  of  these  plates. 

Cl  So  we  come  to  the  question  of  mats,  for  without 
good  mats  It  is  Impossible  to  have  good  plates,  and 
without  good  plates  It  Is  Impossible  to  have  good 
printing. 

Cl  Over  400  of  your  fellow  publishers  have  assured 
themselves  of  printing  clear,  clean,  legible  papers 
day  in  and  day  out  by  supplying  their  stereotype 
departments  with  Certified  Dry  Mats.  They  have 
protected  and  fortified  their  Investments  of  thou¬ 
sands  of  dollars  by  insisting  upon  the  best  the 
market  affords. 


smparlson,  for  to  COMPARE 


Cl  We  Invite  j 
Is  to  KNOW. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue,  Now  York,  N.  T. 

For  wet  mat  printing  with  DRY  MAT  facility— use  Certif leds 
Made  In  U.  S.  A. 
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Richmond 
Made  Musical 

The  curtain  has  been  rung  down  on  Richmond’s 
greatest  music  season.  A  major  concert  occurred 
every  two  weeks  from  November  through  April. 
The  framework  of  this  imposing  program  was  The 
News  Leader’s  popular-priced  series  of  five  concerts 
and  a  week  of  opera,  attended  by  more  than  57,000 
persons  out  of  this  metropolitan  city  of  225,000 
population. 


Two  years  ago,  impresarios  pronounced  Richmond 
musically  dead.  The  next  season  The  News  Leader 
announced  a  series  of  popular-priced  concerts  by 
great  artists.  Practically  every  house  was  a  sell-out. 
This  season  the  attendance  at  the  five  concerts,  that 
included  such  attractions  as  the  New  York  Philhar¬ 
monic  Orchestra,  Reinald  Werrenrath,  Dusolina 
Giannini,  and  others  totaled  in  excess  of  16,400. 


The  News  Leader,  and  a  Richmond  music  house, 
backed  in  January,  the  first  week  of  grand  opera  that 
Richmond  has  ever  had.  The  attendance  at  nine  per¬ 
formances,  in  excess  of  41,000,  was  believed  to  have 
established  a  record  for  grand  opera.  Richmond  not 
only  attended  the  opera,  but  celebrated  “Opera 
Week”  as  the  most  brilliant  social  period  of  its  his¬ 
tory. 


The  success  that  The  News  Leader  achieved  in  its 
musical  program  is  a  testimonial  of  the  reader  confi¬ 
dence,  of  the  pulling  power,  of  its  columns.  This 
prestige  is  built  upon  a  thirty-year  career  as  the 
newspaper  of  greatest  circulation  in  Virginia. 

NEWS  LEADER 

“VIRGINIA’S  GREATEST  NEWSPAPER” 


National  Re(>resentatives: 

KELLY-SMITH  COMPANY 


Graybar  Bldg.  Waterman  Bldg.  Atlantic  Bldg.  Tribune  Tower 

New  York  City  Boston,  Mass.  Philadelphia,  Pa.  Chicago,  Ill. 

Glenn  Building 
Atlanta,  Ga. 


/■ 
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AWARDS  ANNOUNCED  IN  ANNUAL  N.  Y. 
ADVERTISING  ART  EXHIBITION 

Eight  Gold  Medals  Given  to  Sutter,  Georgi,  Fancher,  Hollings- 
worth,  Kent,  Rackow,  Whitman 
and  Bruehl 


CELECTED  from  5,000  entrants,  Henry 
Sutter,  E.  A.  Georgi,  Louis  Fancher, 
Will  Hollingsworth,  Rockwell  Kent,  Leo 
Rackow,  J.  Franklin  Whitman  and  Anton 
Bruehl  won  the  gold  medals  designed  by 
Paul  Manship  and  offered  by  the  Art 
Directors’  Qub  of  New  York,  and  one 
medal  given  by  Barron  Collier,  for  the 
work  exhibited  in  the  7th  Annual  Exhibi¬ 
tion  of  Advertising  Art,  being  held  at  the 
Art  Center,  New  York,  May  5  to 
May  29. 

The  list  of  awards  follows ; 

For  Painting  and  Drawing  in  Color 
(figure).  Winner:  Henry  Sutter,  Ipana 
Tooth  Paste,  Pedlar  &  Ryan. 

For  Painting  and  Drawing  in  Color 
(still  life).  Winner:  E.  A.  Georgi,  Heinz 
Tomato  Soup,  Calkins  and  Holden,  Inc. 

For  Painting  and  Drawing  in  Color 
(miscellaneous).  Winner:  Louis  Fancher, 
Cunard  Steamship  Company,  John  Cur¬ 
tiss  Co.,  Inc. 

For  Black  and  White  Illustrations 
(halftone  reproduction  group).  Winner: 
Will  Hollingsworth,  Dupont  Company, 
Frank  Seaman,  Inc. 

For  Black  and  White  Illustrations 
(line  reproduction).  Winner:  Rockwell 
Kent,  (jolf  ball  advertisement  for  A.  G. 
Spalding  Bros.,  Young  and  Rubicam,  Inc. 

Poster  and  Car  Card  Design,  Winner: 
Leo  Rackow,  poster  for  R.  H.  Macy 
Company,  no  agency. 

Decorative  Design,  Winner:  Franklin 
Whitman,  Lord  &  Taylor,  Olmstead,  Per¬ 
rin  and  Leffingwell. 

Photographs  (unretouched  and  re¬ 
touched),  Winner:  Anton  Bruehl,  adver¬ 
tisers,  Weber  &  Heilbroner,  Silas  Spitzer. 

In  addition  to  the  medals  offered  by 
the  Art  Directors’  Club  of  New  York,  the 


following  received  Honorable  Mention: 

Painting  and  Drawing  in  Color  (figure 
group).  First  Honorable  Mention:  Vic¬ 
tor  Talking  Machine  Company  advertise¬ 
ment  ;  Artist,  Eduard  Bukulreich ; 
Agency,  N.  W.  Ayer  &  Son,  Philadelphia, 
Pa.  Second  Honorable  Mention:  Stehli 
Silk  Corporation,  New  York;  Artist, 
Helen  Dryden;  Agency,  Olmstead,  Perrin 
and  Leffingwell. 

Painting  and  Drawing  in  Color  (still 
life).  First  Honorable  Mention:  Switzer¬ 
land  Cheese  Association ;  Artist.  Paul 
Froelich;  Agency,  N.  W.  Ayer  &  Son, 
Philadelphia. 

Painting  and  Drawing  in  Color  (map 
group).  First  Honorable  Mention:  Victor 
Talking  Machine;  Artist,  John  A.  Wil¬ 
son  ;  Agency,  N.  W.  Ayer  &  Son,  Phila¬ 
delphia.  Second  Honorable  Mention: 
\*an  Raalte  advertisement ;  Artist,  Mac¬ 
Gregor  Ormiston;  .Agency,  Feature  Ad¬ 
vertising  Service,  Inc. 

Black  and  White  Illustrations  (half¬ 
tone  reproductions).  First  Honorable 
Mention :  N.  W.  Ayer  &  Son,  Phila¬ 
delphia,  house  advertisement ;  Artist, 
Julian  de  Misky.  Second  Honorable 
Mention:  Stehli  Corporation;  Artist, 
Katherine  Sturgis ;  Agency,  Olmstead, 
Perrin  &  Leffingwell. 

Black  and  White  Illustrations  (for  line 
reproduction).  First  Honorable  Mention: 
The  National  Casket  Company;  Artist, 
Miss  Riecnecke;  Agency,  George  Batten 
Company. 

Poster  and  Car  Cird  Group,  Ford  Mo¬ 
tor  Company ;  Artist,  Floyd  Davis ; 
Agency,  N.  W.  Ayer  &  Son,  Philadelphia. 
Second  Honorable  Mention :  Chicago 
North  Shore  &  Milwaukee  Railroad; 
Artist,  William  Frederick  Elms. 


The  Art  Directors’  Club  of  New  York 
is  made  up  of  art  directors  of  advertising 
agencies  and  art  services  and  some  inde¬ 
pendent  artists.  Founded  in  1919,  for  the 
last  seven  years  the  club  has  held  an 
annual  exhibition  of  the  best  work  in  ad¬ 
vertising  art.  Throughout  the  year  the 
club  meets  weekly  for  luncheon  discus¬ 
sion,  not  only  of  the  work  of  members 
but  also  of  the  latest  trends  in  advertising 
art.  V'aughn  Flannery,  art  director,  N. 
W.  Ayer  &  Son,  Philadelphia,  is  presi¬ 
dent  for  1928-1929.  Stuart  Campbell  is 
chairman  of  the  exhibition  and  also 
chairman  of  the  Jury  of  Awards. 

TRUTH  IN  ADVERTISING 

New  York  B.  B.  B.  Comments  on  Accu> 
racy  in  Manhattan  Newspapers 

notable  absence  of  untruthful  news¬ 
paper  advertising  was  remarked  upon  by 
James  C.  Auchincloss,  president  of  the 
National  Better  Business  Bureau,  address¬ 
ing  the  Better  Business  Bureau  of  New 
York  at  its  annual  meeting  last  week. 

The  accuracy  of  newspaper  advertising 
has  been  raised  through  the  power  of 
two  forces,  the  Better  Business  Bureau 
and  the  censorship  of  the  newspapers 
themselves  in  which  the  Bureau  co-op¬ 
erates,  he  declared. 

“The  merchants  of  New  York  have 
been  aided  substantially  in  their  own  ef¬ 
forts  to  adhere  to  sound  standards  of 
advertising  accuracy,  thus  setting  a  good 
example  for  the  whole  country,’’  Mr. 
Auchincloss  said. 

“As  a  result  of  the  financial  work 
of  the  Better  Business  Bureau,  confidence 
destroying  frauds  are  fewer  and  less 
damaging  than  ever  before.  This  is  true 
in  view  of  the  greatest  volume  of  se¬ 
curity  sales  and  investment  activity  the 
country  has  ever  experienced.” 

HRST  DISTRICT,  I.  A.  A.  MEET 

Members  of  the  executive  committee 
of  the  First  District  of  the  International 
Advertising  Association  will  meet  in 
Providence,  R.  L,  June  11. 


A.  P.  CORRESPONDENTS  ' 
MEET  IN  NEW  YORK 

“Nationalization”  of  Press  Associatios 
Explained  to  Eastern  Staff  Writers 
by  Cooper  and  Elliott 
at  Headquarters 

New  duties  incident  to  “nationalizi. 
tion’’  of  the  Associated  Press  was  ex- 
plained  to  correspondents  from  strate¬ 
gic  points  in  the  eastern  division  at  a 
meeting  held  last  Friday  and  Saturday 
May  4  and  5  at  New  York  A.P,  heai 
quarters. 

Six  bureau  managers  came  to 
York,  where  they  were  introduced  to 
important  executives.  Kent  Cooper,  gcj. 
eral  manager,  who  is  responsible  for  tl* 
nationalization  program,  and  Jackson  S. 
Elliott,  assistant  general  manager,  ad¬ 
dressed  the  visiting  staff  men. 

Attending  the  meeting  were  E.  A. 
.\yers  of  the  Boston  Bureau ;  Rus*i 
Hathaway,  .Mbany  Bureau;  R.  R.  Ander¬ 
son,  Baltimore ;  John  R.  Hood,  Har¬ 
risburg,  Pa.,  David  Fernsler,  Newark 

N.  J.,  and  W.  G.  Myers,  New  Haven. 
Conn. 

.\lso  C.  S.  Brandebury,  eastern  divi¬ 
sion  news  editor;  L.  C.  Stratton,  editor 
of  the  A.P.  Feature  Service;  Alan  J. 
Gould,  sports  editor ;  W.  J.  McCW 
bridge,  traffic  representative,  and  L.  S. 
Curtis,  market  editor. 

FOURTH  DISTRICT  PROGRAM 

Speakers  at  the  annual  convention  of 
the  Fourth  District,  International  Adver¬ 
tising  Association,  to  be  held  at  St 
Petersburg,  Fla.,  May  20-22,  will  in- 
elude  Earle  Pearson,  general  manager  of 
I.  A.  A.,  F.  M.  Holbrook,  director  of  re¬ 
search  of  the  Florida  State  Chamber  of 
Commerce,  Blaine  McGrath  of  Orlando, 
Fla.,  Louis  Lancaster,  of  the  Sarasota. 
Fla  ,  Qiamber  of  Commerce,  and  Pad 

O.  Meredith,  secretary  of  the  Florida 
Association  of  Real  Estate  Boards. 


/  . 


By  Golly 
'American 

hovcopv 
IS  pood 
stuff  -  -  -  it 
certainly 
fits  our 
Journal 
Juniors 

We’ve  all  read  about  the  doings  of 
Dick  and  the  rest  of  the  “regular  fel¬ 
lers’’.  . .  and  their  influence  on  the 


that 


American  family,  with  which  we  all 
most  heartily  agree  . . . 

Today  youth  must  be  served  ...  so 
two  years  ago  The  Journal  started  the 
Journal  Juniors . . .  boys  and  girls,  7 
to  17  . . .  31,000  of  them  there  are 
now,  looking  to  this  newspaper  for 
entertainment  and  information  on 
what  to  do  and  how  to  do  it. 


They  aren’t  asked  to  subscribe,  solicit  or 
do  anything  but  have  a  good  time.  They 
themselves  do  the  work . . .  broadcast  twice 
each  week . . .  form  baseball  and  hockey 
leagues  . . .  build  miniature  planes  and 
boats . . .  stage  a  dog  show. . .  have  a  65-piece 
orchestra,  brass  band  and  harmonica  band 
. . .  stage  monthly  shows  that  are  “wows”. 

Do  they  have  an  influence  on  the  many 
purchases  of  Portland  families?  Do  they 
read  their  own  paper,  the  section  devoted 
to  the  Journal  juniors . . .  ? 

You  know  darn  well  they  do  and  that’s 
why  you’ll  want  the  Journal  in  Portland, 
Oregon. 


T^ielOUR 

Vorttand 


NAL 


-Oregon 


Benjamin  &  Kentnor  Company,  Special  Representatives 
NewYork,,.,2  W«t  45th  St.  Clucago...*203  North  Wabash  Ave.  Philadelphia...  1524  Chestnut  St. 

San  Fianciaco ...  58  Sutter  St,  Loa  Angeles ...  1 17  W.  Ninth  St, 

Seattle . . .  H.  R.  Ferrlss*  3322  White  Bldg. 

( The  Journal  maintains  an  efficient  Merchandising  Service  Bureau,  at  your  disposal  for  surveys,  chans,  data,  etc. )  3828 
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The  Des  Moines 
Register  and  Tribune's 
Rural  Circulation 
Representatives 


y  are  the  rural  circulation  representatwes  of 
The  T)es  Moines  Register  and  Tribune 


each  one  a  resident  of  the  territory  he  covers.  Xot  only  do  they  visit 
farm  homes  in  sections  close  to  Des  Moines,  but  their  acquaintances 
reach  to  every  corner  of  Iowa. 

These  men  are  just  one  division  of  the  circulation  organization  that 
sells  *225,000  copies  of  The  Des  Moines  Register  and  Tribune  daily. 
Doorstep  carrier  delivery  service  is  given  in  every  city,  town  and  vil¬ 
lage  in  the  center  two-thirds  of  Iowa. 

AV  e  cover  this  territory  with  a  thoroughness  that  amazes  ever\'  adver¬ 
tiser  who  studies  the  Iowa  newspaper  situation.  Ask  our  representa¬ 
tives  for  our  latest  circulation  data. 


I.  A.  Klein,  50  E.  l'2nd  St.,  New  York;  Guj’  S.  Osborn,  .360  N.  Michi¬ 
gan  Ave.,  Chicago;  Jos.  R.  Scolaro,  General  Motors  Bldg.,  Detroit; 
C.  A.  Cour,  Globe-Democrat  Bldg.,  St.  Louis;  R.  J.  Bidwell  Co.,  742 
Market  St.,  San  Erancisco;  R.  J.  Bidwell  Co.,  Times  Bldg.,  Los  An¬ 
geles,  and  R.  J.  Bidwell  Co.,  White  Henry  Stuart  Bldg.,  Seattle. 


The  DES  MOINES  REGISTER  and  TRIBUNE 
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TELL  STORY  THAT  UNDERLIES  PAPER^S 
STATISTICS,  SOLICITORS  ADVISED 


Thrilling  Romance  Marks  Every  Paper’s  Achievement,  Agency 
Head  Tells  Philadelphia  Bulletin  Staff  in  Outlining 
Their  Own  Paper’s  History 

By  ARTHUR  JOYCE 


^KOM  a  circulation  of  6,000  copies 
daily,  33  years  ago,  to  a  present 
daily  circulation  of  more  than  500,000 
copies,  is  the  record  of  the  Evening  Bul¬ 
letin,  of  Philadelphia. 

To  the  personality  of  William  L.  Mc¬ 
Lean,  publisher  of  the  Evening  Bulletin, 
and  to  a  code  of  ethical  standards  to 
which  he  and  his  organization  have  ad¬ 
hered  rigidly  through  those  thirty-three 
years,  belongs  the  credit  for  this  achieve¬ 
ment  in  American  journalism,  is  the 
opinion  of  H.  M.  Donovan,  of  the  Dono- 
van-.\rmstrong  .Advertising  Agency,  of 
Philadelphia.  Mr.  Donovan  told  the 
story  this  week  at  a  conference  of  adver¬ 
tising  representatives  of  the  Evening 
Bulletin,  in  the  Ritr-Carlton  Hotel, 
Philadelphia. 

“The  fact  that  the  Evening  Bulletin 
has  grown,  in  33  years,  to  a  daily  circu¬ 
lation  which  now  is  one  of  the  largest  in 
America,  vyithout  the  offer  of  a  pre-, 
mium,  a  prize  or  a  circulation  contest  of 
any  kind  and  without  the  use  of  any 
artificial  stimulus  is,  I  believe,  the  most 
unusual  achievement  in  all  newspaper 
history,”  said  Mr.  Donovan. 

Mr.  Donovan  took  his  hearers  back  to 
a  scene,  30  years  ago,  with  a  setting  in 
the  grill  room  of  the  old  Guy’s  Hotel, 
in  Philadelphia,  at  that  time  the  daily 
meeting  place  of  Philadelphia  newspaper 
men. 

“One  day,”  said  Mr.  Donovan,  there 
were  present  at  luncheon  a  number  of 
Philadelphia  newspaper  men,  among 
them  Mr.  McLean.  In  the  course  of  a 
general  discussion  on  the  subject  of 
newspapers,  Mr.  McLean  said,  substan¬ 
tially,  this : 

“  ‘.A  man  pays  one  cent  for  a  news¬ 
paper.  The  transaction  implies  a  con¬ 
tract  between  that  reader  and  the  pub¬ 
lisher.  The  fact  that  only  one  cent  is 
paid  for  the  newspaper  does  not  affect 
the  situation,  as  1  see  it. 

“  ‘In  principle,  the  obligation  to  the 
reader  is  the  same  as  though  the  money 
paid  for  that  newspaper  ran  into  the 
thousands.  The  publisher  should  obli¬ 
gate  himself,  therefore,  to  supply  the 
reader  with  the  news  of  the  day;  and,  to 
the  best  of  his  ability,  to  check  and 
authenticate  that  news. 

“  ‘Also,  clearly,  the  publisher  is  under 
an  obligation  to  produce  a  newspaper  ac¬ 
ceptable  in  the  home;  free  of  anything 
offensive,  shocking  or  harmful  to  any 
member  of  the  family  circle. 

“  ‘And,  more  important  still,  the  news¬ 
paper  may  not  and  must  not  distort  the 
day’s  news — either  by  suppression  or  by 
coloring.  The  newspaper  must  not  have 
axes  of  its  own  to  grind.  The  newspaper 
must  not  give  the  news  any  twist,  turn 
or  bend,  away  from  strict  and  complete 
accuracy. 

‘'  ‘The  newspaper  must  not  deal  in 
half-truths ;  nor  encourage  a  mistaken 
impression  of  men  or  things.  It  must 
not  give  a  wrong  valuation  of  current 
events,  or  lead  the  reader  into  a  false 
appraisal  of  their  significance. 

‘‘  ‘In  short,  the  new'spaper’s  job  is  to 
be  square  with  the  reader.  Just  a  mat¬ 
ter  of  common  honesty.  The  reader  pays 
for  a  square  deal  and  to  give  the  reader 
that  kind  of  a  deal  the  newspaper  should 
be  free  of  bias.’ 

“That  was  Mr.  McLean’s  policy  33 
years  ago  when  he  purchased  the  Eve¬ 
ning  Bulletin,”  Mr.  Donovan  continued. 
“And  when  Mr.  McLean,  after  leaving 
the  old  Philadelphia  Press,  purchased 
the  Evening  Bulletin,  he  bought  a 
journal  with  about  6,000  circulation. 
Think  of  a  man  today  buying  a  newspa¬ 
per  in  Philadelphia  or  any  other  metro¬ 
politan  city  with  only  6,000  circulation! 
What  courage  he  would  need  to  put 
across  such  a  newspaper! 

“You  may  think  that  33  years  ago,  in 


Philadeli^iia,  there  were  no  temptations 
to  do  things  that  a  publisher,  because  of 
competition,  might  be  tempt^  to  do  to¬ 
day.  Well,  let  us  see  what  was  the 
newspaper  competition  in  Philadelphia  at 
that  time.  When  Mr.  McLean  pur¬ 
chased  the  Evening  Bulletin  we  had  in 
Philadelphia  the  Telegraph  and  the 
Item,  in  the  evening  and  I  think  we  also 
had  the  Evening  Star,  the  Daily  News, 
the  Family  Call,  and  the  Evening  Herald. 
There  was  the  Press,  the  Public  Ledger, 
the  Record,  and  the  Times,  in  the  morn- 
ing  field — also  the  North  American  and 
the  Inquirer.  Thirteen  daily  newspapers 
in  all.  If  ever  there  was  temptation  for 
a  publisher  to  use  artificial  methods  in 
order  to  get  circulation,  it  was  back  in 
those  early  days. 

“Yet  in  face  of  all  these  apparent 
temptations,  in  face  of  competition,  the 
policy  adopted  as  the  business  standard 
of  Mr.  McL^n  was  strictly  maintained 
and  closely  followed'in  every  department 
of  the  Evening  Bulletin.  .And  that  pol¬ 
icy  has  spelled  success  to  a  degree  never 
before  reached  in  the  history  of  Ameri¬ 
can  newspaperdom.” 

Mr.  Donovan  then  got  into  a  discus¬ 
sion  of  the  methods  of  newspaper  repre¬ 
sentatives  in  the  presentation  of  their 
stories  to  advertising  agencies  and  to  ad¬ 
vertisers. 

“In  the  average  advertising  agency,” 
said  Mr.  Donovan,  “the  day  is  taken 
up  something  like  this,  so  far  as  space¬ 
buying  is  concerned:  We  well  have  up¬ 
wards  of  20  or  30  publishers’  representa¬ 
tives  come  into  the  office.  Usually,  they 
see  the  space  buyer.  Sometimes,  they 
will  see  a  contact  man.  Occasionally, 
they  will  see  a  number  of  us  together. 

“They  talk  circulation,  dominance, 
rates,  linage.  If  they  have  big  linage  in 
automotive  advertising  they  talk  about 
that.  If  the  linage  is  small  in  food  prod¬ 
ucts,  they  don’t  talk  that.  If  the  total  in 
display  is  big  they  talk  that  and  if  it  is 
not  so  big  in  classified,  they  pretty  much 
forget  classified. 

“When  they  leave,  other  representa¬ 
tives  come  into  the  office — possibly  from 
newspapers  in  other  cities.  If  they  have 
circulation,  they  talk  it.  If  not,  they 
talk  quality.  And  so  it  goes,  day  after 
day.  All  of  which  is  all  right,  as  far  as 
it  goes.  Never  since  I  have  been  in  the 
agency  business,  however,  has  a  pub¬ 
lisher’s  representative  come  into  my  of¬ 
fice  all  set  to  tell  me  the  story — the  busi¬ 
ness  romance  of  how  his  particular  news¬ 
paper  was  builded — how  the  circulation 
was  obtained — what  is  the  extent  and  in¬ 
fluence  of  its  reader-interest.  In  a  word, 
how  fine  is  his  product  and  what  is  the 
type  of  man  or  men  it  reflects — and  their 
standards  ? 

“If  I  were  ‘selling’  a  newspaper  to  a 
prospective  advertiser  or  to  an  advertis¬ 
ing  agency.  I’d  forget  for  the  moment 
the  mere  getting  of  advertisements.  I’d 
forget  about  linage  and  circulation.  But 
I’d  certainly  tell  the  story  of  the  news¬ 
paper’s  success  and  how  it  was  accom¬ 
plished.  In  your  particular  case.  I’d  tell 
the  marvelous  romance  of  the  Evening 
Bulletin  and  the  personality  of  the  man 
behind  it. 

“Perhaps  after  I’ve  told  this  story  I’d 
talk  a  bit  about  circulation  and  maybe 
I’d  use  some  linage  figures.  I  don’t 
know.  To  me,  these  things  would  be 
relatively  unimportant,  compared  with 
the  human  interest  story  behind  the  pub¬ 
lication’s  history.  That’s  romance!  It’s 
an  appeal  no  business  man  will  hesitate 
to  listen  to.  He’s  interested  in  produc¬ 
ing  a  fine  product  and  building  up  a 
permanent,  substantial  business  and, 
naturally,  he  wants  to  know  the  story 
behind  the  successes  of  others,  whether 
they  direct  a  newspaper  or  a  manufac¬ 
turing  plant. 


“Your  story  is  absolutely  different  from 
the  other  fellow’s.  There’s  nothing 
about  it  that  any  competitor  can  juggle. 
The  other  fellow’s  story  is  different,  too. 

I  don’t  believe  there  are  two  newspapers 
anywhere  that  have  the  same  story  to  tell. 

“In  the  final  analysis,  therefore,  isn’t 
this  story  of  a  newspaper’s  marvelous 
growth  and  the  story  of  how  that  growth 
was  achieved  and  on  what  standards  its 
success  was  based,  something  of  direct 
interest  to  every  .American  business 
man?  There’s  more  to  a  newspaper 
than  its  circulation  and  there  are  ways 
of  producing  circulation  that  do  not  al¬ 
ways  reflect  the  largest  credit  on  the 
newspaper  employing  such  methods. 

“Telling  the  space  buyer  or  the  adver¬ 
tiser  that  a  newspaper  has  builded  a  sub¬ 
stantial  circulation  because  it  had  a  fine 
product  to  sell  and  because  it  gave  its 
readers  a  square  deal  is  more  important 
than  explaining  some  ‘stunt’  that  added 
thousands  of  copies  to  the  daily  sales  in 
a  short  period.  Premiums  and  ‘extras’ 
will  sell  a  manufactured  product  once, 
perhaps,  but  they  won’t  bring  back  the 
customer  unless  the  product  itself  is 
worthwhile.  It’s  exactly  the  same  with 
a  newspaper.” 

Mr.  _  Donovan  discussed  the  newspaper 
advertising  campaign  which  the  Evening 
Bulletin  now  has  under  way  in  New 
York,  Chicago,  Philadelphia  and  De¬ 
troit.  This  advertising  already  has  at¬ 
tracted  marked  attention  because  it  re¬ 
flects  a  thought  that  is  influencing  a  wide 
reaction  among  daily  newspapers  every¬ 
where  in  producing  “selling”  copy  based, 
not  so  much  on  circulation  figures,  but, 
rather,  on  the  production  of  a  “fine” 
newspaper — a  “newspaper  built  with  care 
and  accuracy  in  the  presentation  of  the 
news.” 

“Here  is  a  newspaper,”  says  one  of  the 
advertisements  headed  “The  Newspaper 
That  Carries  Your  -Advertising  Should 
Be^As  Good  .As  Your  Own  Fine  Prod- 
iKt”  an<l  addressed  to  advertisers,  “that 
meets  your  own  rigid  standards  of  man¬ 
ufacturing  .  .  and  selling.  A  newspaper 
built  without  resort  to  sensational  writ¬ 
ing  or  bold  display.  A  paper  that  would 
sell  on  its  merits  alone ;  without  pre¬ 
miums,  contests  or  any  form  of  awards.” 

“In  this  advertising,”  said  Mr.  Dono¬ 
van,  “we  are  treating  the  Evening  Bul¬ 
letin  as  any  manufacturer  would  treat 
a  worth-while  product.  We  are  adver¬ 
tising  and  merchandising  a  fine  com¬ 
modity  and  selling  it,  not  on  the  basis 
that  it  has  so  many  thousand  circulation 
over  its  com^titors,  but,  rather,  on  how 
that  circulation  was  produced  over  a 
long  period  of  consistent  hard  plugging 
and  thorough,  persistent  application  of 
the  same  careful  standards  a  manufac¬ 
turer  applies  to  the  production  of  his 
own  product.  In  a  word,  this  advertis¬ 
ing  is  based  on  the  only  logical,  obvious 
plan  by  which  a  newspaper  can  be  con¬ 
sistently  advertised  and  merchandised 
and  that  is  by  stressing  its  individuality 
and  its  methods  of  news  presentation.” 

Already,  Mr.  Donovan  added,  advertis¬ 
ing  of  this  sort  is  creating  in  the  mind 
of  the  space-buyer  and  the  advertiser  a 
higher  appreciation  for  the  “why”  and 
“how”  of  a  newspaper’s  circulation. 


ADVERTISING  MEN  SAY 
“THANKS”  TO  EDITORS 

Committee  Named  at  N.  Y.  Hera]4 
Tribune  Business  Meeting  to  P,y 
Tribute  to  Editorial  Side 
After  Bremen  Cover 


Advertising  men  on  the  suff  of  n,. 
New  York  Herald  Tribune  doffed  tl^ 
hats  in  a  bow  of  thanks  to  the  edit^ 
men  in  a  formal  and  unusual  ma^ 
after  the  Herald  Tribune’s  recent 
of  the  Bremen  story.  The 
Tribune  got  an  early  flash  on  April  u 
saying  the  flyers  were  down  on  Green* 
Island,  which  was  announced  over^S 
radio  with  credit  to  the  newspaper 

Last  week  on  the  bulletin  board  of 
the  Herald  Tribunes  city  room  ^ 
following  notice  was  posted:  ’  ^ 

“At  the  staff  meeting  of  the  adver 
tising  department  Mr.  Ward  delivered  a 
speech  of  appreciation  at  the  progressiw. 
ness  and  initiative  of  the  editorial  depart 
ment  of  our  great  newspaper  in  br^ 
casting  the  story  of  the  Bremen  landhi 
hours  in  advance  of  any  other  nem 
source. 

“A  committee  was  appointed  to  ex¬ 
press  our  appreciation  of  this  enter¬ 
prise. 

“The  Herald  Tribune  advertising  de- 
partment  and  consequently  the  entire 
structure  of  the  paper  has  profited  high¬ 
ly  through  this  achievement  and  again 
we  are  bowing  to  you  who  make  the 
great  product  which  we  sell.” 

Members  of  the  committee  signing  fte 
tribute  are  Frank  H.  Meeker,  Will 
Haskell,  and  Frederick  B.  Ward. 

'  HEADS  WASHINGTON  GROUP 

Fred  Wolf,  publisher  of  the  Newport 
(Wash.)  Miner,  has  been  elected  pres¬ 
ent  of  the  eastern  section  of  the  Wash¬ 
ington  Press  association.  William  S. 
Simpson,  publisher  of  the  Inland  Empire 
News,  Hillyard,  Wash.,  is  secretary 


Automatic  Stereotype 
Plate  Handling 
Equipment 

See  our  installation  in 
The  Canton  Daily  News 

The  Capital  Lift  &Mfg.  Co. 

Manufacturers 

W.  Town  and  Lucas  Sts.  T  nlimhui.  0. 
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NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland.  Ohio 
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Supplements 
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More  than 
440,000 
Sunday 


lOc  Sunday 


GROWTH  OF  L.  A.  EXAMINER  GREATEST  IN  WEST 
SINCE  DECENNIAL  CENSUS.  U.  S.  FIGURES  SHOW 


daily  up  114,846; 

SUNDAY  GAIN,  261,605 


m 

Greater  Than  the  Steel  Industry  in  Pittsburgh! 


Keeping  step  with  the  phenomenal 
growth  of  Los  Angeles  itself  since 
the  last  decennial  census  of  the 
I’nited  States  Government  in  1920,  The 
Los  Angeles  Examiner  has  gained  MORE 
circulation  than  any  other  newspaper  in 
the  West  in  the  past  8  years. 

b-Months'  Statement 
That  fact  was  revealed  with  an  analy¬ 
sis  of  the  recently  published  statements 
to  Uncle  Sam  for  the  six-months’  period 
ending  March  31. 

In  comparison  with  the  other  four  Los 
Angeles  newspapers.  The  Examiner  is 
able  to  present  its  advertisers  today  114,- 
846  more  consuming  groups  than  it  could 
in  1920,  whereas  the  next  nearest  news¬ 
paper  is  22.770  under  that  figure.  The 
other  four  newspapers  gained  262,819 
COMBINED,  while  The  Examiner  was 
piling  up  an  increase  of  nearly  half  of 
that  total. 

Here’s  Render  Interest! 

The  Sunday  Examiner  showed  an  even 
greater  gain.  It  went  up  261,605,  or 
MORE  TH.AN  TWICE  that  of  any 
other  newspaper  on  the  Pacific  Coast. 

To  salesmanagers,  space-buyers,  manu¬ 
facturers.  sometimes  in  the  habit  of  buy¬ 
ing  TIME  of  publication,  or  NAME  of 
a  newspaper,  may  we  point  out  that  the 
trend  of  READER-INTEREST  is  of 
even  greater  importance? 


18-inch  Ad  Floods 
Building  Material  Co. 

The  Whiting-Mead  Company  of  Los 
.Angeles,  long  an  exclusive  Examiner 
advertiser,  too  often  sees  the  direct  result 
of  the  use  of  Examiner  space  to  com¬ 
ment  upon  it.  But  recently  the  company 
inserted  an  18-inch  advertisement  in 
which  it  offered  building  materials  and  a 
house  plan.  Over  400  mail  and  personal 
inquiries  directly  traceable  to  the  an¬ 
nouncement  resulted,  and  at  last  reports 
sales  were  being  consummated  rapidly. 
Each  sale  calls  for  an  expenditure  of 
J1.065! 

All-Year  Gardens 

^HERE  probably  isn’t  another  place 
in  America  where  gardens  grow 
twelve  months  a  year  with  the  same  pro¬ 
fusion  as  they  do  under  the  sunny  skies 
of  Southern  California.  In  fact,  a  home 
without  a  garden  is  a  rarity  there,  and 
even  business  houses  are  adorned  with 
flowered  window  boxes  and  open 
P>tios  where  ferns  throw  latticed  sun¬ 
light  on  the  flagstones. 

^t’s  why  “California  Gardening,’’ 
which  appears  every  Sunday  in  The 
Examiner,  circulating  to  over  440,000 
families,  is  such  a  strong  selling  feature 
^  pest  cradicators,  lawn  mowers,  gar- 
^  seed,  sun-dials,  outdoor  furniture, 
^  .hose.  etc.  It’s  written  for 

jxxithem  Californians  by  Southern  Cali- 
'onnans.  Ask  for  rates. 


'  .<  '’h’iO»*salCi^:C€U^ 


Here’s  the  “City  of  Streets,”  on  the  Universal  Studios  lot  at  Universal  City,  just  beyond  Hollywood.  The  films  employ  35,000 
people  in  and  around  Los  Angeles,  have  a  $205,000,000  payroll,  and  an  annual  output  of  $220,000,000.  That  betas  Pittsburgh’s 

much-vaunted  steel  business! 


NATIONAL  LINEAGE  FIGURES 

REVEAL  SPACE-BUYERS’  CHOICE 

The  end  of  the  first  quarter  in  Los  tiser*  in  The  Los  Angeles  Examiner  are  its 
Angeles  found  a  widening  gap  in  Rxeajer  than  that  of  «ny  «>«>«  morn- 

*Ues  -.f  1  -.j  u*  •  I  *"8  and  Sunday  paper  west  of  the  Missouri; 

the  trend  oi  leadership  in  national  jts  top  position  in  home-delivered  papers;  its 
lineage,  with  the  posting  of  final  figures  splendid  co-operation  with  advertisers;  its 
showing  a  GAIN  by  The  Examiner  of  the  districts  of  highest  purchas 

clo^lo  I20,(OT  lines  of  bnsine,,.  or  abon,  '7. 

yi.iXlU  lines  better  than  the  next  nearest  indicated  by  its  readership,  its  contributors, 
paper.  It  was  a  one-sided  race,  with  »"4  it,  advertisers  of  character. 

-space-buyers  throughout  the  country  very  R-no# 

definitely  indicating  their  belief  in  the  IseO^Spa^erS  MSeSt'^ 
value  of  Examiner  advertising,  in  com-  ^  TW7’  *  L « 

parison  with  that  which  can  be  purchased  fV  riQllt 

from  any  other  Los  -Angeles  medium.  ^ 

-A  competing  morning  and  Sunday  pa-  ii'T'HE  newspaper  is  the  greatest  ad- 
per  sustained  a  loss  of  64.380  lines  of  vertising  medium  in  the  world !’’ 

national  advertising  over  the  first  quarter  declared  Warren  Wright,  president 

of  1927!  of  the  Calumet  Baking  Powder  Com- 

Many  Considemtinnm  o*  Chicago,  when  he  recently  passed 

many  i^onstaerations  through  Los  Angeles  with  Mrs.  Wright  and 

e.vraing  papers  registered  slight  gains,  but  a  party  of  seven,  en  route  to  Honolulu. 
vIP’L®  aggregate  they  were  so  outdistanced  “I  have  built  my  business  rn  newspaper 
that  there  is  little  basis  for  advertising,”  be  continued.  "It  reaches  the 
comparistm.  One  jwmed  4,259  lines,  another  buyer  when  the  buyer  is  ready  to  buy.” 

*  mtvd  591,  a  total  of  7,604  lines  in  Mr.  Wright  expends  about  $2,000,000  a  year 
***'"»*  The  Examiner’s  in  newspaper  advertising,  and  says  he  has  yet 
ne^-ly  120,000.  where  a  newspaper  advertisement 

Among  elements  of  consideration  for  adver-  failed  to  get  results. 


10,000  People  View 
World’s  Largest  Pie 

How  would  you  like  to  eat  your 
way  through  a  nine-foot  wide  pie? 
Such  a  juicy  morsel  was  recently 
baked  at  Studio  City,  near  Los  .Angeles, 
"by  Prudence  Penny,  editor  of  The  Los 
-Angeles  Examiner’s  Home  Economics 
pages,  director  of  its  Cooking  School, 
and  broadcaster,  by  radio,  of  culinary  in¬ 
formation  to  the  housewives  of  the  Pacific 
Southwest. 

The  occasion  was  a  co-operative  one, 
on  behalf  of  Modern  Maid  Poods,  Inc., 
an  Examiner  advertiser  of  a  preparetl  pie 
crust.  Though  it  was  a  form  of  co¬ 
operation  a  bit  unusual.  The  Examiner 
played  its  role  so  well  that  at  the  baking 
of  the  pie  more  than  10,000  people  were 
present,  and  it  was  necessary  for  the 
police  department  to  install  traffic  con¬ 
trols  two  miles  from  the  scene  of  the 
event.  The  advertising  of  Modern  Maid 
Poods,  Inc.,  is  confined  exclusively  to 
The  Examiner  in  Los  Angeles. 
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CELEBRITIES  ATTEND  JOURNALISM  WEEK 

Statesmen,  Editors,  Writers  Gather  in  Missouri  for  Annual  Journalism  Event — Stuart  Perry  Deplores 

“Trial  by  Press” — Williams  Heads  State  Writers*  Body 


pOLUMBIA,  Mo.,  May  10.— Men  and 
women  from  every  section  of  the  United 
States  and  also  representatives  from 
Latin  America,  Mexico,  Canada,  Eng¬ 
land  and  Japan  engaged  in  all  phases  of 
newspaper  and  magazine  editing,  in  ad¬ 
vertising  and  in  literature,  are  gathered 
here  this  week  at  the  Annual  Journalism 
Week  of  the  University  of  Missouri. 

Atmosphere  w-as  lent  to  the  meetings 
this  year  by  the  appearance  of  the 
Chilean  ambassador  to  the  United  States ; 
the  Japanese  consul  in  Chicago  and  gov¬ 
ernors  from  Missouri  and  other  states 
on  the  program,  and  also  by  the  annual 
meeting  of  the  American  Association  of 
Railway  Magazine  Editors  here,  the  first 
time  this  meeting  has  ever  been  held 
outside  a  metropolitan  city.  The  mem¬ 
bers  of  the  association  represent  48  rail¬ 
roads  in  the  United  States,  Mexico  and 
Canada.  Lectures  were  arranged  to 
please  the  most  critical.  Breakfasts,  lunch¬ 
eons,  teas,  banquets  and  other  occasions, 
sponsored  by  the  various  organizations 
of  the  school  or  organizations  meeting 
here  took  care  of  the  social  side  of  the 
week. 

Some  of  the  prominent  speakers  on  the 
program  were :  Gov.  Theodore  Christi^- 
son  of  Minnesota,  Don  Carlos,  G.  Davila, 
ambassador  from  Chile;  A.  Polyzoides, 
editor  of  Atlantis;  Charles  M.  Meredith, 
president  of  the  N.E.A. ;  Karl  A.  Bickel, 
president  of  the  U.  P.  associations;  Os¬ 
wald  Garrison  Villard,  editor  of  the 
Nation;  Silas  Bent,  author  of  “Ballyhoo” ; 
iP.  L.  Thomson,  president  of  the  A.  B. 
jC.;  John  Knott,  cartoonist,  Dallas  News; 
Edward  J.  White,  vice-president  of  the 
Missouri  Pacific;  Mary  Margaret  Mc¬ 
Bride,  New  York  City;  E.  P.  Adler, 
president  of  Lee  Syndicate  Newspapers, 
Davenport,  la.;  Stuart  H.  Perry,  editor 
Adrian  Daily  Telegram,  Adrian,  Mich.; 
Alan  Rogers,  New  York  Central;  Percy 
S.  Bullen,  American  correspondent  of  the 
London  Daily  Telegraph;  D^n  A.  L. 
Stone,  president  of  the  American  Asso¬ 
ciation  of  Schools  and  Departments  of 

{oumalism;  Charles  P.  Cooper,  Columbia 
^  Iniversity;  Samuel  O.  Dunn,  editor, 
'Railway  Age;  Gov.  Sam  Baker  of  Mis¬ 
souri;  Teijiro  Tamura,  consul  of  Japan, 
Chicago,  and  Walter  M.  Harrison,  presi¬ 
dent  of  the  American  Society  of  News¬ 
paper  Editors. 

Abolition  of  trial  by  newspapers,  the 
severest  criticism  at  present  by  the  public 
of  the  press,  was  advocated  by  Stuart  H. 
Perry,  talking  on  “The  Press  Under 
Fire.” 

“Should  we  not  welcome  and  co-operate 
in  a  w'ise  effort  to  abolish  trial  by  news- 
, paper,  a  reform  that  is  feasible  and  in¬ 
disputably  for  the  public  benefit,  rather 
than  let  the  impulse  of  reform  expend 
itself  on  the  much  more  difficult  and 
dubious  problem  of  unwholesome  and 
crime-producing  news?"  Mr.  Perry  said. 
“By  so  doing  the  press  not  only  would 
protect  itself  and  perform  a  great  public 
duty,  but  at  the  same  time  the  reform 
would  greatly  mitigate  these  other  evils — 
to  lead,  not  to  follow — above  all  not  to 
be  driven  resisting  into  acceptance  of  a 
genuine  reform — that  is  the  only  role 
befitting  an  agency  that  rightly  lays  claim 
to  first  place  in  public  leadership  and 
public  service.” 

Senor  Davila  deplored  the  lack  of  space 
given  by  .American  newspapers  to  news 
of  Latin  America.  It  would  be  enough 
to  consider  the  magnitude  of  the  widely 
distributed  .American  interests  related  to 
our  countries,  he  said.  .Apart  from  this, 
there  is  a  dead  side  in  Pan-Americanism, 
and  that  is  the  side  of  cultural  relations, 
of  spiritual  penetration,  for  the  better  un- 
dertsanding  of  our  peoples.  Until  this 
aspect  of  Pan-. Americanism  is  built  up 
it  cannot  be  said  that  there  exists  a  solid 
foundation  for  the  splendid  economic  and 
cpt-’rnercial  growth  and  its  each  day’s 
nujre  cordial  raprochcment.  Only  through 
the  creation  of  a  continental  conscience 


By  ALLAN  M.  HOSCHAR 

(Special  to  Editor  &  Publisher) 


will  entertain  applications  for  membe 
ship  from  Bridge  players  whose  positij. 
and  circumstances  indicate  eligibility  to 
will  we  come  to  a  consistency  in  time  to  present  day  writers  was  voiced  by  Dr.  such  an  organization.  Best  players  * 
realize  the  Pan-American  aspiration.”  John  Jose^  Gaines,  poet  and  physician,  those  with  only  a  fair  game  will  sj 

Public  opinion  and  its  effects  on  the  of  Excelsior  Springs,  Mo.  Speaking  on  suitable  competition  with  stakes  rea^ 
people  was  discussed  by  Gov.  Christian-  “Men  and  Things  in  the  Literature  of  ably  limited.  Dues  moderate;  initiati® 
son.  “There  will  be  times  when  you  Today,”  he  said,  “There  are  no  aspirants  fee  temporarily  waived.” 
must  realize  not  only  the  strength  of  among  literary  Americans  for  the  Hall  The  advertisement  was  signed  with 
public  opinion,  but  also  its  weakness,  its  of  Fame.  Today’s  trend  is  forcing  the  Box  Number  for  replies.  * 

limitations  and  its  fickleness.  Neither  writer  to  the  circulation  manager  rather  - - 

trifle  with  it  nor  defy  it.  If  you  trifle  than  to  the  readers.  Books  for  human  APPOINT  C0RRESP0NI>ENT« 
with  it  you  will  not  rise  to  the  highest  uplift  are  unmarketable.  What  have  we  . 

possibilities  of  the  profession.  If  you  in  best  sellers  today?  Books  that  assail  The  Southam  ^nadian  newspaptn 
defy  it  you  will  often  be  imjust  to  the  spotless  character  of  Washington,  have  appointed  Lukin  Johnston  as  specal 
worthwhile  movements  and  worthy  lead-  Books  that  tear  down  the  pure,  the  correspondent  in  London  and  Charles  0 
ers.  But  it  is  well  for  the  public  and  beautiful  and  the  good  everywhere.”  Smith  as  Washington  correspondent 

well  for  the  conduct  and  the  government  Other  speakers  on  the  opening  days  Johnston  is  at  present  a  member  of  the 
and  the  affairs  of  state  that  the  old  days  program  were :  Ella  1.  Heininger,  editor  editorial  staff  of  the  Vancouver  Provinci 
of  personal,  vituperative  malicious  jour-  of  the  children’s  page  of  the  St.  Joseph  and  Smith  is  with  the  Calgary  Herdi 
nalism  have  passed,  nevar  to  return.  Xews-Press;  Ella  Victoria  Dobbs  of  the  They  will  leave  to  assume  their  nt» 
“Journalism  molds  the  policy  of  states,  University  of  Missouri;  Ervin  Mattick,  duties  during  the  next  two  weeks.  Thor 
binds  communities  together,  educates  and  president  of  the  St.  Louis  Guild;  May  news  stories  will  appear  in  all  tin 

Williams  Ward,  editor  of  the  Belpre 
(Kans.)  Harp,  and  Warren  Comstock, 
poet,  of  Kansas  City. 

Officers  for  the  coming  year  that  were 

ter  how  strong  or  weak  public  opinion  elected  by  the  Guild  are:  President,  Mrs.  I 

is,  no  matter  whether  it  be  a  giant  or  Myrtle  Jamison  Trachacl  of  St.  Joseph;  m  starts  air  Tnini 
a  phantom,  publicity  is  recognized  as  the  vice-nresident.  Rev.  Raymond  W.  Suttle 

strongest  bulwark  of  law  and  order,  the  of  Slater;  second  vice-president,  Mrs.  Van  Lear  Black,  chairman  of  the  board 

best  defense  of  individual  and  social  Blanche  Sage  Haseltine  of  Kansas  City ;  of  the  Baltimore  Sun,  started  an  exto- 
morality.”  secretary,  Mrs.  Frances  Jacobi  O’Mera  sive  airplane  tour.  May  9,  when  hr 

Women’s  opportunities  in  journalism  of  Martinsburg.  hopped  off  from  Croydon  Airdrome,  Lot- 

have  no  limit,  said  Mrs.  Mary  Hodges  The  newly  elected  board  of  directors  dot*}  in  a  Royal  Dutch  Fokker,  triple- 
of  the  Mokane  (Mo.)  Missourian.  “I  is  composed  of:  Dean  Walter  Williams  engine  plane.  Before  returning  to  Lot- 
feel  that  newspapers  are  more  worth-, «of  the  School  of  Journalism-^  Columbia;  don,  Mr.  Black  intends  to  fly  from  Cape- 
while  for  having  women  among  those  Mrs.  Maebelle  B.  McfTalmet  of  Kansas  town  to  Cairo  and  back,  across  Arabia, 
who  contribute  to  their  making,  and  a  City ;  Ella  I.  Heininger  of  St.  Joseph ;  Persia,  India,  Siam,  Burma  and  Oiita 
woman’s  opportunities  for  success  in  Townsend  Gadsey  of  King  City,  together  ending  his  trip  in  Tokyo.  Last  year 


enlightens  the  people — mirrors  life  in  all 
through  its  range  and  its  complexity.  It 
has  gained  also  in  that  it  has  become  the 
paramount  agent  for  publicity.  No  mat- 


Southam  papers,  including  the  Ottaw 
Citizev..  IVittnipeg  Tribune,  Hamiltn 
Spectator,  Calgary  Herald,  Vancoove 
Province  and  Edmonton  Journal. 


PRINT  BRIDGE  CLUB  COPY 


newspaperdom  are  boundless.  Who  but  with  the  officers  of  the  Guild 
a  woman  can  so  readily  find  and  picture 
the  human  interest  of  a  news  story? 

-And  each  of  us  realizes  that  it  is  the 
human  portrayal  of  the  event  that  makes 
the  news  story  interesting.” 

“To  deprive  us  of  our  newspapers  and 
other  publications  would  be  like  turning 


Mr.  Black  flew  56,000  miles. 


OKLAHOMANS  MERGE 


Effective  May  1,  the  Nervkirk  (Okla.1 
Democrat-Herald  absorbed  the  NeTviiri 
Republican  News  Journal  and  henceforth 


PublicAtion  Show*  How  Censorship 
Works  on  Metropolitan  Dailies 

- - -  - Advertising  copy  of  a  club  where 

off  the  electric  light  at  midnight,”  said  bridge  is  played  for  stakes,  was  accepted  p 

Edgar  J.  White,  vice-president  of  the  last  week  by  New  York  dailies,  per-  [7!^®  w-  *  ^ 

Missouri  Pacific  Railroad.  “No  ffreater  mittinor  an  nrinni-fnnStv  (nr  ttio  nnhlin  tn  Jonrnal  from  Miss  Sarah  F.  Halhburtoa 


Missouri  Pacific  Railroad.  “No  greater  mitting  an  opportunity  for  the  public  to  1 
or  more  damaging  catastrophe  could  ever  see  how  newspaper  censorship  of  ad- 


STUDENTS  EDIT  PAPER 


happen  to  blight  the  progress  of  mankind,  vertisements  works. 

It  would  destroy  the  very  means  of  en-  One  paper,  while  accepting  the  copy.  The  seventh  annual  experiment  of  pob- 
lightenment,  education  and  understanding  deleted  reference  to  “competition  with  lishing  a  newspaper  for  a  day  will  again 
upon  which  we  have  builded  a  nation,  suitable  stakes.”  The  same  paper  re-  he  tested  by  journalism  students  of  Syia- 
for  it  is  upon  the  press  that  we  are  fused  the  club  the  opportunity  to  adver-  cuse  University  when  they  publish  the 
dependent  for  that  stimulus  that  leads  us  tise  that  its  membership  was  “predomi-  Amsterdam  (N.  Y.)  Evening  Recordir, 
forward  to  increased  accoinplishments.  nantly  Gentile.”  Both  papers  frequently  May  10.  The  complete  editorial  prodne- 
Ours  is  a  country  very  largely  governed  advertise  their  strict  censorship  rules  re-  tion  of  the  newspaper  will  ^  the  task  of 
by  public  opinion,  and  that  public  opinion  garding  advertising  copy.  20  students, 

is  very  largely  created  by  the  public  Uncensored  the  copy  read:  l  - 


press. 

.A  paper,  sent  by  Joseph  H.  -Appel, 
director  of  publicity  of  the  New  York 
VV’anamaker  store,  said ;  “In  the  final 


S.  I.  P.  A.  MEETS 


Bridge  Players 

“One  of  the  old  Qubs,  predominantly  The  third  annual  three-day  convention 

_ _ _  _ _  _  Gentile,  located  near  Carnegie  Hall,  of  the  Southern  Intercollegiate  Press 

analysis,  the  economic  purpose  of  adver-  numbering  in  its  membership  many  men  .Association  was  held  May  11  and  12  if 

tising  is  to  serve  the  public,  to  give  in-  prominent  socially  and  in  business,  hav-  Lexington,  Va.  The  convention  is  under 

formation  that  will  bring  satisfactory  '*^8  beautifully  appointed  quarters  and  the  auspices  of  the  Lee  School  of  Joor- 

buving,  to  bring  the  producer  and  con-  exceptional  club  spirit  and  atmosphere,  nalism  and  the  Pi  Delta  Epsilon  society. 

sumer  more  closely  together.  Advertis¬ 
ing  is  the  creative  force  in  business.  It 
literally  creates  demand  for  the  things 
of  life  that  raise  the  standard  of  living, 
elevate  the  taste,  changing  luxuries  into 
necessities.” 

Monday,  the  opening  day  of  Journalism 
Week,  as  is  the  custom,  was  given  over 
to  the  Missouri  Writer’s  Guild  which 
had  complete  charge  of  the  program  for 
that  day  beginning  with  an  address  by  the 
president,  Mrs.  Maebelle  B.  McCalmet  of 
Kansas  City  and  ending  with  a  dinner 
that  night. 

Mrs.  Velma  West  Sykes  of  Kansas 
City,  for  many  years  with  the  Capper 
Publications  as  a  department  editor,  was 
one  of  the  principal  speakers  at  the 
Guild’s  program.  She  told  of  her  work 
in  editing  a  department,  emphasizing  the 
fact  that  this  form  of  writing  is  good 
training  for  the  young  writer.  “As  a 
writer,”  she  said,  “there  are  three  things 
to  remember:  Please  the  editor,  please 
the  readers,  and  please  yourself.” 

Bitter  denunciation  of  the  trend  of 


To 

Ne  fFSPAPE  R  PuBLISHETiS 

CONTEMPLATING  THE  BUILDING 
OF  NEW  PRODUCTION  PLANTS 

Hojvell  &  Thomas 

No.  3868  Carnegie  Avenue,  Cleveland,  Ohio 

offer 

an  architectural  and  engineering 
service,  combining  newspaper 
production  engineering  with  ex¬ 
perienced  architectural  training 

Oeveland  Press— Pittsburgh  Press— Rochester  Times-Union— Houston  Pres* 


Prosperity  Is  Written  All  Over 
The  Washington  Market 

Greater  Washington,  which  includes  the  District  of  Columbia  and  the  25-mile  shop¬ 
ping  radius  into  Maryland  and  Virginia,  is  busy  with  business.  A  normal  condition — 
where  trade  and  traffic  pursue  the  even  tenor  of  their  way  unhampered  by  industrial  vicis¬ 
situdes.* 

Here  is  a  market  stabilized  by  the  requirements  of  nearly  800,000  people — with  need 
for  the  commodities,  taste  for  the  luxuries ;  and  the  financial  ability  to  gratify  both. 

This  is  a  logical  creative  market — because  the  consumer  influence  here  radiates  into 
every  part  of  the  country. 

Do  you  realize  there  are  more  people  in  the  compact  area  of  the  City  of  Washington 
and  its  shopping  radius,  than  in  any  one  of  14  states? 

This  market  is  completely  and  influentially  reached  by  one  paper  —  THE  STAR  — 
Evening  and  Sunday.  Every  point — in  town  and  out — is  covered  by  direct  delivery  service, 
which  places  The  Star  every  evening  and  every  Sunday  morning  INTO  THE  HOMES. 

*The  Federal  Government  is  just  embarking  upon  a  building  program  involving  the  expenditure  of 
$200,000,000  or  more.  , 

The  Statistical  Department  of  The  Star  will 
be  glad  to  furnish  any  specific  information 
concerning  this  market  that  may  be  desired. 

ftaf 

Western  Representative 
J.  E.  LUTZ 
110  Tower  Building 
Chicago,  Ill. 
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GEORGIA  PRESS  PAYS 
NEW  YORK  CITY  VISIT 


GEORGIA  PRESS  DELEGATES  REACH  NEW  YORK  ON  TOUR 


JE«litors  OfBcially  Received  by  Mayor 
Walker — VUit  Plants  of  Equip¬ 
ment  Manufacturers — To  See 
Montreal  Next 


The  Georgia  Press  Association  arrived 
in  New  York,  May  8,  for  a  three  day 
visit,  leaving  for  Montreal,  May  11. 
During  their  stay  in  New  York  the 
delegates  were  entertained  by  city  offi¬ 
cials  and  manufacturers  of  newspaper 
machinery. 

On  their  arrival  in  New  York,  the 
members  of  the  association  were  greeted 
b>-  a  reception  committee,  appointed  by 
Mayor  Walker,  of  which  Robert  Adam¬ 
son  was  chairman.  The  welcoming 
ceremony  was  conducted  at  a  breakfast 
given  on  board  the  S.  S.  City  of  Chatta¬ 
nooga,  on  which  the  delegates  sailed  from 
Savannah.  After  the  breakfast  the 
party  motored  to  the  Hotel  Waldorf 
Astoria,  headquarters  during  their  stay 
in  the  city. 

The  Mayor’s  committee  in  co-opera¬ 
tion  with  the  Georgia  Society  gave  a 
luncheon  in  honor  of  the  Georgians  on 
Tuesday.  Greetings  were  extended  to  the 
guests  by  Josejffi  Jcffinson,  Commissioner 
of  Public  Works  representing  Mayor 
Walker,  Lincoln  Cromwell,  vice-president 
of  the  Merchants’  Association,  and  James 
O.  Boone,  president  of  the  Georgia 
Society. 

Tuesday  afternoon  the  delegates  were 
officially  welcomed  at  City  Hall  by  Mayor 
Walker,  and  in  the  evening  they  were 
guests  of  the  Roxy  Theatre. 

The  remainder  of  the  visit  was  taken 
up  with  visits  to  the  plants  of  printing 
press  and  type  setting  machine  manu¬ 
facturers. 


Georgia  party  photographed  while  touring  New  York  Harbor  as  guests  of  Intertype  Corporation 


“BIG  SIX”  POST  CELEBRATES 

Big  Six  Post,  No.  1522,  V.  F.  W., 
composed  of  members  from  all  branches 
of  the  newspaper  industry,  held  its  first 
military  and  civic  ball  May  5  at  the 
.Seventy  First  Regiment  Armory,  during 
which  a  stand  of  colors  from  Typo¬ 
graphical  Union  No.  6  was  presented  to 
the  Post.  The  Seventy-First  Infantry 
Band  played  for  the  review  and  dancing. 


PANTAGRAPH  PROMOTES 


J.  M.  McMurry  Now  Business  Manager 
— LaBounty  Advertising  Head 

Following  a  meeting  of  the  EHrectors 
of  the  Bloomington,  (Ill.)  Daily  Panto¬ 
graph  Saturday  announcement  was  made 
of  the  appointment  of  J.  M.  McMurry 
to  the  position  of  business  manager  and 
of  Perry  J.  LaBounty  to  the  general 
management  of  the  advertising  depart¬ 
ment.  Both  have  been  connected  with 
the  newspaper  for  some  time  in  execu¬ 
tive  capacities. 

Mr.  McMurry  joined  the  business 
•staff  of  the  Pantagraph  in  October,  1882, 
serving  successively  as  bookkeeper,  ad¬ 
viser  in  the  advertising  department,  and 
since  1913  as  manager  of  that  department. 
Mr.  La^unty’s  connection  dates  from 
April,  1917,  when  he  came  to  the  Panta¬ 
graph  as  a  member  of  the  composing 
room  staff.  In  December,  19^,  he  trans¬ 
ferred  to  the  display  advertising  depart¬ 
ment,  where  he  has  served  continuously, 
first  as  salesman  and  during  the  past 
year  as  manager  of  local  advertising  and 
assistant  to  the  advertising  manager. 

C.  C.  Marquis,  business  manager,  who 
has  been  associated  with  the  Pantagraph 
since  1877,  remains  as  a  director  and 
secretary-treasurer  of  the  corporation. 

HEADS  BUREAU  IN  CHINA 

Demaree  C.  Bess,  former  Far  East 
manager  of  the  Philadelphia  Public 
Ledger  and  New  York  Evening  Post 
foreign  service,  has  been  appointed  man¬ 
ager  of  the  North  China  Bureau  of  the 
United  Press  .\ssociations,  in  charge  of 
service  supplied  to  North  China  news¬ 
papers  and  of  correspondence  sent  from 
Peking.  Mr  Bess’  wife,  who  writes 
under  the  name  of  Dorothy  Gould,  is 
correspondent  for  the  Christian  Science 
Monitor  and  the  Detroit  Netvs.  She  was 
formerly  correspondent  in  Peking  for  the 
Public  Ledger. 

HEADS  CAUFORNIA  SCHOOL 

Roy  L.  French,  former  head  of  the 
University  of  North  Dakota  department 
of  Journalism,  has  been  named  dean  of 
the  journalism  school  at  the  University 
of  Southern  California. 


MAKE  PIONEER  AIR  TRIP 

When  weekly  air  passenger  service 
from  Memphis,  Tenn.,  to  Chicago  was 
begun  recently,  Eldon  F.  Roark,  Jr.,  spe¬ 
cial  assignment  man  for  Memphis  Press- 
Scimitar  and  Preston  Williams,  reporter 
for  the  Memphis  Commercial  Appeal 
were  the  first  passengers.  Both  reporters 
wrote  special  articles  for  their  papers 
concerning  the  trip. 


PUBUSHERS  CHANGE  NAME 

The  Port  Arthur  (Ont.)  Evening 
News-Chronicle,  published  until  recently 
by  the  Terminal  Publishing  Company,  is 
now  published  by  the  News-Chronicle 
Publishing  Company.  The  officers  are 
unchanged.  They  are:  E.  B.  Mackay, 
president ;  F.  B.  Allen,  vice-president ; 
D.  R.  Harrison,  secretary-treasurer. 

OHIO  GROUP  ELECTS 

Members  of  the  Southern  Ohio  district 
of  the  Ohio  Newspaper  Association, 
meeting  at  Hillsboro,  this  week,  elected 
these  officers:  E.  E.  Jenkins,  Greenfield 
Republican,  president;  J.  K.  Hunter, 
Chillicothe  News- Advertiser,  vice-presi¬ 
dent;  T.  W.  Eylar,  Georgetown  News- 
Democrat,  secretary-treasurer. 


JUNIOR  LEAGUE  EDITION 

Members  of  the  Junior  League  of 
New  Haven,  Conn.,  taking  over  the 
plant  of  the  New  Haven  Times-Union, 
put  out  a  special  Junior  League  edition 
of  the  paper  on  May  4,  one  of  the  largest 
papers  produced  by  the  plant  in  its 
history.  The  edition  represented  the 
efforts  of  several  weeks’  canvassing  for 
advertisements  and  subscriptions  and  was 
taken  over  by  the  Junior  League  to  pro¬ 
cure  funds  for  charity  work. 

NEW  AIR  MAIL  ROUTE 

Air  mail  service  on  overnight 
schedules  between  New  York  and  At¬ 
lanta  and  New  Orleans  began  May  1. 
The  route  will  be  by  way  of  Phil^el- 
phia,  Washington,  Richmond,  Winston- 
Salem,  High  Point  and  Greensboro,  N. 
C.,  Spartanburg,  S.  C,  and  from  .Atlanta 
over  Birmingham  and  Mobile,  .Ala.,  to 
New  Orleans. 


COPY  IS  BATTLE  FIELD 
OF  CIGARETTE  WAR 

Old  Gold  Picture*  How  It  Won  PuUk 
Favor — Three  Competitors  Shown 
as  Lion*  Would  Be  Scared 
at  Mouse 


COVERING  CHURCH  CONFERENCE 

More  than  100  newspaper  men  from 
various  cities  of  the  United  States  were  in 
Kansas  City  last  week  on  assignments  to 
the  general  conference  of  the  Methodist 
Episcopal  Church.  Leading  newspapers 
in  New  A'ork,  Boston,  Chicago,  Phila¬ 
delphia,  Nashville  and  other  cities  made 
reservations  for  press  seats.  "Twenty- 
eight  press  tables  were  arranged  for. 


TO  TEACH  NEWS  WRITING 

H.  J.  Metcalf,  director  of  publicity  for 
Iowa  State  College  Extension  service,  has 
been  appointed  to  take  charge  of  the 
news  writing  school  at  the  X’olunteer  4-H 
club  leaders’  training  camp  to  be  held 
near  Clarksburg,  W.  Va.,  this  summer. 

VOTES  POUCE  REWARDS 

New  York  .Advertising  Men’s  Post  of 
the  American  Legion  has  voted  to  con¬ 
tinue  to  present  $50  to  the  widows  or 
survivors  of  each  policeman  killed  in  the 
line  of  duty,  in  1928.  The  gifts  were 
first  presented  in  1927. 


GRAPHIC  DINNER  MAY  22 

New  York  Evening  Graphic  is  holding 
its  third  annual  “.All  Sports  Dinner,” 
May  22.  at  the  Hotel  Astor.  Walter 
Winchell,  who  conducts  “Your  Broadway 
and  Mine”  is  arranging  for  professional 
entertainment. 

LANSTON  MONOTYPE  REPORTS 

Lanston  Monotype  Machine  Company 
reports  for  the  year  ending  Feb.  29,  net 
income  of  $540,042  after  depreciation, 
taxes,  etc.,  equivalent  to  $9  a  share 
earned  on  60,000  shares  of  stock. 


BUYS  NEW  YORK  WEEKLY 

Charles  H.  Betts,  for  30  years  editor 
and  publisher  of  the  Lyons  (N.  Y.) 
Republican,  recently  purchased  the  Clyde 
(N.  Y.)  Times,  which  he  will  conduct 
independently  of  his  Lyons  paper.  Mr. 
Betts  was  formerly  a  member  of  the  state 
assembly. 


CATHOLIC  PRESS  TO  MEET 

The  16th  annual  convention  of  the 
Catholic  Press  Association  will  be  held 
in  New  York  on  May  24,  25  and  26,  at 
the  K.  of  C.  Qub-Hotel.  Charles  H. 
Ridder,  of  the  Catholic  Netvs,  New  York 
weekly  Catholic  newspaper,  is  chairman 
of  the  local  committee  of  arrangements. 

MOVES  LONDON  OmCE 

The  London  bureau  of  the  Chicago 
Tribune  recently  moved  to  larger  quar¬ 
ters,  on  the  first  floor  of  Chronicle  House, 
72-78  Fleet  street.  The  bureau  is  pre¬ 
sided  over  by  John  Steele,  veteran  Trib¬ 
une  foreign  correspondent. 


.America’s  civil  war  of  the  cigarette 
manufacturers  broke  into  the  advertising 
copy  of  one  of  the  participants  this  week. 
Old  Gold,  in  copy  prepared  by  Lennen  4 
Mitchell,  New  York  advertising  agenc)-, 
pictured  itself  as  a  mouse  hauling  away 
the  prize  of  public  favor  while  three 
lions  of  the  trade  stand  by  in  terror. 

“The  Lions  and  the  Mouse”  was  the 
way  the  advertisement  was  headed  with 
the  sub-title  “.An  Old  Fable,  Revised  to 
Date.” 

“(Dnce  I'pon  a  Time  Three  Lions  were 
‘Sitting  Pretty’  in  the  popular  priced 
cigarette  field,”  the  fable  read.  “So  big, 
so  powerful,  that  they  bossed  the  market 
.  .  .  unchallenged. 

“But  along  came  a  new  cigarette  .  . . 
a  better  and  smoother  cigarette  .  .  .  (Md 
Gold  .  .  .  not  a  cough  in  a  carload. 

“Now  we  have  a  price  war  ...  but 
price  wars  don’t  stop  the  progress  of 
finer  quality  .  .  .  .And  Old  Gold  goes 
marching  on  .  .  .  steadily  increasing  its 
public  favor.” 

The  Bureau  of  Advertising  of  the 
•American  Newspaper  Publishers  .Associa¬ 
tion,  in  its  current  bulletin,  prints  as 
authorized  statement  from  P.  Lorillard 
Company,  makers  of  Old  Gold,  saying 
that  Old  Gold  will  continue  to  be  a  heaw 
newspaper  advertiser,  despite  the  price 
reductions.  The  statement  added  that  the 
company  attributed  the  success  of  Old 
Gold  largely  to  newspaper  advertising, 
and  praised  the  newspapers  for  the  help¬ 
ful  merchandizing  service  rendered  local 
dealers. 

The  American  Tobacco  Company,  nnk- 
ers  of  Lucky  Strike,  has  been  cancelling 
contracts  with  newspapers,  giving  as  the 
reason  that  a  change  in  copy  was  con¬ 
templated. 

The  .American  Tobacco  Company,  Lig- 
get  &  Myers,  and  R.  J.  Reynolds,  accord¬ 
ing  to  a  recent  article  in  the  Wall  Strtti 
Journal,  spent  a  total  of  $60,000,000  in 
advertising  during  1927. 

Old  Gold,  during  the  same  year,  spent 
$6,000,000,  mostly  in  newspapers. 


PRINTS  BOYS'  WEEK  EDITION 

The  York  (Pa.)  Gasette  and  DaHj 
issued  a  Boys’  Week  Edition  April  28, 
in  connection  with  city-wide  observance 
of  the  week.  Both  advertising  and  edi¬ 
torial  departments  were  turned  over  t» 
boys  between  the  ages  of  10  and  21. 
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What  Is  Happening  In  St.  Louis? 


(OYEB) 
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What  Is  Happ 


THE  ST.  LOUIS  STAR  Was  the  Only  St.  LouisD||ews 

for  the  FirjtJootl 
ALL  THE  OTHERS  SHOWEDKES. 


h'x: 


SUOUIS  SiMt  GAIK 


134*16® 
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The  Star  also  is  the  only  St.  Louis  newspaper  tilagai 
advertising.  During  the  same  four  months*  periodsT.  1 
excess  of  any  similar  period  in  its  entire  history,  reJ 


ids 


14<« 


This  circulation  of  The  St.  Louis  Star  has  beenilMlt 
to  publish  a  continually  improved  newspaper,  liuldev 
pressure  methods,  or  by  artificial  stimulation  at  a  If  on 
continued  rate  increases. 


Those  who  are  charged  with  spending  the  natioififij 
of  St,  Louis  advertisers,  who  have  indicated  th&rpmct 


THE  ST.  I 


National  Advertising 
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n&  in  St.  Louis! 


bMew<paper  to  GAIN  IN  LOCAL  ADVERTISING 
it  Months  of  1928, 


DKES.  Here  Are  the  Figui 


ires— 


Xv--r 


®W»-OeiBocrat 
Times .... 
f-0isp9*efc . . 


LOSS  160,752 1 
LOSS  97,6471 


ines 


ines 


LOSS  762^6  Ums 


?gr  ti|t  gain  for  the  first  four  months  of  1928  in  total  paid 
riodip.  LOUTS  STAR  maintained  a  circulation  far  in 
■y>  Mil  daily  average  of  over 


;  been  I  dtibrough  recognition  by  the  public  of  its  efforts 
er,  liw  deyoted  to  the  public  welfare,  and  not,  by  high 
I  at  a  b  iloQs  cost,  which  is  passed  on  to  the  advertiser  in 


•  nafiowfisers*  dollars  can  take  advantage  of  the  findings 
their  pwce  for  The  Star  in  such  unmistakable  fashion. 


IS  STAR 


i?epre*~Story,  Brooks  &  Finley 


During  April  of  this  year,  seven  large  St.  Loun 
stores  did  not  use  any  space  in  the  Post-Dispatch. 
The  excess  space  in  the  three  remaining  news¬ 
papers  attributable  to  that  fact,  was  approximately 
215,000  lines  and  was  divided  as  follows:  The  St, 
Louis  Star  86.2%,  the  Times  8.4%,  and  the 
Globe-Democrat  5.4%.  However,  exclusive  of 
the  advertising  of  these  seven  stores,  it  is  still  true 
that  The  St.  Louis  Star  GAINED  in  local  adver¬ 
tising  in  April  and  all  other  St.  Lotus  daily  news¬ 
papers  LOST. 
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DEALER  CO-OPERATION 

From  the  viewpoint  of  the  national  advertiser  it 
is  a  great  economic  waste  that  retail  dealers  do 
not  employ  funds  he  has  set  aside  for  purchase 
of  newspaper  space  to  assist  in  the  local  distribution 
of  his  nationally-advertised  product.  It  is  not  enough 
that  the  newspaper  and  magazine  copy  proclaim  the 
name  and  merits  of  the  pr<xluct.  The  essence  of 
newspaper  advertising  is  the  announcement  of  the  time 
and  place  at  which  the  goods  are  tor  sale.  Sometimes 
the  national  advertiser  uses  his  own  space  and  his 
own  funds  to  furnish  readers  with  this  information, 
but  the  general  and  obvious  practice  is  to  make  the 
retailer  bear  a  small  part  of  the  cost  of  a  service 
of  which  he  is  the  principal  beneficiary. 

Many  retailers,  it  is  apparent,  still  look  upon  the 
purchase  of  advertising  space  as  money  out  of  the 
cash-drawer,  which  may  or  may  not  come  back.  They 
turn  a  jaundiced  eye  upon  proposals  that  they  spend 
their  money  to  help  the  sale  of  the  other  fellow’s 
product.  They  won’t  spend  their  own  money,  they 
won’t  spend  his,  and  if  the  product  remains  on  the 
shelves  because  the  public  doesn’t  know  it  can  be 
bought,  the  product  is  the  loser.  Here  is  a  job  for 
the  national  advertiser  and  the  newspaper  to  attack 
in  combined  front.  It  requires  infinite  patience,  but 
the  results,  according  to  the  stories  told  at  the  meeting 
of  the  Association  of  National  Advertisers  this  week, 
more  than  justify  a  long  and  slow  effort  to  make 
newspaper  advertising  perform  to  the  full  the  task  it 
can  do  better  than  any  other  selling  force. 


“Volumitis”  is  what  the  Chamber  of  Com¬ 
merce  of  the  United  States  calls  business  which 
covets  trading  areas  Ttdtere  goods  cannot  be 
profitably  sold.  The  best  cure  for  “mass  mania" 
is  to  itse  the  local  neu'spaper  in  a  tie-up  with 
local  distribution. 


“MAUDLIN  BALLYHOO” 

WHAT  strangely  perverse  notion  is  this,  leading 
the  editorial  column  of  The  Nation  this  w’eek? 
It  states  that  Floyd  Bennett  was  honored  by 
burial  in  .Arlington,  not  because  of  deserved  fame  as 
a  North  Pole  and  navy  flier,  but  “because  of  a 
maudlin  and  spurious  newspaper  ballyhoo  which  in¬ 
sisted  that  at  the  time  of  his  death  he  was  engaged  in 
an  heroic  relief  expedition  when  in  fact  he  was  hired 
for  a  publicity  stunt.”  The  editorial  goes  on  to  say 
that  the  aviators  on  Greenely  Island  were  in  no  dan¬ 
ger  and  the  race  to  meet  them  was  not  humanitarian. 
The  newspapers  pulled  Bennett  out  of  a  sick  bed  to 
add  prestige  to  a  competitive  news  scheme.  The 
famous  aviator  was  a  newspaper  promotion  sacrifice. 

Sometimes  Oswald  Garrison  Villard  and  his  asso¬ 
ciates  write  wholesome  truths  about  the  newspaper 
press,  and  often  they  write  sophistry  so  vicious  that 
it  makes  goose-pimples  stand  out  along  the  spines  of 
fair-minded  men.  The  absurd  Bennett  editorial  is  a 
case  in  point. 

Recently  The  Nation  sent  an  able  reporter  into  the 
wilds  of  Nicaragua  to  interview  Sandino.  He  ran 
the  gauntlet  of  miasmic  swamps  and  treacherous 
human  devils  and  finally  came  on  his  man.  He  pro¬ 
duced  a  wonderful  story,  a  sound  contribution  to  pub¬ 
lic  thought.  The  reporter  was  fortunate.  He  did  not 
contract  a  fever  and  did  not  get  a  bullet  through  his 
heart.  But  if  he  had  died  on  that  perilous  assignment, 
would  it  have  constituted  a  sacrifice  to  the  promotion 
of  Mr.  Villard’s  weekly?  Could  that  paper  be  justly 
criticised  for  sending  a  man  into  a  dangerous  posi¬ 
tion?  Was  the  enterprise  more  humanitarian  and 
better  justified  by  the  public  demand  for  information 
than  the  Greenely  Island  assignment?  The  Nation 
reporter  and  the  reporters  that  flew  to  meet  and  assist 
the  Atlantic  fliers  were  serving  identical  motives. 
They  sought  to  reveal  the  facts  concerning  an  ob¬ 
scured  subject  of  wide  interest.  They  were  engaged  in 
a  professional  pursuit.  Bennett  acted  on  his  own 
judgment  and  made  a  fatal  mistake.  The  maudlin 
ballyhoo  that  Mr.  Villard  is  talking  about  is  in  his 
own  editorial  column  this  week. 


Cigarette  price  warriors  are  playing  with  hot¬ 
ter  fire  than  that  which  consumes  their  products. 


He  that  is  slow  to  anger  is  better  than  the 
mighty;  and  he  that  nileth  his  spirit  than  he 
that  taketh  a  city. — Proverbs,  XVT;  32. 


FIVE  DYING  WOMEN 

E\V  SP.\PER  reporters  have  in  recent  months 
duly  apprised  the  reading  public  of  the  case  of 
the  five  women  of  New  Jersey  who  are  doomed 
to  die  of  radium  poisoning  contracted  in  a  factory 
where  they  were  employed  to  paint  numerals  on  the 
dials  of  watches.  The  tragic  fate  of  these  women 
must  have  moved  sensitive  readers  to  tears.  The  re¬ 
porters  have  also  revealed,  in  first-class  news  form, 
that  the  five  women  have  for  more  than  a  year  vainly 
sought  to  obtain  in  New  Jersey  courts  a  hearing  of 
their  proposal  to  bring  suits  against  the  United  States 
Radium  Corporation  for  damages  and  of  the  astound¬ 
ing  fact  that  through  familiar  legal  tactics,  quibbling 
lawyers,  alleged  crowded  court  calendars  and  slow 
and  solemn  judges,  these  five  pathetic  petitioners  have 
not  yet,  and  will  not  be  able  to  establish  their  right 
to  bring  suit — until  after  September  24,  1928.  W  hile 
the  factory  women  are  slowly  dying  of  a  mysterious 
industrial  disease  for  which  medical  science  has  no 
cure,  legal  gentlemen  involved  have  so  maneuvered 
that  postponements  threaten  to  cheat  the  victims  of 
the  possible  few  paltry  dollars  they  might  receive  to 
ease  their  last  days,  if,  indeed,  life  runs  beyond  the 
day  of  Jersey  judgment. 

Now,  these  facts  have  been  thoroughly  explained 
and  are  well  known  to  the  reading  public.  What  in¬ 
dignation  the  case  has  stirred  in  the  breasts  of 
thoughtful,  decent  American  citizenship  can  well  be 
imagined.  We  have  been  waiting  for  some  powerful 
newspaper  editor  to  speak  out  in  condemnation  of  this 
villainous  instance  of  misuse  of  legal  power  and  are 
now  rewarded  by  an  editorial  from  the  hand  of  Wal¬ 
ter  Lippmann,  chief  writer  for  New  York  World.  It 
appeared  in  that  newspaper  on  Thursday  of  this  week, 
and  we  respectfully  submit  it  to  .\merican  editorship 
as  a  model  of  editorial  writing.  It  states  the  case 
of  the  vain  strife  of  the  doomed  women  to  get  their 
just  day  in  court  without  emotion  and  as  directly 
as  words  could  describe  that  situation.  Having  fixed 
the  facts  in  the  mind  of  the  reader,  the  World  writer, 
in  his  final  paragraphs,  bursts  into  terms  of  indigna¬ 
tion,  raining  fire  on  the  heads  of  all  responsible  for 
this  “damnable  travesty  on  justice,”  this  legal  torture 
which  for  14  months  has  dangled  five  dying  women 
on  red  tape  while  the  court  was  tr>’ing  to  decide  the 
minor  point  whether  they  can  sue,  in  view  of  a 
statute  of  limitations. 

“If  ever  a  case  called  for  prompt  adjudication,”  the 
editorial  reads,  “it  is  the  case  of  five  crij^led  women 
who  are  fighting  for  a  few  miserable  dollars  to  ease 
their  last  days  on  earth.  If  they  are  entitled  to  dam¬ 
ages,  they  are  entitled  to  them  while  they  are  still 
alive.  The  hideous  delays  of  the  Jersey  courts  mean 
simply  that  even  if  they  win  their  case,  these  women 
lose  it.  There  must  be  some  power  in  New  Jersey, 
either  in  the  courts  or  in  public  opinion,  strong 
enough  to  bring  the  United  States  Radium  Corpora¬ 
tion  before  a  tribunal  promptly  and  compel  it  to  an¬ 
swer  to  the  claims  of  these  women.” 

Yes,  the  editorial  has  its  place  in  the  newspaper. 
Reporters  may  bring  in  the  facts,  editors  may  publish 
them  in  news  columns,  they  may  be  ground  by  repe¬ 
tition  into  public  consciousness,  but  until  a  strong 
man  speaks  out  as  to  the  true  meaning  of  those  facts 
the  thoughtlessness,  disorganized  social  system  will 
defer  action  and  lapse  into  forgetfulness  and  such 
monstrous  injustice  will  continue  to  shame  our  form 
of  government. 


Federal  Trade  Commission  is  now  on  the 
right  track  m  its  investigation,  through  publish¬ 
ers,  of  fraudulent  advertising. 


I  A  L 

PACK  REPORTING 

NE  of  the  popular  outcries  against  the  moden 
newspaper  is  standardization.  The  charge  g 
more  generally  true  of  the  press  of  the  larger 
cities,  and  one  of  the  prime  causes  is  “pack  reporting* 
We  are  pleased  to  learn  that  New  York  Times  ha 
taken  a  positive  stand  against  the  old-time  abuse, 
F.  T.  Birchall,  the  acting  managing  editor,  this  week 
having  posted  a  notice  to  the  staff  that  hereafter 
Times  men  shall  go  it  alone  in  the  news  field. 

On  every  important  “beat”  and  open  spot-news  a- 
signment,  reporters  in  many  cities  travel  together 
interview  in  groups,  compare  notes,  fill-in  the  later- 
comers,  assign  one  to  do  the  work  of  all  and  pass 
carbon  copies  to  the  others,  agree  as  to  values  atl 
time  reporting  to  meet  the  convenience  of  all  who 
possible.  The  known  evils  which  have  grown  out  ot 
such  work,  both  against  the  newspaper  and  the  t^ 
porters  themselves,  are  too  numerous  to  mention.  Tie 
merit  of  the  system,  of  course,  is  protective.  Its  be«- 
fits  accrue  to  the  weakest  members. 

Pack  reporting  robs  the  work  of  originality, 
duces  the  reporter  to  the  mean  level  of  his  assodatts, 
gives  the  newspaper  employing  a  good  man  the  sau 
service  that  a  rival  receives  from  a  less  able  reportu 
and  yields  to  the  reading  public  reports  that  are  devoid 
of  special  enterprise  and  qualities  of  superior  bdi. 
vidual  skill.  Worst  of  all,  it  is  the  enemy  of  news¬ 
paper  independence.  The  perfectly  organized  pack  is, 
of  course,  insured  against  obvious  disasters,  and  hs 
members  may  go  to  seed  at  a  day  and  night  card  gme 
with  no  thought  of  danger. 

The  first-class  reporter  does  not  need  assistance 
He  is  better  off  to  work  on  his  own  resources.  He 
may  miss  a  point  that  another  gets,  but  in  doing  so 
may  gain  a  better  point.  At  any  rate,  the  newspaper 
which  employs  him  is  sure  to  come  before  the  readhig 
public  with  some  element  of  originality,  meaning  that 
it  posseses  a  unique  and  very  salable  quality.  The 
best  thing  that  can  possibly  happen  to  reporters  on 
such  assignments  as  government  buildings,  stock  ex¬ 
changes,  courts,  harbors  and  wherever  rooms  are  pro¬ 
vided,  is  a  rule  prohibiting  time-wasting  petty  gam¬ 
bling  games  and  delegated  “dog-watch”  and  carbon- 
passing.  We  have  seen  too  many  good  men  dwarfed 
by  absurdly  shiftless  and  lazy  group  assignments  to 
have  any  toleration  for  it. 

So  well  known  are  the  faults  of  the  pack  that  city 
editors,  to  produce  an  original,  searching,  high-class 
story  from  a  routine  assignment,  usually  send  in  a 
“trained  seal.”  This  fact  alone  should  awake  met 
on  routine  assignments  to  the  psersonal  peril 
involved  in  the  pack  system.  We  might  particulaiis. 
showing  how  groups  of  able  men  sit  lazily  in  a  re 
porters’  room  month  on  month,  content  merely  to  keet 
pace  with  each  other.  Let  an  enterprising  young  fel¬ 
low  come  into  the  group  and  start  to  practice  or^- 
inality  and  he  is  quickly  suppressed.  This  is  nw 
and  always  has  been  a  deadly  system,  and  we  are 
glad  that  it  is  under  attack. 


A  backward  press  means  a  backward  peofit. 

A  SAD  OMISSION 

HE  single  disappointing  feature  of  the  Pulte 
awards  is  the  failure  of  the  reporter  to  register 
in  the  contest.  Only  a  few  news  stories  were 
submitted  to  the  judges,  and  as  they  did  not  pas 
muster  the  entry  was  discarded.  Why  is  this?  Sorely 
as  many  high  class  stories  were  written  this  yet 
as  in  the  past.  We  have  seen  many  and  wonder  wby 
they  were  not  submitted.  Probably  the  reason  b  tht 
the  average  newspaper  reporter  suffers  from  an  «• 
feriority  complex.  Nothing  he  could  possibly  wf® 
merits  life  beyond  the  day  of  publication  or  ootsiiir 
of  the  circulation  territory.  We  know  the  enft* 
essentially  mcxlest  men,  but  it  is  false  mcxiesty.  H* 
writings  of  daily  newspaper  reporters  often  class  * 
true  literature.  Their  revelations  captivate  the  '* 
terest  of  the  world.  If  reporters  cannot  be  indued* 
enter  their  gcxxl  stories  in  the  Pulitzer  contest  dP 
editors,  managing  editors  or  publishers  should  takes 
hand  in  the  matter.  The  omission  casts  discredit* 
the  reportorial  art. 


Ghdng  advertising  away  requires  no  genmi. 


b 


Editor 
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PURELY  PERSONAL 


Norwood  D.  Craighead,  former  adver¬ 
tising  service  manager  of  the  St.  Louis 
Star,  has  been  appointed  to  handle  pub¬ 
licity  and  advertising  and  publish  a  semi- 


FOLKS  WORTH  KNOWING 


^TTO  K.  SHIM ANSKY.  former  edi-  Shly  house  LARKIN  who  has  just 

0  tor  of  the  a.-ivW  Titms  and  a  Car  Company  at  St.  Louis.  Xr 

Ohio  newspaper  man.  is  New  York  City  News  Assoaation.  must 

iirat  his  home  in  Qeveland.  He  -  see  that  all  the 

hL  pneumonia  and  other  ailments.  yH£  EDITORIAL  ROOMS 

Col.  Robert  R.  ^^‘^Lor'nick.  ^itor  of  tt^jbert  j  sOHER,  financial  editor 

the  of’  Lake  Shore  drive  "^of  the  San  Francisco  Chronicle  for 

northwest  c  from  Mrs  William  *"^0  one-half  years,  has  resigned  and 

^  pestnut  str^t  from  M^.  Wdliam  .  brokerage  firm  of  Manhein. 

s;?to7?«^r  ou"cor.rcSmick-s  oibb.™  &  co. 

boldines  in  the  block.  Arthur  F.  Porter,  formerly  \«th  the 


of  Paris.  The  property,  a  va-  oroKerage  nrm  01  Aiannein. 

lot  rounds  out  Col.  McCormick’s  D*hbern  &  Co. 

Sevious  holdings  in  the  block.  Arthur  F  Porter,  formerly  «th  the 

Thurman  Miller,  editor-in-chief  of  the  Bureau  of  Invest.gatKin  of  the  Depart- 
(O.)  News-Journal,  has  been  .G«org‘a  and  Flonda. 

a  member  of  the  board  of  trustees  ^as  Joined  the  Bndgeport  (Conn  )  5u«- 
declM  a  mciiiut  day  Herald  staff  as  cartoonist.  Mr. 

of  ^tlming^on  •  ^  Porter  has  worked  as  a  cartoonist  and 

tntioo  of  which  e  u  r  u  cameraman  in  New  York  and  Boston  for 

Herman  E.  Harner,  publisher  of  the  ^  number  of  years.  He  was  once  car-  ,  on  beats  and  in 

Urbana  (O.)  Detnocrai-Ctit^,  >s  the  toonist  on  Warren  G.  Harding’s  Marioft  Jossen  A.  Laekiw  districts, 

hrst  president  of  the  Urbana  Flying  ap  ^tar.  Simply  “Joe” 

just  formed  in  that  c>ty.  Some  of  the  clarence  Metters,  financial  editor  of  ‘o  all  of  the  men  under  him,  Mr,  Urkin 

numbers  have  ^n  taking  instruction  Columbus  (O.)  Citizen,  is  at  Mag-  keeps  them  going  after  every  bit  of  rou- 

at  the  aviation  tieids  at  uayton.  Springs,  O.,  recuperating  from  an  tine  news,  as  well  as  the  big  stories,  for 

Oyde  M.  Reed,  editor  and  owner  of  illness.  more  than  a  dozen  metropolitan  dailies 

the  Parsons  (Kan.)  Sun.  and  candidate  ^  j.  p  .  .  ..  -  ^  which  finance  this  cooperative  service, 

for  governor  of  Dor^o  (Kun.)’ TiZs,  Mrs.  Feder  and  Mr.  .Urkin  frankly  ^"lits  that  he  is 

from  an  attack  of  ^numonia  with  which  daughter,  Dorothy  Jean,  were  pain-  prejudiced  in  favor  of  New  York  news- 

he  was  stricken  m  Kansas  City  last  week^  in  a  motor  crash  near  paper  men,  considenng  them  unques- 

Fo}lowing  a  speech  Wichita  last  week.  All  are  recovering.  tionably  the  finest  in  the  country,  but 

dition  became  acute  and  he  was  unable  a  ir  1  *  1  •  a  this  may  result  from  the  fact  that  he 

to  return  to  his  home  at  Parsons.  has  always  lived  and  worked  in  that 


news  of  Man¬ 
hattan  and  the 
Bronx — a  steady 
flow  of  between 
50,000  and  60,000 
words  every  24 
hours — is  covered 
for  the  daily 
newspapers  of  the 
metropolis.  To  do 
this,  he  has  70 
reporters  scat¬ 
tered  about  at 
strategic  points 
on  beats  and  in 
districts. 

Simply  “Joe” 


“On  Your  Marks!  Get  Set!” 

“A  Vos  Marques! 

Preparez — V  ous !  ” 

“Auf  die  Plaetze!  Fertig!” 

Who  Wins 
Your  Territory? 


eir  daughter,  Dorothy  Jean,  were  pain-  prejudiced  in  favor  of  New  York  news- 
lly  injured  in  a  motor  crash  near  P^P^*!  •  ^bem  unques- 

ichita  last  week.  All  are  recovering,  tionably  the  finest  in  the  country,  but 
A  A.  17  1  A  ,  .  A  this  may  result  from  the  fact  that  he 

^as  always  lived  and  worked  in  that 
I»rter  on  the  Waterbury  (Conn.)  Re-  •.  in 


\V  F.  Muse,  editor  of  the  AfiMon  City  ^  entered  newspaper  work  in 

(la)  Globe-Gazette,  has  returned  from  at  bic  ^atW  ‘be  age  of  20,  and  before  join- 

i  two  months’  tour  of  South  America  in  ing  the  City  News  Association  he  was 

which  he  traveled  18,000  miles.  On  his  u  a  reporter  on  the  New  York  Commercial. 

trip  he  wrote  an  interesting  series  of  ,  publishing  the  Clear-  Evening  Journal,  ioA  Morning  Telegraph. 

travel  letters  which  appeared  in  the  '  Enterprise  during  the  absence  When  he  came  to  the  City  News  Asso- 

Globe-Gazette.  ?  11  '  -^m^rews,  who  is  recuperating  ciation  18  years  ago  he  was  first  a  dis- 

Eugene  C.  Pulliam,  editor  of  the  ‘allowing  a  recent  operation.  ^Ben  a  general  assignment  man, 

Lebanon  (Ind.)  Reporter  and  the  Day-  Curtis  Cannon,  who  recently  resided  next  a  rewrite  man,  and  finally  a  copy 
tona  Beach  (Fla.)  News-Jotinual  and  [Triin  the  Arkansas  Gazette  at  Little  reader.  He  was  head  of  the  copy  desk 
Roy  C.  Swank,  business  manager  of  the  Rock,  will  be  in  active  charge  of  the  and  an  alternate  city  editor  for  some  time 
Lebanon  Reporter,  were  guests  of  J.  W.  newly-formed  real  estate  and  general  in-  before  being  placed  in  charge  a  year  ago. 
Harrison  and  James  Coffing  in  At-  surance  concern.  Cannon  and  Company, 
tica  Ind..  last  week,  visiting  the  Ledger-  Hope,  .-Krk.  Dr.  G.  E.  Cannon  is 

Tribune  office  and  addressing  the  Kiwanis  president  of  the  concern.  News,  has  joined  staff  of  the  Houston 

club.  _  Steve  Merrill  of  Garden  City,  Kansas,  (Tex.)  Post-Dispatch.. 

Ra>Tnond  B.  Howard,  president  of  the  formerly  police  reporter  on  the  Water-  V.  Lloyd  Currence.  sports  editor  of 
London  (O.)  Press,  and  president  of  the  f'wrj*  (Conn.)  American,  and  more  re-  the  Blueheld  (W.  Va.)  Daily  Telegraph, 
Buckeye  Press  Association,  has  returned  cently  on  the  staff  of  the  Albany  (N.  Y.)  is  a  patient  in  the  St.  Luke  Hospital,  that 
to  his  home  after  being  under  observation  TiiMCJ-t/iiion,  has  returned  to  Waterbury  place,  following  a  minor  operation, 
for  several  days  in  Mt.  Carmel  hospital,  ‘o  become  state  editor  of  the  lb  at er bury  s_  James  Naples,  former  political 
Columbus.  He  was  threatened  with  ap-  Republican.  He  succeeds  Clarence  M.  writer  for  the  Buffalo  Courier  and  Ex- 
pendicitis.  It  was  decided  not  to  perform  Springfield  press,  has  been  appointed  assistant  to  the 

an  operation  at  this  time.  (Mass.)  Republtcan  and  the  lb  orcester  president  of  the  new  Commercial  Trust 

Mrs.  William  G.  Dwight,  wife  of  the  Company  at  Buffalo, 

publisher  of  the  Ho/yofec  (Mass.)  Trim-  SfirVif  Mention  Potter,  general  assignment 


Ra>Tnond  B.  Howard,  president  of  the  tormerly  police  reporter  on  the  lYater-  V.  Lloyd  Cu 
London  (O.)  Press,  and  president  of  the  (Conn.)  American,  and  more  re-  the  Bluefield  (M 

Buckeye  Press  Association,  has  returned  cently  on  the  staff  of  the  Albany  (N.  Y.)  is  a  patient  in  th 
to  his  home  after  being  under  observation  Ttmes-Umon,  has  returned  to  Waterbury  place,  following 


b«  tv.pn  n.,r„vt  .  ““^ket  office  of  the  Providence  Journal.  sermon  rotter  general  ^signment 

scnpt-Telegrcm,  has  been  named  a  dele-  rv  r»  •  c  1  u  •  j  ‘be  Texarkana  (Tex.-Ark.)  Ga- 

gate-at-large  to  the  Republican  national  L*-  Urrie  parver  has  been  appointed  sette,  has  resigned  to  join  the  Associated 
convention.  nwnaging  editor  of  the  Laurel  (Miss.)  Press  bureau  at  Little  Rock,  Ark. 

Dr.  P.  D.  Ross,  president  of  the  Of-  ^  0  .  j  Evenstad,  city  editor  of  the 

tawa  Journal,  which  he  founded  in  1886,  Jettery  Heiman,  former  associate  editor  Shreveport  (La.)  Time j,  has  resigned  to 
has  accepted  the  presidency  of  the  ‘be  Jewish  Transcript  of  Seattle,  become  .Arkansas  manager  of  the  Na- 


Morning  Call. 


Paul  I.  Evenstad,  city  editor  of  the 


Jeffery  Heiman,  former  associate  editor  Shreveport  (La.)  Times,  has  resigned  to 


Liberal-Conservative  .Association  of  Ot¬ 
tawa  for  the  ensuing  year. 

Jerome  D.  Barnum,  publisher  of  the 


S^acuse  (N.  Y.)  Post-Standard,  made  a  ^‘^bor  of  the  Texarkana  Twin  City 
trip  to  Washington  last  week  to  attend 
the  final  hearing  on  the  postal  bill. 


IN  THE  BUSINESS  OFFICE 
^ALTER  R.  J.  MULHALL,  for  the 
past  six  years  an  account  executive 
Md  merchandising  counsel  of  Boston,  has 
joined  the  Boston  Daily  Advertiser  staff. 

Ben  W.  Poole  has  been  appointed  na¬ 
tional  advertising  manager  of  the  Luf¬ 
kin  (Tex.)  Daily  News.  He  was  for- 
wrly  with  the  Paris  (Tex.)  Morning 
news  as  local  advertising  manager,  for 
^0  and  a  half  years,  and  with  the 
Brownwood  (Tex.)  Daily  Bulletin  in  the 
same  capacity  for  15  years. 

Jap  Mead  has  resigned  from  the  ad- 
Wrtising  staff  of  the  Columbus  (O.) 
wpatch  and  has  opened  an  advertising 
roreau  in  the  Rowlands  Building  in 
Columbus. 

H.  P.  Shaner,  former  San  Antonio  Ex¬ 
press  reporter,  has  joined  the  San  An- 
Tight  advertising  department.  (3. 
W.  Hurd,  formerly  with  Austin  and 
Houston  papers,  is  now  on  the  Express 
staff. 

RMph  J.  Munroe,  Fall  River,  Mass., 
^on  broker,  has  joined  the  advertising 
apartment  of  the  New  York  Journal  M 
bommeree. 


appointed  assistant  tional  Surety  Company.  Duke  Welling- 
United  States  attorney  at  Seattle.  ton,  police  reporter,  has  been  named  act- 

Don  J.  Kirkley,  who  recently  resigned  ing  city  editor, 
as  editor  of  the  Texarkana  Twin  City  {Continued  on  next  page) 


MYSTERY  is  today’s  best  Puller! 

Readers  are  reading  newspapers  that  oflFer  the  mystery' 
element.  Serial  stories  with  mystery  plots  are  actually  get¬ 
ting  readers.  .As  the  summer  warms  up,  mystery  and  ad¬ 
venture.  action  and  excitement,  will  he  more  and  more  in 
demand. 

FOOTSTEPS  IN  THE  DARK 

By  LYON  MEARSON 

is  the  mystery  story  of  the  season,  for  newspaper  serializa¬ 
tion.  We  sell  it  to  you  as  story — not  pictures  and  promo¬ 
tion.  \ouM  be  surprised  how  reasonably  we  can  price  it. 

RAINBOW  ISLAND 

By  MARK  CAYWOOD 

is  South  Sea  adventure,  with  a  good  mystery  element  and 
excellent  love  interest. 

The  McNaught  Syndicate,  Inc. 


V.  V,  McNrt. 
Pi^dent 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Cbabus  V.  McAdam. 
Vice-Preridcot 


The  Same  Service  That 

THE 

NEW  YORK 
SUN 

will  get  for  the  Olympic 
Games  —  Amsterdam — 
July  28  —  August  14. 


THE 

FEG 

MURRAY 

Olympic  Cables 

The  champion  aports  car¬ 
toonist  and  writer — a  for¬ 
mer  Olympic  athlete  him¬ 
self — will  travel  with  the 
American  Team  and  send 
his  dispatches  direct  from 
the  scene  of  action. 


Wire  Now  for  Term*! 

Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 
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EDITOR  &  PUBLISHER 
THE  FOURTH  ESTATE 
INCLUDING 

The  Journalist  Newspaperdom 
Advertising 


Titles  registered  in  the  United  States  Patent  Office. 


THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER¬ 
TISING  FIELDS 


Established  in  1884  by  Allan  Forman 


THE  EDITOR  &  PUBLISHER  CO., 
INC.,  PROPRIETORS 
Publication  Office: 

Suite  1700  Times  Building — 42nd  Street 
and  Broadway  —  New  York  City,  N.  Y. 
T  CS  • 

Bryant  3052,  3053,  3054,  3055  and  3056 


President  and  Publisher,  James  W. 
Brown;  treasurer,  Marlen  EL  Pew;  secre¬ 
tary  and  business  manager,  Charles  B. 
Groomes;  promotion  manager,  James 
W.  Brown,  Jr.;  circulation  manager, 
George  Strate;  classified  advertising  man¬ 
ager,  S.  L.  Dare. 


Editor,  Marlen  E.  Pew;  Managing  Edi¬ 
tor,  Arthur  T.  Robb;  Feature  Editor, 
Philip  Schuyler;  News  Editor,  Warren 
Bassett;  Associate  Editors,  Philip  Stong, 
John  F.  Roche. 

London  Editor:  Allan  Delafo'ns,  113 
Edenbridge  Road,  Enfield,  Middlesex, 
England.  Paris  Editor:  G.  Langelaan, 
c/o  The  Associated  Press,  21  rue  Vivi¬ 
enne.  Washington  Correspondent:  J.  Bart 
Campbell,  1296  National  Press  Club 
Building.  Chicago  Correspondent:  Mrs. 
Lucile  Brian  Gilmore,  30  North  Dear¬ 
born  Street. 


International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  brat 
Saturday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 
Market  Guide  containing  information 
on  1,400  newspaper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page — 9  x  12  inches— or  168 
agate  lines  (13  ems)  on  four  columns 
— or  a  total  of  672  agate  lines  to  the 
page.  Largest  type  page  in  the  business 
paper  field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 


Sue 

Agate 

Linea 

1 

Time 

TiinM 

IZ 

Timeg 

26 

Timet 

S2 

Timet 

1  Page 

672 

$258 

$225 

$200 

$190 

$168 

'/4  Page 

336 

140 

120 

110 

100 

95 

■4  Page 

168 

75 

70 

65 

60 

55 

%  Page 

84 

SO 

45 

40 

33 

30 

A  Page 

42 

30 

25 

20 

17 

16 

The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per 
agate  line  one  time;  60c  per  agate  line 
four  times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

('barter  member  of  the  Audit  Bureau 
of  Circulations  with  a  certified  net  paid 
“A.B.C.”  circulation  as  follows: 


Six  Monthg 
Ending 

Net 

Paid 

Total  DU- 
tribntion 

Dec.  3l8t,  1927 

8,220 

9,546 

Dec.  Slst,  1926 

7,014 

8,015 

f)ec.  3181,  1925 

6,363 

7,708 

Dec.  3l8t,  1924 

5,711 

6,488 

broken  collar  bone  and  other  injuries  in  editor  of  the  Jewish  Civic  Leader 
an  automobile  accident  recently.  Miss  Gertrude  Levine  of  Worcester  « 

Richardson  Gibbs,  formerly  connected  York,  April  28. 

with  a  New  Orleans  newspaper,  is  now  Harry  O.  Monahan,  for  the  last  two 
on  the  reportorial  staff  of  the  Richmond  years  with  the  Des  Moines  (la.)  Registtr 
(Va.)  Times-Dispatch.  mid  Tribune-Capital  as  head  of  the  mail 

Hampton  C.  Godbe  has  become  real  Carl  Sandburg,  poet  and  biographer  subscription  departm^t,  and  Miss  Mar- 

estate  reporter  for  the  Salt  Lake  C%ty  ^  member  of  the  editorial  staff  of  the  Ktierite  Thomas,  of  Des  Moines,  May  3, 
Telegram.  Chicago  Daily  News,  has  been  chosen  to  Rev.  Thomas  W.  Houston,  editor  of 

J.  T.  McCully,  formerly  of  the  San  present  the  Phi  Beta  Kappa  poem  at  the  Middle  Park  Times,  Hot  Sulpha 

Antonio  Evening  News  copy  desk,  has  Harvard  University  June  22.  He  will  Springs,  Col.,  and  Mrs.  Ida  May  Linder 

resigned  to  be  press  agent  for  Luna  Park,  read  his  new  poem,  “Good  Morning,  recently.  ’ 

Houston.  He  was  succeeded  by  “Dutch”  America.”  John  H.  Middleton,  editor  of  the  Padn 

.  .  Stephen  Humphrey,  of  copy  desk  of  (Okla.)  Sun,  to  Miss  Stella  Hastings  of 

Henry  Noll,  dean  of  Madison  _  (Wis.)  Memphu  Press-Scimitar,  now  is  assistant  Jonesboro,  Tex. 
newspaper  men,  has  returned  to  his  duties  city  editor  of  Knoxville  News-Sentinel.  Miss  Mary  Ann  Ballanfante  of  I 

as  city  hall  reporter  for  the  State  Humphrey  came  to  Press- Scimitar  from  Jolla,  Cal.,  to  Waldo  Drake  ina'ritin» 

Journal.  He  went  to  Vienna,  Austria,  little  Rock  (Ark.)  Gazette.  editorial  staff  of  the  Los  Angeles  (Cah 

two  months  ago  and  was  married.  Edmund  Times,  May  13. 

Lyall  H.  Hill,  formerly  of  the  re-  Booth,  publisher  of  the  Grand  Rapids  Marion  R.  Cracraft,  city  editor  of  ifc. 

portCM-ial  staff  of  the  Waterbury  (Conn.)  Press,  has  left  the  Conde  Nast  Publish-  Ponca  City  (Okla.)  News,  and  Mh. 

American,  has  been  made  promotion  fng  Company  and  joined  the  staff  of  the  Ethelda  Dewey  of  Ponca  City  Anril  » 
editor  of  the  Re  publican- American.  j^ew  York  Times.  .  _  ‘  * 


PERSONALS 


(Continued  from  page  33) 


John  L.  Severance,  police  reporter  for 
the  Waterbury  ((3onn.)  American,  is 
spending  a  vacation  of  six  weeks  in  South 
.America. 

E.  C.  Hale,  formerly  telegraph  editor 
of  the  Salt  Lake  Trilmne,  has  been  ap¬ 
pointed  head  of  the  copy  desk  of  that 
paper. 

Steve  Moloney,  assistant  city  editor. 
Salt  Lake  Tribune,  has  been  appointed 
promotion  manager  of  that  paper. 

Calmer  Browy,  of  the  editorial  staff 
of  the  Madison  (Wis.)  Capital  Times, 
has  announced  his  engagement  to  Miss 
Eleanor  T.  Williams,  Madison,  a  fresh¬ 
man  at  the  University  of  Wisconsin. 

John  Culnan,  of  the  Madison  (Wis.) 
State  Journal,  is  author  of  a  poem, 
“Semper  Fidelis,”  a  narrative  ball  of  the 
Marines,  which  has  been  published  in 
book  form. 

Clifford  B.  Knight,  formerly  cartoon¬ 
ist  for  the  Bridgeport  Star,  and  before 
then  connected  with  the  old  New  York 
Mail,  has  established  a  publicity  bureau 
in  Hartford,  Conn. 

James  H.  Burke,  sporting  editor  of  the 
Brockton  (Mass.)  Daily  Evening  En¬ 
terprise,  addressed  the  Brockton  Lions 
club  April  16. 

Alfonso  Johnson,  for  four  years  busi¬ 
ness  editor  of  the  Dallas  News  and 
Journal,  has  moved  to  Tulsa,  Okla.,  as 
vice  president  and  general  manager  of 
the  Refrigerator  Sales  Corporation.  Mr. 
Johnson  was  formerly  business  manager 
of  the  Japan  Advertiser,  Tokio. 

Cena  S.  Morgan,  until  recently  pub¬ 
lisher  of  the  Lyford  (Tex.)  News,  is 
now  editor  of  the  Yoakum  (Tex.)  Daily 
and  Weekly  Herald,  succeeding  T.  H. 
Richter,  who  is  in  business  at  Pearsall, 
Tex. 

Floyd  H.  Linn,  who  has  been  city  editor 
of  the  lola  (Kan.)  Daily  News,  has 
moved  to  Neosho  Falls,  Kan.  to  the 
Four  Counties  Paper,  Neosho  Falls, 
Linn  is  succeeded  by  Guy  P.  Webb, 
formerly  of  Elnid,  Okla. 

Alfred  S.  O’Brien,  former  city  editor 
of  the  Bridgeport  Post,  has  replaced 
Andrew  McClean  Parker  as  managing 
editor  of  the  Bridgeport  Sunday  Herald. 

Oliver  F.  Lincoln,  for  the  past  20  years 
a  reporter  and  desk  man  on  several  Con¬ 
necticut  and  Rhode  Island  dailies,  and 
more  recently  telegraph  editor  for  the 
Bridgeport  Times-Star,  has  joined  the 
Bridgeport  Sunday  Herald  as  a  reporter. 

“Suds”  Bridge,  former  star  hockey 
player  on  the  old  “Yankee”  team,  and  at 
one  time  sports  writer  on  the  Bridgeport 
Star  and  also  the  Danbury  Times,  is 
playing  in  vaudeville. 

Kirk  E.  Latta,  for  eight  years  a  mem¬ 
ber  of  the  editorial  staff  of  the  Tulsa 
(Okla.)  World,  has  resigned  to  become 
secretary  to  Dan  W.  Patton,  Tulsa 
mayor-elect. 

(jeorge  S.  Larrimore,  has  resigned  as 
editor  and  manager  of  the  Wellsburg 
(W.  Va.)  Daily  Herald,  to  assume  charge 
of  a  new  weekly  publication  to  be  known 
as  the  Brooke  County  Record  the  first 
issue  of  which  will  be  published  Friday, 
May  18. 

Don  Seism,  managing  editor  of  the 
Evansville  (Ind.)  Courier,  suffered  a 


Percival  Motmtain,  copy  reader  for  the 
Cleveland  Plain  Dealer,  is  back  at  his 
desk  after  a  six  weeks’  illness. 

Fred  Hinz  has  been  advanced  to  slot 
man  on  the  copy  desk  of  the  St.  Louis 
Times. 

John  S.  Williams,  Charles  Marthe  and 
William  Abbott  have  left  the  copy  desk 
of  the  New  York  Herald  Tribune,  and 
Harry  M.  Belcher,  Linton  L.  Davies, 
John  G.  Peterson  and  Allan  Finn  have 
joined.  Allan  Finn,  who  was  formerly 
on  the  Herald  Tribune  desk,  has  just  re¬ 
turned  from  Paris,  where  he  was  asso¬ 
ciated  with  the  Paris  Herald. 

Herbert  Asbury,  of  the  night  rewrite 
staff  of  the  New  York  Herald  Tribune, 
who  has  been  in  Mt.  Sinai  Hospital  for 
the  past  month  as  a  result  of  an  opera¬ 
tion,  left  the  hospital  on  May  9  and  will 
leave  shortly  for  Columbia,  Mo.,  to  re¬ 
cuperate  at  the  home  of  his  sister. 

Whitney  Bolton,  staff  member  of  the 
New  York  Herald  Tribune,  and  his  bride, 
formerly  Miss  Frances  Schiff,  who  was 
also  a  member  of  the  Herald  Tribune, 
are  spending  their  vacation  visiting  with 
Mr.  Bolton’s  family  in  Spartanburg, 
S.  C. 

Edward  Hope  Coffey,  Jr.,  who  con¬ 
ducts  the  column  “The  Lantern”  for  the 
New  York  Herald  Tribune,  and  Mrs. 
Coffey,  are  parents  of  a  son,  Edward 
Hope  Coffey,  3rd,  born  April  20. 

George  P.  Marsh,  city  editor  of  the 
St.  Louis  Times,  has  resigned  to  go  into 
the  publicity  game.  He  will  work  with 
Ledbetter  &  Marshall  of  St.  Louis  in 
handling  the  $75,000,000  road  bond  pub¬ 
licity.  The  bond  issue  is  to  be  voted  on 
at  the  November  election  in  Missouri. 

Harry  F.  Niemeyer,  dramatic  and 
movie  critic  of  the  St.  Louis  Post-Dis¬ 
patch,  is  preparing  to  make  his  annual 
migration  to  France.  This  year  he  has 
leased  a  launch  and  will  spend  three 
months  examining  canals  and  riverways 
of  France. 

Sam  O’Neal,  formerly  of  the  St.  Louis 
Post-Dispatch,  is  back  from  the  South¬ 
west  to  do  rewrite  work  on  the  St.  Louis 
Star. 

Bill  Quigley  of  the  St.  Louis  Post- 
Dispatch  copy  desk  is  recovering  from  a 
six  months’  illness. 

Aaron  G.  Benisch,  political  writer  for 
the  St.  Louis  Times,  is  recovering  from 
a  recent  illness. 


WEDDING  BELLS 

'T'HOMAS  LINCOLN  KERNEY,  son 
of  James  Kemey,  owner  of  the  Tren¬ 
ton  (N.  J.)  Times,  was  married  April  30 
to  Anne  Walton. 

Allan  B.  MacMurphy,  editorial  writer 
and  columnist  on  the  Waterbury  (Conn.) 
Republican,  to  Mrs.  Leona  Pendleton, 
April  28.  Mr.  MacMurphy  formerly  was 
connected  with  the  New  Haven  bureau  of 
the  Associated  Press  and  worked  for 
several  years  on  the  Springfield  (Mass.) 
Republican  and  the  Worcester  (Mass.) 
Telegram. 

Miss  Catherine  Dubell,  secretary  to  the 
general  manager  of  the  Waterbury 
(Conn.)  Republican  and  American,  May 
8  to  Thomas  J.  Miller  of  New  York  Gty. 
Joel  J.  Levenson  of  Worcester,  Mass., 


SPECIAL  EDITIONS 

QRANGE  (Cal.)  DAILY  NEWS, 
30-page  Twentieth  Anniversary  tdj. 
tion,  April  25. 

Boston  (Mass.)  Evening  Transcript 
Annual  Spring  Real  Estate  Issue,  Satur¬ 
day,  April  28. 

Brockton  (Mass.)  Daily  Evening  En¬ 
terprise,  Better  Homes  Week  Section,  six 
pages,  April  25. 

Boston  (Mass.)  Sunday  Herald,  Home 
Beautiful  Section,  16  pages,  April  29. 

Boston  (Mass.)  Sunday  Globe,  Home 
Beautiful  Section,  six  pages,  April  29. 

The  Bloomington  (Ind.)  Evenii^ 
World  on  April  30  printed  an  art  edition 
authorized  by  the  (Community  Art  asso¬ 
ciation,  to  mark  Art  Week,  April  29  to 
May  5.  The  paper  consisted  of  three 
sections,  two  of  which  were  devoted  en¬ 
tirely  to  a  consideration  of  art  in  its 
many  phases. 

The  Duncan  (Okla.)  Eagle  published 
a  20-page  industrial  and  dairy  conven¬ 
tion  edition.  May  3.  Lee  Woods  is  pu^ 
lisher  of  the  Eagle. 

McCook  (Neb.)  Daily  Gazette,  16- 
page  Agricultural  and  Industrial  Edition, 
May  7. 


NEW  PLANTS  AND  EQUIPMENT 

^HE  Wilmington  (Del.)  Every  Eu- 
ning  has  received  a  new  Goss  press 
which  is  to  be  installed  in  the  paptfs 
new  home,  which  is  nearing  completion 
It  is  expected  that  the  new  plant  will  be 
in  operation  early  in  July. 

The  Belleville  (Kan.)  Telescope  moved 
into  its  new  plant  April  28.  Additional 
machinery  and  equipment  were  installed 
and  the  newspaper  was  increased  to  seven 
columns.  The  special  “new  home”  edi¬ 
tion  issued  last  week  contained  28  pages. 
.\.  Q.  Miller  is  editor. 

The  Santa  Monica  (Cal.)  Outlook,  n- 
cently  purchased  by  (^1.  Ira  C.  Gpley, 
and  one  of  the  Copley  chain  of  California 
newspapers,  has  purchased  valuable  Santa 
Monica  property  for  improvement  with 
a  newspaper  plant.  Plans  have  been 
drawn  for  a  new  newspaper  building  for 
the  Outlook,  it  is  understood. 


CHANGES  OF  OWNERSHIP 

'T'HE  Texarkana  (Ark.-Tex.)  Tm 
City  News  was  sold  last  week  by  is 
founder,  M.  E.  Melton,  to  Edward  L 
Campbell,  recently  connected  with  the 
Clarksville  (Miss.)  Daily  Register.  Mr 
Campbell  will  act  as  editor  of  the  Twin 
City  News  and  assume  charge  May  H. 

Rockville  (Mo.)  Ledger  has  been  s(^ 
by  Miss  Florence  Marriott  to  Ira  ?- 
Franklin,  owner  of  the  Appleton  Citf 
Journal,  who  will  manage  both  pap^ 
Mrs.  Kate  Kramm  will  continue  as  editor 
of  the  Leader. 

Walter  P.  McGuire,  of  I^peer,  MkL 
has  acquired  the  Southside  New,  • 
weekly  newspaper  published  at 
burg,  Va.,  and  the  Petersburg  Printw 
and  Stationery  Company.  Mr.  Mcfjoht 
purchased  the  business  from  Fred  b 
Reaves,  Sr.,  who  has  been  operating  the 
plant  for  about  20  years. 

(Continued  on  page  36) 
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Proves  Conclusively  That  the 
People  of  Your  Community  Do 
Read  Advertisements^^ — 
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BAK.no 
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President  of  Calumet  Baking  Powder  Company  tells  kow 
Binghamton  became  one  of  the  strongest  Calumet 
cities  in  New  York  State  in  a  few  months 
— Praises  the  Binghamton  Press 


Pay  a  visit  to  almost  any  home  within  the  confines  of  the  rich  Bing¬ 
hamton  Market.  The  chances  are  you’ll  find  The  Binghamton  Press 
on  the  living  room  (able  and  a  package  of  Calumet  on  the  pantry  shelf. 

The  Calumet  Baking  Powder  Company  has  built  a  tremendous  vol¬ 
ume  of  sales  in  the  Binghamton  Market.  It  has  done  this  through  sheer 
luality  of  its  product— coupled  with  keen  merchandising  policies. 

The  Binghamton  Press  has  been  one  of  the  dominant  factors  in  sain¬ 
ing  distribution  and  developing  rapid  turnover  for  Calumet,  as  the  let¬ 
ter  here  reproduced  testifies.  Advertising  in  The  Binghamton  Press 
wins  the  confidence  of  the  retail  merchant  because  he  knows  The  Bing¬ 
hamton  Press  holds  the  confidence  of  HIS  CUSTOMERS. 

The  Press  is  an  evening  newspaper  that  the  women  read  as 
faithfully  as  the  men.  They  are  interested,  swayed,  sold  by  it. 
The  Press  is  their  newspaper,  just  as  it  is  the  men’s  newspaper 
-just  as  it  is  the  newspaper  of  all  the  buyers  in  this  thriving 
community. 

^  For  years  The  Press  has  spared  no  expense,  no  trouble,  no 

\  ingenuity  to  hold  their  interest — to  win  their  con&dence — to  in- 

^  spire  their  enthusiutic  support.  In  other  words,  The  Press*  gen- 

^  eral  policy  has  been  deliberately  moulded  to  appeal  as  forcefully 

to  the  women  as  to  the  men. 


Calumet  Baking  Powder  is  a  good  product.  Without  advertisingof 
.my  kind  it  undoubtedly  would  have  wron  success  In  this  market.  The 
Binghamton  Press  merely  helped  to  shorten  the  time  and  emphasize 
the  success. 

.Any  article  for  which  there  is  a  demand,  or  for  which  a  demand 
may  be  created,  is  advertisable  in  the  Binghamton  Market.  The  Press 
is  an  economical  means  for  reaching  the  greatest  number  of  potential 
buyers  at  least  possible  effort.  • 


During  the  month  of  January,  1 928,  The  Binghamton  Press  carried 
more  national  advertising  accounts  than  any  other  New  ^'ork  State 
newspaper  outside  of  New  York  City,  except  Buffalo 

It  is  the  third  most  important  newspaper  in  the  United  States  from 
a  standpoint  of  coverage,  reaching  more  than  98%  of  the  homes  in  its 
own  zone  through  its  own  carrier  boy  delivery  system. 


The  Binghamton  Press 


Above  All,  a  Home  Newspaper 


Editor  &  Publisher  and  "the  Fourth  Estate  for  May  12,  1928 


C  i 


>  , 


-  *•  / 

■/' 

(  (  ' 


/ 

-  / 


PERSONAL 

I  (Continued  from  fa  go  34)  i 

Highland  Park  (.Cal.)  Ncu’S-Hcrald, 
semi-weeklv,  established  in  ld05,  has  been 
sold  by  R.  T.  McCabe  to  Oliver  B. 
Jaynes,  formerly  of  the  Tuscan  (Ariz.) 
Citisen.  M.  C.  Moore,  Beverly  Hills, 
Pacific  Coast  representative  of  Palmer, 
DeWitt  &  Palmer,  represented  both 
buyer  and  seller. 

Carl  Sexauer,  who  recently  purchased 
the  Perry  (la.)  Press,  has  bought  the 
JcMnaica  (la.)  Journal  from  E.  L. 
Estey  and  will  consolidate  the  Jamaica 
plant  and  paper  with  his  Perry  paper, 
leaving  Jamaica  without  a  newspaper  for 
the  first  time  in  two  decades. 

Ernest  R.  Woodward  of  Toi^ka,  Kan., 
has  purchased  the  Oberlin  Times  from 
Lee  Meadows,  editor  and  owner. 

B.  Arp  Lowrance,  publisher  of  the 
Mecklenburg  (N.  C. )  Times,  and  field 
secretary  of  the  North  Carolina  Press 
Association,  has  taken  over  and  will  here¬ 
after  publish  the  Mount  Holly  Netas. 

James  Hovey,  formerly  engaged  in 
newspaper  work  at  Marietta  and  Cam¬ 
bridge.  Ohio,  has  purchased  the  CaJd- 
well  (O.)  Republican-]  oumal  from 
Arthur  N.  Dowling,  who  has  published  it 
for  the  past  eleven  years. 

The  Rock  Spring  (Wyo.)  Rocket  was 
sold  by  Lester  C.  Baker  to  Robert  Wil¬ 
son.  Baker  owns  the  Kemmerer  (Wyo.) 
Gasetle,  and  will  devote  his  whole  time  to 
it.  Wilson  was  associate  editor  of  the 
Rocket. 

Ilrady  (Tex.)  Daily  and  Weekly  Sen¬ 
tinel  has  been  purchased  by  Dan  Huffor. 
editor  of  the  Masati  (Tex.)  Maverick, 
with  the  announcement  that  the  daily 
publication  would  be  suspended. 

George  H.  Straight  of  Jamestown  has 
purchased  a  50  per  cent  interest  in  the 
Cattaraugus  (N.  Y.)  Times,  and  will  be¬ 
come  associate  editor  of  that  newspaper. 

Winthrop  S.  Tuttle,  formerly  of  the 
New  York  Daily  Nnes,  merchandis¬ 
ing  department,  has  purchased  the  Oneida 
(N.  Y.)  Daily  Dispatch  from  W. 

Stanley  Child.  The  Dispatch  was 
launched  as  a  daily  paper  June  1,  1926. 
The  Thomas  E.  Gark  Co.  will  continue 
to  represent  the  Daily  Dispatch  in  the 
National  field. 

J.  B.  Snider,  of  Senatobia,  Miss.,  re¬ 
cently  purchased  the  Oxford  (Miss.) 
Eagle  from  CJeorge  W.  Williams,  editor 
and  publisher.  Snider  is  owner  and  pub¬ 
lisher  of  the  Senatobia  Democrat  and  a 
member  of  the  lower  house  of  the  Legis¬ 
lature. 

NEW  PUBLICATIONS 

A  NEW  weekly,  the  Delaware  Coast 
News  of  Rehoboth  Beach,  has  been 
started  by  John  R.  Ingram. 

Daily  Siskiyou  News,  published  in 
Yreka,  (3al.,  starts  May  15.  Only  daily 
in  Siskiyou  County:  heretofore  a  weekly 
for  50  years.  Will  hereafter  be  both 
daily  and  weekly. 

The  Southeast  Portland  Index  is  a  new 
weekly  which  made  its  appearance  at 
Portland.  Ore.,  this  month.  C.  H. 
Crockard,  life  long  printer  and  newspa¬ 
per  man,  is  editor  and  publisher. 

SCHOOLS 

^HARLES  E.  MILLS  of  Gticago  was 
named  editor  in  chief  of  the  Daily 
mini,  student  newspaper  at  the  Univers¬ 
ity  of  Illinois,  for  next  year,  at  a  recent 
meeting  of  the  board  of  control.  Frank 
E.  Schooley  was  named  chief  news  edi¬ 
tor  ;  John  T.  Schaeffer,  chief  editorial 
writer;  Alice  M.  Oathout,  woman’s  edi¬ 
tor,  and  Henry  Molden.  sports  editor. 
George  H.  Turner  was  appointed  business 
manager. 

Nathaniel  B.  Keith,  a  1925  graduate  of 
Shaw  High  School,  Cleveland,  O.,  has 
been  elected  editor  in  chief  for  1928-29  of 
the  Broivn  Daily  Herald,  undergraduate 
publication  of  Brown  University. 

Qeveland  school  papers  carried  away 
the  lion’s  share  of  honors  from  the  an¬ 
nual  interscholastic  publications  contest 
conducted  by  the  School  of  Journalism 


of  Ohio  State  University,  at  Columbus. 
The  Beacon,  South  High  School,  of 
Cleveland  was  judged  the  best  paper  of 
its  type  in  Ohio ;  the  Lincoln  Log  of 
Lincoln  High  School.  Cleveland,  got 
second  award,  and  the  Lakewood  (O.) 
Times  came  in  for  third  award. 

.-\nnual  Journalism  day  of  Parsons 
college  will  be  held  May  11.  Gard¬ 
ner  Cowles.  Jr.,  managing  editor  of  the 
Des  Moines  Register.  Dr.  I'rank  Luther 
Mott,  head  of  the  school  of  journalism. 
University  of  Iowa,  and  H.  J.  Metcalf, 
director  of  information  service  of  the 
Iowa  State  College  at  .-Knies.  will  give 
addresses. 

.■Mumni  and  under  graduates  of  the 
Columbia  University  Schot.l  of  Journal¬ 
ism  will  gather  on  ^lay  19  at  the  faculty 
club  on  the  Columbia  campus  for  their 
annual  meeting  and  dinner.  The  pro¬ 
gram  planned  for  this  year  is  a  series  of 
brief  talks  by  interesting  members  of  the 
alumni.  Clara  Sharpe  Hough,  alumni 
president,  and  Merryle  Stanley  Rukeyser. 
past  president,  are  directing  the  affair 
assisted  by  a  senior  class  committee. 

Establishment  of  a  press  building  on 
the  campus  of  Oklahoma  .Agricultural 
and  Mechanical  college  has  been  an¬ 
nounced.  A  two-story  brick  building 
will  house  all  campus  publications  next 
year.  New  equipment  also  will  be  added. 

The  newly  elected  managing  board 
takes  ccmtrol  of  the  New  York  Cnivers- 
ity  Daily  Ne^cs  starting  with  the  issue  of 
Monday,  May  7.  It  consists  of  Fred 
Baum,  editor;  Henry  \V.  Levy  and  Ira 
Glucksman,  managing  editors;  James 
Roach,  news  editor;  Sidney  E.  Kaplan, 
sports  editor ;  Robert  Bernhard,  adver¬ 
tising  manager ;  and  Benjamin  Heffner, 
business  manager.  .All  are  members  of 
the  class  of  19^. 

Fourth  Estate  Club  of  New  A’ork 
University  selected  officials  for  the  1928- 
29  term  .April  26.  James  Roach  was 
named  editor;  Henry  Rothman,  manag¬ 
ing  editor ;  G.  Paul  Haase,  copy  editor ; 
and  Sidney  Blank,  promotion  manager. 
Loren  H.  Milliman  of  the  journalism 
faculty  consented  to  remain  as  advisory 
editor.  (3n  May  10,  the  club  is  to  spon¬ 
sor  the  showing  at  the  university  of  the 
film  “.A  Trip  Through  the  New  York 
Times." 

Control  of  the  Daily  Maroon,  student 
newspaper  at  the  University  of  (Chicago, 
has  been  put  in  the  hands  of  the  faculty, 
after  three  years  of  conflict  between  the 
undergraduate  council  and  the  editors  and 
business  managers  of  the  newspaper. 
Under  the  new  arrangement,  the  super¬ 
visory  board  will  have  charge  of  all 
finances. 

The  Oklalumui  Daily,  student  publica¬ 
tion  of  the  University  of  Oklahoma  at 
Norman,  recently  published  a  special 
summer  school  edition  in  magazine  form. 
It  is  intended,  primarily,  for  school  su¬ 
perintendents,  principals,  teachers  and 
high  school  graduates  who  will  attend 
the  summer  school  session  of  the  uni¬ 
versity. 

NEW  SAN  ANTONIO  M.  E. 

N1  Dwight  Allison  Succeeds  Barrett, 
Now  with  Register-Tribune 

N.  Dwight  .Allison  has  been  namerl 
managing  editor  of  the  San  Antonio 
Light,  Hearst  daily,  succeeding  P.  M. 
Barrett,  resigned.  Barrett  has  gone  to 
Des  Moines  to  join  the  Register-Tribune 
sxTidicate. 

.Allison  has  served  as  news  editor  of 
the  Light  for  the  past  two  years.  He 
formerly  was  Sunday  editor  of  the  Fort 
Worth  Record  and  news  editor  of  the 
Oakland  Post-Enquirer.  He  is  a  grad¬ 
uate  of  DePaw  University  and  during 
the  World  War  served  with  the  Royal 
Flying  Corps. 

NEW  SAPULPA  DAILY 

V..  M.  Skaggs,  publisher  of  the  Creek 
County  Democrat  at  Shamrock,  Okla.. 
will  begin  publication  of  a  third  daily  in 
Sapulpa.  Okla.. — the  Sapulba  Star — May 
13.  The  Star  will  be  published  every 
afternoon  except  Saturday,  and  Sunday 
morning.  It  will  receive  the  .Associated 
Press  leased  wire  report. 


INJURED  EDITOR  CARRIES  ON 


Even  though  he  is  laid  up  with  a 
fractured  hip  and  ankle,  J.  J.  Jor¬ 
dan,  editor  of  the  Fargo  (N.  D.) 
Blade,  whose  name  has  been  con¬ 
nected  with  the  newspaper  business 
in  the  northwest  for  55  years,  con¬ 
tinues  his  writing  at  home  although 
he  is  going  on  his  81st  year.  Mr. 
Jordan  celebrated  his  80th  birthday 
March  18. 


PUBLISHERS  INVITE  COOUDGE 

John  S.  Cohen  and  Gov.  Byrd  Tell 
Advantages  of  Their  Sections 

John  S.  Cohen,  publisher  of  the  At¬ 
lanta  (Ga.)  Journ^,  recently  presented 
President  Coolidge  with  weather  data  to 
show  that  the  average  temperature  on 
Sapelo  Island,  off  the  coast  of  Georgia,  is 
suitable  for  a  pleasant  summer  vacation. 
Cohen  urged  the  President  to  accept  the 
invitation  of  Howard  Coffin,  president 
of  the  Hudson  .Automobile  Company,  to 
make  his  summer  White  House  on  that 
Island. 

Governor  Harry  Flood  Byrd,  publisher 
of  the  Harrisonburg  (Va.)  Nezvs-Record 
and  Winchester  (Va.)  Star,  recently 
called  on  President  Coolidge  at  the  White 
House  and  offered  him  the  use  of  the 
Swannanoa  Country  Club,  vast  country- 
estate  in  the  Blue  Ridge  Mountains  of 
Virginia,  as  his  summer  residence. 


Suggestion  for  a  revised  Boston  coat 
of  arms ;  .A  stork,  couchant.  on  a  field 
of  asterisks. — Edu-ard  Hope  in  Neto  York 
Herald-Tribune. 

.An  authority  on  the  subject  declares 
the  air  of  Chicago  contains  15,300  par¬ 
ticles  of  dust  to  the  cubic  foot,  although 
there's  a  possibility  his  calculations  in¬ 
clude  shrapnel. — Windsor  (Ont.)  Border 
Cities  Star. 

An  English  woman  golfer  has  been 
barred  from  the  game  for  claiming  a 
lower  score  than  she  rea'ly  made.  Looks 
like  discrimination  on  account  of  sex. — 
Elorcncc  (.Ala.)  Herald. 

Poise  is  the  quality  that  enables  you 
to  buy  a  new  pair  of  shoes  without  seem¬ 
ing  to  be  aware  of  the  hole  in  your  sock. 
—  Vancouter  (B.  C.)  Sun. 

Who  remembers  when  you  could  step 
into  the  middle  of  the  street  to  shake 
your  fist  at  a  disappearing  motorist  with¬ 
out  being  cut  down  from  behind? — 
.Mount  Clemens  (Mich.)  Daily  Leader. 

Scientists  have  been  unable  to  determine 
what  causes  sleep.  Some  preachers  are 
also  puzzled  over  the  phenomenon. — 
Florence  (Ala.)  Herald. 


WILEY  LAUDS  CAMERA 
AS  NEWS  MEDIUM 

Trace*  Development  of  Picture*  ^ 
Newspaper*  in  Address  Before 
Camera  Club — Says  Use  ia 
Advertising  Educates 
Public  Taste 

The  news  picture  is  making  j  j-i 
contribution  to  contemporary  educatke 
and  a  contribution  to  history  as  wdi 
Louis  Wiley,  business  manager  of  (j,. 
New  York  Times  told  the  Camera  (M 
New  York  City,  in  an  address  .M^ 
Pictures  supply  a  news  element  beytui 
the  printed  word,  Mr.  W  iley  said,  aui 
attributed  to  the  public  demand  for  tl« 
clement,  the  “extraordinary  enterprise  of 
photographic  news  services  in  the  pn 
25  years.” 

"Until  three  years  ago,”  Mr.  Wfc 
said,  “the  news  flash  always  outsped  the 
picture  by  days.  We  might  have  nets 
of  an  event  on  the  Pacific  Coast  in  j 
few  seconds,  and  we  waited  for  the  fag. 
est  trains,  or  in  rare  cases  the  aeropUi*, 
to  bring  the  pictures  across  the  cont^ 
Now  the  telegraphic  transmission  of 
photographs  is  perfected,  and  wirefcn 
transmission  across  the  ocean  is  in  o*. 
eration.  Only  recently  we  were  shodej 
to  read  in  our  morning  newspapers  the 
full  story  of  the  collapse  of  the  Fran- 
cisquito  Dam  in  California,  bringig 
death  to  four  hundred  persons.  In  tk 
same  morning  newspapers  that  carried 
the  first  story  was  a  striking  picture  ol 
the  central  section  of  the  dam  standiig 
like  an  enormous  tombstone  amid^ 
desolation  of  the  valley.  W’e  read  the 
story  of  the  disaster  with  a  clearer  com¬ 
prehension  because  of  the  news  photo¬ 
graph.  The  first  pictures  of  the  Sa 
Francisco  earthquake  and  fire  we 
nearly  a  week  in  reaching  New  York." 

Among  other  great  camera  achit^■^ 
ments  of  recent  years,  Mr.  Wiley  men¬ 
tioned  the  story  of  Tut-.Ankh-Amen,  the 
polar  and  trans-.Atlantic  flights,  the 
Roosevelt  search  for  ovis  poli,  the  jt- 
tempt  to  climb  Mt.  Everest,  and  othw 
expeditions  in  Africa,  Greenland.  New 
Guinea,  and  Komodo,  island  home  of  the 
giant  lizard. 

.Mr.  Wiley  suggested  that  some  grejt 
university  should  begin  the  work  of  col¬ 
lecting  photographs  of  great  current  his¬ 
torical  events  as  a  camera  record  of  this 
time.  He  referred  to  the  service  of  the 
camera  to  advertising  as  follows: 

“In  advertising,  too,  the  camera  coo- 
stantly  wins  greater  triumphs.  If  r 
omit  the  finest  portrait  work,  the  most 
striking  examples  of  the  camera  worker) 
art  is  certainly  to  be  found  in  modem 
advertising.  I  am  daily  impressed  with 
the  extraordinary  beauty  and  boldness  (f 
composition  of  the  photographs  illustrat¬ 
ing  the  advertisements  in  our  news¬ 
papers  and  magazines  every  day.  This 
use  of  illustration  in  advertising  as  much 
as  any  one  factor  is  responsible  for  die 
increased  public  interest  in  beauty  and 
artistic  appearance  of  what  it  buys.  The 
great  sales  value  of  attractive  appear¬ 
ance  is  powerfully  used  in  photographic 
advertising  illustrations.” 


JOIN  N.  Y.  NEWS  STAFF 

Warren  Rinenberg  and  William  E 
Randall  joined  the  advertising  depart¬ 
ment  staff  of  the  New  York  Daily  .Vrat 
last  week.  Mr.  Rinenberg  was  for  the 
past  two  years  advertising  manager  of 
Elite  Styles  Magazine  and  prior  to  that 
was  connected  with  the  New  Eod 
.  tmerican  and  the  Detroit  Times.  He 
will  specialize  in  textile  and  womeos 
wear  accounts.  Mr.  Randall  will  work 
primarily  on  grocery  accounts.  He 
formerly  space  buyer  for  the  Joseph 
Richards  Company,  and  for  the  past  six 
months  was  on  the  national  advertisiH 
staff  of  the  New  York  .American. 


IDAHO  WEEKLIES  MERGE 

The  Nezvs  and  Tribune  of  CaldwA 
Idaho,  have  merged,  the  new  paper  to  be 
know-n  as  the  Caldwell  News-Tribmt 
The  paper  will  be  published  twice  weekly 
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7h»  3harl««  Fartloa*  Company, 
OooUaatal  Balldlnn, 
lollaiiapolla,  Indiana. 


For  tha  third  eonsacutlTa  tlna  your  company  haa  put  on  for  ui  a 
•uooaatful  olroulatlon-hulldlni?  eampalsa  and  1  faal  that  aaothar  lattar  of 
congratulation  Is  dua  you  upon  tha  completion  of  this  third  tuccass. 

This  1926  campaign  surpassod  all  onr  azpectatlona.  Tlth  tha 
snallast  prisa  -list  aa  arer  usad,  at  tha  loaaat  cost  to  us  in  our  axparlanoa, 
in  tha  nlddla  of  wlntar  In  tha  lake  Erie  section  of  Northwestern  Pannsylranla, 
with  buslnasa  conditions  In  Tarran  not  up  to  atandard,  after  tha  use  of 
praralias  and  Insuranca,  and  within  a  few  weeks  of  tha  close  of  another  rival 
newspaper  oampalgn  —  you  have  scored  agelnl 

AS  you  will  raoall,  prior  to  your  first  campaign  for  ua  In  1923 
wa  ware  opposed  to  oasipalgna  generally.  At  that  time  we  became  convinced  yon 
lad  worked  out  a  radioally  different  plan  and  thla,  together  with  the  evidence • 
of  remarkable  and  unusual  results  you  had  oons latently  seoured  for  ao  oany 
ether  publishers,  caused  us  to  contract  with  you. 

This  last  service  for  ua  proves  In  no  uncertain  way  that  Partlowe 
Plan  campaigns  with  Partleme  sarvloe  repeat  tlsw  after  time  with  Increasli^ly 
satisfactory  results. 

1  think  more  than  ever  that  yon  have  the  greatest  system  for  getting 
pald-ln-advanoe  olroulatlon  ever  evolved,  and  we  have  had  some  experience  In 
our  forty  years  as  publishers  of  daily  newspapers. 

Our  Partlowe  Plan  oaripaigns  with  Partlowe  service  are  actually  the 
beat  Investments  we  aver  made. 

Tims  after  time  we  have  expressed  our  satisfaction  with  our  results 
from  Partlowe  service  and  three  times  we  have  contracted  for  this  service  and 
been  happily  rewarded.  I  oannot  let  this  most  recent  association  with  you 
olose  without  again  adding  without  reservation  that  we  reoommsnd  The  Charles 
Partlowe  Company  and  tha  Partlowe  Plan  and  sarvloe  to  our  fellow  publishers 
generally  and  would  not,  under  any  elroumatances,  consider  any  business-building 
campaign  with  any  other  than  The  Charles  Partlowe  Company. 
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‘To  Publishers: 


Contracts  for  PARTLOWE  PLAN  campaigns 
are  being  filled  as  rapidly  as  possible  in  the  order 
in  which  bookings  are  made. 

Without  the  slightest  obligation  on  your  part, 
a  letter  or  collect  wire  will  give  you  a  free  Part* 
lowe  scientific  survey  and  analysis  of  your  field 
and  its  possibilities. 


The>JMessrs.  Walker 

But  few  publishers,  in  the  smaller  cities  of  newspaper- 
dom,  have  attained  the  same  degree  of  success  as  has 
rewarded  the  efforts  of  Mr.  S.  E.  Walker,  and  his  two 
supremely  capable  sons,  at  Warren,  Pennsylvania. 

A  magnificient  new  home  for  the  Times-Mirror — 
perhaps  the  most  imposing  structure  ever  builded  for 
the  sole  use  of  a  newspaper  in  a  city  of  14,000  popula¬ 
tion — stands  today  in  Warren,  a  striking  monument  to 
the  outstanding  success  and  material  prosperity  of  its 
publishers.  Modem,  spacious,  beautiful — it  is  one  of  the 
finest  buildings  in  all  Pennsylvania.  Not  surprising  is  it 
that  the  citizenship  of  this  entire  community  is  proud 
of  the  accomplishments  of  “The  Walkers,”  as  they  are 
familiarly  known,  and  their  newspaper  home. 

The  sequential  stages  of  the  transmulation  of  the 
Times-Mirror  from  the  realm  of  the  commonplace  and 
usual,  in  smaller  city  dailies,  to  the  truly  extraordinary 
and  unusual  in  a  highly  competitive  field,  is  the  result 
of  constant  persistence  on  the  part  of  these  publishers, 
a  positive  aggressiveness  and  consistent,  discriminating 
modernization. 

Refusing  to  be  botmd  by  archaic  ideas  and  practices. 
The  Walkers  have  for  years  literally  conducted  a 
research  department,  wherein  new  methods  and  new 
plans  for  increasing  business,  profits  and  service  are 
given  continued  and  thorough  investigation  and  sys¬ 
tematic  study — with  the  result  that  superficialities  are 
rejected,  while  all  that  the  experience  of  other  pub- 
li^ers  has  proven  profitable  is  retained  for  their  benefit. 

Skeptical,  at  first,  back  in  1923,  they  were  convinced 
by  a  preponderance  of  evidence,  from  the  experience  of 
fellow  publishers,  that  intensive  cultivation  of  their 
circulation  field  under  The  Partlowe  Plan  should  be 
highly  profitable.  The  results  of  their  first  Partlowe 
Plan  campaign  were  amazing,  super-satisfying,  con¬ 
clusive. 

Now,  after  the  use  of  three  Partlowe  Plan  campaigns, 
a  three-fold  experience,  with  actual  knowledge.  The 
Walkers,  without  reservation,  without  qualification, 
are  positive  in  their  statement  that  their  three  Partlowe 
Plan  campaigns,  with  accompanying  Partlowe  service, 
are  actually  the  best  investments  they  ever  made  in 
their  forty  years  of  publishing  daily  newspapers.  Their 
leadership  in  their  field  is  unassailable. 

We  are  proud  of  our  associations  with  The  Walkers, 
proud  to  number  them  among  our  clients  and  friends, 
and  happy  to  instance  their  richly  deserved  and  con¬ 
spicuous  success  as  an  example  of  what  may  be  attained 
in  a  highly  competitive  smaller-city  newspaper  field.  It 
is  good  to  be  of  some  little  help  in  furthering  the  progress 
and  profitableness  of  such  a  newspaper  institution. 
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OLD  MASTERS  OF  LITERATURE  WRITE  AD 
COPY  FOR  USED  CAR  DRIVE  . 

J.  F.  Hanratty  of  N.  Y.  Telegram  Preparing  Campaign  to  Pro¬ 
mote  Classified  Advertising  Sale  Uses  Quotations 
from  Masterpieces  in  Appeal  to  Public 


‘NANCY"  A  GIRL  AGAIN 


FIRM  NAMES  WOMah 


^LD  masters  of  English  literature  sup- 
plant  the  modern  copy  writer  in 
a  promotion  campaign  now  being  prepared 
by  J.  F.  Hanratty,  promotion  manager 
of  the  New  York  Evening  Telegram,  to 
attract  the  public’s  attention  to  a  used  car 
sale  to  be  conducted  in  the  classified 
columns  of  the  Telegram  beginning  May 
23. 

A  total  of  nearly  3,000  lines  will  be 
run  by  the  Telegram  in  its  own  display 
space  to  interest  readers  in  the  used  car 
classification.  About  100  dealers  have  con¬ 
tracted  for  space  in  the  section. 

In  preparing  the  promotion  copy,  Mr. 
Hanratty  sought  to  avoid  the  usual 
bromides  constantly  seen  in  newspaper 
office  advertisements  of  this  type.  He 
wanted  to  drive  home  three  points.  First, 
that  the  purchase  of  used  cars  repre¬ 
sented  economy;  secondly,  that  such  pur¬ 
chase  brought  pleasure;  and  thirdly,  that 
ownership  of  an  automobile  was  an  in¬ 
vestment  in  health. 

Instead  of  writing  copy  on  these  points 
himself,  he  went  to  a  book  of  quotations, 
where  he  found  that  long  before  the 
automobile  had  been  invented,  poets, 
philosophers  and  novelists  had  expressed 
these  points  in  pithy  and  pertinent  say¬ 
ings.  He  selected  quotations,  and  will 
use  them  in  the  promotion  series  under 
the  simple  headline  “Words  of  Wisdom.” 

Each  advertisement  will  be  illustrated 
with  motoring  scenes,  and  beneath  the 
quotation,  m<^ern  copy  will  tie  the  old 
idea  up  with  the  purchase  of  used  cars. 
A  unique  feature  of  the  series  is  that  the 
Telegram’s  signature  will  be  subordinated. 
It  was  thought  that  the  campaign  would 
appear  more  dignified,  if  the  newspaper’s 
name  plate  was  kept  in  the  body  of  the 
text  and  in  small  type  rather  than 
prominently  displayed. 

An  example  in  the  series  quotes 
Dryden : 

“Errors,  like  straws  upon  the  surface 
flow 

"He  who  would  search  for  pearls 
must  dive  below." 

The  argument  drawn  from  this  quo¬ 
tation  is  that  the  reader  who  wants  a 
real  bargain  in  used  cars  has  to  look  for 
it  What  better  place  to  look  than  in 
the  New  York  Telegram?  The  Tele¬ 
gram  has  sifted  the  “straws”  and  only 
the  “pearls”  among  re-conditioned  auto¬ 
mobiles  are  to  found  in  its  classified 
section. 

When  Mr.  Hanratty  wanted  to  con¬ 
vince  the  public  in  his  promotion  copy 
that  owning  a  car  gives  pleasure  to  the 
entire  family,  he  quoted  Hawthorne  as 
saying : 

“The  inward  pleasure  of  imparting 
pleasure — that  is  the  choicest  of  all.” 

Other  quotations  deftly  tied  in  with 
the  mundiine  business  of  selling  second¬ 
hand  automobiles  include : 

“To  one  who  has  been  long  in  city 
pent 

“Tis  very  sweet  to  look  into  the  fair 

“.And  open  face  of  heaven,  to  breathe 
a  prayer 

“Full  in  the  smile  of  the  blue  Arma¬ 
ment.” — Keats. 

*  *  * 

“To  hide  true  worth  from  public 
view, 

“Is  burying  diamonds  in  their  mine, 

“All  is  not  gold  that  shines  ’tis  true; 

“But  all  that  is  gold  ought  to  shine.” 

— Bishop. 

*  *  * 

“To  balance  fortune  by  a  fust  expense, 

“Join  with  economy,  magniflcence.” 

— Pope. 

*  *  * 

“Economy  is  a  distinctive  virtue,  and 

consists  not  in  saving,  but  in  selection.” 

—Burke. 


“Health  is  certainly  more  valuable  than 
money,  because  it  is  by  health  that  money 
is  procured.” — Johnson. 

♦  ♦  ♦ 

“Reason’s  whole  pleasure,  all  the 
joys  of  sense, 

“Lie  in  three  words, — health,  peace 
and  competence.” — Pope. 

#  «  « 

“Men  do  not  stumble  over  mountains — 
mostly  molehills.” — Confucius. 

*  *  * 

Mr.  Hanratty  intends  to  introduce  his 
main  promotion  campaign  with  a  week 
of  teaser  copy.  The  teaser  copy  which 
will  start  May  10  is  designed  as  an  ace 
of  clubs,  and  on  different  days  during 
the  week  will  carry  the  statements;  “It 
is  not  a  new  show,”  “It  is  not  a  new  ciga¬ 
rette,”  “It  is  not  a  new  cosmetic,”  “It 
is  not  a  new  cough  mixture,”  “It  is  not 
a  new  breakfast  food,”  “It  is  not  a  new 
movie,”  “It  is  not  a  new  toothpaste.” 

The  final  advertisement  of  the  series, 
still  playing  up  the  ace  of  clubs,  to  tie  the 
series  together,  will  read: 

“But  it  is  an  announcement  of  a  mam¬ 
moth  co-operative  summer  clearance  sale 
of  used  cars,  See  To-Morrow’s  Tele¬ 
gram.” 

Then  the  complete  list  of  dealers  co¬ 
operating  in  the  sale  with  their  addresses 
will  be  published  in  display  space. 

New  Classified  Manager 

Lewis  M.  Nachman  has  been  appointed 
classified  manager  of  the  East  St.  Louis 
(Ill.)  Daily  Journal.  He  was  formerly 
manager  of  the  food  display  advertising 
department  of  the  Kansas  Ciyt  Journal- 
Post. 


Inex  Calloway  Now  Handling  Society  ADVERTISING  MANAGER 

Column  on  N.  Y,  Daily  News  _ 

'  Clara  H.  Zillessen  Will  PUc« 

“Nancy,”  who  writes  society  notes  m  a  ,  w^,  .  .  .  ^ 

breezy  style  for  the  New  York  Daily 
News,  is  a  girl  again.  She  was  a  man 
until  Alec  Rackowe,  who  has  been  writ¬ 
ing  under  that  name  for  the  News  for 
the  past  year,  resigned  and  the  depart- 


Clara  H.  Zillessen  Will 

for  Philadelphia  Electric  Con. ' 
pany — To  Use  Newspapers 
Exclusively 


the  past  year,  resigned  ana  the  depart-  Newspapers  will  be  used  exclm;-. 
merit  was  taken  over  teniporarily  by  Inez  by  the  Philadelphia  Electric  (Wl’ 
Calloway,  formerly  assistant  to  Robert  ^he  leading  public  utiliti«Tj 


Shand,  Sunday  editor 

Miss  Calloway’s  new  assignment  is  to 
give  a  Broadway  flavor  to  Park  avenue 
goings-on.  She  has  been  on  the  picture 
paper  for  a  year  and  a  half,  coming  to 
New  York  from  the  Tulsa  (Okla)  Daily 
World.  In  Tulsa,  New  York’s  newest 
society  reporter,  did  everything  except 
write  society. 

“I’ve  covered  a  number  of  lovely  mur¬ 
ders,”  she  said  this  week. 

Although  born  further  west,  she  calls 
Boise,  Idaho,  her  home  town.  So  insist¬ 
ent  was  she  upon  becoming  a  newspaper 
woman  that  she  sneaked  a  job  on  the 
Boise  Evening  Capital  when  only  14, 
sandwiching  it  in  between  her  high  school 
homework.  Later  she  worked  for  the 
Boise  Statesman  and  went  professional 
by  way  of  the  University  of  Missouri 
School  of  Journalism,  where  she  was  in 
the  Oass  of  1922. 


country,  to  “sell”  the  company  andfe 
services  to  the  public.  ” 


OFHCERS  NOMINATED 


Change*  Ad  System 

The  Cleveland  News,  beginning  April 
18,  adopted  the  Basil  L.  Smith  system 
of  classified  advertising. 

PROBE  FLYING  SCHOOLS 


Pittsburgh  Newspaper  Women  to  Hold 
Election  at  June  Meeting 

The  annual  election  of  officers  of  the 
Women’s  Press  Qub  of  Pittsburgh  will 
be  held  in  June.  At  the  May  meeting 
the  following  nominations  were  made ; 
President,  Miss  Helen  W.  Donnelly; 
vice-presidents,  Mrs.  Madeline  Young 
Love  and  Mrs.  Edith  Taylor  Thomson; 
treasurer.  Miss  Catherine  M.  Patterson; 
secretary.  Miss  Marie  MeSwigan,  and  the 
directors,  Mrs.  A.  W.  Smith,  Jr.,  Mrs. 
Frances  McCommon,  Mrs.  John  A.  Shoe¬ 
maker,  Mrs.  Charles  M.  Bregg,  Miss 
Anna  Bell  Craig  and  Miss  Bernice  Shine. 

The  meeting  was  addressed  by  Cy 
Hungerford,  cartoonist  for  the  Pitts¬ 
burg  Gazette  Times. 


Tribune  Find*  17  Schools  Have  3,000 
Students  in  Chicago  Area 

The  Chicago  Tribune  is  conducting  an 
investigation  into  aviation  schools  in  the 
Chicago  district.  The  investigation  has 
revealed  that  more  than  3,000  young  men, 
attracted  by  the  lure  of  possible  riches 
to  be  gained  in  commercial  flying,  are 
receiving  instruction  in  17  aviation 
schools.  Willard  Edwards  is  writing  a 
series  of  articles  on  the  results  of  his 
investigations. 

Maj.  P.  G.  Kemp,  former  chairman  of 
the  aero  commission,  expressed  the 
opinion  that  aviation  would  be  benefited 
in  Chicago  because  of  the  Tribune’s 
inquiry. 

“There  is  no  doubt  that  many  schools 
in  the  (Thicago  area  were  unscrupulous 
in  enlisting  students  under  promises  of 
making  them  experienced  pilots.  Young 
men  should  be  made  to  realize  that, 
although  there  are  immense  possibilities 
in  aviation,  there  is  no  quick  method  of 
learning  to  be  a  pilot.” 


Advertising  Women  Elect 

Annual  election  of  officers  was  held  by 
the  New  York  League  of  .Advertising 
Women  May  7.  Officers  for  the  coming 
year  are,  Elsie  E.  Wilson,  assistant  ad¬ 
vertising  manager  American  Radiator 
Company,  president;  Mae  Shortle,  vice- 
president  ;  Florence  Ficke,  treasurer ; 
Emily  E.  Connor,  coresponding  secretary 
(re-elected) ;  Bernice  Ormerod,  record¬ 
ing  seertary. 

Hold  Annual  Dinner 

Members  of  the  Buffalo  League  of 
Advertising  Women  held  their  annual 
dinner  on  May  2  in  the  Hotel  Statler  in 
that  city.  Miss  (Genevieve  Goodrich,  past 
president  of  the  League,  was  toastmaster. 
Harold  J.  Totter,  of  the  Niagara  Falls 
Idea  Service  .Advertising  Agency,  was 
the  principal  speaker.  The  club  will  hold 
its  annual  election  of  officers  on  May  17. 


Miss  Waterman  Joins  Times 


Clara  H.  Zillessen 

This  was  announced  by  William  E 
Taylor,  newly-elected  president  of  the 
company  at  the  same  time  he  aimounced 
that  a  young  woman,  Clara  H.  Zillesso. 
had  been  appointed  advertising  manager 
of  the  company.  Miss  Zillessen  is  the 
first  woman  in  the  electrkal  industry  to 
hold  such  a  position  and  her  appointmeii: 
is  the  result  of  14  years  of  service  to  the 
company,  most  of  which  was  spent  in  die 
advertisement  department  as  a  cofy 
writer.  In  1922  she  became  assistant  ad¬ 
vertising  manager. 

The  proposed  campaign  already  has 
been  mapped  out.  When  it  will  start  and 
how  much  is  involved  in  the  way  of  an 
appropriation  could  not  be  learnt,  since 
none  of  the  company’s  officials  would 
make  any  statement  aside  from  this  an¬ 
nouncement  by  Mr.  Taylor: 

“It  is  not  enough  that  a  public  utility 
give  adequate  and  economical  service  It 
must  keep  the  people  of  the  community 
it  .serves  in  constant  touch  with  its  aim 
and  developments.  It  must  advertise  its 
product  so  that  the  public  knows  all  the 
benefits  through  electric  service. 

“We  expect  to  carry  this  message  to 
the  public  through  the  newspapers. 

“The  chief  business  of  a  public  utility 
is  to  provide  economical  and  dependable 
service  at  all  times  and  imder  all  coodi- 
tions  humanly  possible.  I  know  of  » 


CENSOR  ADVERTISING 


Enforcement  of  Illinois  Law  Drives 
Bargain  Store  from  Town 

Continued  actions  against  the  Sterling, 
Ill.,  Bargain  ''  ' 

orpnizations  of  the  city  under  the 
Illinois  Truth- In- Advertising  law,  ap¬ 
parently  led  to  the  removal  of  the  Bargain 
Center  store  from  Sterling  less  than  six 
months  after  its  opening. 

The  first  action  against  the  firm  was 
quashed.  The  local  newspaper  refused 
to  accept  advertising  of  the  store  after 


Miss  Myra  M.  Waterman,  formerly  of 
Los  Angeles,  a  graduate  of  the  Columbia 
University  School  of  Journalism,  has 

joined  the  society  department  of  the  New  __  _  _ _ 

York  Times.  She  acted  as  Columbia  re-  better  way  to  t^eir  of  this  service  ton 
porter  for  the  Times  while  attending  through  newspaper  advertising.” 

The  company  has  just  created  i  ** 

-  department  of  public  relations,  under  to 

supervision  of  James  M.  Bennett,  forni- 
erly  city  editor  of  the  Evening  Pdibc 
Ledger.  Mr.  Bennett  heads  a  simto 


Mrs.  Proetz  Addresses  Clubs 

Mrs.  Erma  Proetz  of  the  Gardner 


in  1927  for  the  third  time  won  a  Har¬ 
vard  advertising  award,  addressed  the 
Women’s  Advertising  Qub  of  St.  Louis 
May  1  when  the  club  met  jointly  with 
the  Advertising  Club  of  St.  Louis. 

Miss  Omstein  Bstek 


<.n  i*t.  •  c  *  r  II  i-u  *•  J  it.  •  J--.  •  “  .  -  Charlotte  Omstein,  secretary  of 

Health  is  the  first  of  all  liberties  and  the  indictmmt  was  voted,  and  before  any  the  city  editor  of  the  New  York  Herald 

happiness  gives  us  the  energy  which  is  further  action  materialized,  two  trucks  Tribune,  has  returned  to  the  office  after 

the  basis  of  health.  — Amiel.  moved  the  stock  of  the  institution  away.  an  operation  for  appendicitis. 


ment  Company,  which  recently  acqnw^ 
the  Philadelphia  Electric  Company. 

Miss  Zillessen  was  born  in  New 
City  and  was  educated  there  and  m  Ne* 
Jersey.  All  her  business  life,  with  to 
exception  of  two  years  as  a  fashiai  cor¬ 
respondent  in  New  York  City,  has  bca 
spent  in  the  electrical  industry. 

She  was  the  first  winner  of  the  "li¬ 
ter  H.  Johnston  prize  for  a  paper  oo 
central  station  operation. 
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E.  M.  BURKE  and 
ASSOCIATES,  Inc. 

Representing 

BOSTON  EVENING  AMERICAN 

—SUNDAY  ADVERTISER 

DETROIT  EVENING  fe?  SUNDAY  TIMES 

ROCHESTER  EVENING  JOURNAL 

—SUNDAY  AMERICAN 

SYRACUSE  EVENING  JOURNAL 

—SUNDAY  AMERICAN 

ATLANTA  EVENING  GEORGIAN 

—SUNDAY  AMERICAN 


With  Offices  In 


New  York 


Boston 


Detroit 


Chicago 


Eric  F.  Paulson 
H.  S.  Woodman 


PERSONNEL 

New  York  Office — Graybar  Building 
Harry  J.  Walsh,  Vice  President  and  Eastern  Manager 

Frank  J.  Cooney  Gordon  F.  Chelf 


M.  B.  Holmes 


Robert  B.  Hanford 


C.  W.  Beller 


Boston  Office — 5  Winthrop  Square 

luild  Thomas  F.  Magrane 


Robert  F.  Guild  Thomas  F.  Magrane 

Chicago  Office — Old  Dearborn  Bank  Building 
Robert  H,  Flaherty,  Vice  President  and  Western  Manager 
Norman  W.  Reulman  Thomas  P.  O’Donnell  Milton  M.  Smith 

Detroit  Office — General  Motors  Building 
Bert  J.  Curtin  Ray  Miller  David  H.  Preston 


Graybar  Building,  New  York 


I 
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EDWARD  A.  BRADFORD, 
TIMES  VETERAN,  DIES 

Had  Served  New  York  Paper  in  Many 

Capacities  for  Fifty-five  Years — 
Was  Editorial  Writer  at 
Time  of  Death 

lidward  Anthony  Bradford,  a  member 
of  the  staff  of  the  -Vezi.’  Vark  Times 
since  1873,  and  during  the  last  20  years 
writer  of  editorials  on  economics  and  fi¬ 
nance  for  that  paper,  died  at  his  home 
in  Brooklyn,  May  4.  He  was  76  years 
old.  Mr.  Bradford’s  death  was  caused  by 
angina  pectoris. 

Mr.  Bradford  was  born  in  New  V(jrk, 
Nov.  5,  1851,  two  months  after  the  found¬ 
ing  of  the  Times.  He  graduated  from 
Yale  in  1873,  after  founding  the  i'alc 
Record,  still  a  publication  of  tlie  I'ni- 
versity.  His  first  work  in  journalism 
was  an  account  of  the  football  game 
between  Yale  and  Columbia,  in  1872, 
which  was  published  in  the  Times. 

In  1873  he  joined  the  Times  staff.  John 
Reid,  then  editor,  refused  him  a  position, 
but  Mr,  Bradford  threatened  to  call  every 
day  until  he  was  taken  on  the  staff,  and 
Reid  compromised  by  asking  him  to  write 
an  article  on  the  transit  of  V’emis.  The 
article  won  him  a  place. 

For  some  time  he  worked  on  the  night 
desk,  and  then  as  a  reporter.  During 
this  time  he  interviewed  Henry  Ward 
Beecher  and  asked  the  preacher  if  the 
Tilton  story,  which  ended  in  Beecher’s 
trial  for  adultery,  were  true.  Mr.  Brad¬ 
ford  referred  to  the  assignment  as  the 
most  delicate  he  ever  handled,  afterward. 
Beecher  could  not  be  pinned  down  to 
an  answer. 

Mr.  Bradford  was  in  charge  of  the 
Times  Index  for  many  years  anti  Ije- 
came  head  of  the  Wall  Street  office  when 
Ochs  took  over  the  Times  in  1900.  In 
1908  he  became  an  editorial  writer.  For 
more  than  25  years,  Mr.  Bradford  was 
•American  correspondent  for  the  I.ondon 
Standard.  The  fiftieth  anniversary  of  his 
connection  with  the  paper  was  celebrated 
by  a  banquet  at  which  Mr.  Ochs  gave 
an  appreciation  of  his  service. 

GEORGE  DOBSON  DIES  IN  FALL 


Had  Served  On  Brooklyn  Elagle  More 
Than  Fifty  Years 

(ieorge  F.  Dobson,  for  more  than  50 
years  on  the  staff  of  the  Brooklyn  (X. 
Y.)  Daily  Ragle  as  reporter,  corres¬ 
pondent,  managing  editor  and  associate 
editor  successively,  was  killed  early 
Tuesday  morning  by  a  fall  from  the  win¬ 
dow  of  his  apartment  in  New  York  at 
115  West  73rd  street.  He  was  77  years 
old  and  had  retired  from  newspaper 
work  seven  years  ago. 

A  lighted  cigarette  found  on  the  win¬ 
dow  sill  of  the  late  editor’s  seventh  floor 
apartment  have  led  police  to  believe  that 
he  lost  his  balance  and  fell.  Mrs.  Dob¬ 
son  said  her  husband  had  been  in  good 
health  and  seemed  to  have  been  in  the 
best  of  spirits.  Mr.  Dobsem  had  no 
financial  worries. 

Born  in  Liverpool.  England  in  1850, 
Mr.  Dobson  came  to  the  United  States 
and  joined  the  Brooklyn  Times  as  a  dis¬ 
trict  reporter.  After  a  short  time  on  the 
Times,  Mr.  Dobson  transferred  to  the 
Eagle  in  1870  and  began  his  half-century 
career  on  that  newspaper  as  a  police  re¬ 
porter.  He  then  did  general  reporting 
and  was  sent  to  the  capital  at  Albany  as 
the  Eagle’s  correspondent.  .After  that  he 
served  as  Washington  correspondent. 
On  his  return  to  Brooklyn  in  1895,  Mr. 
Dobson  was  made  managing  editor, 
which  post  he  held  for  20  years.  Next, 
he  was  made  associate  editor,  the  post  he 
occupied  when  he  finally  gave  up  active 
connection  with  the  newspaper. 

WEST  VIRGINIA  EDITOR  DIES 

Christian  B.  Riggle,  editor  and  owner 
of  the  Middtebourne  (W.  Va.)  Tyler 
County  Journal,  died  April  30  after  two 
weeks  of  serious  illness.  Mr.  Riggle  had 
been  proprietor  of  the  Journal  since  1904. 
Prior  to  that  he  practiced  law  for  12 
years.  He  was  64  years  old. 


WHEELING  MANAGER  DIES 


William  M.  Windsor  Victim  of  Cerebral 
Hemorrhage 

William  M.  Windsor,  business  man¬ 
ager  of  the  ll' heeling  fW.  V'a.)  Register, 
died  suddenly  May  3  in  Wheeling.  His 
death  was  due  to  cerebral  hemorrhage. 

Mr.  Windsor  was  born  at  Warrenton, 
().,  in  18f)9.  His  newspaper  career  began 
when,  as  a  boy,  he  sold  papers  on  the 
streets  of  Wheeling.  He  then  accepted 
a  position  in  the  counting  room  of  the 
Register,  and  later  was  transferred  to 
the  business  office.  In  1912  the  manage¬ 
ment  created  the  position  of  assistant 
)usiness  manager  for  him  as  a  demonstra¬ 
tion  of  appreciation  for  his  work.  He 
was  promoted  to  the  position  of  business 
manager  on  the  death  of  W.  S.  Mc¬ 
Donald  in  1924. 


CLARK  WILLIAMS 


Oregonian  Sunday  Editor  Had  Long 
Record  of  Service  with  Paper 

Llark  H.  Williams,  Sunday  editor  of 
the  Rortland  Oregonian,  died  at  his  home 
near  Portland.  May  5.  He  was  47  years 
old  and  had  been  ill  for  two  months. 

Mr.  Williams  had  been  one  of  the  old¬ 
est  members  of  the  Oregonian  staff  in 
point  of  service.  For  23  years  e.xcept  for 
a  few  brief  intervals,  he  had  been  con¬ 
nected  with  the  Portland  Telegram  when 
it  was  owned  by  the  proprietors  of  the 
Oregonian  or  with  the  Oregonian  itself. 
He  had  also  done  newspaper  work  in 
Salt  Lake  City,  Utah  and  Dallas,  Tex. 
and  was  connected  for  a  time  with  the 
Portland  Chamber  of  Commerce.  He 
leaves  a  wife  and  two  daughters. 


BENNETT  VETERAN  DIES 


Henry  Schroff  Brown  Was  Executive 
Editor  of  Old  New  York  Herald 

Henry  Schroff  Brown,  once  a  confi¬ 
dential  aide  of  the  younger  Bennett  and 
an  executive  etlitor,  Washington  corre¬ 
spondent  and  political  writer  on  the  New 
York  Herald,  died  May  3,  aged  67. 

Mr.  Brown  was  a  major  in  the  Red 
Cross  during  the  World  War.  .At  the 
time  of  his  death  he  was  a  publicity  ad¬ 
visor  for  the  Sinclair  Oil  Company.  He 
began  his  newspaper  work  in  Wilming¬ 
ton,  Del.,  in  1887.  On  several  occasions 
he  was  summoned  to  Europe  for  con¬ 
ferences  with  Bennett. 


LAST  RITES  FOR  PIPER 


Oregonian  Associates  Act  as  Pallbear¬ 
ers  for  Former  Editor 

(Sfecial  to  Editor  &  Publisher) 

PoRTL.^^•D,  Ore.,  May  7 — Simple  ser¬ 
vices  attended  by  his  former  newspaiier 
associates,  friends,  and  leaders  in  every 
field  of  activity  were  held  over  the  re¬ 
mains  of  Edgar  B.  Piper,  Editor  of  the 
Oregonian,  in  the  First  Unitarian 
Church,  Portland,  on  May  5. 

Rev.  W.  G.  Eliot,  pastor,  officiated  and 
paid  a  high  tribute  to  Mr.  Piper’s  char¬ 
acter.  The  only  music  at  the  service  was 
by  a  double  stringed  quartet  from  the 
Portland  Symphony  Orchestra,  an  or¬ 
ganization  of  which  Mr.  Piper  was  presi¬ 
dent.  The  honorary  pallbearers  were  close 
associates  of  many  years,  some  of  them  in 
the  Oregonian  organization.  They  were; 
Ralph  H.  Burnside.  C.  .A.  Morden,  W.  J. 
Hofmann,  Dr.  .Andrew  C.  Smith,  Dan  J. 
Malarkey,  C.  H.  Carey,  John  F.  Logan 
and  O.  L.  Price. 

.Active  pallbearers  were:  R.  G.  Call- 
vert,  Ben  Hur  Lampman,  Horace  E. 
Thomas.  M.  Donald  Spencer,  Walter  W. 
R.  May  and  E.  S.  Reynolds.  .All  except 
Mr.  Spencer  were  with  Mr.  Piper  on  the 
Oregonian. 

Hundreds  of  tributes  and  messages  of 
sympathy,  including  one  from  President 
Coolidge  to  Mrs.  Piper,  ^  were  received 
from  all  parts  of  the  United  States. 

.All  flags  on  public  and  private  build¬ 
ings  in  Portland  were  at  half  mast. 


VIRGIL  M.  SMITH 

\’irgil  M.  Smith,  for  10  years  a  mem¬ 
ber  of  the  E.  Katz  Special  .Advertising 
-Agency,  died  May  6  in  Chicago.  He 
was  38  years  old.  Mr.  Smith  was  with 
the  New  York  office  of  E.  Katz  for  sev¬ 
eral  years,  but  for  the  past  few  years 
had  been  in  the  Chicago  office.  Prior  to 
his  connection  with  this  agency,  he  was 
on  the  staff  of  the  Chicago  Tribune. 


ELLIOTT  McKEEVER 

Elliott  B.  McKeever,  83,  for  a  num¬ 
ber  of  years  prior  to  1908  one  of  the 
publishers  of  the  old  Moline  (Ill.)  Mail 
in  association  with  his  son,  J.  H.  Mc¬ 
Keever,  now  editor  of  the  Aberdeen 
(S.  D.)  Ez'ening  Sews,  died  May  4  in 
his  home  in  Moline,  after  a  long  illness. 
He  was  a  civil  war  veteran  and  promi¬ 
nent  in  county  and  city  politics. 


TILDEN  ADAMSON 

Tilden  .Adamson,  formerly  city  editor 
of  the  Brooklyn  Eagle  and  the  Atlanta 
Cofistitution,  died  suddenly  May  9  while 
dining  in  a  Philadelphia  restaurant.  He 
was  52  years  old  and  had  been  promi¬ 
nent  for  many  years  in  southern  journal¬ 
ism  before  going  to  New  York.  He  had 
held  several  important  posts  in  New  York 
City’s  government  during  the  Mitchel 
administration  and  had  not  been  active 
in  newspaper  work  since  twelve  years 
ago  when  an  attack  of  pneumonia  seri¬ 
ously  impaired  his  health. 


JOHN  POLLOCK  EHES 

John  Pollock,  who  has  been  on  the 
sports  staff  of  the  Sew  York  Evening 
ll'orld  for  the  last  38  years,  died  at  his 
home  in  Brooklyn,  May  4.  He  was  53 
years  old.  Mr.  Pollock  was  manager 
for  a  number  of  prize  fighters. 


Ol^bttuarg 


FUGENE  O’CONNOR,  for  many 

years  telegraph  operator  and  then 
news  desk  editor  of  the  Boston  (Mass.) 
Globe,  died  April  24  at  his  home  in  Rox- 
bury.  Mass.,  at  the  age  of  78. 

\ViLLi.\M  A.  Cowax,  foreman  of  the 
.Salt  Lake  City  Deseret  Sews  pressnwm. 
died  last  week  after  a  long  illness.  He 
was  66  years  of  age  and  joined  the  press¬ 
room  staff  of  the  News  in  1879. 

Dr.  Henry  C.  Brock,  83,  professor 
emeritus  of  Hampden-Sydney  College, 
Hampden-Sydney,  Va.,  father  of  H.  1. 
Brock,  a  member  of  the  Sru'  York  Times 
editorial  staff,  died  at  his  home  at  Hamp¬ 
den-Sydney,  after  an  illness  ot  two 
weeks. 

William  E.  Grayson,  84.  for  many 
years  editor  of  the  Weekly  Cnion,  a 
newspaper  published  in  Luray,  by  the 
farmers  of  Page  county,  died  at  liis  home 
in  W'arrcn  county.  He  was  the  last  sur¬ 
vivor  of  the  charter  members  of  Rosser- 
Gibbons  Camp  of  Confederate  Veterans, 
at  Luray. 

Howard  Field  Beardsley,  86,  former 
assistant  city  editor  of  the  Peoria  (Ill.) 
Star,  and  the  Peoria  Transcript,  veteran 
newspaperman,  for  many  years  in  the 
internal  revenue  collector’s  office  in  Peo¬ 
ria,  died  May  2  in  the  home  of  his  daugh¬ 
ter,  Mrs.  Edward  P.  Bartlett,  in  Peoria. 
He  was  a  veteran  of  the  Civil  War. 

William  M.  Windsor,  aged  58  years, 
business  manager  of  the  li’ heeling 
(W.  Va.)  Register,  died  suddenly  on 
Alay  3.  He  started  his  newspaper  life  as 
a  newsboy  and  then  was  given  a  post  in 
the  counting  room  of  the  Register.  Pro¬ 
motions  followed  until  he  became  busi¬ 
ness  manager,  a  post  he  has  held  since 
1924. 

Mrs.  Blanche  Shoemaker,  widow  of 
Henry  F.  Shoemaker,  financier  and  rail¬ 
road  promoter,  and  mother  of  Col.  Henry 
W.  Shoemaker,  publisher  of  the  Altoona 
(Pa.)  Tribune,  died  at  her  home  in  New 
York,  May  3. 

Otis  H.  Osgood,  engaged  in  the  adver¬ 
tising  business  in  New  England  for  30 
years,  died  at  his  home  in  Boston,  Mass., 
recently  at  the  age  of  60. 

R.  S.  Bridgman.  75,  of  Poteau,  Okla.. 
died  suddenly  at  his  home  last  week.  He 


was  owner  and  editor  of  the  Wister  Mot. 
itor.  Mr.  Bridgman  brought  the  ^ 
typesetting  machine  to  Poteau  and^ 
stalled  it  in  the  Sun,  which  he  owned  » 
that  time.  “ 

Colonel  John  H.  Lyxe,  71,  vetem, 
newspaper  editor,  died  at  Henderson, 
May  3.  ’’ 

.A.  B.  Stansbury,  editor  of  the  Fair 
mount  (Ill.)  Review,  died  in  a  Tama  h 
hospital  April  29,  the  victim,  it  is  ^ 
lieved,  of  a  robber  who  struck  him  ovo 
the  left  temple.  He  was  found  na- 
Montour  in  an  unconscious  condition. 

J.  D.  Saunders,  66,  formerly  paK. 
lisher  of  the  Tiding  (Tex.)  ^igna/,  died 
at  his  Luling  home  recently. 

Theodore  J.  Wonnenbijig,  67,  for  al- 
most  50  years  connected  with  newspapers 
in  Iowa,  died  at  West  Union  recently. 

William  .A.  Whituick,  founder  oi 
Whitlock  &  Co.,  publishers’  represenu- 
tives,  died  May  3  at  the  North  Chicago 
hospital.  He  was  51  years  old  and  had 
been  connected  with  the  circulation  de- 
partments  of  the  Chicago  Record  HertU 
and  Chicago  Tribune.  He  is  survived  bi 
his  widow  and  his  mother. 

Mrs.  Carrie  L.  Ridgway  Rigi 
widow  of  William  C.  Reick,  once  owner 
of  the  Sew  York  Sun,  city  editor  of  the 
Seiv  York  Herald,  and  associated  with 
the  management  of  the  Sexv  York  Timn 
died  at  her  home  in  New  York,  Mavt 
Mr.  Reick  died  in  1924. 

Mrs.  Betty  Shroyer  Ward,  news 
paper  woman  and  magazine  writer,  dirt 
May  2  of  pneumonia  following  an  opera¬ 
tion  for  appendicitis.  For  three  years  she 
was  a  member  of  the  staff  of  the 
Herald  and  E.ramitter,  leaving  to  join 
her  husband,  Robert  Ward,  editor  oi 
Chicago  Today,  as  a  writer  for  that  pnb- 
licaticn.  Both  were  members  of  the 
Herald  and  Examiner  staff  when  thej 
were  married  last  June.  Mrs.  Ward  was 
born  in  Minneapolis  and  was  23  years 
old. 

Mrs.  Minnie  Thiry,  40,  wife  of  Emil 
Thiry,  known  as  “Railbird”  to  readers  of 
the  Chicago  Evening  American,  where  his 
handicaiw  appear  daily,  died  Alay  4  after 
a  long  illness. 


TALKS  TO  KANSAS  EDITORS 

Edna  Ferber  Says  Editors  Have  Fri|h- 

ened  Her  Since  She  Was  Reporter 

Edna  Ferber,  the  novelist,  is  afraid  oi 
editors,  she  told  members  of  the  Kansas 
Editorial  .Association  Saturday  at  Em¬ 
poria.  “But  it  is  a  pleasure  to  talk  to 
.vou.”  she  added. 

“Ever  since  I  worked  on  a  newspaper 
as  a  girl  I  have  been  awed  by  editors," 
said  Aliss  Ferber.  “But  now  one  of  mi 
chief  joys  is  to  come  out  to  Kansas  and 
talk  to  ‘Will’  and  ‘Sally’  White  and 
Henry  .Allen.  I  often  go  to  California 
just  to  have  an  excuse  for  stopping  at 
Emporia." 

Major  Harry  A.  Smith  of  Omaha. 
Robert  M.  Lee  of  the  Chicago  Trim 
and  Henry  J.  Allen  of  the  H'ichiti 
Beacon  were  other  distinguished  speak¬ 
ers  on  the  two-day  program. 

Leslie  Wallace  of  the  Lamed  Tiiif 
and  Toiler  was  elected  president.  Other 
officer’s  chosen  are :  Rolla  Clymer,  £1 
Dorado  Times,  vice-president;  W.  E. 
Blackburn.  Herington  Xim,  secretary- 
treasurer. 

REMODELING  PLANT 


Stamford  Advocate  Begins  Work  m 
Alteration*  to  Improve  Building 

Work  has  begun  on  extensive  altera¬ 
tions  to  the  office  building  of  the  St«»- 
ford  (Conn.)  Advocate  which  will  pro¬ 
vide  a  more  efficient  apportionment  of 
space  and  improve  the  appearance  of  tht 
building  greatly. 

-Ample  public  space  will  be  provided# 
the  first  floor  where  the  business  offi« 
is  located  and  provisions  have  also  bw> 
made  for  the  classified  advertising  jk’ 
partment.  accounting  and  booldc^inf 
section  and  an  office  for  the  job  printing 
plant.  A  stone  floor,  marble  counten. 
bronze  cashier’s  screen  and  other  equi^ 
ment  and  decorations  will  be  inslalW- 
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Coutirr-Jouruttl 

anti  Louisville  Times 


Publiished  2,096,796 

A^ate  lines  oF 

NATIONAL  ADVERTISING 

GAINING 
188,759 

AGATE  LINES 

over  the  corresponding  period  oi  1927 

THe  otHer  Louisville  Papers  LOST  23,886  agate  lines 
during  tKis  period,  and  LOST  401,120  agate  lines 
during  tKe  entire  year  1927  in  National  Advertising. 

®]iie  C!r0tiricr*'?0ttrttai 

The  Louisville  Times. 

(MEMBER  OF  THE  100.000  GROUP  OF  AMERICAN  CITIES) 

PRESENTED  NATIONALLY  BY  THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
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SPACE  BUYER  TELLS  OF 
MARKET  TESTING 


EliminatinK  Guess  Work  from  National 
Newspaper  Campaign  by  Testing 
Copy  and  Product  in  Territories 
Called  Efficiency 


•  How  testing  markets  by  individual 
campaigns  before  approaching  a  national 
drive  helps  advertisers  do  a  “mighty 
efficient  job  at  minimum  expense”  was 
explained  recently  by  C.  B.  Donovan, 
manager  of  the  contract  department  of 
Carles  W.  Hoyt  Company,  Inc.,  New 
York  advertising  agency. 

“Some  time  ago  in  testing  out  the 
market  for  a  patent  medicine  proposi¬ 
tion,”  he  said,  “we  selected  newspapers 
in  three  typical  towns  of  New  England, 
three  in  Pennsylvania,  and  three  in 
North  Carolina.  This  arrangement  per¬ 
mitted  of  reaching  three  markets,  each 
different  from  the  other. 

“The  procedure  worked  out  in  such  a 
way  that  it  was  apparent  we  had  a  prod¬ 
uct  that  would  stand  repeat  sales  and 
copy  that  would  sell  the  merchandise. 
After  these  tests  had  been  made  for  a 
year  or  so,  we  then  took  the  New  Eng¬ 
land  states  and  are  covering  this  section 
thoroughly.  The  advertiser  and  his 
salesmen  are  located  in  this  territory 
and  are  doing  a  mighty  efficient  job  at 
minimum  expense.  All  guess  work  has 
been  eliminated  and  a  national  campaign 
in  newspapers  can  be  approached  with¬ 
out  any  question  as  to  success. 

“One  of  the  main  advantages  of  news¬ 
paper  advertising  is  the  fact  that  you  can 
select  markets  desired.  Advertising  run 
in  local  newspapers  is  appealing  to  the 
majority  of  the  customers  of  retailers 
handling  the  proposition,  and  because  of 
this  fact,  retailers  are  more  prone  to  give 
co-operation  to  the  manufacturer.” 

Rename  Agency 

The  name  of  the  advertising  agency, 
Martin  &  Massey,  Inc.,  has  been  chang^ 
to  Hoyt,  Martin,  Massey,  Incorporated. 
This  corporation  is  associated  with  the 
Charles  W.  Hoyt  Company,  Inc.,  of  New 
York.  The  officers  are;  Charles  W, 
Hoyt,  president ;  Charles  K.  Massey, 
vice-president;  Arthur  H.  Gates,  treas¬ 
urer;  Anthony  B.  Martin,  Jr.,  secretary. 
The  principal  office  of  the  company  will 
be  in  Greensboro,  North  Carolina.  The 
former  office  of  the  old  corporation  will 
be  continued  at  Durham,  North  Carolina. 

Join*  Elli*  Company 

H.  Wesley  Curtis,  associated  with  the 
J.  W.  Barber  Advertising  Agency  for 
24  years  as  account  executive  for  New 
England  manufacturers  and  jobbers,  and 
prior  to  that  with  the  Advertising  Asso¬ 
ciation  in  New  England,  has  joined  the 
A.  W.  Ellis  Company,  40  Central  street, 
Boston,  Mass.  Mr.  Curtis  was  instru¬ 
mental  in  the  organization  and  was  the 
first  president  of  the  New  England  Asso- 
cion  of  Advertising  Oubs  and  was  also 
chairman  of  the  board  of  directors  of  the 
Pilgrim  Publicity  Association. 

Space  Buyer  Challenges 

Lt.  H.  R.  Schaeffer,  not  only  buys 
space  for  clients  of  the  William  H.  Ran¬ 
kin  Advertising  Agency,  New  York,  but 
plays  baseball  and  if  any  newspaper  rep¬ 
resentatives  want  to  combine  business  with 
pleasure,  his  team  will  take  on  any  team 
of  nine  men  and  a  water  boy  he  said  this 
week.  Mr.  Schaeffer  is  manager  of  the 
Sixth  Battalion  United  States  Naval  Re¬ 
serve  baseball  team  and  is  anxious  to 
book  games  to  be  played  at  the  home 
grounds,  Vanderbilt  Field,  Little  Neck, 
L.  I.  He  particularly  wishes  to  play 
teams  that  compose  the  .\gency  League. 


Two  Join  Gardner 

The  Gardner  Advertising  Company  an¬ 
nounces  that  W.  B.  Cragin,  Jr.,  and 
Elmer  G.  Marchuetz  have  become  mem¬ 
bers  of  their  Saint  Louis  organization  in 
an  executive  capacity.  Mr.  Cragin  was 
formerly  assistant  general  sales  man¬ 
ager  of  the  Borden  Company,  general 
sales  manager  the  B.  T.  Babbitt  Com¬ 
pany,  and  general  sales  and  advertis¬ 
ing  manager  of  the  General  Chemical 
Company.  Mr.  Marchuetz  was  presi¬ 
dent  of  the  Adamars  Advertising  Com¬ 
pany  and  vice-president  of  the  Chappe- 
low  Advertising  Company,  both  of  Saint 
Louis. 

Open  Community  Agency 

Don  E.  Mowry  and  Associates  have 
opened  offices  in  the  Cantwell  Building, 
Madison,  Wisconsin,  and  will  specialize 
on  community  advertising  projects.  Their 
services  will  be  available  to  newspapers 
and  communities  interested  either  in  in¬ 
ternal  campaigns  or  external  campaigns. 
All  phases  of  such  campaigns,  involving 
investigations,  campaign  lay-outs,  and  re¬ 
ports  will  come  within  the  scope  of  the 
organization. 

Form  New  Agency 

The  Hubbell  Advertising  Agency,  Inc., 
of  Cleveland,  has  been  formed  with  250 
shares  of  $40  par  value  each  by  I.  W. 
Hubbell,  R.  F.  Moore  and  Frank  Hub- 
bell.  Frank  Hubbell  heads  the  new  con¬ 
cern.  He  organized  and  has  been  direct¬ 
ing  the  “House  of  Hubbell,”  a  Cleveland 
advertising  and  printing  concern  engaged 
in  much  direct  mail  work. 


Outdoor  Series  by  Irwin 

Gilbert  Irwin,  for  a  number  of  years 
out-door  writer  for  the  Pittsburgh  Sun¬ 
day  Post,  has  prepared  a  series  of  arti¬ 
cles  entitled  “The  Great  Outdoors”  for 
the  International  Syndicate,  Baltimore,  . 
Md.  The  articles  deal  with  camping  and 
auto  touring  and  give  advice  and  in¬ 
formation  on  hunting,  fishing,  cooking 
and  various  camp  activities.  Publication 
starts  May  21. 

Vance  Novel  Serialised 

The  Ledger  Syndicate  of  Philadelphia 
has  purchased  the  newspaper  rights  to 
Louis  Joseph  V'ance’s  latest  novel  “The 
Destroying  Angel.”  The  novel  has  been 
serialized  into  42  two-column  install¬ 
ments.  This  syndicate  also  serialized  two 
previous  novels  by  Vance,  “White  Fire” 
and  “They  Call  It  Love.” 

Takes  European  Trip 

Amram  Scheinfeld,  cartoonist  for  King 
Features  Syndicate,  left  New  York,  May 
9,  for  a  vacation  trip  to  Europe. 

Sidereal  Finesse? 

Paul  H.  Seymour,  auction  bridge  ex¬ 
pert  for  the  Chicago  Daily  News,  who 
is  also  an  authority  on  the  stars  and  the 
planets,  opened  a  series  of  six  Friday 
night  lessons  in  astronomy  May  11  at 
the  central  branch  of  the  Y.  XI.  C.  A. 
in  Chicago. 


Bead  O.  landis  Co.,  20  East  Huron 
Cliiraito.  Placing  a<'Couut  for  the 


L'onipuny  of  America. 


Cartn^ 


Steven*  Promoted 

Lawrence  H.  Stevens,  who  has  been 
connected  with  the  New  Orleans  office 
of  the  Chambers  Agency,  Inc.,  for  many 
years,  in  various  capacities,  has  been  pro¬ 
moted  to  the  position  of  general  manager 
of  that  office. 


New  Wentworth  Novel 

“Hue  and  Cry,”  a  new  novel  by  Pa¬ 
tricia  Wentworth,  has  been  serialized  by 
the  Lodger  Syndicate  of  Philadelphia.  It 
is  being  sent  out  in  30  installments  and 
publication  started  this  week. 


AD  TIPS 


Devine  Agency  Moves 

James  A.  Devine  Advertising  Agency, 
formerly  at  1465  Broadway,  announces 
the  removal  of  its  offices  on  May  1st  to 
larger  quarters  in  the  Brokaw  Building, 
1457  Broadway,  near  42nd  Street. 

Makepeace  Leaves  Pinkham 

Roger  E.  Makepeace  has  severed  his 
connection  with  the  Lydia  E.  Pinkham 
Medicine  Co.,  and  has  joined  the  Dry 
Goods  Economist,  239  West  39th  street. 
New  York  City. 

Paris  db  Peart  Move 

Paris  &  Peart,  advertising  agency,  369 
Lexington  avenue,  has  moved  from  its 
offices  on  the  eighteenth  floor  of  Lexing¬ 
ton  Towers  to  the  thirteenth  floor. 


Has  A.  D.>.T.  Account 

O.  S.  Tyson  &  Co.,  Inc.,  New  York 
advertising  agency,  has  been  appointed  to 
handle  the  advertising  of  the  American 
District  Telegraph  Company,  New  York. 


Aitkin-Kynett  Company,  730  Fifth  ayenne. 
New  York.  Placing  orders  with  newapapera  in 
selected  aec'tions  for  the  Union  Tobacco  Com¬ 
pany,  New  York. 

Barton,  Durstine  ft  Osborn,  383  Madison 
aTenne,  New  York.  Have  obtained  the  account 
of  Cluett-Peabody  Company. 

Blackman  Co.,  120  West  42nd  street.  New 
York.  Now  handling  account  for  Parke,  Hayis 
ft  Co.,  medical  supplies.  New  York. 

Buchen  Company,  28  East  Jackson  Boaleynrd, 
Chicago.  Placing  account  for  the  Rail  Steel  Bar 
Association  and  the  Concrete  Reinforcing  Steel 
Institute,  Chicago. 

Dunlap-Ward  Company,  Keith  Building,  Oleye^ 
land,  O.  Is  still  placing  the  Climax  Cleaner 
Company,  Clereland. 

Erwin,  Wasey  ft  Co.,  844  Rush  street,  Chi¬ 
cago.  Placing  orders  with  newspapers  in  vari¬ 
ous  sections  for  the  Family  Products  Company, 
Dayton,  Ohio. 

Evans,  Kip  ft  Hackett,  Inc.,  386  4th  avenue. 
New  York.  Placing  account  for  the  National 
Oil  Products  Company,  Harrison,  N.  J. 

Farrar  Advertising  Company,  Fulton  Building, 
Pittsburgh,  Pa.  Placing  orders  with  news¬ 
papers  generally  for  the  Hazel  Atlas  Glass  Com¬ 
pany,  Wheeling,  West  Va. 

Albert  Frank  ft  Co.,  14  Stone  street.  New 
York.  Placing  account  for  Charles  E.  Bebaux, 
Inc.,  industrial  engineers.  New  York. 

Gears,  Marston  ft  Pilling,  Inc,,  1600  Arch 
street,  Philadelphia.  Have  secured  account  of 
William  E.  Horstmann  ft  Company,  Phlladel- 
phis. 


Lennen  ft  Mitchell,  17  East  4.'>th  street  v,. 
York.  Placing  account  for  the  Tide  W.tLTi 
Company,  ^  M 

H.  E.  Letan  Company,  420  Lexington  ati^ 
New  York.  Released  newspaper  campaltn  ^ 
cities  for  Last-Long  Underwear  CompaM  "J* 
list  is  approximately  the  same  as  last  ynr 
agency  has  been  appointed  agent  by  the  n-?*' 
Manufacturing  Company,  Hiddlitown 
makers  of  elastic  webbing  mercliandlas'  ftlSi 
suspenders,  belts,  etc.,  and  the  Pneumaue^ 
Corporation  of  Newark,  N.  J. 

Lord  ft  Thomas  and  Logan,  400  North  ku 
igan  avenue,  Chicago.  Are  Issuing 
schedules  on  Palmolive  Company  Chw 
(Soap).  ■ 

Homer  McKee  Company,  Chamber  o(  Cm. 
merce  Building,  Indianapolis,  Ind.  Is 
contracts  on  Marmon  Motor  Car  Comnanvi 
dlanapolis.  is 

Matteson-Fogarty-Jordan  Company,  307 
Michigan  avenue,  Chicago.  Is  i.NSulng  addiUaw 
whtMiuIes  to  a  list  of  newspapers  on  Pr«S 
Mult  Extract  Company,  Chicago. 

Lewis  H.  Mert*  Company,  400  North  Mlchim 
avenue,  Chicago.  Is  issuing  sohedules  to  ate 
of  newspapers  on  Delsel  Wemmer  Cigar  Cm. 
pany,  Lima.  O. 

Minis  Advertising  Agency,  Peoples  Bta 
Building,  Indianapolis.  Aguin  placing  TtiH 
orders  with  newspapers  In  various  sectiou  Is 
tlie  American  Bottlers  of  Carbonated  Bevmm 
Washington,  D.  C. 

Olmstead,  Perrin  ft  LelllngweU,  2S0  Put 
avenue.  New  York.  Now  handling  account  Is 
M.  C.  D.  Burden  ft  Sons,  fabrics.  New  York 
Harry  Porter  Co.,  270  Madison  avennt,  3m 
York.  Now  handling  account  for  the  Militei 
Labnrntories,  New  York. 

Fred  M.  Bandall  Co.,  Book  Tower,  Dctnii 
Placing  orders  with  newspapers  in  various  «. 
tions  for  the  Dow  Chemical  Otmpany, 
Michigan. 

Ruthrauff  ft  Ryan,  225  North  Michigan  tts. 
nue,  Chicago.  Are  sending  tryout  psge  copp  * 
a  couide  of  metropolitan  papers  on  Fac-ALifk 
Company,  Mitchell,  S.  D.  Also  sending  schctela 
to  a  limited  list  of  newspn|>ers  on  NatkMl 
Products  Co.,  Quincy,  111.  (Plant  Card). 

J.  Walter  Thompson,  Inc.,  42U  la>xlngtnn  ns 
nue.  New  York.  Will  take  over  the  aceonstg 
the  Goodrich  Tire  ft  Rubber  Company  afttt  te 
flrst  of  next  year. 

0.  B.  Tyson  ft  Co.,  16  East  41st  street.  X.  I 
Has  secured  account  of  the  American  Ditekt 
Telegraph  Ck).,  New  York. 

Charles  A.  Weeks  Agency,  274  Madiioa  ns 
mie.  New  York.  Placing  account  for  the  Rirwl 
Onipany,  New  Haven,  Conn. 

Young  ft  Rubicam,  28.7  Madison  avenue,  Sm 
York.  Again  placing  orders  with  newspsptB 
generally  for  the  Black  Flag  Company,  inwt 
powder,  Baltimore,  Md. 


Joins  Sstn  Antonio  Acency 

John  V.  Brogan,  managing  editor  of 
the  San  Antonio  (Tex.)  Light  some 
years  ago,  has  become  the  third  member 
of  the  firm  of  Coulter  &  Payne,  San 
Antonio  advertising  agency.  The  other 
members  are  Robert  Coulter  and  John 
Payne. 


Ferro  in  New  Quarters 

David  Jacques  Ferro,  New  York  adver¬ 
tising  agent,  has  moved  into  an  office  at 
468  Fourth  Avenue,  New  York. 

Placing  Cafeteria  Copy 

The  Chicago  office  of  Albert  Frank 
&  Co.,  is  placing  the  advertising  of  the 
Ontra  (Cafeterias  of  that  city. 

PLAN  GOLF  TOURNAMENT 

Arrangements  for  the  tenth  annual  golf 
tournament  of  the  Des  Moines  .Advertis¬ 
ing  Club  were  made  at  meeting  of  the 
club  members  May  8.  The  qualifying 
rounds  will  be  played  on  any  course  de¬ 
sired  by  individual  participants.  Matiffi 
play  will  start  May  14.  The  troiffiy  cup 
and  other  prizes  will  be  awarded  to  the 
victors  at  the  annual  summer  party  which 
will  be  held  late  in  June.  “Tip”  Harri¬ 
son,  last  year’s  champion,  has  announced 
that  he  will  not  defend  his  title  this  year, 
and  has  handed  the  cup  back  to  the  club. 
H.  H.  Johnston  is  chairman  of  the  golf 
committee. 


Elrod 


Of  greater  importance 
to  women 

than  most  front  page 
news. 

A  weekly  mat  service 
including 

Modern  Interiors 
Modern  Fashions 
Modern  Children 
Modern  Beauty  Culture 

Modem  Fashion  Art 

475  Fifth  Avenue 
New  York  City 


— the  most  eco^ 
nomical  method 
of  producing  all 
your  leadS)  slugs 
and  rules* 

Ludlow  Ty pograph  Co* 

2032  ClybournAve.,  Chicago 

Boston  —  New  York  —  Atlanta  —  San  Francisco 

LUDLOW  QUALITY  DLUO  COMPOSITION 


recommends  the 
immediate  purchase  of 

AN  ACTIVE  STOCK  j 

by  the  noted  economists 
ELI  BERG  and 
H.  C.  KAHLERT 

A  wonderful  financial  pa(t 
feature  in  a  stickful.  Used 
by  52  splendid  papers. 

Write  or  Wire 

Nationsd  Newspaper  Sarvic* 
326  W.  Madison  Street 
Chicaco,  niinois 


CORRECTIONS  no  longer  need  hold 

up  production.  On  the  Model  25  or  26  you 
can  get  a  line  of  type  from  any  magazine  in¬ 
stantly.  Any  face  on  the  machine  is  immedi¬ 
ately  available.  You  don't  even  have  to  wait 
for  matrices  to  distribute 

MERGENTHALER  LINOTYPE  CO.,  BROOKLYN.  N.  Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED.  TORONTO 

Rtpteitntativ9$  in  tbt  Principal  Cities  of  tbt  Woiti  _ 


} 
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AGENCY  RECEPTION  ROOM  GIRL  GIVES  desk  do  not  know  which  accounts  ESSENTIAL  FXJNCTlnill 

_  _  _  my  agency  handles.  A  solicitor  once 

SALESMEN  NEW  VIEW  OF  THEMSELVES  - 


Common  Politeness  in  Removing  Hat  and  Stifling  Odorous 
Cigar  Makes  Good  Impression — “High-Pressure” 

Boys  Painful  Even  to  Space  Buyers 

By  “RECEPTIONIST” 


spent  a  whole  morning  waiting  to  see  the  OF  ADVERTISING  SHOWlI 

space-buyer  on  an  account  we  had  never 
had.  On  the  other  hand  some  salesmen 
know  of  a  new  account  long  before  it 
has  been  officially  announced.  Changes 
occur  very  often  in  accounts  and  it  is  for 
such  that  certain  trade  publications  are 
printed  and  the  conscientious  salesman 
should  read  them  religiously. 


Walter  Strang,  Harvey  Young, 
ing  Before  I.  A.  A.  Group,  Fi^ 
Constant  Promotion  Necessary 
For  Modern  Business 


POSTPONE  JOURNALISM  DAY 


IF  I  called  myself  the  girl  who  had  cigar  in  his  mouth  she  can  usually  get 
turned  down  hundreds  of  men,  you  him  to  remove  same  and  start  all  over 

might  place  me  as  the  most  popular  de-  again. 

butante  of  the  season,  the  movie  star  But  he  has  made  his  first  mistake;  . . 

possessing  the  most  charm  or  just  a  girl  he  has  shown  a  great  lack  of  breeding  poncd  a  week  and  will  be  held  May  18 
with  a  great  imagination,  so  I  will  give  that  makes  the  girl  care  very  little  about  instead,  it  was  announced  last  week. 


While  advertising  is  supplying  j 
element  in  the  law  of  supply  and  dem^ 
it  is  in  need  of  a  scientific  basis  ^ 
Journalism  Day  at  the  University  of  Strong,  publisher  of  the 

South  Dakota,  which  was  to  be  celebrated  ctv-aWpr  at  ttiV  Vfa° 

speaker  at  the  May  9  session  of  the^ 


in  X'ermilion,  May  12,  has  been  post- 


vertising  commission  of  the  IntematwS 
•Advertising  Association,  in  Milwaul^ 


WIIII  a  (SiEai  iiiiagiiianv.**,  »  •••••  O---  .  .  -  - - -  - J  . .  Iiisitau.  II  diiiiuuiiecu  lasi  WCCK.  ,..u;„u  u  l 

my  true  status  before  going  further.  I  his  being  seen  and  getting  his  story  told.  The  original  date  was  in  conflict  with  attended  by  about  100  leadi« 

am  a  "receptionist”  in  one  of  the  largest  He  may  be  quite  a  nice  chap  and  a  later  the  state  music  contest.  E.  G.  Trotzig,  advertising  men  and  wonwn. 

advertising  agencies  in  the  world.  I  visit  will  correct  the  first  impression,  but  instructor  of  journalism  in  the  univer-  suspicion  that  advs. 


advertising  agencies  in  the  world,  i  correct  tne  nrst  impression,  but  instructor  of  journalism  in  the  univer 

might  be  called  a  clerk,  but  in  this  day  he  is  very  apt  to  go  from  agency  to  sity  in  charge  of  the  program,  is  pre- 
of  specialization  every  human  failing  is  agMicy  doing  the  same  thing.  ^  dieting  a  record  attendance  as  newspaper 

given  a  name  worth  at  least  35  cents.  Do  ^you  remember^  the  little  boy  in  editors  and  owners  throughout  the  state 


tising  IS  a  waste,  not  an  economic  iacitr 


IJ  I,  ...  cnarKe  o.  me  program,  IS  prc-  „  shouldn’t  be  spent 

T  ^“^"dance  as  newspaper  advertising  reduces  costs,  he  said 

given  a  name  wui  n*  oi  x-  - .  -  -  .  - . editors  and  owners  throughout  the  state  aHdeH  that  it  has  nn  «iih«titi.t«  ® 

and  so  I  will  insist  on  the  title.  As  to  your  c  ass  at  school  who  e.xcelled  in  some  are  exhibiting  greater  interest  in  the  r  la 

reception  and  failings  being  akin,  ask  the  one  thing  and  was  constantly  being  events  each  spring.  -r 

own/'A  colAcmon  Mihn  has  had  one.  praised  bv  the  teacher  or  his  parents.  -  u\e_  Lomimtms  (yJ.)  Dtspatch 


HOLDS  MUTT  SHOW 


maiUfcr 

oi  me  LoPiimMis  lu.)  Dw/iotcA  and  rt#. 
resenting  the  -Association  of  Newspa» 
•Advertising  Executives,  said  that 
leading  American  department  stores  did 


space  salesman  who  has  had  one.  praised  by  the  teacher  or  his  parents, 

T  know  it  is  no  simple  matter  to  start  almost  any  one  in  fact,  with  the  result 
out  in  the  morning  to  call  upon  a  space-  that  in  time  he  thought  he  was  pretty 

buver,  tell  your  story,  and  then  await  re-  important  and  made  himself  just  a  little  The  Memphis  Evening  Appeal  re  k.,c,v.»c  109^7  *u  •  mV' 

suits  In  ve  goode  olde  days,  a  solicitor  objectionable  to  the  gang?  The  chances  cently  announced  its  second  annual  Mutt  ousiness  in  man  m  1926. 

could  count  on  making  15  or  more  calls,  are  that  if  that  boy  has  gone  into  selling  Show,  which  will  be  held  under  auspices  Because  of  mounting  overhead  costs, 
Sng  which  he  saw  the  man  he  came  to  he  has  joined  a  certain  great  published  of  the  Evening  Appeal,  the  Memphis  must  increase  the  volume  of 

see  Nowadays,  sometimes  four  is  a  whose  agents  are  so  much  unlike  the  Kennel  Qub  and  the  City  Park  Com- 

good  average,  and  another  day  is  gone,  violet  in  the  matter  of  modesty,  that  in  a  mission.  Only  those  dogs  lacking  the 

The  agency  for  which  I  work  has  ac-  botanical  category,  I  would  probably  call  slightest  suspicion  of  a  pedigree  may  win  *'*''  ? 

,„i5«l''.he™n.cof  being  a  pl»ce  where  JJ™  They  br.eae  ^  with  a  bine  nbbon  "■* 

one  is  apt  to  spend  a  whole  morning  be-  the  idea  that  they  are  going  to  be  seen,  sehes  and  a  cash  prize  for  their  owner, 

fore  gaining  admittance.  The  sudden  will  be  seen,  if  not  by  the  space-buyer  special  prize  will  be  given  for  the  dog 
conferences  which  occur  in  an  agency,  then  certainly  by  the  president  of  the  com-  having  the  largest  number  of  owners, 

some  genuine,  others  merely  involving  a  pany  They  are  aggressive,  important,  and  a 

red-hot  discussion  of  the  merits  of  a  new  a  little  bit  painful.  They  have  gotten  for  PAPER  PRIVATELY  OWNED 

car.  or  a  jolly  hashing  over  of  a  recent  themselves  the  n^e  of  being  over-ag-  ..Twin  City  Xews,  weekly,  started  by  •  A-.  v-mvaiiu  cxtrmiw 

game  of  golf,  knock  a  salesinans  day  to  p'essive,  not  just  in  the  eyes  of  ye  clerk  the  Texarkana  Chamber  of  Commerce,  secretarv  of  the  Financial  Advertism' 

r\i  nn<»  At  th^  hilt  PVPn  in  thp  CHSIAP  _ J _ •!  f  _  r  *  _  «  »  .  ... 


more  competition  than  ever,  only  tho* 
constantly  on  their  toes  will  suniit 
.Along  this  line,  he  said  the  indepeiidest 
merchant  can  surmount  the  chain  stortby 
.giving  personal  services  that  the  ctiM 
store  does  not  offer. 

Preston  E.  Reed.  Chicago,  e.xecutin 


little  bits.  The  appearance  of  one  of  the  hut  even  in  the  space  department.  primarily  for  the  printing  of  legal  notices, 

agency’s  clients  may  mean  that  the  space  I  see  all  kinds,  the  man  from  a  little  has  been  discontinued  by  that  organiza- 

buyers  are  going  to  be  called  together  unimportant  publication,  to  the  one  from  tion,  but  will  be  carried  on  as  a  private 

and  a  lineup  of  men  in  reception  a  magazine  with  a  huge  circulation.  I  enterprise.  Edward  Campbell,  former  are  getting  a  larger  percentage  of  it  tlim 

room  may  be  told  they  will  be  unable  to  know  through  gossip,  which  salesman  Texarkanan  newspaper  man  and  now  city  ever  before.  Banks  are  advertising  mort, 

see  the  space  buyers,  this,  perhaps,  after  has  made  a  remarkable  record  and  I  editor  of  the  Clarksdale  (Miss.)  Daily  he  said,  because  they  have  found  the? 

having  been  told  to  wait,  aM  having  have  discovered  that  the  most  successful  Register,  will  return  to  Texarkana  to  have  not  been  making  the  profit  ther 

done  so  for  the  better  part  of  an  hour,  ones  are  the  pleasantest  to  deal  with,  take  charge  of  the  publication.  ........ 

These  conditions  will  probably  be  1  hey  are  usually  a  bit  quiet,  almost  shy-  _ _ 

remedied  in  time.  Advertising  is  com-  appearing,  and  if  told  they  cannot  be  STACIES  RlIY  AT  HOMF  pontfst 

paratively  new.  Many  agencies  have  seen  they  take  it  in  good  part  like  true  =»*AUtMlUY-AT-HOME  CONTEST 

grown  with  such  speed,  that  they  are  not  sportsmen.  They  wait  for  another  day  The  Staunton  (Va.)  S  ews-Leader ,  of 
well-organized,  since  there  is  a  surpris-  and  make  another  call.  They  do  not  which  Heirome  L.  Opie  is  publisher,  re- 

ing  amount  of  overwork  at  times  and  a  rush  to  the  nearest  telephone  and  harass  cently  conducted  a  successful  “Buy-at- 

large  part  of  the  office  force  may  be  the  space-buyers  to  see  them.  Home”  contest,  for  which  it  offered 

working  until  midnight.  -All  of  which  -A  good  salesman  should  be  a  good  Prizes  totaling  several  hundred  dollars 

does  not  do  the  salesmen  any  good,  and  sport  about  a  refusal  since  there  is  noth-  '•’c  best  letters  on  “Why  You  Should 

is  very  hard  on  the  receptionist,  no  matter  ing  personal  about  it ;  no  space-buyer’s  af  Home.”  Judges  were  Prof.  E.  S. 
how  “hard-boiled”  she  may  seem,  when  day  is  ever  long  enough  for  all  that  he  Sheppe,  editor  of  the  News-Leader,  and 

it  means  she  has  to  say  “no”  over  and  has  to  do.  Take  it  in  the  right  way,  Charles  K.  Brown,  of  the  Leader  staff. 

over  again.  This  is  by  way  of  being  a  grin,  and  then  try  all  over  again  the  next  - - 

bit  of  an  alibi  from  one  who  has  had  to  day.  It  is  a  hard  game  but  such  a  NEW  COLORADO  DAILY 

make  excuses  to  salesmen,  _  whose  daily  splendid  one,  a  business  to  keep  one  The  Trmidad  (Col.)  Evening  Herald 


•Association,  said  that  as  a  result  of  re¬ 
search  work  more  money  is  being  spea 
for  financial  advertising  and  newspapm 


should.  Smaller  banks  are  spendin 
more  money  for  advertising  while  tht 
larger  ones  are  spending  theirs  more 
wisely. 

Other  speakers  included  Earle  Pearson 
general  manager  of  the  association,  and 
T.  \\’.  Le  Quatte,  Snencer,  Ind. 


PITTSBURGH  CLUB  NOMINATES 

.At  the  annual  meeting  of  the  Pitfv 
burgh  Press  Club  the  following  noraina- 
tions  for  officers  to  be  voted  on  on  May 
26  were  made :  honorary  preskitst, 
Harry.  Milholland;  president,  J.  E 
McKirdy;  first  vice  president,  S.  E 
Sarraf ;  second  vice  president,  Charlo 


Milton  D.  Crandall,  J.  M.  Hazkll 
Daniel  Davis  and  W.  W.  Forster.  ‘ 


bread  is  dependent  on  getting  contracts  young  and  cm  the  qtti  vive.  Ask  my  oddest  made  its  first  appearance  recently.  _ ,  _  _  ^ _ _ _ 

and  whose  contracts  are  dependent  on  salesman  friend,  he  is  over  80,  but  he  Frank  J.  Rose,  who  was  with  the  Trini-  Lancaster;  board  of  governors,  Rij 

getting  to  a  space  buyer  to  tell  why  their  won’t  give  up  his  territory  as  long  as  he  dad  Picketwire  for  many  years,  is  the  Sprigle,  Robert  W.  (Zhilton,  Willini 

publications  should  be  on  the  list.  _  The  can  keep  going.  ^  editor  and  publisher.  The  Picketwire  was  White,  James  J.  Long,  Grafton  Duval, 

purpose  of  this  article,  however,  is  to  I  think  it  is  very  important  to  know  recently  consolidated  with  the  Chronicle- 
give  you  the  impressions  of  the  girl  at  what’s  what.  Some  salesmen  who  come_iVr«’j. 

the  desk  and  to  ease  out  a  hint  or  two 
that  may  cause  a  salesman  or  two  to 
ponder. 

The  average  solicitor  seems  quite 
anxious  to  register  a  pleasant  impression 
on  the  girl  who  is  going  to  pass  his  name 
on  to  the  space  buyer,  he  may  be  a  jovial 
persem  who  likes  to  have  all  his  contracts 
friendly  ones,  or  he  may  feel,  and  rightly, 
that  he  is  selling  himself  as  well  as  his 
publication  and  that  the  salesmanship  be¬ 
gins  with  his  first  entrance  into  the 
agency.  It  is  only  a  simple  matter  for 
him  to  remove  his  hat  before  he  speaks 
to  the  girl  at  the  desk,  but  it  sends  his 
stock  up  quite  high  before  he  has  said  a 
word.  If  he  has  been  giving  one  of  his 
(Thristmas  cigars  a  workout  in  the  out¬ 
side  air,  let  him  take  a  last  pull  and  then 
dispense  with  it.  To  the  girl  who  has 
been  sitting  in  the  ill -vent dated  air  of 
the  average  reception  room,  a  Corona 
(iorona  and  el  cabbago  are  sisters 
under  their  wrappers,  and  no  salesman 
gets  anywhere  with  her  by  surrounding 
her  with  a  smoke  screen.  What  she 
thinks  of  one  who  not  only  keeps  the 
weed  with  him  but  talks  to  her  with  it 
in  his  mouth — well  we  won’t  go  into  that 
now' — but  the  wily  receptionist  has  dis¬ 
covered  that  by  being  totally  unable  to 
understand  a  man  who  speaks  with  a 


Advertising  men  and  women  who  recently  gathered  at  Sedgefield  Inn,  near  Greensboro,  N.  C.  for  the  annual  conventi** 
of  the  Third  District  of  the  I.  A.  A.  In  the  front  row,  kneeling,  seventh  from  the  left,  is  C.  King  Woodbridge  d 
Detroit,  I.  A.  A.  president.  Standing  immediately  behind  President  Woodbridge  is  Earle  Pearson,  general  manager  #f 
the  International  Advertising  Association.  In  the  front  row,  kneeling,  second  from  the  left  is  S.  O.  Lindemsn  of 
Greensboro,  newly  elected  chairman  of  the  Third  District.  Next  to  him  is  A.  S.  Myers,  district  secretary,  and  next  k 
•Allen  T.  Preyer,  of  the  Vick  Chemical  Company,  Greensboro,  retiring  district  chairman. 
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The  Newark  [N.  J.]  Le^er 

Announces  a  Twelve-page 

Rotogravure  Section 

Beginning  with  the  issue  of  Sunday,  May  20th 

THE  NEWARK  LEDGER 

For  April,  1928  compared  with  April,  1927  showed  an  advertising 
gain  of  41,607  lines  while  all  other  Newark  papers  and  a  majority 
of  the  Metropolitan  papers  of  the  country  reported  a  loss  in  lineage. 

THE  CIRCULATION  INCREASE 

For  April  over  the  preceding  three  months  was  2,096  copies.  This 
circulation  gain  is  especially  impressive  in  the  face  of  the  fact  that 
during  this  period  pictures  were  removed  from  the  first  and  last 
pages  of  the  Ledger  and  the  Peach  Edition  with  a  daily  average  in 
excess  of  15,000  was  dropped. 

NEWARK,  JERSEY'S  METROPOLIS 

Now  Boasts: 

ONE  Morning  Newspaper 
Printed  in 
ONE  Section 

Con£ned  to 
ONE  Edition 
In 

ONE  Color 

THE  NEWARK  LEDGER  in  tone,  content  and  news  treatment 
is  “standard  plus,”  with  1600  lines  to  the  page. 

The  advertising  placed  in  the  Newark  Ledger  is  not  a  light  hidden 
under  a  bushel  or  babes  lost  in  the  woods,  but  shines  out  like  a 
polished  jewel  and  receives  a  100%  reader  audience  with  our  entire 
circulation. 


L.  T.  RUSSELL,  Publisher 
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WHAT  OUR  READERS  SAY 


iidiiuiidi  bybicm.  IIIC  iiiUiVJUUdi  - -  ^  **uico  bnn*  ^ 

states  appropriate  twelve  times  that  fes°s“on  as  T^whiie.’  ®m5 


amount  to  build  their  local  systems. 


Within  the  past  few  months  at  le 


NAILING  A  FAKE 


which  w  ould  include  the  cost  of  prepara-  General  Manager 


Frvkst  N  Smith  events  have  occurred  which  logicSf 

URNLST^  JN.  SMITH,  provedly  may  be  considered  to  ** 

,  American  Automobile  grave  doubts  in  the  public  mind  as  to  1??*“ 
peccability,  reliability  and  collective"oir  * 


O’  IT  e  D  T  *i  xr  tion  of  materials  Association.  peccability,  reliability  and  collective  5^* 

To  Editor  &  Publisher:  In  the  May  oi  ,„,iiciiuis.  _  responsibility  of  the  press  of  the  UniteH^** 

5th  issue  of  your  excellent  publication  .  motor  clubs  m  1046  ci  s  Austin  riRriii  ations  “^‘**“*  evenu  had^ 

you  carry  an  item,  accredited  to  the  this  country  m  which  there  are  a  AUSTIN  CIRCULATIONS  Thf  publication  by  X  thoLa'^^^^^^^ 

New  York  World,  which  states  a  news-  nunimum  of  2100  newspapers.  ^'>th  all  To  Editor  &  Publisher.  In  your  papers  which  it  serves  of  an  officia'ut” 
paper  of  Valladolid,  Spain,  defied  the  o*  our  clubs  contributing  to  the  cam-  issue  of  April  28,  page  4o,  you  carried  an  news  story  from  Washington.  unT^ES 
official  censor  and  printed  a  story  of  the  P^'en,  it  would  be  necessary  to  use  the  ^vertisement  by  the  Fort  Worth  Star-  g?a^  meSce't'rVh,"*'^ 

killing  of  four  nuns,  and  had  been  sus-  newspapers  in  each  city.  On  a  pro-rata  Telegram  that  gave  the  Aitsttn  Amencofi  institutions  of  the  United  SuS? 
pend^  by  order  of  Prime  de  Rivera  ha.i^is  this  would  have  allowed  us  less  than  a  circulation  loss  of  two  subscribers  m  being  fomented  and  organized  m  CentrloA^ 
I  submit  that  this  form  of  journaiism  ?50  per  newspaper  per  year  The  smaller  the  past  six  months.  th^rough^thc*'"  u*raRV'‘^d"‘indn 

represents  a  propaganda  unworthy  of  a  clubs  would  not  be  willing  that  we  Will  you  please  make  a  correction  in  paper  reporter — not  an  editor  or^a 
place  in  the  American  press.  It  is  purely  should  use  their  funds  in  distant  key  the  next  issue  to  the  effect  that  the  that  this  story  had  no  foundation  m 
in.,. .on,!/.,  ..MiL/Mit  TtiA  nomo  r\t  cities  to  the  exclusion  of  their  home  Austin  American’s  circulation  for  the  public  official  who  demamled  that  itu?" 


place  where  the  event  occurrea  is  omit-  not  uc  w  ining  to  nave  us  use  lucu  eon-  10,.1£0,  a  gam  oi  over  tne  six  monins  prooi  oi  nit  statements  and  that  be  irLz 
ted  the  original  offense  or  names  of  the  tributed  funds  in  distant  small  town  period.  The  Austin  Statesman  has  a  'rnicalh^ 

parties  involved  are  not  given  and  papers.  circulation  of  8,051,  a  gain  of  %2  over  without^thm  kMwledge!''o*’pilu”th^c£25!!: 

neither  is  the  truth  or  falsity  of  the  en-  It  was  evident  to  our  own  committee  the  six  month’s  period  and  the  Sunday  of  the  federal  detriment  which  he  re^^E  ’ 
tire  story  verified.  and  to  our  advertising  counsel  that  to  American  Statesman  has  a  circulation  of  from  the  fire.  StiU.  the  press 

I  don’t  doubt  but  that  the  whole  story  distribute  our  available  funds  among  22,277,  which  is  a  gain  of  571  over  the  as'ne'ws  to'^Us*' clients' a*  Mmr*itycff**h^* 

is  an  invention  by  an  anti-Spanish  or  newspapers  would  be  to  wreck  our  cam-  six  months’  period.  deluded  into  printing'  it.  *“'ksoi 

anti-Catholic  propagandist.  I  say  this  paign  at  the  start  and  leave  the  matter  Please  quote  the  Sunday  circulation,  as  second  event  ^  to  do  with  the  |A 

not  because  of  the  omission  of  facts  but  of  future  advertising  problematical.  your  Star-Telegram  ad  has  a  misleading  o*f*d^uments,'the“palpab'leTmM?^*  k.** 

from  personal  experience.  Neither  could  we  use  several  mediums  introduction  over  the  tabulation  which  lication  being’  to  fan  war  spirit  in  tb*  u£lt 

Last  September  the  Central  News  and  in  the  magazine  field  or  bill-boards  or  reads  “Daily  and  Sunday  Average  on  Smtes  and  in  the  Congress  against  the 
Reuters  sent  a  story  from  Gibraltar  direct-by-mail  advertising.  At  the  same  Seven-Day  Papers,’’  but  it  does  not  in-  “veltfgation'  S^v^^tlSir'theseT*^'  ^ 
which  told  of  an  unnamed  distracted  time  it  was  essential  that  we  use  a  dude  anywhere  our  Sunday  circulation,  their  entirety  were  clumsy  forgerS”"^,!? 
father  killing  unnamed  nuns  in  an  un-  medium  that  in  equitable  degree  would  Martin  Andersen,  *'*?,.  develoi^d  upon  investigation,  after  *I 

named  Madrid  convent  because  of  some  cover  the  1,046  cities  involved.  It  was  General  Manager,  American  Statesman,  ments  admittl^  th^t*  thev"wrr'’"<"‘^*H 

fancied  wrong  done  his  daughter.  That  decided  to  make  our  first  effort  in  the  — ! -  tTe  slightest  tffJ^tWe  effort 

story  was  printed  in  a  number  of  Amer-  Saturday  Evetiing  Post.  ONE,  ZWEI,  TROIS  *?  I**'  publication  of  the  docum^ 

ican  newspapers.  Upon  investigation  I  xhe  matter  of  newspaper  advertising  ~  ,  .  *2s  exrrrUed  “* 

learned  that  the  Central  News  and  Reu-  .^as  considered,  howeverto  be  of  major  ^o  Editor  &  Publisher  :  I  see  in  "‘V^'i  y  drJ?i^ds“of““  i^elSST 

ters  accredited  the  story  to  El  Sol  of  importance  an'd  we  all  felt  that  in  return  ^imch  21st  issue,  I«ge  11,  a  few  ve^ifying^hc  Tam«""a“  address*  0"^." 

Madrid.  In  getting  in  touch  with  for  the  magnificent  support  accorded  by  'vords  ateut  the  Continental  Advertising  of  a  motor  accident 

Madrid  we  learned  no  one  there  ever  the  newspa^rs  to  the  clubs  of  this  Asso-  sd^qurteiy  Tnd  op^nlyTrov^^Tnr^ 

heard  of  the  story.  The  editor  of  E\  ciation  that  a  newspaper  campaign  must  something  on  the  matter  in  violation  of  every%Hmary 

Sol  wrote,  “We  never  published  such  Ue  develooed  what  you  wrote  is  not  quite  right,  which,  m  theory,  is  supposed  to  rewiit*  ih 

a  hair-raising  story  Your  papers  Accordingly,  the  ampbell-Ewald  The  “Union  Continentelede  la  Publicity’’  r/7eecmir''co^d'uctH!*Wd^^^^^^^ 
scooped  all  the  Madrid  papers  Company  was  instructed  to  prepare  a  ,^rtib!itorrto“>e  ;E^rTo.  4 

LS.doi”'''u'' Vox"”S!  l^^band"’ ar^no,  *”“^1  a^sS 

Madrid  also  ridiculed  the  story.  Upon  ?iJ"Sl'dubs°at^hTtim^^^^^^^  which  reflected  upon  the  honor  ^nd  fah^te 

investigation  it  ivas  found  that  the  inci-  aHvortisomenr  wac  mn  Proof «  of  French  one:  Union  Continentalc  of  the  entire  journalistic  fraternity  oi  lit 

dent  was  invented  by  a  person  who  de  la  Publicite-the  following  ones  Kon-  country.  But  only  a  sparse  handful  of 

wantt^  to  blacken  Spain  and  the  Catho-  ^  and  ‘‘mats’’  were  nLde  tmentalCT  Reklam  Verband  and  Conti-  Smly%ryerted  againrt'fnd  c^ndSSS  £ 

he  Church.  He  and  several  other  gos-  .  .  , .  r  rp.  rps„lts  nental  Advertising  Association  are  the  offenses.  ™ 

sips  brought  the  invention  to  the  interna-  c.roricJnoi^  ct/noA  translation  of  the  French  title  into  Ger-  .To  ‘he  present,  the  profession  as  a  *Ue 

tinnal  news  aopnries  and  said  it  was  in  have  been  surprisingly  good.  ,  p_piici,  through  any  of  the  organizations  which  npte 

This  being  a  new  venture  some  of  our  p.,  .u  m.  •  t  .u  •*"*  “  whole,  has  not  lifted  up  a  no. 

El  Sol.  It  was  telegraphed  without  ,  ,  «  .  .  .  Of  course  I  am  the  Chairman  of  the  small  voice,  or  any  voice  of  any  voiuae,  a 

verification.  The  Central  News  apolo-  ,  r >,^0  ctiii  combined  organizations  b^ause  there  is  official  repudiation  and  deprecation  of  tkm 

&  SlSenlf  Have  already  placed  their  “  «■'  SSWnr^tlM 

injuirU  Reuter's  Agency  has  .as«r-  Provi,io«,ry  chaSn  of?heT  A.  A.  a."’""  “ 

MadHd  C^rnlLte  s™S, 'which  The  National  Association  owns  and  press  SHOULDCLEAN  HOUSE  («We'*i."de‘r'S''!b?  STi"  S  2 
was  circulated  in  Gibraltar  and  which  opf.rates  one  of  our  largest  motor  clubs,  8MUULU  CLEAN  HOUSE  P  ^  ^  ^ 

was  wrongly  ascribed  to  the  journal,  El  Wa*  To  B,,,..  >  p„.j,,n..:  I., TJ'IL  “";KrS>,hr;:JS'’;»SSdS: 


PRESS  SHOULD  CLEAN  HOUSE 

To  Editoe  &  Publisher:  Interesting,  very. 


public  confidence  in  the  integrity  and  koM 
intention  of  the  American  press  as  a  «Ut. 
which  unquestionably  must  have  been  ibki 


W^  wrongly  ascr.ueu  to  t.ic  joui.ra.,  thoroughly  in  newspaper  vour  symposium  on” ‘A^VuricrirKoTe' O^f  Xrrn;''^t•‘°lLs‘;^'He1^u'r"e‘^f'Tia^ 

^  Now  this  latest  story  is  precisely  the  advertising  that  we  have  used  full  i«ges  ^*'^^o,^v"”  ”so®whySrrfhorr^  immune  t>rcb>titm  and  disc^ntenance.  wh^t  ha  tk 
same  one  of  nine  months  ago,  except  the  and  are  using  copy  m  our  five  local  professional  lap^^?  One  ^ds  it  Sit  Suhnihe’^r^of  the  ™unt'j^“‘d™e7  So 

distracted  father  then  killed  seven  nuns,  dailies.  d°ema"nd'Tr*exp^'l^o^rf«Uon  tTey  .tend  Jlu4 

now  its  four.  The  least  any  paper  ought  H  our  clubs  WOUH  each  run  the  piece  ^'Xls.'  Nat^e.  ^ven^with  'the  a«isUnce  and  “.ese,  i,  it  equitable  to  blame  the  .A 
to  do  when  printing  scandal  or  crime  of  weekly  copy  we  have  sent  out  ff  wuld  experienced  guidance  of  the  Divine,  occasionally  ov*ertli"'anOTove'*of’'theM'a^”  ir^iS 
news  is  to  eive  the  exact  data.  Other-  involve  an  expenditure  of  $100,000  a  turns  out  a  bad  peach  or  a  wormy  apple.  It  % 

wise  the  innuendo  smacks  of  the  old  war  month  in  the  newspapers.^  Of  course  this  m^e^^tha^  “™„,?LablI  ‘hose  whi  assert  to  be  iu  represenutive^ 


Patrick  F.  Scanlan, 
Managing  Editor,  The  Tablet, 
Brooklyn,  N.  Y. 

A.  A.  A.  AD  CAMPAIGN 


cuucaic  many  ui  uu.  c.uns  lu  u.c  use  mi  even  remotely  touch  upon,  the  real  roots 

paid  space  we  will  have  opened  up  an  of  the  question  before  the  house  which,  to  *r?“'  shysters  who  y e  int^ 

entirely  new  field  to  the  advertising  quote  from  your  introduction,  derive  from  the  b^ri*g“Jhe7esMn8ibn°ty  and’the  reprosdThi 
.../vwl.!  following  charges  against  the  American  press:  If*""*  “r. 

d.  •  j  L  •  f  L  Reckless  inaccuracy,  sensationalism,  neglect  of  V**  *’*• '****Kr  K 

Your  “head  carried  the  inference  that  public  welfare  for  private  gain,  etc.;  inefficiency  I'SS'O"  has  fallen,  in  public  estimate  « 

the  National  Association  was  placing  and  cowardice.  "  V  ,  ,  /  wrnrclean^J^'se'''‘u'?h^ 

ta.atvtM-cSv  Jn  iFVi,*t  or  not.  the  press  in  general  of  the 


tion  ha: 
pearing 


pcaiiiiK  m  yMul  puMiivav.M..  w/w  /  .p. ..  ‘  I  ne  conaition  is  tnere.  it  must  tie  reckoned  - -  -  c,,Mr,ni. 

which  conveys  an  erroneous  and  harmful  ""dest  moments  ot  advertising  exuber-  jj  should  be  faced.  Sooner  or  later  it  Suiic* 

itnnrpccinn  nf  our  advertisine  ooliev  and  did  we  contemplate  placing,  or  did  must  be  faced,  resolutely  and  bravely.  The  - - - ^ 

tlip  ifiHiilirpnrp  nf  vmir  columns  present  resources  to  buy,  critics  are  not  creating  the  issue  themselves,  DENIES  ASSOCIATION 

we  ask  the  inaulgence  ot  your  columns  l„1f  .Uo.  onv/v..n.  .rw.,/./,  ^  merely  for  their  own  amusement  or  to  provide  ,,  , 

that  the  real  situation  may  be  known.  *^'sr  ."  ‘““t  amount  Ol  space.  themselves  with  something  about  which  to  write.  To  Editor  &  Publisher:  On  page  S4,  • 

T'Vio  nffippre  anrl  Hirprtors  of  the  Your  article  quOted  a  resolution  from  They  are  simply  the  instruments  through  which  your  issue  of  April  14th,  there  anpein  n 

AlricafSonSSle  As"Sa^ion  have  ^emltd  StnTmaSLf 

felt  for  some  time  that  our  organization  coritemplated  national  magazine  campaign  Either  this  sentiment  is  justified  or  it  is  not.  follows:  “Calumet  ha»  charged  it  lm_t” 

chonU  /Ipflnitplv  work  itc  wav  into  the  ^“d  substituting  the  Use  of  newspapers.  If  it  is  not,  let  some  of  the  editors  on  your  subjected  to  espionage  by  the  William  J.  ^ 

snouia  aennneiy  wo  ‘  This  resolution  was  passed  we  are  in-  list  tell  us  why  it  is  not.  If  upon  investigation.  Detective  Agency  at  the  instance  of  the 

field  of  paid  publicity,  and  starting  m  a  £  .  .  ..  ^  £  newsnaoer  “"<1  self^athechism  it  is  found  to  Baking  Powder  Company  and  the  JjJib 

reasonable  way  develop  upon  the  part  of  *  j  request  ot  a  newspaper  justified,  even  if  in  part  only,  the  logical  Company,  associated  with  Royal  m  the  ^ 

ntir  affiliated  clubs  an  interest  in  an  Publisher,  and  under  a  misapprehension  and  sensible  thing  to  do  is  to  cast  about  for  developments  in  the  protracted  baking  !»•» 

anLpc^  inn  nf  the  rpsnits  that  would  '^e  factS.  The  resolution  has  since  rtimediJ  measures.  Maybe  there  is  no  r^edy.  war.”  The  paragraph  referred  to  is  J- • 

appreciation  ot  the  results  that  would  withdrawn  and  this  dnh  annro-  ?"]  **  “‘P””'”*  apunst  ‘rymg  to  statement  of  fact  as  far  as  this  ComfW  « 

flow  from  a  continuous  advertising  effort.  u 'fu  °  find  one.  ...  ...  ,  .,  concerned.  We  are  not  connected  with  * 


«t  purchaser  of  newspaper  space  in  the  .  ,  ?Se ''i^^ls*?barafflfct*  ffiem  a’^rtfe  WEEKLY  109  YEARS  OLD 

world.  In  conclusion  may  I  say  that  this  grasp  the  remedies  and  apply  them,  if  they  want  ..  , 

It  was  evident  that  we  could  raise  for  situation  may  be  likened  to  the  road  to.  If  they  elect  to  ignore  them  and  do  nothing  Ine  Lolumota  (Mo.)  neraiarji^r 

our  initial  effort  and  upon  a  co-operative  building  program  of  the  country.  The  ‘L r!? '™L  *5“ 

basis  of  contributions  from  aU  our  clubs  Federal  Government  appropriates  a  rea-  puMje  may  hold  upon  objectionable’^  practices  celebrated  its  one^undred  and  ninfli 

a  maximum  sum  of  $100,000  for  1928,  sonable  sum  to  tie  together  a  great  or  policies  in  which  a  minority  of  their  asso-  nivcrsary  April  23. 


r 
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Music 


Monotony 


The  eye  doesn’t  like  monotony  any  more  than  the  ear  does.  Your 
subconscious  self  rebels  at  a  monotony  of  sound  and  your  sight 
will  rebel  at  letters  that  are  the  same  color  all  over.  Y ou  may  not 
understand  why  you  cannot  read  as  much  of  a  monotone  face  as 
you  can  of  a  vantone  type  face.  Teachers  and  type  experts  know. 

In  addition  to  being  a  varitone  letter  the  face  used  for  a  news¬ 
paper  should  be  a  modern  varitone.  In  short  the  news  face  in  your 
newspaper  should  be  IDEAL  News  Face — not  because  hundreds  of 
newspapers  are  using  this  face,  but  because  IDEAL  NEWS  Face 
is  fundamentally  correct  according  to  fixed  principles  that  will 
always  be  correct. 

If  you  are  interested  in  getting  more  reader  interest  get  all  the 
facts  about  IDEAL  News  Face  from  the  nearest  Intertype  office. 


INTERTYPE  CORPORATION 

1440  Broadway,  New  York 

Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.;  San  Francisco 
152  Fremont  St.;  Los  Angeles  1240  South  Main  St.;  Boston  80  Federal  St.; 
London:  Berlin.  Distributors  throughout  the  world 


HOW  TO  SELECT  TYPE  FACES 
—  a  32  page  booklet  which  has  many 
interesting  things  for  anyone  inter¬ 
ested  in  type.  Write  to  the  nearest 
Intertype  ofiftce  for  your  free  copy. 


TWO  THINGS  TO  REMEMBER 

(1)  No  Standardized  Intertype  has 
ever  become  Obsolete. 

(2)  Intertype  Matrices  are  Standard 
for  all  Line  Casting  machines. 
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ALBANY  DAILY  ENDS 
PREMIUM  CONTESTS 


H.  W.  STODGHILL  HONORED 


Says  “Competition  With  Merchants” 
Through  Gift  of  Prizes  Is  Eco¬ 
nomically  Unsound  and 
Unfair 


An  inter-departmental  contest  has  been 
started  by  H.  H.  Oschay,  circulation  man¬ 
ager  of  the  Albany  (N.  Y.)_  TitMS- 
Union,  offering  a  total  of  $500  in  prizes 
for  subscriptions  turned  in  by  em^oyes 
of  the  paper.  Simultaneously,  announce¬ 
ment  was  made  that  the  Times-Union,  a 
Hearst  evening  daily,  would  no  longer 
“compete  with  Albany  merchants”  by  giv¬ 
ing  subscription  premiums.  This  decla¬ 
ration  was  made  in  a  half-page  statement 
which  set  forth : 

"It  has  long  been  the  practice  of  the 
Albany  newspapers  to  use  premiums  in 
soliciting  newspaper  subscriptions.  Some 
newspapers  have  charged  the  subscriber 
the  cost  of  the  premium  in  addition  to  the 
cost  price  of  the  newspaper  subscription. 
In  other  cases,  it  has  been  the  practice 
to  give  the  premium  away  providing  the 
customer  would  subscribe  to  the  paper 
for  a  period  of  one  month — or  more. 

“Every  variety  of  household  merchan¬ 
dise  possible  to  imagine  has  been  used 
for  these  premiums.  The  list  runs  from 
dolls  to  percolators,  from  bread  boxes  to 
silverware  and  from  carving  sets  to  cut 
glass. 

“It  is  economically  unsound  and  de¬ 
cidedly  unfair  to  Albany  merchants,  be¬ 
cause  the  publication  of  a  newspaper  is 
in  itself  a  business  without  going  into  the 
purveying  of  merchandise. 

“So  the  Times-Union  discontinued  cir¬ 
culation  premiums.” 

Mr.  Oschay  posted  bulletins  throughout 
the  offices  to  the  effect  that  a  contest  will 
be  conducted  for  four  weeks  among  em¬ 
ployes.  A  first  prize  of  $150  will  be 
awarded  to  the  department  with  the 
highest  number  of  subscriptions  per 
capita;  $100  to  the  individual  with  the 
largest  number  of  subscriptions;  a  $20 
loving  cup  to  the  victorious  department; 
$75  for  second  individual  prize ;  $50, 
third  prize;  $15,  fourth  prize;  $10,  fifth 
prize,  and  $10  weekly  to  each  man  and 
woman  with  the  highest  number  of  sub¬ 
scriptions  turned  in  for  the  week. 

LOUISVILLE  STRIKE  BROKEN 


n.  W.  Stodchill 


District  Managers  Confiscate  Route 

Lists  in  Walk-out  on  Herald-Post 

The  disastrous  possibilities  of  a  car¬ 
riers’  strike,  occurring  only  three  days 
after  he  had  taken  charge  of  the  circula¬ 
tion  department  of  the  Louisville  {Ky.) 
Herald-Post,  were  successfully  circum¬ 
vented  this  week  by  H.  Fenton,  former 
circulation  manager  of  the  Rochester 
(N.  Y.)  Times-Union,  with  the  assis¬ 
tance  of  W.  C.  Wooster,  assistant  circula¬ 
tion  manager  of  the  Herald-Post. 

The  strike  started  when  16  district 
managers  walked  out  on  10  minutes’  notice 
and  w'ere  followed  an  hour  later  by  200 
carriers.  The  district  men  took  the  route 
lists  with  them,  and  in  order  to  insure 
every  subscriber  his  copy  of  the  paper, 
the  new  men,  obtained  by  the  Herald- 
Post  through  an  advertisement  run  in  the 
paper,  were  forced  to  leave  a  copy  on  the 
doorsteps  of  half  the  homes  in  the  city. 

In  two  days  the  places  of  the  strikers 
were  permanently  filled,  the  carrier  staff 
augmented  and  new  route  lists  compiled. 

Entertain  Carrier* 

Fifty  carriers  of  the  Jamestown 
(N.  Y.)  Journal,  were  guests  of  the  cir¬ 
culation  department  at  their  annual  din¬ 
ner  held  in  the  Hotel  Jamestown  in  that 
city.  Short  talks  were  made  by  E.  O. 
Schug,  circulation  manager,  and  Walter 
Johnson,  his  assistant,  after  which  a  mu¬ 
sical  and  motion  iricture  entertainment 
were  enjoyed. 

Give*  Vacation  Trip* 

The  Denver  Post  in  a  coupon  voting 
contest,  offers  75  one-week  free  vacations 
at  Estes  Park.  The  contest  is  for  women 
and  girls. 


Louisville  Circulation  Manager  Statu¬ 
ette  by  Fellow  Workers 

H.  W.  Stodghill,  circulation  manager 
of  the  Louisz’iUc  (Ky.)  Courier- Journal 
and  Times,  was  presented  with  a  silver 
statuette  by  the 
members  of  the 
c  i  r  c  u  1  ation  de¬ 
partment  at  a 
dinner  in  his 
honor  May  2.  The 
dinner  was  given 
under  the  aus¬ 
pices  of  the  See- 
Jay -Tee  Good 
Will  Qub  of  both 
papers. 

The  statuette, 
which  was  en¬ 
titled  “Victory,” 
bore  the  circula¬ 
tion  statements  of 
the  Courier-Jour¬ 
nal  and  Times  for  1921  and  1928  and  a 
tabulation  of  the  increase  in  circulation 
during  these  years,  all  engraved  on  silver 
panels. 

J.  M.  McManus,  zone  superintendent 
of  the  Courier-Journal  and  Times,  was 
toastmaster.  At  the  speakers’  table  were 
Judge  R.  W.  Bingham,  editor  and  pub¬ 
lisher  of  the  Courier-Journal  and  Times ; 
Emanuel  Levi,  vice-president  and  general 
manager,  and  Brainard  Platt,  assistant  to 
the  vice-president. 

Mr.  Stodghill  has  been  in  charge  of  the 
Courier- Journal  and  Times  circulation 
department  since  1921. 

HOLD  MARBLES  CONTESTS 

Boston  and  Fall  River*  Paper*  Attract 
Crowd  of  Entries 

Nearly  700  boys  participated  in  the 
recent  annual  marbles  championship  com¬ 
petition  sponsored  by  the  Fall  River 
(Mass.)  Herald-News  in  the  schools  of 
that  city.  The  newspaper  presented  a 
cup  to  the  winner  and  prizes  to  the  10 
district  winners.  The  city  department  of 
recreation  and  the  firemen  assisted. 

The  Boston  (Mass.)  Traveler  is  now 
conducting  its  fifth  annual  contest  in 
Greater  Boston  with  several  thousand 
competing.  Frank  Humphrey,  of  the 
Traveler  reportorial  staff,  was  marbles 
editor.  The  contest  is  being  conducted 
by  playgrounds  with  the  winner  of  the 
big  tournament  getting  a  trip  to  New 
York,  Philadelpiha,  Valley  Forge  and  At¬ 
lantic  Gty  for  the  aitional  finals. 

Attend  Home  Opening 

More  than  5,000  persons  attended  the 
opening  of  The  Chicago  Herald  and  Ex¬ 
aminer’s  model  home  at  Ivanhoc  last 
Sunday.  From  morning  until  night  there 
was  a  constant  stream  of  visitors  to  in¬ 
spect  the  bungalow,  a  five-room  English 
dwelling  which  was  built  at  a  cost  of 
$9,800.  Attendants  were  present  to  escort 
the  visitors  through  the  model  home  and 
answer  questions  concerning  the  innova¬ 
tions  in  home  building  introduced  into 
the  structure. 

Observe  Mother'*  Day 

The  Denver  (Col.)  Post  awarded  the 
“oldest  mother”  sitting  at  the  table  with 
her  son.  Mother’s  Day,  with  a  10-pound 
ibasket  of  candy.  The  Scripp-Howard 
newspapers  offered  a  two-pound  box  of 
candy  for  two  six  months  subscriptions, 
calling  attention  to  the  fact  that  every 
boy  and  girl  could  remember  Mother, 
by  just  a  little  work. 

_  I 

Hold*  Dog  Show 

The  Scripps-Howard  Denver  newspa¬ 
pers  held  a  dog  show  at  Civic  Center, 
May  5,  the  pet  of  some  boy  or  girl  and 
there  were  myriads  of  them.  Prizes 
ranged  from  gold  watches  down  to  base¬ 
ball  gloves. 

Recover*  from  Grippe 

Mr.  P.  A.  Bloom,  circulation  manager 
of  the  New  York  Daily  Mirror,  has  just 
returned  to  his  office  after  suffering  a 
touch  of  the  grippe. 


DAILY  USES  AIRPLANE 
FOR  PROMOTION 


Birmingham  New*  and  Age-Herald 
Plane  Flie*  1,200  Miles  Over  State 
Boosting  Serial — Also  Employed 
to  Pep  Up  Carriers 


The  Birmingham  News  and  Age- 
Herald  chartered  an  airplane  for  a 
month  for  purposes  of  circulation  pro¬ 
motion.  The  ship  was  piloted  by  Lieu¬ 
tenant  John  Gill  and  was  flown  for  1,200 
miles  over  the  state. 

The  chief  reason  for  engaging  the  plane 
was  to  promote  an  aviation  serial  run¬ 
ning  in  the  paper.  The  name  of  the 
serial  was  painted  on  both  sides  of  the 
fuselage  with  the  words  “In  the  Birm¬ 
ingham  News.”  Circulars  advertising  the 
serial  were  dumped  overboard. 

A  staff  photographer  accompanied  the 
aviator  taking  pictures  of  the  larger 
towns  in  the  state  from  the  air.  Seventy 
pictures  were  taken  and  these  have  been 
running  and  will  run  for  some  time  in 
the  rotogravure  section  of  the  Sunday 
News  and  .^ge-Herald. 

During  the  month  of  .\pril  a  contest 
among  carriers  and  agents  was  conducted 
and  in  addition  to  a  cash  award  for  each 
order  an  airplane  ride  of  one  hour  over 
Birmingham  was  offered  to  the  three 
boys  obtaining  the  largest  number  oi  or¬ 
ders.  These  boys  were  permitted  to  take 
with  them  one  member  of  their  family. 
It  proved  so  popular,  that  the  same  idea 
is  being  followed  in  a  contest  for  road 
men.  The  winner  is  to  be  given  a  trip 
to  a  choice  of  eight  or  10  towns  within 
a  radius  of  5(X)  mile.s 


SANTA  FE  SPENT  MILLION 

California  Given  Moct  Space  ia 
way’*  Travel  Promotion 

The  .\tchison,  Topeka  and  Santa  F 
Railway  Company  spent  $1,152,^  jl 
1927  to  advertise  its  service  and  indwT 
ments  to  travel.  These  figures,  it 
stated,  embraced  display  advertiS 
space  bought  in  newspapers,  maga^ 
etc.,  etc. 

California  was  given  more  advertisa. 
space  than  any  other  section  of  the  cim 
try  and  this  was  also  true  for  the  foldai 
and  other  matter  issued  by  the  passenar 
department. 

RALSTON  TO  EXPAND 
NEWSPAPER  COPY 

Largest  List  in  Number  of  Media  ud 
Linage  Volume  Planned  for 
Fall  by  Cereal 
Manufacturer 


Hold  Annual  Dance 

The  circulation  department  of  the 
Boston  (Mass.)  Herald  Traveler  will 
hold  its  first  annual  dance  at  the  Music 
Box  ballroom  May  25.  Several  vaude¬ 
ville  acts  from  the  local  theatres  have 
been  engaged  for  the  occasion. 


NEWSPAPER  BEST  MEDIUM 


Baker*  Find  Dailies  Most  Effective  in 
Reaching  Housewives 

America’s  newspapers  are  the  best 
media  for  selling  bread,  W.  D.  Warrick, 
advertising  manager  of  W.  E.  Lotvg  Com¬ 
pany,  Chicago,  told  delegates  to  the  meet¬ 
ing  of  the  Bakery  Sales  Promotion  As¬ 
sociation  at  the  Hotel  Sherman,  (Chicago, 
April  30,  May  1  and  2.  No  other  medium 
is  as  successful  in  convincing  the  house¬ 
wife  of  the  quality  and  value  of  bakery 
products,  he  said. 

Newspaper  advertising  by  bakers  is 
constantly  increasing  and  will  continue  to 
increase,  Mr.  Warrick  declared,  as  more 
bakers  realize  the  results  obtainable.  The 
W.  E.  Long  Company  is  one  of  the 
largest  service  institutions  for  bakers  in 
the  country,  serving  200  members  of  the 
trade. 

At  the  Wednesday  afternoon  session 
of  the  Sales  Promotion  meeting,  adver¬ 
tising  was  discussed  from  the  standpoint 
of  appropriations  and  media.  The  forms 
of  advertising  considered  were  institu¬ 
tional,  newspaper,  outdoor,  direct  mail 
and  specialty.  Some  of  those  attending 
declared  that  they  believed  if  bakers 
would  advertise  extensively  in  news¬ 
papers  from  January  until  summer,  and 
a^in  in  the  fall  to  Thanksgiving,  sand¬ 
wiching  in  billboard  advertising  in  the 
summer  months,  it  would  pay  large  re¬ 
turns.  Several  of  the  speakers  said  they 
considered  newspapers  by  far  more  im¬ 
portant.  The  matter  of  appropriations 
was  declared  to  be  in  the  final  analysis  a 
problem  for  the  individual  baker. 


{By  Telegraph  to  Editok  &  Pdilisbu) 

Cleveland,  May  7. — A  greatly  ex. 
panded  newspaper  advertising  campiigj 
in  behalf  of  Ralston  Purina  Company 
cereal  products, 
will  start  t& 
fall,  Edward  T. 
Hall,  vice-presi¬ 
dent  of  the  com- 
pany,  revealed  to 
Editor  &  ^ 
LiSHER  during 
the  sessions  of 
the  .\ssociation 
of  National  Ad¬ 
vertisers  this 
week. 

“The  news¬ 
paper  list  is  no* 
being  made  up 
and  probably  will 
be  by  far  the  largest  list,  both  in  nx- 
diums  and  amount  of  linage  purchased  in 
the  history  of  the  company,”  Mr,  Hall 
saidi  “The  company  has  purchased  three 
other  cereal  concerns  during  the  past 
two  years  and  will  aggressively  puA  a 
much  larger  list  of  cereal  products. 

“Test  studies  have  been  made  in  St 
Louis,  Chicago  and  Detroit  this  spring, 
and  our  milling  capacity  is  being  en¬ 
larged  for  a  big  increase  in  business  this 
fall  when  the  newspaper  campaign  will 
he  underway.” 

The  Ralston  account  is  handled  by  the 
Gardner  Avertising  Company,  St.  Looii 

PEQUOT  SHEETS  IN  DAILIES 


Edward  T.  Hall 


To  A<lverti*e  K«n*a* 

Preliminaries  for  a  5-year  publicity 
and  development  campaign  for  I^nsas 
have  been  made  by  directors  of  the  I^n- 
sas  Chamber  of  Commerce.  The  organ¬ 
ization  plans  to  spend  $300,000.  One  of 
the  first  steps  will  be  a  survey  of  Kansas 
industries  and  $15,000  will  be  raised  for 
this. 


Former  Exclusive  Magazine  Account  to 
Start  Newspaper  Campaign  May  13 

The  Naumkeag  Steam  Cotton  Com¬ 
pany,  manufacturers  of  Pequot  sheets, 
are  starting  their  first  consistent  news¬ 
paper  advertising  campaign  May  13. 
The  account  is  handled  by  Homman  4 
Tarcher,  Inc.,  New  York,  and  six  news¬ 
papers  in  New  York  and  (Chicago  are  to 
receive  the  copy.  These  papers  are  in 
New  York,  the  Times,  Evening  IVorU. 
Sunday  World,  Sun  and  Journal;  in 
Chicago,  the  Tribune  and  News. 

Pequot  sheets  have  been  advertised 
previously  almost  exclusively  in  map- 
zines  with  the  exception  of  a  few  special 
insertions  of  small  space  in  newspapers. 
This  is  the  first  definite  newspaper  cam¬ 
paign  this  company  has  undertaken  Reg¬ 
ular  magazine  campaigns,  now  running, 
will  be  continued.  The  amount  to  be 
spent  in  the  newspapers  would  not  be 
disclosed  by  the  agency.  _ 

The  keynote  of  the  copy  to  be  inserted 
in  the  dailies  will  be  an  appeal  to  hoas^ 
wives  to  use  three,  instead  of  two  sheets, 
on  beds  this  summer. 

LAMPOONS  “IDEA  MILL" 

.\  good-natured  satire  of  the  New  Ytd 
Sun’s  “idea  Mill”  was  acted  by  tneinb« 
oi  the  Sun  Qub  at  the  annual  Spr^ 
entertainment  and  dance.  May  5. 
“Idea  Mill”  is  the  nickname  that  has 
been  given  to  the  weekly  business  cm|^ 
ences  of  department  heads  and 
employes  held  under  the  direction  « 
Edwin  S.  Friendly,  business  manager. 


Editor  &  Publisher  and  The  Fourth  Estate  for  May  12,  1928 


This  row  of  nine  Hoe  super-speed 
press  units  tras  recently  installed 
by  the  Omaha  I, Neb.)  Bee- News. 
■jTine  G-E  lOO-hp.  a-c.  double- 
motor  drives  and  G-E  control  oper¬ 
ate  these  presses.  They  are  distin- 
faished  by  a  high  rate  of  production; 
an  unusual  flexibility  in  the  arrange¬ 
ment  of  press  units;  and  great 
htcihty  and  accuracy  of  control 


en  Newspaper 
circulation  grows 


G‘E  synchrontMed  control  for  the  Ommha  Bee^News 


Apply  the  proper  G-E 
motor  and  the  correct  G-E 
controller  to  a  specific 
task,  following  the  recom¬ 
mendations  of  G-E  spe¬ 
cialists  in  electric  drive,  and 
you  have  G-E  Motorized 
Power.  Built  in  or  other¬ 
wise  connected  to  all  types 
of  industrial  machines,  G-E 
Motorized  Power  provides 
lasting  assurance  that  you 
have  purchased  the  best. 


— the  demand  for  faster  production  becomes  insistent;  the  number 
of  combination  press  units  increases — and  the  problem  of  selecting 
electric  control  becomes  more  difficult. 

• 

The  operation  of  newspaper  presses  being  virtually  dependent  on  the 
electric  equipment,  the  engineers  must  perform  their  work  well — and 
they  must  be  backed  by  a  responsible  and  complete  organization. 

Years  of  experience  in  equipping  newspaper  presses,  and  unequalled 
facilities  for  research,  design,  and  construction  qualify  General 
Electric  for  the  most  complex  and  exacting  installations.  Publishers 
who,  as  a  result  of  increased  circulation,  must  install  large  batteries 
of  new  presses,  can  rely  on  G.E.  to  select  and  apply  drive  and  control 
which  insure  years  of  satisfactory  operation. 

W^otorized  ‘Power 

-Juted  to  every  need 


200.196 

GENERAL  ELECTRIC 

ilNBRA'L  ELECTRIC  COMPANY,  SCHENECTADY,  N.  Y.  ,  SALES  OFFICES  IN  PRINCIPAL  CITIES 
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EXCHANGING  OLD 
BONDS  FOR  NEW 


Directors  Urge  Other  Holders  of  1900 
Issue  to  Fellow  Their  Elxample — 
Formal  Notice  of  New  Flota* 
tion  Sent  Out 


Members  of  the  Associated  Press  di¬ 
rectorate  who  hold  old  bonds  issued  in 
1900  are  exchanging  them  bond  for  bond 
for  those  of  the  new  $500,000  flotation 
ordered  at  the  annual  meeting  April  23, 
Kent  Cooper,  general  manager,  informed 
the  A.  P.  membership  in  a  letter  sent 
from  headquarters  this  week. 

The  letter  was  the  formal  notice  of 
the  $500,000  bond  issue,  and  contained 
subscription  blanks  to  be  ftlled  out  by 
members  desiring  to  purchase  bonds  ac¬ 
cording  to  their  assessments. 

A  large  number  of  subscriptions  have 
already  been  received.  Editor  &  Pub¬ 
lisher  was  told  at  A.P.  headquarters 
this  week.  These  applications  were  made 
on  temporary  blanks  provided  at  the  an¬ 
nual  meeting. 

The  A.P.  directors  are  urging  other 
holders  of  the  1900  bonds  to  follow  their 
example  in  exchanging  their  old  bonds 
for  the  new.  There  is  no  difference  in 
effect  between  the  two  bonds.  The  1900 
issue  is  a  mortgage  bond,  while  the  new 
is  a  debenture. 

Members  buying  bonds  are  being  ad¬ 
vised  to  have  them  kept  in  the  .^.P. 
vaults  to  avoid  any  danger  of  loss  or 
theft.  A  number  of  the  1900  bonds 
were  lost  by  publishers  who  bought  them, 
Mr.  Cooper’s  letter  says. 


P,  for  restriction  of  sales  territories  to  the 
limits  within  which  there  is  a  definite 
profit. 

Speaking  of  the  present  trend  toward 
the  development  of  mass  marketing 
methods.  Dr.  Julius  Klein  of  the  De¬ 
partment  of  Commerce  said,  “There  is 
clearly  an  inclination  in  some  European 
quarters  to  count  too  much  on  the  eco¬ 
nomics  of  mass  production  to  overplay 
the  ‘mass  mania’  which  has  been  evident 
in  so  many  of  our  own  plants,  not  always 
with  anything  like  sound  profit  making 
justification.” 


UBERTY  ANNOUNCES  AD 
RATE  CUT 


Statement  Addressed  to  National  Ad¬ 
vertisers’  Convention  Offers  Dis¬ 
count  for  Large  Space 
Contracts 


CRESSWELL  PROMOTED 


SHOWS  PROMOTION  FILM 


Hearst  “Family  Party’’  Follows  Han¬ 
dling  of  Big  News  Events 

A  moving  picture,  showing  the  prog¬ 
ress  of  a  big  news  story  from  the  actuM 
disaster  through  the  handling  of  the 
news  in  the  editorial  department,  the 
copy's  trip  through  the  mechanical  de¬ 
partments  and  the  delivery  of  the  com¬ 
pleted  paper  on  the  street,  was  the  fea¬ 
ture  of  a  family  party  of  the  Hearst 
newspapers  and  all  alli^  Hearst  organi¬ 
zations  located  in  New  York  at  the 
Hotel  .\stor,  May  9. 

The  organizations  represented  at  the 
gathering  were  the  New  York  Journal, 
New  York  American,  King  Features 
Syndicate,  International  News  Service, 
International  Newsreel,  Universal  Serv¬ 
ice,  International  Magazine  Corporation, 
the  executive  offices  of  the  Hearst  news¬ 
papers,  the  New  York  office  of  the  Chi¬ 
cago  Herald  Examiner,  and  the  special 
representatives  of  the  Hearst  newspapers, 
Rodney  E.  Boone  and  W.  W.  Chew. 
The  party  was  planned  and  conducted  by 
the  general  promotion  department.  E.  M. 
Carney,  supervisor  of  promotion  and 
editor  of  “Exchanges,”  acted  as  host  and 
master  of  ceremonies,  presenting  Col. 
Frank  Knox,  general  manager  ot  the 
Hearst  newspapers,  who  made  a  short 
address. 

The  film,  which  took  up  the  ^jor  por¬ 
tion  of  the  program,  was  entitled  “The 
Making  of  a  Newspaper”  and  was  made 
for  the  general  promotion  department  of 
the  Hearst  newspapers  by  International 
Newsreel  under  the  personal  direction  of 
Theodore  C.  Dietrich.  It  was  well  pep¬ 
pered  with  shots  of  big  international 
events  filmed  by  International  Newsreel 
cameramen. 

Prints  of  this  motion  picture  will  be 
sent  to  every  Hearst  newspaper,  and 
will  be  show'n  at  family  parties  similar 
to  the  one  at  the  .\stor. 


Suceeds  Caruthers  as  Circulator  of 
N.  Y.  Herald  Tribune 

Robert  Cresswell  was  appointed  circu¬ 
lation  manager  of  the  New  York  Herald 
Tribtaie,  May  8.  He  succeeded  Porter 
Caruthers,  who 
will  return  to  the 
general  business 
department  and 
resume  his  for¬ 
mer  duties  as  as¬ 
sistant  to  How¬ 
ard  Davis,  busi¬ 
ness  manager. 

Mr.  Cresswell 
has  been  with  the 
New  York  Her¬ 
ald  Tribune  ana 
the  Tribune  since 
February,  1922. 
He  •'^ined  the  pa¬ 
per  as  a  reporter 
and  for  three  years  did  general  repor- 
torial  work,  politics,  special  articles,  and 
served  as  assistant  city  editor  for  about 
a  year. 

In  1925  Mr.  Cresswell  was  transferred 
to  the  promotion  denartment,  where  he 
wrote  advertising  copy  and  did  general 
promotion  work.  In  .\ugust,  1926,  he 
was  again  transferred,  to  the  circulation 
department  and  subsequently  appointed 
executive  assistant  to  the  circulation 
manager.  He  has  also  been  in  charge 
of  the  Model  Home  Department  for 
about  a  year,  and  was  in  charge  of  the 
organization  of  the  Herald  Tribune 
Cooking  Schools  in  the  fall  of  1927. 


Liberty  Magazine,  in  a  full  page  ad¬ 
vertisement  in  the  Cleivland  Plain 
Dealer,  May  8,  addressed  to  the  .Asso¬ 
ciation  of  National  Advertisers,  an¬ 
nounced  a  cash  discount  on  large  space 
contracts,  effective  July  7.  This  dis¬ 
count  was  offered  in  addition  to  the  regu¬ 
lar  agency  discount  of  15  per  cent. 

No  details  of  the  offer  would  be  given 
out  at  the  New  York  office  of  Liberty, 
except  the  statement  that  the  amount  of 
the  discount  had  not  yet  been  decided 
upon. 

The  advertisement  in  the  Plain  Dealer 
said  in  part,  “We  will  ‘play  ball’  with 
Big  Business.  Liberty  herewith  an¬ 
nounces  a  cash  discount  on  the  purchase 
of  its  advertising  space  in  large  units. 
This  policy  becomes  effective  with  the 
July  7,  1928,  issue  and  continues  until 
further  notice.” 


Robert  Cresswell 


ADVERTISING  GOLF  TILT  MAY  17 

The  annual  golf  tournament  of  the  Ad¬ 
vertising  Qub  of  Boston  will  be  held  at 
the  Pine  Brook  Valley  Country  Club, 
May  17.  Murray  Purves  is  chairman  of 
the  committee  in  charge.  The  other 
members  of  the  golf  committee  are 
Charles  Jacobs,  Harry  Harding  and 
Metz  Hayes. 


DUPLEX  MOVES  UPTOWN 

Leaves  Park  Row  Aher  20  Yssf.  l 
Times  Building  N.  Y.  Office 

Offices  of  1.  C.  Squier,  Eastern  rooL 
sentative  and  general  sales  manas^ 
the  Duplex  Printing  Press  Compto  b" 
just  been  removed  from  the  World 
ing  to  the  14th  floor  of  the  Times 
ing,  at  Times  Square,  New  York.™” 

When  this  firm  located  its  Easter* 
fice  in  the  World  Building  nearly  » 
years  ago,  the  newspaper,  equipment^ 
advertising  interests  were  focnsS  ^ 
Park  Row,  and  the  officers  of  the  afe 
pany  expressed  deep  regret  at  the 
ing  of  their  long-time  associatko^ 
the  downtown  newspaper  centre.  IjT 
move  it  is  falling  into  line  with  the  stea* 
trend  toward  the  mid-town  disti^- 
the  newspaper  publishing,  special  mn 
sentative.  and  advertising  agency  ^ 
ties,  and  in  its  new  quarters  the  cob 
pany’s  representative  will  be  near  nam 
old  neighbors,  and  more  convenient  W 
the  visit  of  out-of-town  publishen  thn 
their  former  offices. 

The  new  quarters  are  in  suite  llflO  to  ? 
1404.  across  the  entire  42d  street  front  of 
the  building,  and  three  floors  Mow  tb 
offices  of  Editor  &  Publishqi,  which 
moved  from  offices  adjoining  those  of  tt' 
Ehiplex  Company  in  the  World  Birildiii.  1 
three  years  ago. 

Personnel  of  the  Eastern  office  renains  i 
unchanged,  with  Mr.  Squier  in  ch«geis  j 
vice-president  and  general  sales  naiaar  I 
assisted  by  Wesley  Dammes,  H.  E  Vehs^  J 
lage,  Bruce  M.  Phelps,  A.  C.  Hewir 
George  S.  Boumphrey,  and  Miss  1J% 
Grossman. 


OVTl 


CAUFORNIA  PAPER  BUILDS 


Ontario  Daily  Report  Begins  Work  on 
New  $100,000  Home- 

Representing  an  investment  in  excess 
of  $100,000  work  has  started  on  a  new 
building  to  house  the  Ontario  (Cal.) 
Daily  Report,  the  only  local  daily  serving 
the  western  end  of  San  Bernardino 
county. 

The  building  will  be  located  at  212-214 
East  B  street.  It  will  command  an  island 
position,  being  open  on  all  four  sides  and 
providing  an  abundance  of  light  and  air. 
It  will  be  two  stories  in  height,  of  rein¬ 
forced  concrete  and  steel. 

Provision  has  been  made  in  the  com¬ 
posing  rexim  for  10  typesetting  machines, 
two  cylinder  presses,  two  automatics  and 
three  platen  presses,  and  a  new  Duplex 
tubular  stereotype  press  capable  of  print¬ 
ing  30,000  16-page  papers  an  hour. 

It  is  planned  to  have  the  building  com¬ 
pleted  and  ready  for  CKCupancy  by  Sep¬ 
tember  1.  Crombie  Allen  is  editor  of  the 
newspaper  and  H.  L.  Allen  is  business 
manager. 


ARE  DRAWN  TO  OR¬ 
GANIZATIONS  OF  POWER  AND 
VISION,  OF  INSIGHT  AND  ORIGINALITY 
—ORGANIZATIONS  THAT  GLORY  IN  OUT- 
STANDING  RESULTS. 

WALTER  CLARE  MARTIN 

“One  of  the  Greatest” 
is  available  through 

SCRIPTS  ART  STUDIOS 

Inviting  letters  of  inquiry  from  pub¬ 
lishers,  advertisers,  agencies  or  fea¬ 
ture  syndicates. 


Walter  Chrt 
Martin,  one  d 
the  greatest  ma 
we  have  prodneed. 
Lamar  Repubhea 


ART:  COPY:  L.4YOUTS: 
EDITORIALS:  CAR¬ 
TOONS:  RADIO  ADVER¬ 
TISING. 


WHAT  YOU  NEED 
MOST  DONE  BEST 


PLANS  NEW  HOME 


Orange 


DEPLORES  “VOLUMITIS” 


Meeting  of  National  Chamber  Heart 
“Matt  Mania’’  Criticized 

“Voli'imitis,”  described  as  a  business 
disease,  and  “mass  mania”  were  the  sub¬ 
jects  of  a  discussion  carried  on  by  busi¬ 
ness  specialists  at  the  annual  meeting  of 
the  (Thamber  of  Commerce  of  the  United 
States  in  Washington,  May  8.  Lewis  H. 
Bronson  of  New  Haven,  C^nn.,  argued 


(Cal.)  Daily  Newt  Celebratet 
20th  Year  by  Building 

The  Orange  (Cal.)  Daily  News  cele¬ 
brated  its  20th  anniversary  last  week  by 
announcing  plans  for  a  new  two-story 
building,  designed  especially  for  news¬ 
paper  work. 

The  Daily  News  started  publication  in 
1908  and  has  outgrown  three  buildings 
since  that  time.  Justus  F.  Cramer  and 
W.  O.  Hart  are  the  owners  and  pub¬ 
lishers.  A  special  anniversary  edition 
which  contain^  30  pages  of  advertising 
and  news  was  published  recently.  The 
paper  is  represented  in  the  national  field 
by  M.  C.  Mogensen  &  Co.,  Inc. 


One  of  America’!  fo» 
,  (most  literary  geninset. 

r.  A.  Bailtr. 
Eiditor  Kansas  City  Kamu 

An  exceptional  man — got  his  suit  n 
one  of  my  publications. 

Arthur  Capper,  U.  S.  Ssnite 

You  have  added  a  fine  intellect  to  your  ml 
Robert  H.  Davis,  Editor  MmiMTi 

Some  of  his  work  is  so  fine  I  think  it  most  hsR 
been  pulled  right  out  of  space. 

Thomas  A.  Edison,  InvenW 

It  is  a  great  thing  for  Advertising  that  men  d 
taste,  genius,  and  feeling  are  joining  the  ranks. 
knows  Advertising  needs  them. 

Marco  Morrow,^ 

Associate  Publisher,  Capper  Publiutissi 

When  New  York  kidnapped  Walter  Qaro  Mi® 
she  robbed  ns  of  the  best  human  interest  wdl* 
since  the  advent  of  Will  Rogers. 

Chas.  H.  Sessions, 
’Topeka  Daily 
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Announcing 
Change  of  Name 

BURKE, 

KUIPERS  MAHONEY. 

Incorporated: 

Newspaper  Representative 

NEW  YORK  BOSTON  DETROIT  CHICAGO 

Will,  on  and  after  May  i, 
represent  the  list  of 
newspapers  formerly 
represented  by  the 
Firm  of  E.  M.  Burke,  Inc. 

PERSONNEL 
Western  Territory 

C.  A.  G.  KUIPERS 
Vice-Pres.  and  Mgr, 

STANLEY  J.  HARVEY 
FRED  O.  NUGENT 
E.  BERNSTEIN 


PERSONNEL 
Eastern  Territory 

S.  P.  MAHONEY 
Vice-Pres.  and  Mgr, 

W.  C.  BABCOCK 
WM.  V.  COLLINS 
E.  D.  McFarland 


/ 


'  _/ 
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Editor 


Publisher  and  The 


Estate  for  May  1  2  ^ 


SHQPmKmiHIRCY 


high  new  form  of  press  freedom  wherein  OREGONIAN  APPOII«x  I 
a  prominent  newspaper  writer  openly  pipFR’C  Cl  imrceril^ 

criticizes  the  policies  of  his  own  news-  riTEJx.  O  OUVi'V^COoOR 

paper,  with  nobody  objecting  and  all  - 

hands  soundly  interested  and  perhaps  R.  G.  Callvert,  18  Yean  oa  Su 
benetiting  from  his  forthright  challenge.  Named  Managing  Editor 

\Ve  believe  Mr.  Broun’s  intentions  were  c  ..»•  ai  cj-.  ’  .!*'"**’ 

good,  but  he  slipped.  It  might  be  argued  ^ 

that  the  World  management,  broad-  Policy  Changes 

minded  men,  might  have  forg:iven  the  - 

error.  Could  you  forgive  a  critic  of  your  Portland,  Ore.,  May  8 — Editorial 
paper  or  its  policy  who  had  published  a  administrative  policies  followed  b»  a, 
private  office  conversation  as  the  basis  of  Oregonian  under  the  regime  of  in 
his  argument?  That  tests  the  question.  Editor,  Edgar  B.  Piper,  who  died  It 


By  MARLEN  PEW 


R.  G.  Callvert,  18  Yean  oa 
Named  Managing  Editor,  Thonn, 
Executive  Newt  Editor-~No 
Policy  Changes 


Portland,  Ore.,  May  8— Editorial  aoi 
administrative  policies  followed 


his  argument?  That  tests  the  question.  Editor,  Edgar  B.  Piper,  who  died  Ih 
AMONG  newspaper  men  everywhere  TJ^^HAT  is  disloyalty  in  such  circum-  *  ♦  ♦  3,  will  be  continued  by  men  who  lati 

there  will  be  regret  that  Heyw'ood  stances?  The  conventional  view,  rnuir  u-  u  r  •  -i-  •  •  •  *  i  been  identified  with  the  paper  for  t*. 

Broun  and  New  York  IVorld  have  again  ‘which  governs  conduct  more  than  any  J/  **-J"*^  j  decades,  according  to  formal  annooBf,^ 

fallen  out  and  that  the  “It  Seems  To  Me”  otlier  principle  in  business  or  professional  lectual  honesty.  Encourage  it  ^d  ment  made  by  O.  Z.  Price,  manager, 

feature  is  lost  to  that  distinguished  page  life  is  that  when  the  servant  receives  the  serve  the  highest  aim  ot  lile.  My  Callvert,  who,  as  assistant  mar. 

which  adjoins  the  editorial  columns.  Mr.  master’s  weekly  pay-envelope  he  is  under  in  camor  observes  aging  editor,  was  Mr.  Piper’s  chief  lij, 

Broun  was  preeminently  fitted  to  write  .real  obligation  to  pretend  to  the  world,  for  18  years,  succeeds  to  the  editoriji 

that  very  difficult  column  day  by  day  and  regardless  of  his  feelings  or  the  truth,  directorship^  as  managing  editor.  Ur 

rather  than  staling  we  have  felt  that  his  that  the  master  and  all  of  his  works  are  j  discussed.  Newspapers  Callvert  joined  the  Oregonian  staff  j. 

stuff  was  vastly  improved  over  that  of  the  above  reproach.  “Don’t  knock  your  daily  u  11"^  opinion  concerning  reporter  in  1909. 

period  immediately  preceding  the  Sacco-  bread,”  is  the  way  the  office  boy  would  snail  not  shrink  from  open  opinion  Upon  the  death  of  Harvey  W.  Scott  in 

Vanzetti  “strike”  last  Fall.  We  rejoiced  express  this  view.  It  assumes  that  the  concerning  themselves.  Servile  allegi-  1910  and  appointment  of  Mr.  Pipej  jj 
when  the  World  took  him  back  to  its  servant  sells  not  only  his  service  but  his  ®P"^cless  obedience,  ^y-envelo^  his  successor,  Mr.  Callvert  was  elevated 

bosom.  The  management  did  a  big,  fine  affection  and  complete  allegiance  to  an  Prostitution  and  all  other  features  of  the  to  assistant  managing  editor,  a  position 

thing  and  Mr.  Broun’s  attitude  likewise  individual  or  institution.  In  a  higher  conventional  code,  are  first-class  irons  for  vvhich  he  has  held  continuously. 


thing  and  Mr.  Broun’s  attitude  likewise  individual  or  institution.  In  a  higher  j  "  w  *  t- 

justified  our  faith  in  his  high-minded-  state  of  civilization,  perhaps  sale  of  the  e  t  oughtless  herd,  but  they  c^not  Horace  E.  Thomas,  formerly  city  ind 
ness.  But  now  this  sharp  observer  and  service  will  be  enough.  Then  we  shall  sP’rds.  .New  York  nevys  editor,  vyill  second  in  editorial 

<iuite  remarkable  commentator  has  been  not  hear  all  about  us  so  many  “yesmen”  ''  odd  men  learn  to  "’^Ik  upright.  It  is  authority,  with^^the^  title  of  exeentivt 


summarily  fired  on  the  ugly  charge  of  dis-  indulging  in  the  most  fantastic  falsehoods  i  tradition  ^j^ong  ^l^cm  Heywood  news  editor.  Mr.  Thorny  has  "groi^j 
loyalty.  The  World  does  not  conceal  its  and  stooping  to  the  meanest  devices  in  Jjcoun,  among  the  l^st,  stub^d  his  tc^.  up,  journalisEcally  speaking,  in  the  ser- 


loyalty.  The  World  does  not  conceal  its  and  stooping  to  the  meanest  devices  in  ‘  ■  ‘‘"’'’ns  'wsi,  stuoMo  ms  w.  up,  journaiisncaiiy  speaicmg,  in  the  ser- 

indignation  and  Mr.  Broun  writes  sar-  “loyalty”  to  their  employers.  One  can  citing  elsewhere  he  will  vice  of  the  Oregonian.  ^^He  joined  ffx 


to  their  employers. 


castically.  Another  reconciliation  seems  imagine  how  many  millions  of  souls  are 
out  of  the  question.  The  breach  causes  seared  and  smoothered  by  this  low  con- 


be  bigger  and  better,  thanks  to  an  un¬ 
happy  mistake. 


the  paper  to  lose  a  good  man  and  the  man  cept  of  ethics,  but  unless  one  can  propose 
a  good  job.  What  constitutes  “dis-  a  substitute  he  had  better  permit  the  evil 


loyalty  ?” 


to  run  its  course,  since  it  holds  together 
the  fabric  of  the  economic  system.  But 


LEARY  HEADS  N.  Y.  PRESS 


paper  as  a  reporter  in  1905, 

John  L.  Travis  has  l^en  promoted 
from  assistant  city  editor  to  city  tdhor 
Mr.  Travis  first  was  employed  by  & 
Oregonian  as  a  printer  more  than  20 
years  ago.  He  later  was  northwest  edi- 


iiic  luui  iL.  u*  me  eeuiiAiiuie  ajaiciii.  uul  ^  pv  •  *♦  j*  — 

"IVTR.  BROUN  last  week  wrote  a  piece  I  do  not  believe  that  the  management  of  Fehr  and  Crozier  Named  Vice-Pre»i-  ^  f  editw  and 

for  The  Nation  which  thumped  the  the  New  York  World  took  the  cheap  dents  in  Annual  Election  vtio  *'***'] 

World  on  under  rpou.  As  there  is  sore  vietr  that  Hey«ood  Broun  tvas  bound  as  j.  Ssef  “the  pirdidraegTr  ^ 


to  be  protracted  discussion  of  this  case  in  servant  to  master  and  must  conserve  con-  York  lYorld,  was  elected  president  The  policies  and  standards“behind  tk 

”  “Trr  „r  <"■  the  N™  York  Newspaper  V  at  new.  executive  organization  wer.  » 


is  this  week  republishing,  in  other  col-  ',ft»h«r„„,  ^nds.  The  breach  is  V,;.  a„‘„S"  leS  £ay  T’lou^'  Fehr  ITrized  M.rS  in  ^rdltoril  Z  S 
umns.  The  Nation  outburst.  In  that  placed  higher  in  the  realm  of  principles  ot  tht  New  Ycrrk  Armricamnd  Thomas  ment  by  Mr.  Price  which  said: 


article  Mr.  Broun  charged  that  the  news-  governing  conduct.  It  had  to  do.  in  my  Emmet  Crozier  of  the  New  York  Jun  “The  Oregonian  is  an  institutioo  so 


■paper  which  was  employing  him  and  elected  first  and  second  vice-presi-  constructed  and  so  conducted  that  it  shaC 

featuring  his  opinions  on  all  manner  of  World  as  a  newspaper  w_hich  d^s  not  respectively.  The  other  officers  endure  indefinitely.  The  loss  sustaijtd 

subjects,  was  not  worthy  to  rate  as  truly  meet  Mr.  Broun  s  ideals  of  liberality,  not  chosen  were  Emil  Maurice  Scholz  of  the  . 


liberal,  that  it  shifted  policy  with  favor 


".-.u  iioeraiity,  not  chosen  were  Emil  Maurice  Scholz  of  the  in  the  death  of  its  editor,  Edgar  B.  Pipe, 

"■'uk  .  K  j  Wide  World  Syndicate,  Treasurer;  Les-  is  sensed  more  completely  and  more  it- 


able  winds  and  was  not  l^ssessed  of  might  honestly  be  made  and  honestly  de-  ije  H.  Allen  of  the  Electrical  Recorder,  timately  by  the  management  of  the  On- 


.  .  .  !•  «  t  £  A  A  A.  *a.l  £  11  t-  t  *  ^  ^  ^**^**  LiAv  ^  uy  Aiiv.  vii  UJC  VIC* 

either  courage  or  tenacity.  Of  the  hon-  fended,  not  with  free  talk  shout  the  Recording  Secretary,  and  Bryce  Oliver  gonian  than  by  any  others  outside  Im 


est  intentions  of  all  of  its  executives  he  psychology  of  an  editor  who  holds  that  q£  jfie  -American,  Corresponding  Secre* 

had  not  the  slightest  doubt,  but  he  birth-control  is  a  “dirty”  subject,  but  tary. 

thought  them  “squeamish.  He  specifi-  rather  the  publication  of  an  office  com-  Active  directors  elected  were :  H  C 


the  -American,  Corresponding  Secre-  immediate  family-  But  it  would  be  u 
ry.  injustice  to  him  to  have  the  impressioc 

Active  directors  elected  were :  H.  C.  go  forth  that  he  failed  to  look  npon 


thought  them  “squeamish.”^  He  specifi-  rather  the  publicatiori  ot  an  office  com-  Active  directors  elected  were :  H.  C.  go  forth  that  he  failed  to  look  npon 
cally  referred  to  an  editorial  which  up-  munication,  not  made  for  print,  nor  Beaty,  Associated  Press;  William  B.  editorial  direction  of  this  newspaper  as  a 

held  the  action  of  the  New  York  Board  authorize,  nor  licensed  by  any  stretch  of  Chase,  New  York  Times;  Andrew  W.  trust  which  must  be  continued  beyond 

of  £dix:ation  which  had  refused  ^  per-  the  imagination.  In  that  Mr.  Broun  vvent  Ford,  New  York  Evening  Telegram;  the  span  of  one  man’s  existence  The 


mit  an  exhibition  by  the  Birth  Control  wrong,  terribly  wrong,  and  therefore  William  G.  Henderson,  New  York  City  editorial  department  under  his  Super- 


League  at  a  Parents’  Show  at  Grand  merits  his  fate. 
Central  Palace.  The  editorial  writer  did 
■not  think  Mrs.  Sanger’s  organization  TN  his  Natioi 
should  have  a  place  in  a  show  which  lows :  “Not 
would  be  attended  by  children.  Mr.  insisted  on  edit 


IN  his  Nation  piece  he  wrote  as  fol- 

Imi'c  •  “XTrvf  Irtrirr  onri-k  o 


Broun  contended  that  the  editorial  writer  of  the  newspaper  columns. 


lows:  “Not  long  ago  a  Sunday  editor  Lynch,  New  York  Herald  Tribune;  ated  through  hazard  of  health  or  by 
isted  on  editing  a  contribution  to  one  Frank  E.  Perley,  Builders’  Record  and  other  emergency,  the  aims  and  progress 
Somebody  Guide;  W.  Axel  Warn  of  the  Times,  of  the  Oregonian  might  be  held  unswerr- 


“dirty”  about  birth  control  and  asserted  triumphs  of  Lindbergh  most  .Americans  ciate  director, 
that  the  World  lives  in  deadly  terror  of  had  regarded  all  Scandinavians  as  dull- 

shocking  any  reader.  At  this  point  in  his  witted.  ‘Heywood,’  said  the  responsible - 

article  Mr.  Broun  betrayed  an  office  editor,  ‘don’t  you  realize  that  our  Swedish 
secret,  publishing  a  private  conversation  readers  would  be  offended?  *  ♦  ♦  The  T  I 


inspired  him  and  his  predecessors." 


with  a  “responsible  editor”  about  the  World  cannot  get  over  a  certain  group 
World’s  policy  in  the  matter  of  offending  consciousness.  It  has,  in  additional  to 


LINOTYPE 


a  class  of  readers.  He  charged  that  the  ‘Swedish  readers,’  ‘Methodist  readers,’ 
World  and  all  New  York  newspapers  ‘Baptist  readers,’  ‘Italian  readers’  and. 


live  in  mortal  terror  of  the  Catholic  perhaps  above  all,  ‘Catholic  readers.’ 
group.  The  point  of  his  tirade  was  that  When  somebody  gets  angry  and  send  me 


METAL  FEEDER 


New  York  ought  to  have  a  “liberal  daily”  a  scurrilous  postal  card  he  almost  always 
to  cover  the  field  “between  the  radical  attacks  the  World  on  the  ground  that  it 


press  and  the  New  York  World.”  What  is  under  Jewish  influence  and  therefore 


he  meant  by  the  “radical  press”  of  New  Bolshevist.  This,  of  course,  is  ridicu- 

York,  we  do  not  know.  lously  wide  of  the  mark.  The  world  of 

*  *  *  today  has  few  roots  in  the  Jewish  com- 

"Y^HEN  The  Nation  was  read  in  the  munity,”  etc.  It  must,  I  think,  be  con- 

rkffir***  \fr  Rrrtiin  ixrae  firpH  that  \fr  Rrr»iin  uroc 


”  World  office  Mr,  Broun  was  fired,  ceded  that  Mr.  Broun  was  profoundly  in 
His  disloyalty  to  this  paper  makes  any  error  when  he  published  what  the  editor 


further  association  impossible,”  the  pub-  said  to  him,  without  better  warrant  than 
lie  notice  read.  Next  day  Mr.  Broun  his  article  reveals.  His  collateral  opinions 
gave  out  a  statement  in  which  he  asked  were  justified,  since  he  believes  them,  es- 
for  a  definition  of  “disloyalty,”  with  a  pecially  if  it  is  true  that  there  was  an 


sarcastic  reference  to  the  offence  of  sit-  agreement  which  privileged  him 
ting  on  Mr.  Ralph  Pulitzer’s  hat.  He  “blow-off  steam”  in  The  Nation. 


stated  that  after  the  Sacco- Vanzetti  he  had  been  under  exclusive  contract  the 
^‘strike”  it  had  been  agreed  that  his  writ-  case  would  have  been  different. 


ings  for  the  World  should  be  subject  to  *  *  .  *  . 

editing,  but  he  should  be  free  to  “blow  'T'HE  Shop  Talk  circle  will  agree,  I 
off  steam”  in  The  Nation.  Mr.  Broun  ■*-  conceive,  that  the  incident  is  miser- 
interpreted  this  alleged  compact  thus:  ably  unfortunate.  If  Mr.  Broun  had  not 
*‘My  body  belonged  to  the  Press  Publish-  clouded  his  remarks  with  that  instance  of 
ing  Company,  but  my  soul  belonged  to  ii^isputable  disloyalty,  that  unfair  act  in 
G^.”  The  World  did  not  replv  to  his  giving  publicity  to  a  private  conversation 
statement,  and  probably  will  not.  with  “the  responsible  editor,”  we  should 
Loosely,  this  states  the  case.  have  had  the  thrilling  experience  of  a 
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News  .Association;  Edward  N.  Jackson,  vision  and  control  was  so  organized,  as 
New  York  Daily  News;  James  Melvin  are  other  departments  directed  by  other 
I.ee,  Editor  &  Publisher;  Dennis  Tilden  executives,  that  in  event  of  vacancy  m- 


plainly  thought  that  there  was  something  had  written  in  to  say  that  before  the  Samuel  H.  MacFarlane  was  elected  asso-  ingly  to  those  traditions  and  ideals  whidi 


'  / 
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Double  Your  Selling  Force 

Regular  and  consistent  trade  journal  advertising  will  help  you  make  a 
substantial  increase  in  your  national  advertising  revenue. 

Through  advertising  you  can  present  the  broad  impressions  of  your  mar¬ 
ket  and  medium  and  create  an  acceptance  which  speeds  up  personal  selling. 

Selling  advertising  space  does  not  differ  greatly  from  selling  automobiles. 

An  advertised  motor  car  sells  more  easily  than  one  not  advertised.  News¬ 
papers  which  advertise  carry  as  a  rule  a  much  larger  volume  of  national 
advertising  than  those  which  do  not  advertise. 

Your  representatives  function  as  part  of  your  organization.  They 
are  in  competition  with  other  representatives  who  are  backed  with 
consistent  advertising.  Why  not  support  your  men  with  advertis¬ 
ing  just  as  Buick  or  Packard  or  Chevrolet  back  their  salesmen  with 
advertising? 

A  regular  campaign  in  EDITOR  &  PUBLISHER  and  THE 
FOURTH  ESTATE  often  is  the  equivalent  of  doubling  your  sales 
force.  You  can’t  fight  a  modern  battle  with  worn-out  weapons. 

Every  edition  of  EDITOR  &  PUBLISHER  and  THE  FOURTH 
ESTATE  is  a  mighty  advertisement  for  newspaper  advertising. 

EDITOR  8C  PUBLISHER  and  THE  FOURTH  ESTATE  is 
the  newspaper  advertising  advocate.  Your  copy  in  this  journal 
directly  brings  to  you  your  share  of  the  influence  which  EDITOR 
dC  PUBLISHER  and  THE  FOURTH  ESTATE  is  continuaUy 
exerting  in  behalf  of  all  newspapers. 

EDITOR  &  PUBLISHER  and  THE  FOURTH  ESTATE  reaches 
those  advertisers  and  agencies  which  invest  91.9%  of  the  known 
newspaper  appropriations. 

Isn’t  it  time  to  give  more  thought  to  the  increased  revenue  so  clearly 
available  in  this  department  of  your  operation? 

EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 
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LABOR  AND  THE  DAILY  NEWSPAPER 

Article  IV  of  a  Series — The  Strong  Man  of  the  Pressmen’s 

Union 

By  MAJOR  J.  LOWENSTEIN 
Secretary  St.  Louia  Newspaper  Publishers  Association 
(.Copyright,  1928,  by  Eoitos  &  Pubusbeb) 


TTNQUESTIONABLY  the  other  out- 
standing  figure  in  the  printing  crafts 
in  the  first  quarter  of  the  present  century 
has  been  Major  George  L.  Berry,  presi¬ 
dent  of  the  International  Pressmen’s 
Union.  Like  Lynch,  he  encountered  bit¬ 
ter  opposition  at  times  on  the  part  of  a 
strong  faction  of  his  membership,  an  op¬ 
position  which  culminated  in  prolong^ 
litigation  over  his  management  of  the 
affairs  of  the  union  and  which  appeared 
for  a  while  to  threaten  the  very  existence 
of  the  union.  But  he  managed  to  fight 
it  down,  and  is  today  in  undisputed  con¬ 
trol  of  the  organization.  He  has  built  up 
at  Pressmen’s  Home,  Tenn.,  imposing 
headquarters,  including  an  elaborate  hy¬ 
dro-electric  system,  a  Technical  Trade 
School,  a  Patent  Department  to  handle 
and  market  inventions  of  members  for 
their  individual  benefit,  a  Memorial 
Chapel,  as  a  tribute  to  the  memory  of 
members  who  fell  in  the  World  War,  a 
new  hotel,  a  Home  and  Sanatorium  for 
aged  and  incapacitated  members,  and  the 
Union  by  the  ownership  of  60  per  cent  of 
stock  in  Rogersville  Bank  practically  con¬ 
trols  that  instituti<Mi.  He  is  now  trying 
to  build  a  Widow  and  Orphans’  Home,  as 
the  permanent  abode  of  the  surviving  de¬ 
pendents  of  members. 

Major  Berry  is  essentially  a  self-made 
man.  Born  in  Hawkins  County,  Tenn., 
about  45  years  ago,  he  once  stat^  that  he 
had  never  attended  school  a  day  in  his  life 
and  that  he  was  sixteen  years  old  before 
he  was  able  to  read  and  write.  He 
picked  up  what  education  he  could  as  he 
went  along,  working  usually  in  printing 
offices  as  printers’  devil  and  the  like.  He 
joined  the  Pressmen’s  Union  of  St.  Louis 
in  1902,  and  then  drifted  to  San  Francisco 
and  was  a  delegate  from  San  Francisco 
Pressmen’s  Union  to  the  InternaticHial 
Convention  of  1907,  and  was  elected  In¬ 
ternational  President  that  year.  He  has 
held  the  office  ever  since  and  has  been 
opposed  only  twice,  in  1914  and  1920. 
Berry’s  first  trouble  came  in  the  conven¬ 
tion  of  1910  and  grew  out  of  an  attempt 
on  the  part  of  some  members  to  declare 
void  the  election  of  international  officials 
referendum,  as  ordered  by  the  1909 
convention,  all  previous  elections  having 
been  made  by  the  annual  conventicwis. 
The  motion  to  declare  the  election  void 
was  defeated  by  a  few  votes  only.  There 
was  a  stormy  session  at  this  meeting  over 
the  proposal  of  President  Berry  to  cancel 
the  charter  of  the  Web  Pressmen’s  Union 
of  Chicago  for  an  illegal  strike  on  the 
Chicago  Inter-Ocean;  a  motion  which 
was  defeated  by  six  votes  only.  Presi- 
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dent  Berry’s  plan  to  cancel  all  Web  Union 
charters  and  transfer  the  men  to  the  Flat¬ 
bed  unions  was  rejected  by  the  conven¬ 
tion,  which  had  clearly  gotten  away  from 
the  president’s  control. 

Though  President  Berry  at  that  con¬ 
vention  expressed  the  greatest  regard  for 
the  International  Arbitration  Agreement 
with  the  publishers,  he  nevertheless  per¬ 
mitted,  if  he  did  not  sanction,  the  ill-ad¬ 
vised  pressmen’s  strike  of  1912,  which 
completely  tied  up  normal  newspaper  pub¬ 
lication  in  Chicago  for  several  days  and 
which  signally  failed  when  the  printers 
declined  to  join  the  pressmen,  stereotypers 
and  drivers  in  the  unfortunate  undertak¬ 
ing.  Lynch’s  characterization  of  Berry’s 
management  of  the  strike  as  “worse  than 
a  crime’!  made  a  breach  between  the  two 
men  which  was  never  completely  closed. 

Notwithstanding  that  the  strike  was  a 
“dud,’’  Berry’s  acts  in  connection  there¬ 
with  were  indorsed  by  the  international 
convention  of  1912.  Still,  the  press¬ 
rooms  of  all  the  Chicago  news¬ 
papers  were  practically  lost  to  the  union 
for  several  years.  A  proposal  to  finance 
the  fight  against  the  Chicago  publishers 
by  a  five  per  cent  assessment  on  the  mem¬ 
bership  was  defeated  in  a  referendum 
vote.  A  subsequent  appeal  for  a  smaller 
assessment  for  the  same  purpose  met  with 
a  similar  fate,  indicating  that  the  subordi¬ 
nate  unions  were  not  in  hearty  accord 
with  the  president’s  policy  on  the  subject. 

Storm  clouds  now  began  to  gather 
about  the  president’s  head  and  a  meeting 
of  representatives  of  pressmen’s  unions  in 
some  of  the  large  cities  was  held  in 
Chicago  in  1913  to  try  to  agree  on  some 
plan  to  oppose  his  policies.  A  resolution 
was  adopted  to  call  off  the  strikes  in 
Chicago  and  San  Francisco  and  to  try 
to  elect  enough  delegates  to  the  approach¬ 
ing  convention  to  control  it.  In  this  they 
failed,  but  the  debate  in  the  convention 
was  so  bitter  that  when  the  convention 
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adjourned  the  delegates  from  the  larger 
cities  were  more  hostile  to  the  president 
than  ever. 

In  1914  the  smouldering  fire  flamed  up 
into  a  destructive  blaze  and  a  meeting  of 
representatives  of  the  discontented  unions 
was  held  at  Washington  and  a  plan  to 
defeat  the  president  was  adopted.  Presi¬ 
dent  Berry  was  nevertheless  re-elected 
and  when  the  opposition’s  proposal  to  re¬ 
peal  the  election  laws  of  the  union  failed 
at  the  Rogersville  convention  that  year 
about  seventy  delegates  withdrew  and 
held  a  separate  meeting  at  Knoxville, 
Tenn.,  to  devise  other  means  to  over¬ 
throw  the  president.  Towards  the  end 
of  that  year  four  of  tJie  New  York 
unions  seceded  from  the  international,  and 
one  Buffalo  union  and  one  St.  Louis 
union  and  a  Newark  union  followed  suit, 
with  the  hope  of  establishing  a  new 
international.  President  Gompers  of  the 
American  Federation  of  Labor  and  Presi¬ 
dent  Lynch  of  the  International  Typo¬ 
graphical  Union  intervened  and  in  1915  a 
peace  conference  was  held,  participated  in 
by  representatives  of  all  the  belligerent 
unions  and  a  truce  was  arranged,  under 
which  all  controversial  matters  were  re¬ 
ferred  to  the  next  convention,  the  method 
of  electing  officers  to  be  decided  by 
referendum.  In  this  way  peace  was 
patched  up  and,  the  World  War  inter¬ 
vening,  all  differences  were  forgotten 
temporarily. 

President  Berry  offered  his  services  to 
the  Government,  was  twice  sent  to 
Europe,  and  was  given  the  rank  of  Major. 

In  1919  ten  unions  resumed  their  fight 
on  President  Berry  and  at  a  meeting  held 
in  St.  Louis  decided  to  form  a  rival  inter¬ 
national  union,  but  the  American  News¬ 
paper  Publishers’  Association  looked  upon 
the  plan  with  disfavor,  and  it  was 
abandoned. 

Instead,  Chicago  Pressmen’s  union  No. 
3,  St.  Lewis  Web  Pressmen’s  Union  and 
a  few  others  joined  in  a  suit  against 
President  Berry  and  the  Board  of  f)irec- 
tors,  alleging  mismanagement  and  the 
diversion  of  funds,  and  followed  this  up 
with  a  movement  to  secure  the  recall  of 
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the  president  and  the  board,  and  fimj, 
with  the  nomination  of  an  oppe^^ 
ticket.  The  recall  failed  and  Berry  ^ 
his  associates  were  reelected  by  a  Unj 
majority  in  1922,  whereupon  the  ent^ 
asm  of  the  seceding  unions  seemed  tn 
wane  and  in  the  course  of  the  next  {0® 
or  five  years  most  of  them  reaffliated 
with  the  parent  body. 

This  ended  the  organized  opposition  to 
President  Berry,  and  his  promptness  o 
suppressing  the  illegal  strike  of  the  ntwj. 
paper  pressmen  in  New  York  in  19^  jjj 
his  adherence  to  the  policy  of  arbitration 
evidenced  by  the  renewal  of  the  Inttr- 
national  Arbitration  Agreement  with  the 
American  Newspaper  Publishers’  Asso. 
ciation  when  it  expired  on  Dec.  31,  1927 
have  gained  him  the  good  will  andcotfi.’ 
dence  of  the  publishers  and  have  probably 
laid  the  foundation  for  lasting 
between  the  members  of  the  two  oraani- 
rations. 

The  next  article  by  Mr.  Lowensteinn 
"The  Successful  Leader  of  the  Photg. 
Engravers^  Union”  will  appear  in  the  tun 
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v~v-  ^  issue  for  May  9.  This  editorial, 

EH  dun  I  I  -~a»  If  A.  11-^  A  A«»  •\k  I  \\  after  calling  attention  to  the  suspension 

vUI^  V  V'X/N  3Pl  iV  Union  Record  on  Feb.  18,  tells 

w  I  ^  ^  publication  as  a  daily  was  begun  on 

I  April  24,  1918,  with  the  controlling  stock 

I  CSnr*  I  in  the  hands  of  the  Seattle  Central  Labor 

1  V^l  I  ,  I  I  I  Council.  Early  in  1928  a  friendly  re- 

^  ceivership  was  engineered  and  a  direct  ap^ 

*rn  L ^  ^.^5  made  to  its  readers  for  financial 

By  JAMES  MELVIN  LEE  support.  When  the  readers  failed  the 

A  MONG  the  recent  books  by  no  means  This  idea  seems  to  lead  to  a  general  ?>niply  had  to 

to  be  missed  by  any  live  newspaper  dissertation  on  the  obscurity  to  which  the  ^  tn 

man  is  “Going  to  Pieces”  (G.  P.  Put-  news  columns  assign  the  men  and  women  Record  is  d  ppo 

nam’s  Sons)  by  Alexander  Woollcott,  in  the  journalistic  profession.  Mr.  who  saw  in  organized  labor  the 


those  who  saw  in  organized  labor  the 


dramatic  critic  of  the  New  York  World.  Woollcott  explains  this  in  part  by  the  j  , 

.Although  of  greatest  interest  to  dramatic  deep  instinct  for  anonymity  which  is  .  ^.^f.  ^rp-it 

critics,  the  latest  W'oollcott  pudding  con-  fundamental  in  first  rate  newspaper  men.  tollowed  by  another  about  e  g 

_  _  ,  •  •  ..  .  °  .  II _ •  ,  <  ■  .  ■  irain  in  rimilation  c 


tains  enough  raisins  for  all  and  sundry, 
from  the  cub  reporter  to  the  editor. 
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Particularly  was  this  lamentable  in  the  ; 

case  of  the  death  of  Frank  I.  Cobb  of 


The  chapter  bearing  that  enticing  head,  the  New  York  World.  Although  the  ^ iiaiiipc  ha« 

“Going  to  Pieces,”  from  which  the  book  finest  editorial  writer  of  his  time,  Mr.  pr'^gr^s*  ot  the  old-  as  o  ed  d 
takes  its  title,  tells  how  Mr.  Woollcott  Woollcott  points  out,  his  name  meant  encouraging, 

came  to  be  a  dramatic  critic,  and  before  nothing  to  the  great  majority  of  the  .*  *  * 

that  a  reporter.  It  seems  that  Mr.  Wooll-  readers  of  his  own  paper.  Indeed,  so  the  history  of  syndicated  ma- 

cott  applied  for  the  principalship  of  the  general  was  this  ignorance  that  confusion  '  terial  is  compiled  the  name  of  Major 
high  school  at  Hudson,  X.  Y.  It  was  resulted  in  the  identity  between  Frank  I.  lack  Downing  will  have  an  important 


Portland,  has  the  honor  of  being  tlv 
founder  of  the  first  daily  north  of  Bost* 
— the  Portland  Courier  started  on  Octohn 
13,  1829.  ^ 

The  history  of  the  Dow  ning  letters  and 
the  extent  to  which  they  appeared  in  tin 
newspaper  press  of  the  country  is  traced 
in  detail  in  the  third  chapter. 
fourth  chapter  continues  the  discussion 
of  the  genuine  letters  and  chats  in  an 
enlightening  way  on  the  spurious  qok 
bearing  Downin^s  name. 

Coming  to  New  York,  both  Smith  and 
his  wife  became  free  lance  writers  tot 
Gotham  periodicals.  Smith,  according  to 
Miss  Wyman,  went  first  to 
Greeley  who  as  a  young  man  was  just 
starting  his  newspaper  career.  With  tht 
callousness  of  youth,  Greeley  told  Smith 
there  was  no  place  for  old  men  on  his 
staff.  But  he  did  buy  several  articles  lor 
his  New  Yorker.  Later  Smith  edited 
Brother  Jonathem  which  had  attracted 
attention  for  its  contributions  from  the 
pen  of  Fenimore  Cooper.  When  Mayor 


high  school  at  Hudson,  N.  Y.  It  was  resulted  in  the  identity  between  Frank  I.  Jack  Downing  will  have  an  important 

explained  to  him  that  on  occasion  it  be-  and  Irvin  S.  Cobb.  And  even  William  J.  place  in  the  opening  chapters.  His  real 

came  the  duty  of  the  principal  to  ad-  Bryan,  "whose  ambitions  Cobb  had  done  name  was  Seba  Smith  and  his  fictitious 
minister  a  thrashing  now  and  then  to  an  much  to  thwart,”  e.xpressed  his  grief  at  letters  appeared  in  the  press  when 
unruly  student.  But  let  Mr.  Woollcott  the  passing  of  so  great  a  humorist.  .Undrew  Jackson  was  in  the  White  House, 

finish  the  tale :  There  are  other  chapters  of  interest  to  Because  of  the  success  achieved  by  these 

.\t  the  moment  three  students  were  on  their  members  of  the  working  press — chapters  letters  other  writers  attempted  similar 

way  home  from  football  practice,  their  alarming  which  deal  with  old  magazines,  famous  letters  under  the  same  pseudonym.  Con- 

eri^of"yettl^ear  high  necked  sweat-  nuirder  cases,  etc.  But  it  is  probably  the  fusion  of  authorship,  therefor^  has  re- 

“There,”  said  my  counselor  on  the  school  section  of  Mr.  \\  oollcott  S  book,  suited, 

board,  “could  you  scare  the  wits  out  of  one  "Citv-Room  Memories,”  that  the  news-  Marv  Ulice  Wyman  has  done  an  excel- 
of  these?  i  A  _r  _ _ u  _ i,  “T,,,,, 


So  I  decided  to  become  a  reporter. 


paper  man  will  thumb  most  eagerly,  lent  piece  of  research  work  in  “Two 
Here  Mr.  Woollcott  allows  himself  the  American  Pioneers”  (The  Columbia 


Mr.  Woollcott s  fir^  attempt  was  to  perfectly  harmless  pleasure  of  speculat-  University  Press).  These  two  pioneers 

get  on  the  staff  of  a  Philadelphia  paper,  jng  as  to  what  he  would  do  if  he  owned  were  Setia  Smith  and  his  wife,  Elizabeth 

Instead  of  going  to  the  managing  editor  the  paper.  Here  too  is  set  down  the  tale  Oakes.  The  husband  blazed  a  new  trail 
and  asking  him  for  a  job,  thus  taking  his  of  “The  Man  Who  Ruined  Paris.”  This  for  press  humor  at  the  same  time  his 

chance  of  being  thrown  down,  he  went  is  the  story  of  one  Edwin  (“Dressy”)  wife  was  showing  the  path  to  wider 

instead  to  the  wife  of  the  editoum-chief  James,  chief  European  correspondent  of  activities  for  women.  Both  were  great 


with  a  request  for  a  letter  of  introduc¬ 
tion.  She  told  him  that  she  would  tele¬ 
phone  the  office  while  he  was  en  route 
and  “warn  the  paper  of  what  was  about 
to  befall  journalism  in  Philadelphia.” 


the  New  York  Times,  who  together  with  contributors  to  the  periodicals  of  Jack- 
Herbert  Bayard  Swope  of  the  World  son’s  dav. 


IxiOtlegged  themselves  into  the  peace  con¬ 
ference  at  Versailles.  But  it  would  not 


The  chapter  on  “Literature  Culture  in 
Portland”  contains  an  interesting  chat 


)  Detail  journalism  in  Philadelphia.  be  fair  to  the  prospective  reader  to  steal  .  newsDaoers  and  magazines  in 

•Us  he  was  leaving  Woollcott  heard  her  all  of  Mr.  Woollcott’s  thunder  by  telling  day.  Smith,  at  one 


“Now,  Mr.  Dwyer,  I  don’t  know  whether  this 


the  whole  tale  of  the  man  who,  “though 
for  a  time  he  ruined  Paris,  after  some 


time  editor  of  the  Eastern  Argus  ot 


lioy  will  be  able  to  write,  but  he  should  make  .groaning  indicative  Ot  acute  indigestion, 

a  good  reporter  because  he  is  the  damnedest,  Poric  cvL-allnu-od  vetiolp  ’’ 

nosiest  person  I  ever  met.”  ^  swallowed  Wtlole.  ,  ,  .  .  , 


But  Woollcott  did  not  get  the  job.  It 
was  as  a  reporter  on  the  New  York 


In  the  very  last  chapter  of  his  book, 
under  the  startling  head,  “Forgotten  h'or- 
ceps,”  the  truth,  the  whole  truth,  and 


7  wit’j  that  he  finally  found  work,  going  nothing  but  the  truth,  at  last  comes  out 
through  all  the  early  slavery  under  one  ^-by  Woollcott  really  became  a 
oMhose  exhausting  obituary  editors  who,  dramatic  critic.  This  is  the  tale  of  the 
if  arhold  washerw'omandiadinthe  Brwix,  dolor  of  the  deadline,  of  sleepless  nights, 
hav’e  her  looked  up  in  ‘Who  s  j,nd  of  tormented  mind,  wherein  the 
Who  on  the  chance  that  she  might  have  young  rejiorter  at  last  decides  he  “must 
been^^  prominent  m  society  or  the  seven  move  on  to  pursuits  less  harrowing”  and 
,,,  ,,  .  .  .  after  a  long  indecision  between  the  rival 

Mr.  Woollcott  accredits  his  position  as  clrarms  of  dramatic  criticism  and  the 
(IramaDc  critic  to  the  fact  that  on  the  grocery  business,  the  author  of  “Going 
(lay  when  his  predecessor,  _  Adolph  Klau-  to  Pieces”  casts  his  lot  in  favor  of  the 
lier,  handed  in  his  resignation  he  was  sit-  former  “because  of  an  insatiable  passion 
ting  around  looking  as  if  he  had  nothing  b,r  free  tickets.” 
to  do.  “Since  then.”  he  adds,  “I  have  ’  ♦  ♦  ♦ 

A  BELATED  tribute  is  paid  to  the 

roughly  divided  into  two  classes — those  'J\  re  v  »u 

who  herotne  Hramatir  rritire  an/t  thnsp  Union  Record  of  Seattle  by  the 


who  become  dramatic  critics  and  those  T.  . 

who  write  editorials  deploring  the  low  Nation  in  an  editorial  comment  published 
estate  into  which  dramatic  criticism  has 
fallen  in  our  time.” 

In  his  chapter,  “But  Why  Elihu  Root?” 

Mr.  Woollcott  seems  to  be  deploring  the 
fact  that  the  newspapers  in  referring  to 
his  alma  mater,  Hamilton  College,  speak 
of  it  as  “the  college  where  Elihu  Root 
comes  from.”  Wouldn’t  you  think  that 
the  newspapers  might  at  least  make  occa¬ 
sional  mention  of  the  men  of  their  own 
craft  who  have  passed  through  the  portals 
of  that  institution,  Mr.  Woollcott  in¬ 
quires  somewhat  sorrowfully. 


jflMln 

Cities 


^  In  the  US! 

InCibes  of  90f)00  or  less) 


Rotoo^avurp 


Glie  saotid 

These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 

Gbc  (SaoilO 
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421 

national  advertisers 
used  no  other  news¬ 
paper  in  Detroit 
during  1927  except 
the  Free  Press, 


Betroit 

“Starts  Tht  Day 
In  Detroit" 


Newspaper  Engineering 

'A  An  organization  specializing 
iti  newspaper  buildings,  all 
\  phases  of  newspaper  en- 
\  gineering,  operation  and 
\  production  problems. 
\  analytical  surveys  and 
>4  valuations. 

S.  P.  WESTON,  INC. 

Nemspoter  BtUUmes, 
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Surwtjt.  Velu^Hotu. 

420  Lexington  Avenue,  New  York 
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Publisher  and  The  Fourth  Estate  for  May  12.  1928 


H  rnff  came  into  ofticc  as  a  candidate  of  The  national  advertiser  views  radio  as  ^ 
^Native  American  Party.  Smith  was  the  most  hafflins  of  all  advertising 
’  of  the  editors  of  the  .\nv  York  mediums,  the  renort  of  Lee  H.  Bristol. 
'-Iificriiwi  P'tP^f  ‘’f  the  Bristol-Myers  Company  (Ipana 

the  official  organ  of  the  city  government  toothpaste)  and  chairman  of  the  .A.  N.  A. 
nder  Harper's  regime.  .After  Harper  Radio  Committee  revealed.  Statistics  are 
liad  bwn  elected  mayor.  Smith  took  the  scarce  and  unreliahle.  he  said.  The  num- 
campaiftf  propaganda  off  the  first  page  her  of  advertisers  who  have  used  radio 
and  substituted  humi.rous  anecdotes.  for  a  [leriod  of  two  years  or  more  is  so 

In  June.  184<i.  Smith  started  his  famous  small  that  no  hroad  general  deductions 
series  of  i)owning  letters  that  were  pub-  can  be  drawn  from  their  exiieriences. 
lished  for  ten  yrars  in  the  .\otioiujl  hi-  'pj.jp  Radio  report  accentuated 

/fWi^rttccr  of  Washington.  1).  C.  When  often  expressed  by  Eiutor  & 

pj^rsflnsMuilocinc^wlutminisMaf’a-  Pibi.ishkr  that  radio  at  its  best  can 
;.W  were  married.  Smith  and  his  wife  j,^ver  be  more  than  a  supplementary 
tlxk  entire  chsrpe  <u  the  united  pen-  niediiim. 

.dical.  I"  appeared  some  more  of  "Broadcasting  is  most  often  referred  to 
.Major  Jack  Downing  s  liters.  As  a  ^  supplementary  medium.”  Mr.  Bristol 
niagazine  editor,  however.  Smith  showed  •’This  emphasis  on  its  supple- 

his  greatest  editorial  ability  on  the  rnentary  function  is  used  as  a  proof  that 
HtKvr,  one  of  the  most  interesting  ot  broadcasting  is  not  a  primary  medium  and 
New  Vork  jicricxlicals  and.  incidentally,  tannot  .supplant  any  primary  medium  now 
one  of  the  hardest  to  obtain.  existence. 

.Although  Miss  Wyman  ha.s  attempted  “flowever  it  can  be  safely  .said  that 
in  her  h<H>k  to  sketch  the  careers  of  two  advertising  medium  which 

.American  pioneers  from  Maine,  she  has  engrosses  the  attention  of  all  classes 

produced  a  volurne  that  contains  more  advertising  as  has  radio  broadcasting, 

valuable  material  alviut  New  “It  is  difficult  to  make  a  dogmatic 

magazines  than  any  other  volume  with  statement  in  answer  to  the  question, 
which  1  am  familiar.  To  produce  this  ‘What  class  or  kind  of  products  can  be 
volume  must  have  taken  a  tremendous  exploited  by  the  radio  advertiser?’  Dur- 
amount  of  original  research  and  it  is  jp^  1927  advertisers  varying  from  chew- 
hoped  that  the  author  m  turning  in  the  jp^j  ^pp,  manufacturers  to  makers  of 
manuscript  Lolumbia  Lniversi^  building  materials  have  employed  this  new 

Press  received  her  degree  of  Pb.D.  interesting  medium.  One  statement 

Summa  Cum  Laude.  This  degree  is  definitely  can  be  made.  With  name  pub- 
sappo^  to  mvi.lve  research  but  too  jiejty  only  as  an  objective,  broadcasting 
often  It  is  awarded  tor  a  mere  rehash  of  j,  ^  ..g^icle  of  undisputerl  value.” 
well-known  material.  Nobody  knows  what  ‘‘Circulation”  an 

- - advertiser  buys  when  he  uses  radio,  Mr. 

A.  N.  A.  SEEKING  IMPARTIAL  Bristol  said.  The  latest  estimate  is  that 
MARKET  SURVEYS  '.here  are  seven  million  sets  in  use  in  the 

•  ^  United  States,  while  a  1928  University  of 

(Conhnuei  from  page  >)  Chicago  estimate  fixes  the  number  of 

listeners  per  set  at  three.  Formerly  this 
lished  683  major  trading  areas  covering  figure  stcKxl  at  five, 
the  entire  United  States.  Mr.  Bristol  then  referred  to  a  survey 

“For  each  area  we  have  shown  the  total  which  showed  “the  colossal  ignorance 
population  as  of  1925 ;  income  tax  returns  on  the  part  of  the  listener  as  to  who  is 
covering  1925;  the  number  of  people  per  sponsoring  the  program.”  He  said  adver- 
income  tax  return  and  the  number  of  im-  tisers  still  could  not  be  certain  that  a 
portant  department  stores.”  Mr.  Chering-  gcxxl  program  guarantees  consciousness  of 
ton  said.  “In  this  way  it  is  possible  to  the  sjionsor  in  the  mind  of  the  listener, 
picture  the  actual  or  potential  market  for  He  ended  his  report  with  the  following 
a  given  commodity.  Moreover,  with  summary  of  the  present  radio  status  (|Uo; 
areas  of  this  sort  there  is  a  material  “Four  hundred  broadcasting  stations 
simp4ification  of  conceptions  about  the  sold  $20,000,000  worth  of  time  on  the  air 
circulations  of  newspapers,  magazines  and  during  1927.  Was  that  $20,000,000 
(ither  advertising  media.  profitably  spent  by  the  advertisers?  The 

"The  facts  about  iieople  and  what  they  answer  is  vital  to  the  manufacturer,  the 
can  buy  and  how  they  can  be  reached  are  broadcaster,  the  agency  and  the  advertiser, 
brought  into  form  more  easily  and  thus  It  hinges  on  one  question.  “How  does  the 
can  be  more  easily  grasped  and  more  listener  react?”  This  crucial  question 
constructively  used.”  challenges  buyer  and  seller  for  a  method 

Mr.  Stone,  speaking  on  "The  Budgetary  of  determination  and  for  adequate  facts 
Control  of  Sales  and  Advertising,”  said  and  proof.” 

that  during  the  past  several  months  the  Despite  his  report  on  the  “baffling” 
business  of  Stanco,  Inc.  (Flit,  Nujol,  aspect  of  radio  advertising,  Mr.  Bristol 
etc.)  has  been  reorganized  on  a  trading-  said  his  company  had  been  successful 
area  basis.  with  this  medium,  broadcasting  the 

“We  are  now  placing  our  advertising  “Ipana  Troubadours.”  an  orchestra, 
and  determining  upon  the  character  of  Another  testimonial  was  given  by  Mrs. 
our  sales  work  in  accordance  with  this  Katherine  M.  Lukens,  of  the  La  France 
plan,”  he  said.  “The  clo.sest  analogy  Manufacturing  Company,  makers  of  soap, 
possible  is  in  the  chain  store  system  of  who  said  her  company  had  found  radio 
operation  in  that  we  have  a  quarterly  valuable. 

prolit-and-loss  statement  on  each  indi-  What  might  be  termed  a  business 
vidual  trading  area.  This  enables  us  to  vaudeville  sketch  was  given  as  the  clos- 
tell  which  areas  are  profitable  and  which  ing  feature  of  the  meeting  Wednesday 
are  not,  allowing  us  to  budget  our  sales  by  Professors  Alvin  C.  Busse  and 
^  advertising  plans  in  advance  and  to  Richard  Borden  of  the  business  school 
forecast  with  reasonable  accuracy  obtain-  of  New  York  University.  “How  to  Win 
able  results.  a  Business  Argument”  was  the  title. 

“Sales  are  compared  with  opportunity  Profs.  Busse  and  Borden  went  through 
lor  sales  as  measured  by  a  buying  power  actual  sales  dialogues  showing  successful 
in^x  employed  for  the  purpose.”  and  unsuccessful  sales  solicitations. 

The  trading  area  plan  of  budgeting  ad-  A.  \.  A.  members  hugely  enjoyed  the 
yertising  instead  of  holding  any  dangers  ilialogue  in  which  a  clumsy  insurance 
■OT  Mwspapers.  will  work  out  to  their  salesman  was  virtually  thrown  out  of 
benefit,  Mr.  Stone  said.  the  office  by  a  hard  boiled  business  man. 

“The  newspaper  being  a  flexible  The  convention  closed  Wednesday  noon 
i^ium,  is  in  a  position  to  benefit  from  with  the  announcement  that  the  annual 
the  operation  of  the  trading  area  system,  meeting  of  the  organization  will  be  held 
^e  the  system  demands  flexibility,”  in  Atlantic  City,  next  October,  the  tenta- 
declared.  th  e  dates  being  Oct.  29-30-31. 

fl  demanding  greater  Entertainment  features  of  the  conven- 

«ibility  in  their  advertising  so  that  tion  included  a  dinner  and  dance  Mon- 
hey  CM  either  increase  or  withdraw  it,  day  evening  at  the  Sachsenheim  Guh. 

to  sales  reports.”  the  semi-annual  banquet  Tuesday  even- 

thaf  .K*  P*®"  Kenerally  means  ing  in  the  ballroom  of  the  Statler  and  a 

1^'Jt  “y®''*'*'*'''.  instead  of  increasing  trip  to  Nela  Park,  testing  plant  of  the 
advertising  effort  in  areas  where  sales  National  Electric  Lamp  .Association, 

•  .?  '*  now  decreasing  his  appro-  AV'esrlnesdav  afterniion. 

pmtions  m  the.se  areas  and  adding  to  his  Norman  ’  F.  Olds  of  the  Perfection 
Sto^  'h  Mcas  where  sales  are  good,  Mr.  .Stove  Company  was  chairman  of  the 

Oeveland  entertainment  committee. 


If  Y ou  Sell  Home  Products 

INDIANA 

Is  Your  Market 


Indiana  has  always  been  a  good  market  for 
home  products.  Manufacturers  of  labor 
saving  devices,  electrical  appliances,  furni¬ 
ture,  pianos,  radios,  washing  machines;  in 
fact,  any  household  product,  whether  for 
use,  decoration  or  comfort,  finds  a  ready 
reception  with  the  Indiana  consumer.  Ad¬ 
vertisers  of  these  products  place  Indiana  at 
the  top  of  the  list  because  experience  has 
shown  that  the  Hoosiers  respond  readily  to 
the  advertising  of  such  home  products.  The 
reason  is  obvious,  for  the  Hoosier  families  as 
a  class  are  home  owners.  They  are  proud  of 
their  homes  and  are  always  buying  or  fixing 
to  improve  the  appearance  or  comfort  of 
their  dwellings, — furthermore  they  are 
wealthy  and  enjoy  unusually  high  incomes 
so  that  they  can  readily  afford  to  be  liberal, 
— and  when  it  comes  to  buying  things  for  the 
homes,  their  liberality  is  well  known. 

You  can  do  business  quickly  and  profitably 
if  you  come  to  Indiana  and  advertise  your 
products  in  the  local  daily  newspapers  listed 
below. 


Olren- 

Ution 

Sat.  for 

5.000 

lines 

**CoIumbns  Repnbliran  . 

....(E) 

5,00.S 

.03 

**Fort  Wayne  Journal-Gazette  - 

....(M) 

41,693 

.09 

•*Fort  Wayne  Journal-Gazette . 

. (S) 

31.024 

.09 

**Fort  Wavne  News-Sentinel . 

....(E) 

46,212 

.10 

•*Garv  Post-Tribnne  . 

....(E) 

18,139 

.07 

**Indianapolis  News . 

....(E) 

137,387 

215 

ttindianapolis  Star . 

....(M) 

110,798 

.20 

ttindianapolis  Star . 

. (S) 

148,229 

21 

•Lafayette  Journal  &  Courier.. 

(M)  8,094 
(E)  14,076 

1  22,170 

.06 

ft  La  Porte  Herald-.Argus . 

....:(E) 

6,865 

.04 

••Marion  Leader  Tribune . 

.(M&S) 

9,178 

.04 

••Muncie  Star . 

....(M) 

24,685 

.08 

••Muncie  Star  . 

. (S) 

16,179 

.08 

ttShelbyville  Democrat  . 

. (E) 

4.143 

.025 

••Sontb  Bend  News-Times  . 

. (E» 

27,397 

.08 

••South  Bend  News-Times . 

. (S) 

25,803 

.08 

1  **South  Bend  Tribune, ...  (S)  2S,104. . . .  (E) 

26,295 

.07 

•Terre  Haute  Tribune . 

..(E&S) 

23,086 

.06 

••Terre  Haute  Star  . 

....(M) 

27,169 

.07 

••Terre  Haute  Star . 

. (S) 

26,151 

.07 

•-A.  B.  C.  Publisher's  Statement. 

October  1, 

1927 

••A.  B.  C.  Publisher’s  Statement, 

March  31, 

1928 

ttGovernment  Statement,  March 

31,  1928 

Stone  said. 
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A.  M.  PAPER  FOR  PLAINRELD 

Mid-State  Pres*  Scheduled  to  Start 
Publication  May  1 1 

The  Mid-State  Press  of  Plainfield,  N. 
a  morning  newspaper,  was  scheduled 
to  its  first  appearance  on  Friday,  May  11. 
Founded  on  the  theory  that  the  morning 
newspaper,  arranged  particularly  for 
feminine  consumption,  will  be  the  pre¬ 
dominating  newspaper  of  the  future,  the 
publishers  of  the  Mid-State  Press  will  at 
the  outset  confine  its  activities  to  a 
thrirough  and  exclusive  chronicle  of  local 
news. 

M’illiam  H.  Pfau,  connected  with  the 
New  York  Ei'ening  Tela  gram  several 
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years  ago,  is  president  of  the  publishing 
companj  and  majority  stock-holder. 
Louis  C-  Schack  is  secretary-treasurer. 
He  has  been  associated  with  Mr.  Pfau 
in  real  estate  operations  in  Plainfield. 

The  new  publisher  has  had  an  exten¬ 
sive  exfjerience  in  promotional  work  and 
for  many  years  was  e.xecutive  secretary 
of  Chambers  of  Commerce  in  Elizabeth, 
J.,  Martinsburg,  \V.  Va.,  and  at 
Plainfield. 

James  Beck,  advertising  manager, 
has  been  in  the  business  for  24  years  and 
recently  resigned  as  advertising  manager 
of  Tepper  Bros,  department  store  in 
Plainfield  to  join  the  new  venture.  L.  G. 
Celdon,  formerly  of  the  Plainfield 
Courier-Xeu'S,  will  be  managing  editor 


and  William  F.  Willhelm  of  the  -Vert’ 
York  Times  mechanical  department,  will 
be  foreman  of  the  composing  room. 

The  new  paper  has  solicited  a  starting 
support  of  a  circulation  of  5,000.  It  will 
begin  by  issuing  an  eight-page  paper 
every  morning  except  Sunday,  while  on 
Wednesday  and  Friday  a  16- page  paper 
will  lie  published.  In  September  it  is 
planned  to  expand  to  a  16-page  sheet 
daily,  with  24  pages  on  Wednesday  and 
Friday. 

The  new  plant  is  equipped  with  a  Wood 
Bee-line  press,  and  a  \Vood  pony  auto¬ 
matic  stereotype  outfit.  Mergenthaler 
Linotypes  have  been  purchased,  while  the 
Ludlow  company  has  supplied  both  a 
caster  ^nd  an  Elrod  machine. 


BUYS  CHAIN  OF  WEEKLIES 

E.  F.  Riordan  Acquires  Four  Sludlt 
Papers  in  California 

E.  F.  Riordan  &  Company  has  pm. 
chased  the  publishing  interests  of 
Shadle.  The  newspapers  involved  in  the 
deal  include  the  North  Long  Beack 
(Cal.)  Argus,  the  Hollydale 
Ni~uv,  the  Signal  Hill  (Cal.)  Leader,  the 
Hyncs-Clearwater  (Cal.)  Journal. 

E.  F.  Riordan,  head  of  the  new  pub- 
fishing  company  recently  left  the  news 
staff  of  the  Long  Beach  (Cal.)  Morning 
Sun  to  Income  associated  with  Mr 
Shadle  as  editor  of  the  four  weekly 
papers. 


Supplies  and  Equipment 


HOE 

Day  and  Night 

Emergency 

Service 

Good  Service 
I  til  I  y  appreciated: 

“Allow  us  to  express  our  appre¬ 
ciation  of  the  very  prompt  and 
efficient  manner  in  which  you 
covered  our  telephone  order  for  a 
gear.” 

— Rochester  Times-Union. 

March  24,  1928. 


A  telephone  or  telegraph 
communication  will  re¬ 
ceive  immediate 
attention 


R.  HOE  &  CO.,  Inc. 

504  Grand  St.,  New  York, 
N.  Y. 

Boston  Chicago  San  Francisco 
New  Orleans  Dunellen  London 


Stereotype  Room 
Efficiency 

Means  quick  prodnetion  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Wool  Moulders 

(All  Siaes) 

Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  Eaglind  Newspaper  Supply 
Company 

Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


mall  types 

tell  us  your  needs 
and  send  fbr  list 


GOSS  PRINTING  PRESS  CO 

CHICAGO  —  NEW  YORK  —  LONDON 


^''-.milium  iiiiiiiiiiiiiitmiMiiiiiiiuiiiiiiiniiiiiiiiiiN.^, 


USED  NEWSPAPER  PRESSES 

Wcott  1^24  and  32-page  Presses 

GOSS  24  and  gS-page  presses  good  for 
black  or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Quadruple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double 
Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses — print  up  to  32  pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  fit  COMPANY 

Main  Offleo  &  Factory . Plainfield,  IT.  J, 

New  Tork  Office.  .Brokaw  Bldg.,  1457  Broadway 
Chicago  Office . Monad  aoA  Block 


Modern 


Composing  Room 
Furniture 


as  made  by  ns  will  speed 
np  production  and  re- 
dace  costs — a  real  saving 
in  your  Pay  Roll.  Are 
yon  interested?  If  so, 
consult  your  regular 
dealer  in  printers*  sup¬ 
plies  or  write  ns  direct. 

Do  it  now! 


HAMILTON  MFC.  CO. 
TWO  RIVERS,  WIS. 


DUPLEX- REBUILT  is  RIGHT- REBUILT 

“You  told  us  a  press  second  hand  but  we 
might  have  thought  it  built  new,  so  nicely 
did  it  run.’*  (From  a  recent  buyer’s  letter.) 


E"  USB)  PRESSES 

of  various  types  and  capacity :  what  are  your  needs? 
Duplex  Printing  Press  Company,  Battle  Creek,  Mich. 


Times  Bldg. 
New  York 


77  Washington  St. 
Chicago 


De  Young  Bldg. 
San  Francisco 


^ThE  Buy  er  and  Seller  of  Equipment,  Supplies,  Features,  Services, 
Business  Opportunities,  etc.,  can  meet  in  the  Classified  pages  of 
Editor  &  Publisher  to  their  mutual  advantage. 

Classified  advertising  means  specific  opportunities  —  opportuni¬ 
ties  of  the  present  not  prospects  of  the  future. 

Its  record  as  a  result-producer  recommends  the  Classified  Service 

of  EDITOR  &  PUBLISHER. 
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Employment 

1 

Equipment 

b 

Services 

editor  &  PUBLISHER 
Classified  Advertising 
Information 

RATES 

SITUATIONS  (Ca»h  with  Order) 

1  Time  —  .50  per  line 

3  Times —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
Dcr  insertion  as  earned  by  frequency  of  in- 
urtion.  Minimum  Contract  space,  three 
lines.  The  Editor  &  Publisher  reserves  the 
right  to  classify,  edit  or  reject  any  copy. 


ADVERTISING 


Media 


Full  Long  Island  Ooverage.  Fire  territories— 
4  Long  Island  papers — 6  townships.  Smith, 
town  Messenger.  Isllp  Messenger,  Kings  Park 
ind  Huntington  Messenger.  Lake  Ronkonkoma 
Mirror.  Send  one  plate  only  for  all  papers  to 
The  Messenger  Printery,  Smithtown  Branch, 
Long  Island. 


business  opportunities 


Brokers 


Louis  Eddy,  Marshall  Field  Building,  Chicago, 
Metropolitan  Theatre  Building,  Los  Angeies. 
Omlldential,  quick  handling  of  publishing  prop- 
rrtles.  Buyers  and  sellers  ready  to  negotiate. 

Two  Large  Circulation  Monthlies  in  general 
Held.  Good  net.  May  be  bought  singly  or  to¬ 
gether.  Good  organisation.  Price.  $500,000. 
Hsrris-Dibble  Co.,  11  West  42nd  Street,  New 
York  City. _ 

A  Bare  Opportunity  to  procure  county  seat 
North  Carolina  evening  dally:  fertile  field; 
splendid  equipment;  good  circulation:  earning 
handsome  dividends;  price  right;  terms  reason¬ 
able;  also  weekly  paper  and  job  plant.  In  re¬ 
plying  state  amount  capital  available.  J.  B. 
Shale,  Times  Bldg.,  New  York. _ 

Middle  West  Properties— Exclusive  listings.  No 
damaging  publicity.  Personal  service  in  every 
deal.  Bverytliing  confidential.  High  grade 
newspaper  bonds  for  sale.  Clyde  H.  Knox,  851 
Board  of  Trade,  Kansas  City,  Mo. 


Newspapers  Wanted 


Daily  afternoon,  or  weekly  in  South  or  West. 
Must  be  located  in  healthful  section.  State 
price,  terms  and  particulars.  A-590.  Editor  A 
Publisher. 


Hewspaper  Wanted — The  writer  is  in  the  mar¬ 
ket  for  a  newspaper  located  in  a  good  city  of 
25.000  or  more  and  will  pay  cash  if  it  shows 
12  to  15  per  cent  profit  on  the  price  for  last 
few  years.  Address  A-576,  Editor  A  Publisher, 


CIRCULATION 


Promotion 


Olrcalatioo — When  quick,  additional  circulation 
coverage  becomes  necessary,  remember  that  our 
twenty  years  In  this  one  line  of  endeavor  Is 
your  proof  against  experimenting.  Write  or 
wire.  Pacific  Coast  Circulation  Service.  Bell 
Block.  Clacinnatl,  Ohio. _ _ 

OIreulatioa  Bnlldera  —  Blair  A  Anstln,  1516 
Perklomen  avenue,  Reading,  Penn.  Originators 
of  Salesmanship  (hub  Campaigns. _ 

Oraatest  Results  per  Dollar  exiiended  In  circu¬ 
lation  building  campaigns,  28  years  of  leader¬ 
ship.  Myers  CIrc.  Organisation.  Box  288, 
Waterloo.  Iowa.  _ 


Baparior  Oiroulation  Buildsrs — The  W.  8.  Ken¬ 
dall  Company,  104  North  Bailey  avenue,  Louis¬ 
ville,  Kentucky.  Tiie  circulation  building  or¬ 
ganisation  that  has  set  the  standard  for 
aggressive,  successful  circulation  campaigns  for 
twenty  years. _ _ 

Ths  World's  Largest  Oiroulation  Building  Or- 
gaaixation — The  only  circulation  building  serr. 
Ice  in  Newapaperdom  furnishing  publishers' 
affidavits  of  the  exact  results  of  its  every 
campaign.  The  Charles  Partlowe  Company, 
Occidental  Building,  Indianapolis. 


EDITORIAL 


Syndicate  Features 


Brooklyn  limos,  Brooklyn.  N.  T.;  Flushing 
Journal.  Flushing.  N.  T..  and  the  Mid-State 
Frees,  Plainfield,  N.  J.,  are  the  new  jiapers  this 
Full  and  pony  service  for  dallies  and 
weeklies.  Graphic  Byndlcate,  Inc.,  350  Ilndaon 
Street,  New  York,  N.  T. 


EMPLOYMENT 


Help  Wanted 


Assistant  City  Editor— One  who  can  also  handle 
a  reporter's  beat  when  neceiwary.  Must  be 
thoroughly  experienced  news  man.  Salary  $50 
to  $i'>0.  Morning  paper;  Eastern  town.  A-STV, 
Editor  A  Publisher. 


Circulation  Manager,  one  who  now  holds  the 
position  of  Manager  or  Assistant  Manager,  will 
find  this  an  excellent  opportunity.  In  an  east¬ 
ern  city  of  200.000  population.  Man  between 
25  and  35  preferred.  Must  be  familiar  with 
promotion  through  solicitors  and  carrier  boys, 
also  A.  B.  C.  In  reply,  give  complete  experi¬ 
ence  with  references  and  salary  expected.  Re¬ 
plies  treated  confidentially.  A-554,  Editor  A 
Publisher. 


Circulation  Manager,  experienced,  competent  to 
lay  out  (dans  for  expansion  of  Circulation  and 
to  execute  them  on  an  old-established  evening 
and  Sunday  paper  near  Chicago  with  about 
25.()tN»  circulation.  Co-operation  will  be  ex¬ 
tended  to  the  limit  towards  execution  of  any 
idan  that  will  produce  results.  Give  full  de¬ 
tails  of  ability,  experience,  etc.  State  salary 
desireil  to  start.  Address;  Wm.  A.  Small,  Jr., 
G.  Logan  Payne  Co.,  Tower  Bldg.,  Chicago,  Ill. 


Classified  Ad-Xaker — Experienced  telephone  so¬ 
licitor  wanted  for  position  on  Ehistern  Pennsyl¬ 
vania  evening  newspaper.  Good  opportunity  for 
advancement.  State  qualifications  and  salary 
desired  to  A-586,  Editor  A  Publisher. 


Desk  Man  and  Reporter  -One  who  can  fill  the 
bill  in  either  position.  Must  be  thoroughly  ex- 
IHTienced.  State  salary  and  experience.  A-582, 
Editor  A  Publisher. 


Newspaper  Advertising  Salesman,  who  speaks 
Spanish  fluently,  wantml.  Must  have  excellent 
record,  exjierience  metropeditan  daily  and 
knowitnige  promotion  work.  Joshua  B.  Powers, 
J.KI  Park  -Avenue,  New  York. 


Reporter  tine  with  nerve  enough  to  take  short 
Jail  sentence  to  write  series  on  jail  condi¬ 
tions.  Can  hook  up  permanently  if  you  have 
ability  and  experience  in  news  rooms.  A-583, 
Editor  A  Publisher. 


Reporter  -Thoroughly  experienced  reporter.  Cubs 
need  not  apply.  State  experience  and  salary. 
A-.">81.  Editor  A  Publisher. _ 


Reporter — One  who  can  get  the  news  and  be 
able  to  write  it  in  good  English.  Must  be  ex- 
lierienced.  Morning  paper;  Eastern  town.  Sal- 
ary.  $4.5.  A-578.  Editor  A  Publisher. _ 

Woman  Writer — One  who  can  conduct  column  of 
advice  to  lovelorn  in  industrial  town  employing 
many  women.  Experienced  newspaper  woman 
preferred.  State  experience  and  salary.  A-581), 
K<Iitor  A  Publisher. 


Sitnatioiig  WABted 


Advertising  Solicitor,  experienced,  well  recom- 
menderl.  wants  connection  with  town  daily  or 
weekly.  Write  for  details  and  references. 
A-.58o.  Editor  A  Publisher _ 


Advertising  Manager,  34,  married,  special  quali¬ 
fications  for  developing  new  papers,  daily-weekly 
field;  now  doing  It  New  York  State.  Also  thor 
ough  experience  first  and  second  papers.  Wants 
opportunity,  preferably  new  enterprise.  Record 
proving  positive  results  furnished,  if  really  In¬ 
terested.  Asking  $00.  State  details.  A-575. 
Editor  A  Publisher.  _ 


Advertising  and  Merchandising  Manager,  or 
Assistant  (to)  Publisher  or  Buiiness  Manager,  or 
Suburban  Bureau  Manager. 

Qualifications;  After  8  years  with  New  York 
national  advertising  agency,  resignetl  to  enter 
newspaper  business:  the  last  year  was  V.  P.  of 
Sales;  0  years  managing  director  branch  office 
serving  total  of  forty  manufacturers  in  all 
phases  sales  promotion,  especially  newspaper 
advertising  and  research  on  retailers:  first  year, 
assistant  in  another  office  where  1  planned  and 
wrote  retail  store  advertising. 

Just  returned  from  8  months'  trip  Europe.  Was 
employed  there  to  make  personal  analysis  100 
German  newspapers  and  negotiate  for  rates  and 
cireuIatioD  data.  Also  special  copy  work  for 
largest  British  advertiser. 

At  college  worked  way  by  handling  advertising 
for  retailers,  managing  student,  publicatiooe,  as 
bookkeeper,  and  as  advertising  manager  and 
assistant  sales  manager  of  an  automotive  man¬ 
ufacturer. 

Interested  all  phases  newspaper  bnsineas.  Have 
done  some  general  writing.  Position  should 
offer  advancement  opportunities.  Age  31.  Mar- 
rle<I.  Best  of  references.  Available  soon. 
Write  at  once.  Box  A-548.  Editor  A  Publisher. 

Business,  Advertising  Manager  seeks  position; 
10  years'  successful  business  building  my  refer¬ 
ence.  38.  married.  A-574.  Editor  A  Publisher. 

Circulation  Manager,  eighteen  years'  metropoli¬ 
tan  daily,  desires  to  re-enter  newspaper  field 
after  two  years  with  magaxine  distribution. 
Magazine  offer  entertained.  Thoroughly  con¬ 
versant  with  newspaper  and  magazine  distribu¬ 
tion.  A-693.  Editor  A  Publisher. _ _ 


(Nrculation  Manager,  available  short  notice. 
Fifteen  years  on  metropolitan  and  smaller  pa¬ 
pers.  Capable,  energetic,  economical.  Prefer 
city  forty  to  hundred  thousand.  Any  location. 
References.  A-S84.  Editor  A  Publisher. 


EMPLOYMENT 


SituAtioos  WABted 


Circulation  Manager,  15  years'  experience,  at 
present  employed,  country  circulator  in  city  of 
million.  Reference.  A-547,  Editor  A  Publisher. 


Circulation  Manager,  Assistant,  (Nty  or  Ooun- 
try  Manager,  would  like  to  communicate  with 
publisher  of  live  daily  in  North  West  or  Pacific 
Coast.  I  am  well  versed  in  city,  country  and 
mall  circulation,  office  detail.  A.  B.  C.,  etc. 
Young,  marrletl.  now  employed  as  circulation 
manager  of  daily  of  10,0(X>  circulation.  Am 
looking  for  bigger  opportunity.  Salary  secon¬ 
dary.  A-551.  Editor  A  Publisher. 


Circulation  Manager — Moderate  size  dally.  Seven 
years'  experience.  Production  minimum  coot. 
I.  C.  M.  A.  member.  Salary  secondary.  A-566, 
E<litar  A  Publisher. 


Circulation  Manager  of  proven  ability,  age  26. 
best  of  references.  J.  E.  King,  Box  2324,  Fort 
M.vers,  Fla. 


Classified  Manager — Mr.  Publisher,  If  your  Clas¬ 
sified  Advertising  is  growing  and  you  are  get¬ 
ting  a  good  rate,  you  don't  need  me.  If  the 
reverse  is  tnie,  I  am  sure  I  can  be  a  real  asset 
to  your  paper.  If  you  will  answer  this  adver¬ 
tisement  I  will  reveal  my  Identity  and  furnish 
you  with  a  record  and  references  that  will  prove 
to  yon  I  am  the  man  you  need.  A-588,  Editor 
Publisher. 


(Rasalfied  Manager — Ten  years  with  Springfield 
Leader,  Springfield,  Mo.  Invites  correspondence 
from  Southern  dally  in  town  of  60,000  or  less. 
Address  Bert  H.  Dunham,  1374  N.  Grant, 
Springfield,  Mo. 


Editorial  Executive  of  proven  ability,  now  em¬ 
ployed  in  large  organization,  voluntarily  seeks 
desirable  connection  in  smaller  field  as  perma¬ 
nent  proposition.  Nine  years  as  managing  edi¬ 
tor  with  no  failures  in  record.  College  man. 
40.  with  18  years'  experience  in  both  large  and 
smaller  fields.  Record  and  references  gladly 
submitted.  A-592,  Editor  A  Publisher. 


Editorial  Writer  —  Experienced  civics,  local 
topics.  New  York  City,  north  Jersey;  married; 
steady.  A-591,  care  Editor  A  Publisher. 


ExecntlTa,  all-around  experience  as  advertising 
and  business  manager  In  the  East;  excellent  rec¬ 
ord  as  business  getter  and  newspaper  builder. 
A-.lfO,  Editor  A  Publisher. 


Is  there 


A  better  job  you  want  to  land? 


Is  there 


A  vacancy  in  your  organiza' 
tion  you  want  to  fill? 


Is  there 


Something  you  want  to  buy? 


Is  there 


Something  you  want  to  sell? 


The  Classified  Service  of 
EDITOR  &  PUBLISHER 
can  be  of  very  definite 
value  to  you. 


USE  IT! 


EMPLOYMENT 


Situations  WAnted 


Executive— I  have  crowded  30  years  of  news¬ 
paper  experience  into  15  years  of  hard  work; 
univentty  man;  in  three  newspaper  connections 
I  have  served  as  reporter,  desk  man,  city  editor, 
advertising  manager,  business  manager  and  gen¬ 
eral  manager.  Have  unusual  record  in  adver¬ 
tising  development  and  in  economy  of  mechan¬ 
ical  production.  Am  in  imsltlan  to  accept  re¬ 
sponsibility  of  difficult  newspaper  problem 
where  opportunity  Is  commensurate  with  prob- 
lem.  A-553.  Editor  A  Publisher. _ 

Managing  Editor,  44,  married,  employed,  health 
and  habits  good,  seeks  permanent  post.  Two 
successes  in  20  years,  reporting,  editing,  make¬ 
up.  large  and  small  daillea;  trained  in  economic 
management  in  highly  competitive  news  field. 
Exceptional  references.  Write  or  wire  A-572. 
Editor  A  Publisher. 


Managing  Editor,  thoroughly  experienced.  30. 
married,  now  employed.  Cnusual  ret-ommenda- 
tlons,  good  reason  for  desiring  change.  A-587. 
Editor  A  Publisher. 


Newspaper  Man  with  20  years'  experience,  five 
as  managing  editor  daily,  seeks  connection  with 
dally  or  live  semi-weekly.  Hustler,  able  writer. 
Married.  Mason,  references.  A-58S.  Editor  A 
Publisher. 


Newspaper  Reporter  (employed),  wants  job  on 
any  large  daily;  have  eight  years'  experience 
reportorial.  feature  and  desk  work.  Available 
immediately.  Go  anywhere.  Beschler,  164 
South  Broadway.  Yonkers,  N.  Y. 

Reporter — Woman,  Dniversity  training.  Two 
years'  experience,  sports  and  general,  mldwest- 
ern  metropolitan.  Consider  city  above  10,000. 
any  location.  A-568.  Editor  A  Publisher. _ 

Reporter,  one  year  of  experience,  possibilities 
of  development  outweigh  Initial  salary;  prefer 
situation  on  evening  paper  in  the  East.  A-577, 
Editor  A  Publisher. 


MECHANICAL 


EquipmeBt  for  SsJo 

Dry  Mat  Gas  Humidor,  rebuilt,  like  new.  $75. 

Re<-ord.  Sto<-kton.  California. _ 

For  Bole — Une  Model  8  Linotype  with  single 
magazine  and  one  font  of  mats.  This  machine 
Is  in  first-class  condition,  having  been  replaced 
by  a  different  model,  and  we  can  equip  it  with 
either  gas  or  electrically  heated  pot.  Rutland 

Dally  Herald.  Rutland.  Tt. _ 

Job  Prassea,  Paper  Onttara,  Wire  BtHoRiia, 
etc. — A  complete  line.  Overhauled  end  guar¬ 
anteed  machines  at  bargain  prices.  Easy  terms. 
Hoffman  Type  A  Engraving  On.,  114  B.  l$tk 

St..  New  York  City, _ 

8iztaen-Page  Rotary  with  stereotype  equipment. 
Two  plate  wide,  8  column,  12  em.  Star  Pub¬ 
lishing  Co.,  Shelby.  N.  C. 

Used  Goes  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Gooa  Printing  Press  Co.,  158 
S.  Paulina  St..  Chicago.  TU. 


Equipnient  WABted 


Quantity  Metal  Base  wanted.  12)4  or  13  ems. 
Give  particulars  and  price.  Times.  Oshawa. 
Canada. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Businest  Zstablishod  in  Ifitt 
350  MadisoB  Ave.  N*w  York 
Pacifie  Coaat  Boprasantativo: 

M.  C.  Moore,  88$  North  Beverly  Driva, 
Beverly  MiUa,  OaltT. 


SMALL  DAILIES 

We  have  information  regarding  sev¬ 
eral  smaller  daily  newspapera  which 
can  be  purchased  for  prices  ranging 
from  $4S.000  to  $200,000.  We  will 
discuss  these  in  confidence  with  seri¬ 
ous  and  well-qualified  buyers.  Cash 
payments  as  low  as  $15,000,  on  ona 
or  two  of  them. 

Write  our  nearest  office,  or  better 
yet.  call  in  person  if  possible. 

Harwell  &  Rockwell 

COMER  BLOG.  TIMES  BLDG. 

BIRMINCOfAM  NEW  YORK 
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DOLLAR  .. 
..  PULLERS 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


|■'HE  Republican  National  Convention  The  Baltimore  (Md.)  Exening 


MISSING  PUBLISHER  RETURNS 

1 1  R.  A.  Granville,  20-Year  Old  Publisher 
[|  of  N.  Y.  Flash  Relates  Kidnaping 

I  Richard  Austen  Granville,  20-year  old 
publisher  ot  the  A'ctc  York  Sunday 
J-'lasli,  who  disappeared  mysteriously, 
May  4,  reappeared  May  8,  dishevelled  and 
j  unshaven,  and  told  a  thrilling  story  of 
I  his  tour-day  adventure.  He  related  how 
he  had  been  kidnappetl  near  the  Hotel 
rgft  Pasadena  in  West  Sixty-first  street, 
where  he  lives  with  his  mother,  and  had 
Sun  been  forced  into  a  taxi  at  the  point  of 


is  coming  on  June  12  and  the  Demo-  emphasizes  its  coverage  in  Baltimore  by  a  revolver, 

cratic  convention  on  June  26.  Here’s  a  small  promotion  advertisements  whicn  His  captor,  (iranville  said,  warned  him 

good  chance  for  you  to  boom  your  radio  contain  pictures  of  entire  Baltimore  to  stop  publishing  the  Flash,  and  when 

advertising  by  lining  up  the  radio  and  blocks  in  which  each  residence  receives  be  refused,  drew  the  pistol  on  him.  He 

accessory  dealers  in  your  community  for  the  Evening  Sun.— R.  \\.  J.  "’as  blindfolded  and  driven  around  the 


the  Evening  Sun.— R.  W.  J  "as  blindfolded  and  driven  around  the 

special  advertising,  stressing  the  necessity  -  eby  he  related,  until  he  \vas  led  into  a 

of  buving  sets  in  time  to  tune  in  on  the  The  Brockton  (Mass.)  Doily  E.:  cuing  «ark  rof.m  r.nd  kept  there  for  four  <lays. 
big  political  doings,  also  the  necessity  of  Enterprise  recently  announced  in  a  halt  He  said  he  was  then  taken  from  the  room, 

keeping  present  sets  properly  equipped  to  page  ad  the  opening  of  an  ‘.Xdvertisers’  blindfolded  and  driven  arouml  in  a  taxi 

get  the  best  possible  results.  Service  Bureau"  to  render  a  complete  until  he  was  tumbled  out  at  Second 

_  campaign  service  for  business  liouses  in  avenue  and  27th  street. 

"Beautify  Your  Backyard!"  would  '1’^  city.  The  Bureau  will  furnish  idea.s  STORE  TAKFS  1 2  PAPFS 

ramnaien  in  layouts,  art  work.  Copy  suggestions  and  STORE  TAKES  12  PAGES 


get  the  best  possible  results. 


"Beautify  Your  Backyard!"  would  cecity,  ine  mireau  win 
make  a  good  slogan  for  a  campaign  in  ’ayouts  art  work,  copy  siq 
connection  with  which  nurserymen  and  complete  campaigns.-D.  I', 
seedsmen  would  gladly  purchase  a  page  ,  ,  ■ 

or  two  of  advertising  space  in  which  to  ^  acation  is  coming  and  torelookina 
tell  what  they  had  to  offer  in  the  way  hardware  and  department  s 
of  shrubs,  trees,  plants  and  seeds.  It  vertis.ng  wheel  toys  Now 
would  be  a  patriotic  movement,  too.  sell  space  to  dealers  in 
Prizes  could  be  offered  for  the  best  re-  c"xles.  ctc.-R.  T.  C..  Sand 

suits.  Civic  clubs  might  be  interested  in  to  . . . . . . . . . . 

the  campaign  if  approached. — Fred  L.  \\  . 

Bennett,  Salt  Lake  City.  H 


STORE  TAKES  12  PAGES 

The  Xew  Brys.  one  of  Memphis'  large 
ileiartment  stores,  headed  by  h'dw.  M. 
Salem  .n,  recently  ran  12  pages  of  spring 


Unemployment  is  now  a  big  prohL* 
in  a  good  many  communities.  Why'S 
let  the  newspaper  "adopt”  a  man 
not  employed  and  describe  his  effort  ^ 
obtain  work,  the  paper  laying  him*' 
daily  wage  in  the  meantime  and  stnl* 
ing  a  reporter  with  him? — K.  W  F 

For  a  small  city  local  feature  that  till 
help  dress  up  pages  and  also  build  up 
morgue,  why  not  arrange  to  get  pktnS 
of  all  policemen  in  the  city?  Run 
or  three  of  them  each  day  with  !(« 
words  on  their  police  records.  Tt- 
average  policeman  has  many  friends  and 
these  w  ould  of  course  be  interested  in  the 
illustrations  and  matter  used  with  thrn, 
— T.  J.  B.,  Scranton.  ^ 

NEW  SHOPPING  NEWS 

The  Anaheim  (Cal.)  Shopping  Sms 
made  its  first  appearance  .April  23.  It  b 
printed  in  the  plant  of  the  .  Inaheim  Eu- 
ning  Bulletin  bi-weekly  as  an  accoomo-' 
dation  to  merchants  who  desired  to  tn 
this  medium  of  advertising. 


hardware  and  department  stores  are  ad-  sale  advertising  in  the  Sunday  edition 
vertising  wheel  toys.  Now  is  the  time  of  tb.e  .Memphis  Commercial  Appeal.  It 
to  sell  space  to  dealers  in  bievdes.  tri-  was  announced  as  the  largest  single  ad- 


C.,  Sandusky,  O. 


vertisement  ever  run  in  Memphis. 


"We  built  a  7-room  home  for  $9,060 
and  put  only  the  best  materials  in  it”  is 
the  interesting  head  of  a  page  lay-out 
used  recently  by  the  Boston  Herald  with 
the  other  page  of  the  double  page  truck 
being  headed  “We  spend  about  $3,000  and 
have  the  most  completely  furnished  home 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


in  Greater  Boston.”  The  idea  behind  the  ^UEEKLY  staff  meetings  to  which  than  ever  since  it  started  printing  pic- 
layout  is  the  “experiences”  of  Jack  business  and  professional  men,  tures  of  township  and  village  high  school 


Aliddleclass  Mann  and  his  wife  with  "the  housewives,  business  women,  and  persons  graduating  classes  with  a  story  written 

house  that  Jack  and  his  wife  built  and  in  all  other  lines  of  work  are  invited  to  by  a  class  member.  More  than  a  dozen 

the  firms  that  helped  him  build  it”  the  come  and  sjieak  on  "What  I  dislike  and  have  been  run  and  others  will  be  featured 

sub-heading  for  the  first  mentioned  page  like  alxiut  your  newspaper”  have  been  during  May. — R.  T.  Cassidy,  Sandusky, 

and  "the  home  that  Jack  and  his  wife  instituted  at  the  Memphis  Ere.xs-.S'cimitar.  Ohio.  '  , 


furnished  and  the  firms  that  helped  them 
furnish  it”  being  the  sub-heading  for  the 


Recently  the  president  of  the  First  Na¬ 
tional  bank  spoke  and  gave  some  con- 


other  page.  The  two  pages  are  divided  structive  criticism.  Following  the  laiK. 
into  single  column  readers,  third  of  a  a  general  discussion  is  held  and  an  effort 
column  long,  each  illustrated  and  each  is  made  to  find  out  what  it  is  the  speaker 
bearing  a  pert  heading  such  as  “We  select  and  his  type  like  to  read. — (..  K.  hisher. 


our  garage  doors,”  "We  buy  mattress,”  Memphis  Press-Scimitar. 

"We  select  our  plans,”  etc. — D.  P. 

,  _  Massachusetts  State  police  officials 

l>ont  depend  upon  chance  to  get  good  more  automobile  drivers  be- 

material  on  the  results  of  want  ads.  tween  the  ages  ot  20  and  24  are  involved 


.Make  a  regular  thorough  checkup  on  ad¬ 
vertisers  to  learn  what  results  were  ob¬ 
tained.  To  stimulate  it,  prizes  can  be 
offered  in  such  contests  as  brief  essays 
on  “What  a  want  ad  did  for  me,”  and 
real  human  interest  news  stories  fre¬ 
quently  result. — J.  K.,  Yonkers,  N.  Y. 

The  Utica  (N.  Y.)  Observer-Dispatch 
uses  three  column  ten-inch  copy  to  re¬ 


in  automobile  accidents  than  those  of  any 
other  age.  What  do  the  records  of  your 
traffic  police  show  regarding  this  sub¬ 
ject?  .A  study  of  the  figures  and  facts 
will  doubtless  give  you  some  interesting 
information  on  which  to  build  a  special 
story.  Drivers  over  50  are  supposed  to 
be  the  next  worse  drivers  as  far  as  acci¬ 
dents  are  concerned.  .Also  more  than 
half  of  the  accidents  on  the  state  high¬ 
ways  occur  on  good  roads  with  dry  sur¬ 


print  its  “cancellation”  short  ads,  under  face  in  the  davtime  and  in  clear  weather, 
a  heading  “Results  Bring  Cancellations.”  How  about  it? — D.  P. 


— Oxie,  Utica,  N.  Y. 

“The  Boat  Mart”  is  the  title  of  a  spe 
cial  section  of  advertising  run  weekly  in 
the  Boston  Herald.  It  is  devoted  to  small 
ads  from  individuals  who  have  boats  to 
rent,  for  sale,  equipment,  repairs,  etc. 
With  the  boating  season  at  hand  such  a 
plan  would  be  of  advantage  to  any  paper 
located  near  a  large  body  of  water. — ^C.  E. 
Pellissier,  Boston. 

BOSTON 

POST 

Year  of  1927 

Gross  Circulation  Averages 

DAILY  POST  444,682 

SUNDAY  POST _ 385,965 

KEIXT-SIOTB  COHPAVT 

BpeoUl  ReprcMBtetlTe  k 

Onybar  Building,  VEW  TOKX  }  ' 
Tribunn  Townr,  Ohieago 


The  Sandusky  (O.)  Register  finds  that 
its  farm  page  is  a  bigger  drawing  card 


“Foday^s  News  Today* 


UNITED>PRESSI 


Complete  wire 
reports  for  eve- 
hidg^  m^nmieg'  and 
Sunday  news¬ 
papers  everywhere. 


The  Great  Outdoors 

By  Gilbert  Irwin 


A  new  daily  series  of  articles  to 
run  through  the  touring  season 
covering  auto  camping,  fishing, 
hunting,  hiking,  canoeing,  pitch¬ 
ing  camp,  woods  edibles,  camp 
cookery,  nature  studies,  etc.. 


The  International  Syndicate 

Baltimore  Maryland 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


We  sell  newspspati 

SERIALS 

that  sell  newspapers 

“EAGER  LOVE."  by  May  ChrisUt. 
**L1TTLE  SINS,*’  by  Katbarins  Bmsb 
“CRIME  IN  THE  CRYPT,”  by  Cars-' 
lyn  Wells. 

“IMPATIENT  GRISELDA  ”  by  Dor*. 

thy  Scarborouch. 

"LINDA”  by  Virginia  Swain. 

“TWO  STOLEN  IDOLS,”  by  Freak 
Packard.. 

“TIGER  LOVE,”  by  Eustace  Hale 
Ball.. 

And  Other  assured  circulatioo 
builders,  wire  or  write 

King  Features 
Syndicate,  Inc. 
New  York  City 


Average  Net  Paid  Circulatioi 
for  April 

Evening  . . .  257,067 
Morning  .  .252,276 
Sunday  ....  295,306 
Weekly  Star  468,495 

THE 

KANSAS  CITY 
STAR 


THE  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  o( 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the 
partment. 

Address  the  Secretary- 
Treasurer  please.  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria.  Ill. 


